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Let  it  be  impressed  upon  your  Minds,  let  it  be  instilled  into  your  Children,  that  the  Liberty  of  the  Press  is  the  Palladium  of  all  the  Civil, 
Political  and  Religious  Rights  of  Freemen. — junius.  Congress  shall  make  no  law  *  *  ♦  abridging  the  Freedom  of  Speech  or  of  the 
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Buy 


HOW  publishers  of  newspapers 
and  magazines  use  advertis¬ 
ing  space  in  the  Chicago  Tribune 
to  obtain  national  advertising, 
local  advertising,  and  circula¬ 
tion  .  .  . 

How  much  space  they  use  and 
what  kind  of  copy  they  run  .  .  . 
how  Hearst,  Curtis,  Crowell,  Funk 
&  Wagnalls,  the  Chicago  Trib¬ 
une  and  others  buy  space  to  sell 
space  .  .  . 

Told  in  full  detail,  with  illus¬ 
trations,  in  the  new  59 -page 
booklet  “Buying  Space  to  Sell 
Space,’’  just  published  by  the 
Chicago  Tribune! 

Here  you  will  find  facts  of 
value  to  every  publisher,  exhibits 
showing  how  the  variousilead- 


\o 


Space 

for 

Magazine  and 
Newspaper  Publishers 


ing  publishers  use  Tribune  space 
to  sell  more  national  advertising, 
style  of  copy  and  art-work,  dif¬ 
ferent  appeals  used  to  sell  both 
market  and  medium,  set  forth 
in  what  amounts  to  a  handbook 
of  newspaper  and  magazine  ad¬ 
vertising  to  attract  national 
advertising. 

You  will  want  to  read  this 
book — study  it  to  get  ideas  for 
your  own  promotion — consider 
the  message  it  carries.  The 
Tribune  will  be  glad  to  send  a 
copy,  upon  receipt  of  word  on 
your  business  stationery.  Ad¬ 
dress  the  Business  Survey, 
Chicago  Tribune. 
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Convenience  and  Safety  of  Operation 
Increase  Net  Production 

Unit  Presses  arranged  for  floor  operation  have  completely  superseded  the  decked  type  press 
because  the  ease  with  which  the  floor-operated  Unit  Press  is  made  ready  for  work:  plating, 
threading,  roller  setting,  etc. — all  from  the  floor — permits  quicker  starts  and  materially  reduces 
the  normal  interruptions  during  edition.  This  naturally  and  inevitably  increases  the  Net  Pro¬ 
duction  of  the  Press. 

To  secure  the  maximum  Ease  and  Safety  of  Operation  with  its  consequent  maximum 
Increase  of  Production  it  is  necessary  to  have  wide,  clear  cross  passages  between  units  so  that 
one  man  shall  not  interfere  with  another’s  work,  and  these  passages  must  be  at  the  floor  level 
to  avoid  danger  of  stumbling  or  the  necessity  for  climbing.  All  the  plate  cylinders  should  be 
plated  from  these  floor-level  passages,  the  web  should  be  led  through  the  unit  from  the  floor 
level  and  the  frame  must  be  open  giving  complete  access  for  threading  operations,  etc. 

The  Scott  Unit  meets  every  one  of  these  requirements  more  perfectly  than  any  other  unit 
built.  It  occupies  the  least  room  space  of  any  floor-operated  Unit;  it  has  the  widest  and  safest 
passages;  it  has  all  plate  cylinders  at  the  same  and  at  the  most' convenient  plating  level;  it  has 
the  strongest  and  the  most  open  frame.  Concentration  of  the  longest  experience  in  Unit  Design 
has  produced  the  most  efficient  Unit  on  the  market,  and  the  most  economical  of  floor  space 
without  loss  of  real  efficiency. 


"MULTI-UNIT”  or  "STRAIGHT-UNIT”  PRESSES 

CYLINDER  SPEBD-400  R.PJ^. 


Walter  Scott  &  Company 

Main  Office  and  Factory,  Plainfield,  N.  J.,  U.  S.  A. 

1457  Broadway,  Now  York  City  C«bU  Address:  WALTSCOTT  NEW  YORK  Moaadaock  Bldf.,  Chicago,  B 
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J^ew  York  Herald  Tribune 
A<lvertisiii^  Reeords 
Aellieve  New  Heig^hts 


M  HE  Sunday,  September  16th,  issue 
of  the  New  York  Herald  Tribune  made  a  new 
advertising  record  with  a  total  of  764  columns. 
This  was  entirely  ^^fuH  run”  advertising  and 
represented  a  gain  of  104  columns  over  the 
previous  Herald*Tribune  record. 

This  issue  of  the  New  York  Herald  Tribune 
published  in  excess  of  100  columns  more 
^^full  run”  advertising  than  any  other  New 
York  newspaper  on  that  date. 

The  above  is  another  of  the  high  spots  in 
the  Herald  Tribune’s  record  of  progress  which 
includes — 

The  only  New  York  standard  size  morning 
and  Sunday  newspaper  to  show  advertising 
gains  during  July  and  August  over  a  year  ago. 

An  advertising  gain  of  168,706  lines  during 
the  first  eight  months  of  1928  over  the  cor^ 
responding  period  of  1927. 

The  largest  gain  of  any  standard  size  news¬ 
paper  for  the  years  1926  and  1927  over  the 
preceding  years. 

NEW  YORK 

Hcralb  ^Tribune 


Leaders  in  Business 
Recognize 

This  Herald  Tribune 
Achievement 

“Herald  Tribune  record-breaking 
issue  of  Sunday  confirms  our  judg¬ 
ment  in  using  it  consistently  for  our 
greater  New  York  and  suburban  ad¬ 
vertising.  Congratulations  to  Herald 
Tribune  for  splendid  achievement  in 
building  such  an  efficient  advertising 
medium.  .-ALBERT  C.  ALflLEN, 
“Vice-president  United  Cigar  Stores 
Co.  ’ 

“The  Herald  Tribune  is  to  be 
warmly  congratulated  on  its  impres¬ 
sive  total  of  columns  of  advertising 
appearing  in  Sunday’s  edition.  Such 
recognition  by  space  buyers  is  the 
best  testimony  of  the  worth  and  cov¬ 
erage  of  an  advertising  medium. 

“SHELDON  R.  COONS. 
“Vice-president,  Gimbels.” 

“Your  Sunday  issue  was  a  splendid 
advertising  showing  and  a  great 
advertising  medium.  Because  it  is 
such  an  excellent  medium,  Davega 
have  given  the  Herald  Tribune  more 
advertising  lineage  than  any  other 
newspaper  in  the  past  year. 

“A.  DAVEGA. 
“President,  Davega,  Inc.” 

“We  are  proud  to  have  contributed 
to  the  Sunday  Herald  Tribune’s  rec¬ 
ord-breaking  lineage.  Congratula¬ 
tions!  ..IRWIN  JORDAN  ROSE. 
“President,  Irwin  Jordan  Rose  Ad¬ 
vertising  Agency.” 

“The  Herald  Tribune  is  to  be  con- 
p;ratulated  on  the  magnificient  show¬ 
ing  in  Sunday’s  paper. 

“H.  H.  LEVEY, 

“President,  H.  H.  Levey  Advertising 
Agency.” 

“Congratulations  to  Herald  Trib¬ 
une.  Your  success  and  splendid  issue 
of  Sunday  is  evidence  of  the  ever¬ 
growing  confidence  of  advertisers  in 
the  Herald  Tribune.  The  Herald 
Tribune’s  policy  of  giving  close  con¬ 
sideration  to  each  advertisement, 
large  or  small,  has  made  for  much 
good  will. 

“PERCIVAL  K.  FROWERT, 
“President,  P.  K.  Frowert  Advertis¬ 
ing  Agency.” 

“You  should  be  proud  of  your  Sun¬ 
day  paper.  This  success  of  Sunday 
can  result  only  from  sound  business 
policies  which  have  won  for  the  Her¬ 
ald  'Tribune  the  admiration  and  sup¬ 
port  of  readers  and  advertisers. 

“H.  N.  BILLERBECK, 
“Manager  of  Media.” 
“Barrows,  Richardson  ft  Alley 
Advertising  Agency.” 

“So  large  a  volume  of  advertising 
as  carried  by  the  Herald  Tribune  and 
the  magnificent  showing  in  Sunday’s 
issue  prove  that  your  newspaper 
must  be  producing  excellent  results 
for  advertisers.  j  qODLEY, 

“President,  Sternfield-Godley  Ad¬ 
vertising  Agency.” 

“Sunday’s  showing  is  indicative  of 
general  acceptance  of  Herald  Trib¬ 
une  by  advertisers  and  proper  ac¬ 
knowledgement  of  its  growth  in  cir¬ 
culation  and  of  the  Herald  Tribune’s 
advertising  productivity. 

•Ov.  T.  O’FLAHERTY, 
“Manager  of  Media.” 
“Alfred  Wallerstein  Advertising 
Agency.” 
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WITH  PCWEr. 

TC  IMELUENCE  A  MAT.ICET 


YOl’  exp<*rienred  advertisers  do  not 
buy  eireulation  alone:  you  buy 
its  poM'er  to  infliienee  a  market! 

You  have  not  only  eireulation  eover- 
a^e  to  deal  with: 

There  is  the  question  of  kiml  of  cir- 
eulalion  ...  the  character  of  the 
n(‘wspaper. 

Just  why  d€>  pc^ople  buy  it  ?  For  what 
inducements  ? 

Buying  it.  do  they  read  it?  Reading 
it,  does  it  carry  weight  ? 

Is  it  a  newspaper  with  power  to  in¬ 
fluence  a  market  ? 

The  Philadelphia  market — the  third 
largest  in  America,  has  six  hundred 
thousand  homes. 

The  Evening  Bulletin,  with  a  daily 
sale  of  more  than  five  hundred  thou¬ 
sand  copies,  reaches  nearly  every 
home  in  this  great  trading  area. 

—Mansion  and  modest  home  •  .  . 


PhiLuUbhia— 

Th*  Idtal  Tat  Marktt 
DMCt  nuiket  where  distribution  an 
can  be  Icept  down;  where  the  earied  aaiTitiei  of  the 
people  give  an  avenge  condition;  where  one  newv 
paper  reaches  nearly  esrerr  home  at  an  adsrertising 
coat  that  is  exceptionally  low.  Test  your  produa  in 
Philadelphia  and  advertue  it  in  The  Bulletin. 


city  and  suburbs.  '  , 

Back  of  that  all-inclusive  circulation 
is  a  standard  of  newspaper  making 
unusual  in  publishing  history;  a 
record  of  natural  and  solid  growth 
through  the  years. 

Back  of  it,  the  confidence  in  a  news¬ 
paper  of  a  great  people! 

The  Bulletin  never  deals  in  sensa¬ 
tionalism;  has  nothing  lurid  in 
headline,  picture,  or  make-up; 
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Gives  no  prizes,  premiums,  coupons; 
runs  no  contests:  uses  no  artificial 
methods  of  stimulating  sales! 

But  serves  the  reader  with  care, 
accuracy,  truth,  in  news  and  edi¬ 
torials;  with  typical  Philadelphia 
moderation  in  all  departments: 

...  Such  is  the  program  for  The 
Bulletin,  set  up  hy  its  present  pub¬ 
lisher,  thirty-three  years  ago. 

...  Such  is  the  day-by-day  perform¬ 
ance  upon  which  The  Bulletin  has 
grown  to  be  hy  far  the  largest  news¬ 
paper  in  its  territory — one  of  the 
greatest  in  America. 

...  Such  is  the  way  circulation  has 
been  built  with  influence  over  a 
market — and  opportunity  created  for 
the  advertiser! 

One  Newspaper!  One  Advertising 
Cost!  In  America's  Third  Largest 
Market ! 


549,148  Circulation 
With  a  Very  Different  Background 
For  thirty-three  years,  under  its  present  publisher. 
The  Bulletin  has  continued  to  work  on  a  quality 
startdat  d  at  do  manufacturers  of  high-class  mer> 
chahdise.  No  premiums,  prizes,  contesa,  or  induce¬ 
ments  ocher  than  the  merit  of  the  newspaper  itself 
have  ever  been  used  to  get  circulation. 
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A.  B.  C.  Members  Adopt  New  A.  M 
Ruling  by  Vote  of  442  to  89 


Result  of  Balloting  Submitted  to  Board  September  21 — Measure  Sets  6  A.M.  to  9  P.M.  as  Hours  for 

Evening  Papers  and  6  P.M.  to  9  A.M.  for  Morning 


DY  vote  of  442  to  89,  members  of  the  “(a)  Circulation  figures  for  news-  than  2  per  cent  of  the  total  production,  using  the  same  captions  over  the  columns 

newspaper,  advertiser,  and  advertis-  iwpers  98  per  cent  of  wliose  total  pro-  shall  have  their  total  circulation  set  up  as  are  used  over  the  columns  in  the 

mg  agency  divisions  of  the  Audit  Bureau  duction  is  printed  between  the  hours  of  in  a  column  headed  simply  with  the  preceding  paragraph, 

of  Circulations  adopted  the  new  ruling  6:00  a.  m.  and  9:00  p.  m.  shall  be  set  hour  of  the  first  edition  of  the  day  and  “(f)  In  the  closing  paragraph  of  the 

defining  morning  and  evening  newspapers  up  in  the  paragraph  of  Publisher’s  of  the  last  edition,  thus,  ‘from - p.  Publishers’  Statements  and  Audit  Re- 

which,  as  instructed  by  the  membership  Statements  and  Audit  Reports  devoted  m.  to - a.  m.’  ports  devoted  to  general  explanations  a 

at  the  annual  meeting  last  year,  the  to  the  segregation  by  ‘City,’  ‘Suburban  “(d)  In  all  cases  where  editions  are  brief  notation  shall  be  made  as  to  dif- 
board  of  directors  drew  up  and  submitted  (Trading  Territory)’  and  ‘.\11  Other’  predates  the  total  circulation  shall  be  ferences,  if  any,  as  to  the  number  of 
tor  a  mail  ballot.  territory  in  a  column  headed  ‘Evening.’  marked  with  an  asterisk  and  it  shall  be  pages  and  the  advertising  content  be- 

The  result  of  the  poll  was  to  be  an-  Circulation  figures  for  newspapers  98  stated  at  the  bottom  of  the  first  page  tween  one  edition  and  another  (both 

nounced  to  the  board  at  their  meeting  i>er  cent  of  whose  total  production  is  that  said  circulation  figures  contain  pre-  week-day  and  Sunday)  and  as  to  the 

in  New  York,  Friday  Sept.  21,  and  printed  between  6:00  p.  m.  and  9:00  date  edition  or  editions  and  reference  approximate  proportions  of  each  edition 

while  Editor  &  Publisher  was  furnisheil  a.  m.  shall  be  set  up  in  said  paragraph  shall  be  made  to  the  paragraphs  where  distributed  in  ‘City,’  ‘Suburban  (Trading 

aclusively  with  advance  information  on  in  a  column  headed  ‘Morning.’  further  data  about  said  predates  may  be  Territory)’  and  ‘All  Other’  territory, 

the  vote,  it  was  pointed  out  by  O.  C.  “(b)  Newspapers  most  of  whose  pro-  found.  This  analysis  shall  be  based  upon  the 

Harn,  managing  director,  that  there  was  duction  is  between  the  hours  of  6:00  a.  “(e)  On  the  first  page  of  Publisher’s  same  issue  as  that  used  in  paragraph 
no  way  of  anticipating  what  action  the  m.  and  9 :00  p.  m.  but  which  have  one  Statements  and  Audit  Reports  imme-  giving  press  runs.” 
board  might  take.  or  more  editions  going  to  press  outside  diately  following  the  paragraph  in  which  The  contentions  which  have  caused  the 

The  following  statement  from  Philip  those  hours,  the  aggregate  number  of  the  circulation  is  analyzed  by  ‘City,’  “Morning  and  Evening  Problems”  as  set 
L.  Thomson,  president  of  the  Bureau,  was  copies  in  such  editions  being  more  than  ‘Suburban  (Trading  Territory)’  and  ‘All  forth  in  the  Bureau’s  statement  at  the 
(tiven  to  Editor  &  Pubi.isher  by  Mr.  2  per  cent  of  the  total  production,  shall  Other’  territory  there  shall  be  a  para-  time  the  ballot  was  sent  out  are: 

Hafn:  have  their  total  circulation  set  up  in  a  graph  in  which  shall  be  shown  the  press  “One  Side  Contends:  1.  That  an 

"The  balloting  of  the  members  in  the  column  headed  simply  with  the  hour  of  times  of  the  various  editions  and  the  evening  paper  which  goes  to  press  with 

first  edition  of  the  day  and  of  the  number  of  copies  in  each  edition,  based  an  edition  late  in  the  evening,  puts  the 

t  edition,  thus,  ‘from - -a.  m.  to  upon  the  net  press  run  of  a  selected  next  morning’s  date  on  it  and  actually 

- p.  m.’  day  within  the  period.  In  this  paragraph  competes  thereby  with  morning  papers 

'(c)  Newspapers  most'of  whose  pro-  predate  editions  shall  be  so  designated,  is  de  facto  a  morning  paper  ai^  should 

;tion  is  between  the  hours  of  6:00  In  case  a  publisher  makes  a  combined  have  that  part  of  its  circulation  set  up 

m.  and  9:(X)  a.  m.  but  which  have  statement  of  a  morning  paper  and  of  an  in  the  ‘Morning*  Column  in  the  Bureau 

■  or  more  editions  going  to  press  out-  evening  paper  the  data  about  the  various  reports. 

c  those  hours,  the  aggregate  number  editions  shall  be  kept  separate  for  rne  “2.  That  to  allow  the  ‘Morning’  cir- 
copies  in  such  editions  being  more  morning  paper  and  for  the  evening  paper,  culation  of  such  a  i»per  to  be  added  with 

*  its  evening  circulation  and  the  total  sold 

- — — ^  advertiser  as  ‘Evening  paper 

circulation’  is  misleading  to  the  adver- 

ruling  approved  by  442  MEMBERS  Sd  ^ « 

IS  EXPLAINED  BY  BUREAU  competing  evening  papers  whose  IDUl  cir¬ 
culation  IS  really  ‘evening.’  "  •  '.  y  y  ; 

^HE  quickest  way  to  grasp  the  A.  B.  C.  rule  is  to  read  the  following  digest  g^^hc  ^her  SMe  Conte^t^^l. 

prepared  by  the  Bureau:  ...  of  the  circulation  of  a  paper  which  con- 

1.  If  yours  is  a  morning  paper  and  yon  have  no  edition  gomg  to  press  siders  itself  an  evening  paper  and  Oilh 

earlier  than  6  P.  M.  nor  later  than  9  A.  M.,  the  new  rule  does  not  affect  you  ‘Morning,’  because  that  would  be  ex- 

one  way  or  the  other.  Your  form  remains  the  same  as  now,  so  far  as  Par.  pressing  an  opinion  and  the  Bureau 

8  is  concerned.  should  stick  to  stating  facts.” 

2.  If  you  do  have  an  edition  or  editions  outside  the  hours  named  in  Sec.  “2.  That  the  advertiser  it  not  misled, 

1  above,  but  comparatively  insignificant  (i.  e.  less  than  2  per  cent  of  the  total  because  the  Bureau  shows  in  its  reports 

production)  you  are  still  unaffected  by  the  rule.  the  press  times  of  each  edition  and  also 

3.  If  yours  is  an  evening  paper  and  you  have  no  editions  going  to  press  proj^rly  labels  predates,  so  that  the  ad- 

earlier  than  6  A.  M.  nor  later  than  9  P.  M.,  the  new  rule  does  not  affect  you.  vertiser  <»n  easily  sec  for  himMli  what 

Your  form  remains  the  same  as  now,  so  far  as  Par.  8  is  concerned.  I»rt  of  the  papers  circulation  is  within 

4.  If  you  do  have  an  edition  or  editions  outside  the  hours  named  in  Inav'*^*cinmlTt2  tl^followiflia  ^rnina* 

^c.  3  above  but  comparatively  insignificant  (i.  e.  less  than  2  per  cent  of  r^ct^  thi  vievf  that  tSe 

the  total  production)  you  are  still  unaffected  by  the  rule.  .Morning’  imy 

5.  If  your  paper  has  most  of  its  production  between  6  P.  M.  and  part  of  the  circulation  of  a  paper  which 

9  A.  M.,  but  has  more  than  2  per  cent  of  its  production  outside  those  hours;  chases  to  call  itself  an  evening  paper, 

or  if  most  of  the  production  is  between  6  A.  M.  and  9  P.  M.,  but  more  than  and  vice  versa”  the  Bureau  commented 

2  per  cent  is  outside  those  hours,  then  a  change  is  made  from  your  present  jn  submitting  the  question  to  vote, 

form.  There  is  no  segregation  of  any  edition  from  the  others  in  Paragraph  “At  same  time  it  retains  for  those 

8,  but  the  columns  are  headed,  not  “Morning”  or  “Evening,”  as  now,  but  papers  which  have  no  extremely  or  early 

with  the  press  times  of  the  earliest  and  latest  editions  of  the  day’s  run.  Thus,  predates  the  same  procedure  as  hereto- 

if  the  first  edition  goes  to  press  at  5:15  P,  M.  and  the  latest  at  5:30  A.  M.,  fore.  In  other  words,  in  case  of  papers 

the  column  will  be  headed  “5:15  P.  M.  to  5:30  A.  M.”  If  the  first  edition  where  there  is  no  question  as  to  their 

goes  to  press  at  8:45  A.  M.,  and  the  latest  at  9:30  P.  M.,  the  columns  will  be  status,  the  present  custom  of  placing 

headed  “8:45  A.  M.,  to  9:30  P.  M.”  ‘Morning  or  ‘Evening’  over  the  columns 

6.  On  all  forms  for  all  papers,  the  paragraph  giving  press  times  of  in  Paragraph  8  is  retained.  This  class 

editions  is  transferred  from  Page  2  to  Page  1  of  the  forms.  comprises  S®  per  cent  of  the  newspapers 

7.  Predate  editions  will  be  starred  as  at  present  and  reference  made  to  in  the  Bureau.  . 

paragraphs  where  information  may  be  found  about  them.  ^  considered  by  the  Brard,  Frimy, 


of  dues  in  1918. 

The  morning-evening  newspaper  dis¬ 
pute  has  been  an  issue  before  the  A.  B. 
C.  annual  meetings  for  many  years. 
Frequent  unsuccessful  efforts  were  made 
to  get  the  newspapers  to  define  the  fields 
for  themselves.  At  the  1927  convention 
the  director  was  instructed  to  formulate 
a  rule  and  present  it  for  vote.  Voting 
was  carried  on  without  any  organized 
parties  favoring  or  opposing  the  rule. 

Several  other  matters  were  scheduled 
to  come  up  before  the  directors  at  their 
Friday  meeting  in  New  York,  including 
plans  for  the  next  convention  of  A.  B.  C. 
to  be  held  in  Chicago,  Oct.  25  to  26. 
E-  T.  Hall,  vice-president  of  the  Ralston 
Purina  Company,  St.  Louis,  has  resigned 
as  a  member  of  the  directorate,  on  ac¬ 
count  of  ill  health.  The  board  has  power 
to  fill  vacancies,  but  whether  they  will 
fill  Mr.  Hall’s  place  for  the  short  time 
that  remains  until  the  next  annual  elec¬ 
tion  has  not  yet  been  decided.  There 
ts  at  present  another  vacancy  on  the  board 
<lue  to  the  death  of  E.  T.  Meredith, 
president  of  the  Meredith  Publications, 
Bes  Moines. 

The  new  ruling  upon  which  members 
anted  follows: 
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IOWA  DAILIES  ELECT 
THROOP  PRESIDENT 


DKTMiport  Democrmt  Publisher  Sue* 
ceeds  Jobn  F.  D.  Aue — Orgenisatiou 
AothoriBe*  Continaatioii  cf 
Ad  CampaiffB 


Frank  D.  Throop,  publisher  of  the 
Davenport  Democrat,  was  elected  presi¬ 
dent  of  the  Iowa  Daily  Press  Association 
at  a  meeting  in 
Davenport,  Sept. 
17,  succeeding 
John  F.  D.  Aue, 
Burlington,  for¬ 
mer  publisher  of 
the  Burlington 
Hawk-Eye,  who 
has  retired  to  as¬ 
sume  management 
of  a  syndicate  of 
California  papers. 
Mr.  Throop’ s 
election  by  the  as¬ 
sociation,  which 
has  sponsored  a 
s  u  c  c  e  s  s  ful  co- 
operative  cam¬ 
paign  to  herald  possibilities  of  the  Iowa 
.rket  to  national  advertisers,  was  rec¬ 
ognition  for  his  work  as  chairman  of 
the  advertising  committee  of  the  group. 
Mr.  Throop  will  serve  until  the  annual 
meeting  of  the  association  next  February. 

Mr.  Aue  was  presented  with  a  set 
of  golf  clubs,  by  Mr.  Throop,  the  gift 
of  the  association. 

Continuation  of  the  campaign  which 
had  been  conducted  during  the  last  year 
was  authorized  by  the  committee  which 
met  with  representatives  of  the  Coolidge 
.\dvertising  agency,  Des  Moines,  in 
charge  of  the  campaign.  Representatives 
of  25  dailies  of  the  state  attended  and 
went  over  details  of  the  advertising  plan. 
E.  P.  Adler,  publisher  of  the  Dai’enport 
Times,  and  Mr.  Throop  were  hosts  at 
a  lunch  at  the  Hotel  Blackhawk,  where 
the  meeting  was  held. 


CITY  OFFICIALS  POST 
$2,600,000  BOND 

Mayor  Tbompson  of  Chicago  and 
County  Traasurer  Harding  Pladgo 
Raal  Eatata  to  Cover  Award  in 
Casa  Fought  by  Tribune 


Mayor  William  Hale  Thompson  and 
George  F.  Harding,  treasurer  of  Cook 
County,  Illinois,  have  filed  an  appeal  bond 
of  $2,500,000  and  have  appeal^  to  the 
State  Supreme  Court  to  be  relieved  from 
paying  the  1^45,604  judgment  against 
them  gnd  tii^ir  co-defendants,  which  the 
Ckicfkfo-  Trtbme  acting  as  a  taxpayer, 
obtan^ed  last  June  in  its  suit  to  recover 
real  estate  feet  fraudulently  paid  out.  To 
mpgre  payment  of  the  complete  judgment 
or  my  part  of  it,  which  the  Supreme 
Court  may  decree,  the  mayor  and  county 
treasurer  have  tranferred  $2,600,000 
worth  of  property  to  the  Foreman  Trust 
and  Savings  Bank,  as  trustee. 

Before  the  property  was  accepted  as  a 
guarantee  of  the  bond,  the  Tribune  had 
it  appraised  by  a  real  estate  operator 
who  estimated  its  worth  at  $2,600,000. 
The  trustee  will  now  have  the  Chicago 
Real  Estate  board  place  a  valuation  on 
the  real  estate,  and  the  Tribune  and  the 
city  will  then  select  which  appraisal  they 
will  accept. 

Mayor  Thompson  and  Mr.  Harding, 
who  was  city  controller  when  the  expert 
fees  were  paid  out,  filed  a  short  record 
in  the  Supreme  Court  consisting  of 
pleadings  and  deerw.  Then,  by  agree¬ 
ment  with  the  Tribune’s  lawyers,  the 
case  was  continued  until  the  December 
term  of  court. 

It  has  not  been  indicated  what  the 
other  defendants,  who  are  obligated 
jointly  and  severally  to  pay  the  $2,245,- 
604  judgment,  together  with  the  mayor 
and  county  treasurer,  intend  to  do.  They 
can  obtain  a  review  of  the  decision  by 
means  of  a  writ  of  error,  and  they  still 
have  time  in  which  to  ask  for  it 


LETS  $556,000  CONTRACT 

Contract  for  the  general  construction 
of  the  new  home  for  the  Sian  Anto^ 
Express  has  been  awarded  to  the  Jopling 
Construction  Company,  Dallas,  on  its  bid 
of  $475,421,  according  to  Herbert  S. 
Green,  San  Antonio  architect.  Separate 
contracts  for  wiring,  heating  and  plumb¬ 
ing  totalled  about  ^1,000.  The  building 
will  be  five  stories  and  tower. 


PARSONS  WELCOMED  TO  BOSTON 


Advertising  Post  of  Anorican  Legion 
Honors  Hoarst  Publisher 

Eugene  W.  Parsons,  formerly  of  the 
Chicago  Tribune,  newly  appointed  pub¬ 
lisher  of  the  Hearst  newspapers  in 
Boston,  was  wel- 
ccjmed  to  the  Hub 
by  New  Eng¬ 
land’s  most  prom¬ 
inent  advertising 
men  at  the  annual 
meeting  of  the 
Crosscup  -  Pishon 
Post,  American 
I^egion,  held  at 
Hotel  Bellevue, 

Sept.  13. 

Following  a 
Luncheon  and 
short  business 
meeting,  Mr.  Par¬ 
sons  made  a  per¬ 
sonal  contribution 
of  $500  to  the  fund  for  the  erection  of 
a  memorial  tower  at  the  Boston  airport. 

Mr.  Parsons  made  a  brief  address  in 
the  course  of  which  he  praised  the  work 
of  the  Legion  post,  made  up  almost  ex¬ 
clusively  of  advertising  men,  and  pledged 
the  further  co-operation  of  the  Hearst 
papers  under  his  supervision. 

Seated  with  Mr.  Parsons  at  the  head 
table  were  the  following  executives  of  his 
papers:  Walter  Thomas,  advertising  di¬ 
rector;  M.  C.  Priest,  publisher,  Boston 
Daily  Advertiser;  Edward  R.  Mahoney, 
managing  editor,  Boston  American;  J(^n 
K.  Gowen,  Jr.,  managing  editor,  Boston 
Sunday  Advertiser;  Roy  Daniels,  manag¬ 
ing  editor,  Boston  Daily  Advertiser ; 
James  W.  Reardon,  assistant  managing 
editor,  Boston  American;  J.  A.  Grant, 
business  manager,  Boston  Daily  Adver¬ 
tiser. 

Other  prominent  guests  were:  H.  C. 
Burr,  Christian  Science  Monitor;  Wil¬ 
liam  Rogers,  Boston  Transcript  and 
Ralph  F.astman,  state  treasurer  of  the 
American  Legion. 


-  EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  24-26 — Directory  and  Re¬ 
ference  Media  Assn.,  meeting, 
Atlantic  City. 

Oct.  1-4— Advertising  Specialty 
Assn.,  25th  annual  convention, 
Chicago. 

Oct.  5-6 — Kansas  Editorial  Golf 
Assn.,  meeting,  Wichita,  Kan. 

Oct.  7-8 — First  District,  I.  A.  A., 
convention,  Hartford,  Conn. 

Oct.  11-13 — Illinois  Press  Assn., 
annual  convention  and  journalism 
conference.  University  of  Illinois, 
Urbana-Champaign,  Ill. 

Oct.  11-13 — American  Photo- 
Engravers  Assn.,  convention,  Cleve¬ 
land.  O. 

Oct.  15-16 — Carolina  Circulation 
Managers  Assn,  convention, 
Columbia,  S.  C. 

Oct.  17-19 — Direct  Mail  Adver¬ 
tisers  Assn.,  convention,  Phila¬ 
delphia,  Pa. 

Oct.  21-23  —  Tenth  District, 
I.  A.  A.,  annual  convention, 
Wichita  Falls,  Tex, 

Oct.  23-24 — Inland  Daily  Press 
Assn.,  annual  fall  convention, 
Chicago. 

Oct.  25-26  —  Audit  Bureau  of 
Circulations,  convention,  Chicago. 


FLY  TO  DES  MOINES 

Four  Chicago  advertising  men  flew  to 
Des  Moines,  la..  Sept.  14,  in  the  Des 
Moines  Register  and  Tribune-Capital 
plane,  “Good  News,”  to  conduct  a  spe¬ 
cial  market  investigation.  They  were 
B.  F.  Ehvyer  of  Critchfield  &  Co. ;  B.  F. 
Abeling,  Williams  &  Cunningham;  L.  G. 
Temblay,  of  the  Cudahy  Packing  Com¬ 
pany  ;  and  J.  F.  Scott  of  Guy  S.  Ostem, 
Inc.,  Chicago  representative  of  the  Reg¬ 
ister  and  Tribune-Capital.  Charles  Gat- 
chet  was  pilot  of  the  plane. 


ISSUES  24-PAGE  ROTO 

A  24-page  special  rotogravure  section 
was  puUished  by  the  Tulsa  World,  Sept. 
16  on  the  opening  of  the  new  store  of 
the  Brown-Dunkin  Company,  a  leading 
Tulsa  department  store.  The  section  con¬ 
tained  pictures  of  styles  featured  in  the 
store  and  the  back  page  was  taken  up  by 
a  full  page  advertisement  of  the  Norval 
Motor  Corporation  of  Tulsa,  agents  for 
Graham  Brothers  delivery  tru^s,  who 
supplied  the  Brown-Dunkin  Company. 


I.  T.  U.  DEFEATS  NEW 
STRIKE  PROPOSAL 

DulegatM  Vote  Down  Amendme^ 
Which  Would  Allow  Unions  to  De¬ 
clare  Strike  Without  Council  Sanc¬ 
tion  at  Charleston  Meeting 

An  attempt  to  swing  the  International 
Typographical  Union  from  its  traditional 
constitution  was  voted  down  last  week, 
when  delegates  defeated  a  proposal  which 
would  allow  ^1  unions  to  declare  a  strike 
without  sanction  of  the  executive  council, 
at  the  73rd  annual  convention  at  Charles¬ 
ton,  S.  C. 

The  proposal  offered  by  the  New  York 
delegation  brought  forth  a  spirited  delate 
with  President  Charles  P.  Howard  taking 
the  floor  to  argue  against  the  measure. 
Another  suggestion  to  allow  a  Charleston 
chapter  to  strike  without  first  notifying 
the  International  president  in  the  event 
the  proprietor  declined  to  arbitrate  was 
also  voted  down. 

The  union  refused  to  go  on  record  as 
favoring  a  nation-wide  referendum  pro¬ 
vided  for  and  regulated  by  Congress  to 
ascertain  what  the  sentiment  of  the 
country  is  regarding  the  repeal  or  modifi¬ 
cation  of  the  Volstead  Act.  Seattle, 
Wash.,  was  selected  as  the  next  conven¬ 
tion  city. 

The  hearing  of  a  number  of  appeals 
from  decisions  of  the  executive  council, 
most  of  which  were  denied,  and  the 
presentations  of  tokens  to  city  officials 
brought  the  convention  to  a  close. 

A  spirited  impromtu  debate  between 
President  Howard  and  Leon  Rouse,  presi¬ 
dent  of  the  “Big  Six”  union  of  New  York 
City,  on  a  matter  of  applying  overtime 
law,  featured  the  afternoon  session  of  the 
closing  day.  President  Howard  was 
accorded  an  ovation  at  the  conclusion  of 
the  address,  and  the  subsequent  vote  was 
overwhelmingly  in  favor  of  the  chief 
executive. 

The  subject  debated  was  an  alleged 
violation  of  the  overtime  law  by  the  New 
York  union  in  allowing  overtime  to  run 
several  weeks  before  cancellation,  instead 
of  one  week. 

About  300  of  the  delegates  sailed  for 
New  York  Saturday  morning.  Sept.  IS, 
on  the  liner  Mohawk. 

FREE  STATE  PROPOSES 
STRICT  CENSORSHIP 


New  Bill  Limit*  Reporting  of  Divorce 
Case*,  Ben*  Medical  Advertising 
and  Set*  Up  Censorship 
Board  of  Five 


(Special  to  Eoitob  4  PvsLtsHtB) 

London,  Sept.  11. — The  Irish  Free 
State  Censorship  of  Publications  Bill,  the 
text  of  which  has  now  been  issued,  pro¬ 
vides  for  the  censorship  of  every  class  of 
publication  and  of  the  press. 

Books,  pamphlets,  newspapers  contain¬ 
ing  matter  concerning, the  use  of  contra¬ 
ceptives  or  advertisements  relating  to 
venereal  diseases  are  to  be  prohibited  in 
the  Irish  Free  State,  while  reports  of 
judicial  proceedings,  notably  divorce 
cases,  containing  indecent  matter  are  to 
be  supervised. 

“Indecent”  is  given  a  very  wide  inter¬ 
pretation,  and  b<»ks  and  pictures  coming 
under  that  head  are  also  banned.  A 
censorship  of  publications  board  of  five 
members  is  to  be  set  up  and  will  hold 
office  for  five  years.  This  body  will  advise 
the  Minister  of  Justice  on  such  reports 
as  he  receives  from  recognized  assfcia- 
tions. 

To  enforce  the  provisions  of  the  bill  the 
Irish  Civic  Guard  may  be  given  the 
power  to  search  suspected  premises  where 
illegal  literature  may  be.  Few  English 
newsnaners,  even  those  of  the  highest 
standing,  ocasionally  review  the  books 
or  report  the  speeches  of  advocates  of 
birth-control  and  under  the  strict  inter¬ 
pretation  of  the  Bill  these  would  be 
banned  from  sale  in  the  Irish  Free  State. 


DENVER  POST  ADDS  ROTO 

The  Denver  (Col.)  Post  with  its  issue 
of  Sunday,  Sept.  2,  started  a  rotogravure 
section. 
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FEDERAL  COMMISSION  RESUMES  UTILITY  1 

Large  Press  Gallery  Hears  of  Payments  to  William  Allen  White,  Bruce  Barton,  and  James 
for  Speeches — Lord  &  Thomas  and  Logan  Sent  Free  Puffs  as  Well  as  Advertising  to  Farm  Papers 


^^\SHINGTON,  D.  C,  Sept.  20.— 
”  A  publicity  and  advertising  cam¬ 
paign  in  farm  publications  averaging  in 
cost  $1W),000  a  year,  has  been  carried  on 
for  the  hist  several  years  by  the  National 
Electric  Light  Association,  George  F. 
Oxley,  director  of  public  relations  for  the 
association,  testified  Wednesday  in  the 
Federal  Trade  Commission’s  investiga¬ 
tion  of  public  utilities  propaganda  meth¬ 
ods. 

Of  this  amount,  about  $8,500  a  year  was 
spent  on  the  preparation  of  articles  ac¬ 
cepted  for  publication  by  editors  of  farm 
publications,  Mr.  Oxley  said.  Some 
$2,200  has  been  spent  tlus  year  on  arti¬ 
cles  on  electrical  equipment  in  farm 
homes,  largely  published  under  the  sig¬ 
nature  of  Mrs.  John  D.  Sherman,  until 
recently  president  of  the  General  Fed¬ 
eration  of  Women’s  Qubs.  The  hand 
of  the  utilities  in  preparing  these  articles 
was  not  visible  to  the  reader  of  the 
articles. 

William  Allen  White,  editor  of  the 
Em(>oria  (Kan.)  Gazette,  was  paid  $500 
to  tell  the  1926  convention  of  the  Na¬ 
tional  Electric  Light  Association  that 
the  utilities  men  were  “priests  of  a  new 
order,’’  and  “torch  bearers  tor  a  new 
era,”  it  was  shown  by  the  N.  E.  _L.  A. 
checks  examined  by  the  Commission. 
Bruce  Barton  was  paid  $5,000  for  a  set 
of  envelope  stuflFers  setting  forth  the 
service  of  the  electric  utilities,  and  had 
his  expenses  paid  to  conventions  of  the 
N.  E.  L.  A.  where  he  spoke. 

The  fact  that  the  utilities  heads  did 
not  want  the  “public  utilities  informa¬ 
tion  committees”  to  have  on  hand  full 
information  on  the  utilities  to  give  to 
the  newspapers  was  brought  out  clearly 
in  the  testimony  of  H.  Parker  Weeks, 
director  of  the  Iowa  Section  of  the 
National  Electric  Light  Association. 

According  to  a  letter  written  by  Mr. 
Weeks  to  C.  S.  Macy,  president  of  the 
Iowa  Section  of  the  N,  R  L.  A.,  on  Oct. 
22,  1926,  the  executive  committee  had 
decided  to  remove  the  rate  books  from 
the  office  of  Joe  Carmichael,  director 
of  public  utility  information  in  Iowa, 
whose  testimony  has  figured  largely  in 
previous  hearings  before  the  Commis¬ 
sion. 

These  rate  books  are  issued  by  the 
N.  E.  L.  A.,  and  are  considered  more 
or  less  confidential.  At  least,  they  are 
not  allowed  in  the  hands  of  the  general 
public  if  the  N.  E.  L.  A.  can  prevent  it. 
They  show  rates  on  electric  current  in 
different  cities. 

There  were  in  Iowa  and  vicinity 
various  municipally-owned  plants.  Un¬ 
der  questioning  by  Judge  Robert  E. 
Healy,  chief  counsel  for  the  Commis¬ 
sion,  Mr.  Weeks  admitted  that  the  ex¬ 
ecutive  committee  of  the  N.  E.  L.  A.,  of 
which  young  Mr.  Weeks’s  father,  H.  E. 
Weeks,  was  a  member,  thought  it  best 
not  to  allow  the  information  director 
to  have  on  hand  the  information  on 
which  could  be  based  comparisons  be¬ 
tween  rates  of  private  plants  and 
municipallv  owned  plants.  On  the  stand, 
Mr.  Weeks  insisted,  however,  that  the 
nuin  reason  for  wanting  to  take  the 
rate  books  out  of  Joe  Carmichael’s  office 
was  simply  that  they  “belonged”  in  the 
N.  E.  L.  A.’s  regional  office. 

Another  part  of  that  letter  caused 
Mr.  Weeks  considerable  difficulty.  In  it 
he  said: 

“As  I  understand  it,  it  is  the  idea  to 
have  Mr.  Carmichael  take  the  position 
of  serving  the  public  and  the  newspapers 
in  the  state.  Of  course,  the  utility  com¬ 
panies  are  paying  him  to  conduct  this 
•ervice,  yet  it  is  desirable  that  he  be  not 
personally  allied  or  involved  in  the 
affairs  of  the  Iowa  Section  or  of  indi- 
v^al  utility  companies.  In  fact,  he 
aim^  to  avoid  getting  into  situations 
which  might  cause  questions  to  be 
uked  as  to  where  his  compensation 


By  GEORGE  H.  MANNING 

iH''(ukingtpn  CorrtspontUnt,  Eaito*  It  Publiibu) 


comes  from  and  I  understand  he  has 
been  very  successful  in  this  regard. 

“I  have  observ^  personally  that  Mr. 
Carmichael,  having  been  formerly  a 
newspaper  man  himself,  can  take  the 
position  of  standing  for  the  newspaper 
interests  to  very  good  advantage.  In 
Ulks,  for  instance,  which  he  has  given 
before  press  associates,  he  has  denounced 
the  unwise  practice  of  some  utilities  in 
trying  to  secure  unwarranted  free  pub¬ 
licity.  Mr.  Carmichael  has  also  made 
himself  very  popular  with  many  news¬ 
papers  because  of  his  work  in  helping 
to  develop  advertising  programs  which 
arc  carried  on  by  various  utility  com¬ 
panies.  Of  course,  Mr.  Carmichael’s 
friendship  with  the  newspapers  must  be 
well  established  in  order  to  secure  real 
value  from  his  public  utility  information 
work.” 

Mr.  Carmichael’s  close  contacts  with 
the  newspapers,  his  efforts  to  convince 
the  Inland  Daily  Press  Association  that 
the  utilities  were  buying  a  great  deal  of 
advertising  and  therefore  deserved  some 
free  publicity  in  the  papers  of  the  region, 
and  his  widespread  and  well-paid  ac¬ 
tivities  in  getting  free  publicity  is  an  old 
story  to  the  Commission,  but  a  new 
angle  was  brought  into  the  matter  uy 
this  apparent  effort  to  keep  the  news¬ 
papers  from  knowing  where  his  money 
came  from. 

Questioned  on  this  point,  Mr.  Weeks 
said,  somewhat  helplessly  and  with  evi¬ 
dent  exasperation  with  himself,  “I  can’t 
imagine  why  I  wrote  that.  Mr.  Car¬ 
michael  has  always  been  frank  and 
above-board  about  his  connections.” 

The  New  Jersey  Utility  Association 
put  on  a  drive  to  raise  $12,000  or  $15,000 
this  spring  to  enable  the  New  jersej 
Public  Utility  Information  Committee  to 
carry  on  publicity  to  offset  the  dis¬ 
closures  being  made  by  the  F'cderai 
Trade  Commission,  and  it  raised  its 
assessment  for  publicity  purposes  last 
year  from  $50  a  year  to  $150  a  year  for 
each  member  company,  it  was  brought 
out  in  testimony  of  C.  H.  Howell  of 
Atlantic  City,  president  of  the  New 
Jersey  Electric  Association  and  chair¬ 
man  of  the  New  York  Jersey  Public 
Utility  Information  Committee,  and 
William  H.  Roth  of  Philadelphia,  sec¬ 
retary  of  the  New  Jersey  Utility  Asso¬ 
ciation. 

The  New  Jersey  committee  sent  out  its 


^’eekly  news  releases  to  275  newspapers, 
193  trade  magazine^  200  executives,  178 
schools,  261  banks,  105  investment  banks, 
and  294  miscellaneous  persons  and  in¬ 
stitutions. 

Examination  of  the  checks  issued  by 
the  National  Electric  Association  brought 
forth  some  of  the  most  interesting  facts 
levealed  in  the  resumption  of  the  hearings 
on  the  public  utilities,  after  the  recess 
from  July  until  Sept.  18. 

There  were  checks  amounting  to  several 
thousand  dollars  paid  to  George  L.  Hoxie 
of  Los  Angeles,  Calif.,  who  was  making 
an  investigation  of  the  Ontario  Hydro- 
Electric  Commission.  One  of  these 
checks  for  $1,000  was,  according  to  the 
bill  Dr.  Hoxie  presented  to  the  N.  E. 
L.  A.,  to  reimburse  him  for  two  $500 
payments  to  be  made  to  “a  mutual  friend.” 
Communicating  with  Dr.  Hoxie  in  San 
Francisco  by  telephone  and  telegraph, 
N.  E.  L.  A.  Officials  ascertained  the 
fact  that  this  $1,000  was  paid  by  Dr. 
Hoxie  to  James  Mavor  during  the  time 
Mr.  Mavor  was  writing  the  book,  "Nia¬ 
gara  and  Politics,”  which  was  supposed 
to  be  an  unbiased  presentation  of  the 
facts  about  Ontario’s  government  opera¬ 
tion  of  the  big  hydro-electric  develop¬ 
ment  at  Niagara  Falls. 

Another  check  in  the  collection  about 
which  Mr.  Oxley  testified  was  one  for 
$646,46  made  to  Harold  Phelps  Stokes 
on  Oct.  28,  1925,  for  49,500  copies  of 
an  a<ldress  made  by  Herbert  Hoover  to 
the  thirty-seventh  annual  convention  of 
the  National  Association  of  Railroad  and 
Utility  Commissioners  in  Washington, 
D.  C.,  on  Oct.  14,  1925.  The  address 
was  entitled  “Why  the  Public  Interest 
Retjuires  State  rather  than  Federal  Reg¬ 
ulation  of  Electric  Public  Utilities.”  Mr. 
Stokes,  a  former  newspaper  man,  is  said 
to  be  a  personal  attache  of  Mr.  Hoover’s, 
largely  handling  his  publicity  and  publi¬ 
cation  work. 

“I  thought  it  was  so  good  that  I 
wanted  to  send  it  out  in,large  quantities,” 
Mr.  Oxley  explained. 

This  is  in  accordance  with  a  common 
practice  of  the  utilities,  clearly  shown  by 
this  investigation,  of  using  as  far  as  pos¬ 
sible  the  words  of  public  men  and  women 
to  prove  their  points. 

James  T,  Williams,  identified  as  a 
former  editor  of  the  Boston  Transcript, 
was  paid  $100  for  speaking  at  a  N.  E.  L. 


BLOTTED  LANDSCAPES 

By  WALT  MASON 

^^VT'OU  have  a  lovely  country  here,”  remarked  the  tourist,  overjoyed;  “but 
it  would  lovelier  appear  if  all  the  signboards  were  destroyed.  Yon 
mountain  has  stupendous  lines,  its  beetling  crags  are  good  to  see;  but  you 
can't  see  them  for  the  signs  announcing  Johnson’s  Kidney  Tea.  A  tourist 
has  to  stop  his  car,  and  walk  a  half  a  mile  or  two,  to  get  around  behind 
the  signs  that  interfere  with  every  view  Yon  have  an  ocean  that  is  grand, 
the  sight  of  It  gives  pleasant  thrills;  but  right  before  it  signboards  stand, 
which  recommended  Bogg’s  Liver  Pills.  I  have  to  crawl  beneath  a  sign, 
or  clamber  over  three  or  four,  to  feast  these  eager  eyes  of  mine  upon  the 
ocean  and  the  shore.  The  sun  I  think  your  finest  bet,  it  cuts  much  grass 
from  day  to  day;  but  when  that  golden  orb  would  set,  a  signboard’s  always 
in  the  way.  One  cannot  see  the  gorgeous  tints  that  sunset  yields  at  even¬ 
song,  unless  be  girds  his  loins  and  sprints  around  a  sign  some  cubits  long. 
Yon  have  your  valley  and  your  woods  which  might  invite  the  tourist’s  gaze, 
but  signs,  announcing  tinhorn  goods,  shut  off  the  view  and  block  the  ways. 
The  finest  scenery  on  earth  is  thus  obscured  by  signs  which  tell  of  pills 
that  will  reduce  your  girth,  and  heal  your  corns,  and  make  you  well.”  “Be 
patient,  tourist,”  I  exclaimed,  “some  day  the  signs  will  all  be  banned;  we 
all  are  bitterly  ashamed  of  things  which  thus  deface  the  land.  Each  day, 
each  hour  the  feeling  grows  against  the  men  who  spoil  the  hills  with  sign¬ 
boards  boosting  furbelows  and  vacant  lots  and  piebald  pills.” 

Coprrliht,  1938,  by  tb*  Usorgs  IfatUww  Adams  Bar  Tics. 


A.  convention,  cancelled  checks  showed. 

Lord  &  Thomas  and  Logan  handleil 
the  big  account  of  the  N.  E.  L.  A.  for 
advertising  rural  electrification  in  farm 
publications.  The  long  list  showed  ad¬ 
vertising  Ixmght  in  most  of  the  farm 
journals  of  the  country.  Checks  to  this 
agency  ranging  from  $1,440  to  ^,577.35 
paid  in  the  last  year  were  exhibited,  to¬ 
talling  nearly  $50,000.  Among  the  bills 
presented  by  the  agency  were  several  far 
preparing  articles  for  farm  publicaticms 
on  various  aspects  of  the  use  of  electricity 
on  the  farm.  The  publications  in  which 
these  appeared  were  not  specified,  but  it 
was  noted  that  the  Country  Cientleman 
had  paid  for  one  of  the  articles. 

.Mrs.  John  D.  Sherman  apparently  got 
three  checks  for  $600,  to  ea^  of  which 
was  added  $90,  a  15  per  cent  commission 
to  the  advertising  agency  for  placing  the 
article,  and  additional  checks  for  $50  and 
$16  on  account  for  articles  for  farm. .or 
women’s  publications  written  fropi  the 
results  of  the  survey  of  living  etondards 
in  farm  homes  and  city  homes!  '  It  has 
already  been  shown  that  the  .utilities 
helped  finance  this  survey.  One  bi  Mrs. 
Sherman’s  articles  was  titled  "Jaeking  up 
the  Farm  Women’s  Home  Equipment." 

Much  publicity  was  given  in  the  news¬ 
papers  as  well  as  in  various  types  of 
magazines  to  these  articles  on  the  number 
of  homes  equipped  with  electricity  and 
various  kinds  of  electrical  equipment, 
gas,  running  water,  radios,  and  other 
household  conveniences. 

The  checks  on  exhibit  were  not  made 
to  .Mrs.  Sherman,  but  to  Lord  &  Thomas 
and  Logan.  The  agency’s  bills  indicated 
that  they  were  for  payment  of  Mrs. 
Sherman's  articles.  The  amounts  paid 
for  these  articles  were  included  in  the 
general  m<jnthly  payment  to  the  agency. 

Mr.  Oxley  testified  that  he  was  “a 
great  believer  in  the  use  of  white  space.” 
and  that  he  believed  the  N.  E.  L.  A.  got 
back  every  dollar  it  spent  on  advertising. 
The  importance  of  advertising  and  publi¬ 
city  among  the  farmers  was  also  brought 
out  in  the  testimony  of  Mr.  Weeks,  who 
said  that  the  main  idea  of  using  the  farm 
publications  as  media  was  “to  sell  elec¬ 
tricity,”  but  that  good  will  on  the  part  of 
the  farmers  also  helped  them  “to  avoid 
trouble.” 

The  Federal  Trade  Commission  held 
a  session  on  Friday  (Sept.  21)  at  which 
Judge  Healy  read  some  documents  into 
the  record  without  questioning  witnesses 
about  them,  and  examined  Marcy  B. 
Darnall  of  Florence,  Ala. 

The  Commission  wil  continue  its  prop¬ 
aganda  inquiry  next  week,  turning  to  the 
^uth.  On  Tuesday  and  Wednesday  wit¬ 
nesses  from  Georgia,  Alabama,  Tenn¬ 
essee,  and  North  Carolina  will  be  heard. 

Those  subpoenaed  for  Tuesday  are 
C.  M.  Kilian,  .Atlanta,  Ga.,  secretary  of 
the  Southeastern  Division  of  the  Nat¬ 
ional  Electric  Light  Association;  and  J. 
S.  Thomas,  Birmingham,  Ala.,  former 
secretary  of  the  Alabama  State  Com¬ 
mittee  on  Public  Utility  Information,  and 
those  who  have  been  subpoenaed  for 
Wednesday  are:  J.  A.  .Switzer,  Univer¬ 
sity  of  Tennessee,  Nashville,  secretary  of 
th  Southern  Appalachian  Power  Con¬ 
ference:  Dr.  Joseph  Hyde  Pratt,  Chapel 
Hill,  N.  C,  chairman  of  the  executive 
committee  of  the  Southern  Appalachian 
Power  Conference;  and  Thorndike  Sa- 
ville.  Chapel  Hill,  former  treasurer  of  the 
same  organization. 

When  the  Commission  resumed  its 
hearings  last  Tuesday,  one  of  the  largest 
“press  galleries”  of  the  entire  investiga¬ 
tion  was  on  hand  to  report  the  develop¬ 
ments.  A  score  of  newspaper  men 
and  women  were  there  to  report  the  news 
which  the  utilities  lobbyists  thought 
would  not  be  given  much  attention  if  the 
Federal  Trade  Commission,  rather  than 
a  Senate  committee,  made  the  investiga¬ 
tion. 
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tT$100,000  BALLYHOO  TRAIN  CARRYING 
GOV.  SMITH’S  PARTY  TO  CORN  BELT 

Josef  Israels  II  Outfitted  Elaborate  Barnstorming  Special  for 
Democratic  Candidate — One  Car  Fitted  Out  as  City  Room 
— Forty-seven  Reporters  on  Board 


rth  Estate  jgr  September-  22^^1928 


A  NEW  pinnacle  in  political  ballyhoo 
was  reached  this  week  when  Gov. 
Alfred  IE  Smith’s  special  train  left 
Albany,  ,N.  Y. 


Sept.,  16  to  in¬ 
vade  '  the  corn 
belt,  beating  the 
bass  drum  for  the 
Democratic 
Presidential  can¬ 
didate.  Never  be¬ 
fore  in  political 
history  has  such 
an  elaborate  train 
been  fitted  out 
for  publicity  pur¬ 
poses,  and  Josef 
Israels  II  of  the 
publicity  depart¬ 
ment  of  the  Na-  Jo**'  I**a«i.s  II 
tional  Democratic 

Committee  informed  Editor  &  Publisher 
that  the  cost  of  the  “special”  would 
amount  to  more  than  $100,000. 

--M,r.  Israels  organized  and  outfitted  the 
tnfini  assisted  by  John  Mac  Andrew  of  the 
York  Central.  The  train  will  be 
"Siwiy^^rom  New  York  until  after  Oct.  1, 
yOffliug  at  31  cities,  among  them  the 
following:  Omaha,  Lincoln,  Manhattan, 
Topeka,  Herington,  Oklahoma  City, 
Guthrie,  Ponca  City,  Arkansas  City, 
Winfield,  Wichita,  Hutchinson,  Dodge 
City,  Colorado  Springs,  Denver,  Chey¬ 
enne,  Helena,  Butte,  Fargo,  Minneapolis, 
Milwaukee,  Chicago  and  Rochester,  N.  Y. 

.\n  innovation  in  equipment  supplied 
for  the  use  of  newspaper  men  is  the 
“East  Paris,”  a  Pullman  car  fitted  out  as 
a  city  rocHn.  Thirty-four  typewriters 
were  furnished  reporters.  Each  machine 
is  bolted  down  to  a  table  in  the  city 
room  on  wheels.  The  women’s  wash 
room  has  been  made  over  into  a  dark 
room  for  developing  pictures  and  has 
been  taken  over  for  the  trip  by  Pacific 
&  Atlantic  Photos,  Inc.  Two  telegraph 
companies  took  space  on  the  train  and 
hung  up  their  signs.  Four  copy  boys  arc 
on  board  to  carry  copy  from  one  end  of 
the  train  to  the  other. 

A  group  of  47  newspaper  reporters  and 
camera  men  are  taking  the  trip  with  the 
Governor.  Each  newspaper  pays  $331  for 
the  fare  of  its  representative.  This 
amount  does  not  include  cost  of  hotel 
rooms,  meals,  etc. 

One  car  on  the  11 -car  train,  a  com¬ 
bination  passenger  and  baggage  car,  is 
being  us^  by  the  party’s  publicity  de¬ 
partment.  The  equipment  includes  two 
mimeograph  machines  for  putting  out 
Gov.  Smith’s  speeches.  The  Governor 
is  not  preparing  his  speeches  in  advance 
and  the  publicity  department  is  endeavor¬ 
ing  to  make  copies  for  the  press  as  soon 
after  each  address  as  possible. 

In  this  car  four  tons  of  literature  are 
being  transported  to  be  circulated  over 
the  mid-west.  The  tonnage  includes 
200,000  posters,  200,000  pamphlets,  and 
500,000  buttons.  G.  Braidwo^  McCoy, 
formerly  of  the  Denver  (Col.)  Rocky 
Mountain  News,  is  in  clurge  of  this 
section  of  the  publicity. 

Fifty  sets  of  stamped  and  addressed 
envelopes  were  shipped  on  the  train.  The 
envelopes  were  addressed  to  all  the  news¬ 
papers  of  every  state  the  train  will  visit, 
and  news  releases  will  be  sent  out  in 
them  as  the  news  develops.  The  publicity 
department  also  took  on  the  train  two 
typists  and  three  experienced  court 
stenographers. 

In  the  club  car  a  long  council  table 
has  been  placed,  capable  of  seating  40.  It 
is  being  used  for  press  conferences.  'The 
club  car  is  also  equipped  with  a  radio  for 
the  amusement  of  the  newspaper  men. 

Joseph  L.  Cohn,  person^  publicity 
representative  of  (jov.  Smith  is  the  pub¬ 
licity  director  of  the  train,  and  Charles  S. 
Hand,  formerly  of  the  New  York  Ameri¬ 
can,  and  Chris  Bohnsack,  formerly  of 
New  York  City  News  Association  arc 
advance  representatives.  William  J.  Don¬ 


aldson,  superintendent  of  the  House  of 
Representatives  Press  Gallery  is  assist¬ 
ant  publicity  director  in  charge. 

Mr.  Israels  said  that  he  had  looked 
up  other  “special  trains”  of  Presidential 
candidates,  and  had  noticed  that  the 
Hughes  train  of  eight  years  ago,  con¬ 
sidered  elaborate  at  the  time,  carried 
only  seven  newspaper  men. 

Newspaper  men  on  the  Smith  train 
are : 

Paul  Haupert,  D.  H.  Oliver  and 
Martha  Dalrymplc,  Associated  Press ; 
Thomas  L.  Stokes,  United  Press;  George 
R.  Holmes,  International  News  Service; 
Fraser  Edwards,  Universal  Service; 
Albert  Warner,  New  York  Times; 
Charles  Michaelson,  New  York  World; 
Theodore  C.  Wallen,  New  York  Herald- 
Tribune;  Joseph  Cowan,  New  York 
Daily  News;  John  Crary,  New  York 
Sun;  George  D.  Morris,  New  York 
Telegram;  Irwin  Thomas,  New  York 
Evening  World;  Harold  Brayman,  New 
York  Evening  Post;  Henry  Suydam, 
Brooklyn  Eagle;  Nelson  Robins,  Brook¬ 
lyn  Standard  Union;  John  Geis,  Brooklyn 
Times;  J.  Fred  Essary,  Baltimore  Sun; 
Henry  M.  Hyde,  Baltimore  Evening 
Sun;  James  O’Donnell  Bennett,  Chicago 
Tribune;  Paul  R.  Leach,  Chicago  Daily 
News;  Walker  S.  Bucl,  Cleveland  Plain 
Dealer;  Robert  Allen,  Christian  Science 
Monitor;  Charles  G.  Ross,  St.  Louis 
Post-Dispatch;  Michael  E.  Hennessey, 
Boston  Globe;  Theodore  G.  Joslin,  Boston 
Eivning  Transcript;  Robert  L.  Norton 
Boston  Post;  W.  R.  Lynett,  Scranton 
(Pa.)  Times;  E.  W.  Gableman,  Cincin- 
nati  Enquirer;  Edwin  Pinkham,  Kansas 
City  Star;  Jay  G.  Hayden,  Detroit  News; 
Charles  Armitage,  Buffalo  Evening 
News;  A.  L  Shultz,  Topeka  State 
Journal;  Fred  Sheasby,  Milwaukee 
Journal;  John  P.  Coakley,  Newark 
(N.  J.)  News;  George  S.  Earle,  Buffalo 
Times,  rroresentatives  of  the  New  York 
Ez>ening  Graphic,  Davenport  (la.)  Demo¬ 
crat;  Omaha  World-Herald;  Omaha 
Nnvs-Bee;  Chicago  Journal;  Sacramento 
Bee,  and  San  Antonio  Light. 

A1  Gold,  Fox  News;  Merle  I^voy, 
Pathe ;  John  Bartone,  Paramount ;  Jerry 
Frankel,  International,  represent  motion 
picture  men. 

Joe  Marsland,  International ;  Phil 
Levine,  New  York  Daily  News;  Berkley 
Payne,  Associated  Press  Photo  Division , 
A1  Mesensohn,  Acme,  arc  “still”  photog¬ 
raphers. 

The  train  consists  of  eleven  cars  as 
follows:  The  private  car  ‘St.  Nicholas,” 
owned  by  Mr.  Kenny,  and  an  observation 
drawing-room  car  for  the  Governor’s 
immediate  party;  a  club  Pullman  car  in 
which  the  Governor  will  hold  his  daily 
press  conferences  with  the  newspapermen 
— this  car  is  equipped  with  barber  and 
shower;  an  especially  equipped  office  car 
for  the  correspondents  with  typewriters, 
etc. ;  three  Pullman  compartment  cars 
for  the  press;  diner  giving  24-hour  serv¬ 
ice;  work  car  equipp^  with  mimeograph 
machines ;  typewriters,  literature,  etc. ; 
extra  sleeping  car,  and  baggage  car. 

WALTER  RECK  PROMOTED 

Named  General  Manager  of  Columbus 
Ohio  State  Journal 

Walter  J.  Reck,  who  has  been  circula¬ 
tion  manager  for  the  Columbus  (O.) 
State  Journal  for  some  time,  this  week 
was  appointed  general  manager.  Mr. 
Reck  for  a  number  of  years  was  con¬ 
nected  with  the  Associated  Press.  Before 
joining  the  Journal  staff,  he  was  A.P. 
correspondent  in  Des  Moines,  la. 

Ral^  F.  Hirsch  and  Ernest  H.  Gray 
have  resigned  from  the  advertising  de¬ 
partment  of  the  State  Journal.  Hirsch 
will  enter  the  life  insurance  business  with 
his  son.  Marsliall  R.  Hall,  who  has  been 
financial  editor  of  the  paper  for  several 
years,  has  been  made  advertising  manager. 


BATTEN— B.  D.  &  O.  MERGER 

J^ERGER  of  two  of  the 
country’s  outstanding  adver¬ 
tising  agencies.  Barton,  Uurstiiie 
&  Usborn  and  the  George  Batten 
Company,  hoth  with  headquarters 
in  New  York,  was  announced  on 
Friday  of  this  week  as  EDITOR 
&  PUBLISHER  was  on  the  press. 

Officers  of  the  new  company 
will  he:  President,  William  H. 
Johns;  Chairman  of  the  Board, 
Bruce  Barton:  Vice  Presidents: 
Roy  S.  Durstine,  general  manager; 

F.  R.  Seland,  Alex  F.  Oshorn, 
Charles  J.  Babcock  Paul  M.  Hollis¬ 
ter,  N.  W.  Emerson,  C.  L.  Davis, 

F.  H.  Busser,  trank  G.  Huhbard, 

A.  D.  Chiquoine,  Jr..  Secretary,  F. 

M.  Lawrence;  Assistant  Secretary, 
Chester  C.  Haring;  Treasurer,  R. 

J.  Hayward,  Assistant  Treasurer, 

T.  Arnold  Rau. 

The  name  of  the  new  company 
will  he  Batten,  Barton,  Durstine 
&  Osborn,  Inc. 

Further  details  will  be  printed 
in  EDITOR  &  PUBLISHER  next 
week. 

NEW  EVENING  PAPER 
LAUNCHED  IN  BUTTE 

W.  A.  Clark,  Jr.,  Former  Owner  of 
Daily  Miner,  Starts  Free  Press — 
Will  Issue  Sunday  Morn¬ 
ing  Edition 

The  Butte  Montana  Pree  Press,  an 
afternoon  daily  with  Sunday  morning 
edition,  api^ared  for  the  first  time  Sept. 
17,  promising  its  readers  a  strictly  in¬ 
dependent  newspaper. 

The  new  paper  is  the  second  daily  in 
Montana  owned  and  published  by  \V.  A. 
Clark,  Jr.,  son  of  the  late  L'nit^  States 
senator  and  mining  magnate.  The  other 
Clark  newspaper  is  the  Daily  Northu'est 
of  Missoula,  which  started  last  May. 

The  Free  Press  appeared  immediately 
following  the  purchase  of  the  Montana 
properties  of  the  Clark  estate  by  the 
Anaconda  Copper  Mining  Company. 
These  properties  included  the  Butte 
Miner,  morning  paper,  l^st  week  the 
Anaconda  company  merged  it  with  that 
company’s  morning  daily,  the  Anaconda 
.Standard,  the  consolidated  paper  bearing 
the  name  of  the  Montana  Standard.  The 
Clark  name,  which  had  been  identified 
with  the  Butte  Miner^  for  nearly  half  a 
century,  will  be  carried  on  in  Montana 
journalism  by  the  Daily  Northwest  of 
Missoula  and  the  Montana  Free  Press  of 
Butte. 

Mr.  Gark  has  installed  $150,000  worth 
of  machinery  and  equipment  for  the  new 
daily  in  a  completely  renovated  building 
in  the  center  of  Butte’s  business  district. 

_  Bryan  E.  Woolston,  who  for  13  years 
directed  the  old  Butte  Miner  company, 
comes  to  the  Free  Press  as  general  man¬ 
ager.  The  editor  of  the  Free  Press  in 
charge  of  its  editorial  policies  will  be 
Martin  J.  Hutchens,  formerly  editor  of 
the  Butte  Miner.  Mr.  Hutchens  came  to 
Montana  in  territorial  days.  I.ater  he 
served  on  Chicago  and  New  York  news¬ 
papers  as  reporter  and  managing  editor. 

.Adelphus  B.  Keith,  an  active  figure  in 
Montana  newspapers  since  1899,  has  been 
named  managing  editor  of  the  Free  Press. 
Others  on  the  editorial  staff  are  Archie 
L.  Gark,  Sunday  editor ;  Ray  Conger, 
telegraph;  Mrs.  A.  B.  Keith,  state  editor; 
Jean  Jordan,  sports;  Walter  I.  Shay, 
Oscar  Provost  and  Paul  Stoffel,  Jr.,  re- 
portorial. 

HUME  JOINS  HOOVER  FORCES 

Frederic  W.  Hume  of  the  National 
Publishers  Conference,  and  director  of 
the  .Advertising  Gub  of  New  York,  who 
was  closely  associated  with  the  campaigns 
of  President  Harding  and  President 
Coolidge,  as  well  as  the  pre-convention 
activities  of  the  Hoover  candidacy,  has 
been  appointed  assistant  to  the  national 
vice-chairman  of  the  Republican  National 
Committee,  Daniel  E.  Pomeroy,  with 
offices  in  the  Salmon  Tower,  New  York. 


10  AGENCIES  PLACING 
HEARST  ADVERTISING 

Commissions  on  Institutional  Campsiga 
Divided — Eight  Double  Pages  on 
Present  Schedule — Great  Care 
Taken  in  Art  Work 


A  list  of  10  advertising  agencies  are 
placing  copy  in  the  newspupers  for  the 
big  institutional  campaign  of  the  Hcarst 
newspapers  which  start^  last  week  The 
copy  itself,  consisting  of  eight  double 
page  spreads,  was  prepared  in  the  gen¬ 
eral  promotion  department  of  the  Hearst 
newspapers  under  the  direction  of  E.  M. 
Carney,  supervisor  of  promotion  and 
editor  of  Exchanges,  staff  organ. 

Agencies  appointed  are  Lord  &  Thomas 
and  Logan;  Campbell-Ewald  Company; 
Barton,  Durstine  &  Osborn,  Inc.;  H.  W. 
Kastor  &  Sons  Advertising  Company ; 
the  Aitken-Kynett  Company;  Young  & 
Rubicam,  Inc.;  Rutbrauff  &  Ryan,  Inc., 
George  L.  Dyer  Company ;  Leniun  & 
Mitchell,  Inc.,  and  the  (^rge  Batten 
Company,  Inc. 

Exceptional  care  was  taken  in  selec¬ 
tion  of  art  work  for  the  campaign,  Mr. 
Carney  pointed  out.  Artists  whose  work 
is  represented  in  the  series  of  advertis¬ 
ing  include ;  Franklin  Booth,  T.  Benrimo, 
Van  Buskirk,  and  Falls. 

Throughout  all  the  advertising  the 
emblem  showing  an  eagle  perched  on  a 
keystone  appears,  with  the  slogan,  ‘Serv¬ 
ice  to  the  Public  is  the  Keystone  of  the 
Hearst  Newspapers.”  Following  are 
some  of  the  figures  used  in  the  different 
advertisements  that  2.(XX),(XX)  people 
read  the  Hearst  newspapers  daily ;  that 
enough  newsprint  was  used  by  the  organ¬ 
ization  last  year  to  encircle  the  globe 
120  times;  that  Hearst  papers  spent 
$2,500,000  in  telegraph  and  cable  tolls 
last  year;  that  Mr.  Hearst  employes 
more  than  50,000  people ;  that  $50,000,000 
was  paid  in  salaries  last  year ;  that 
$1,000,000  was  paid  yearly  in  salaries  for 
comic  features  alone ;  and  that  newsboys 
and  agents  haiKlling  the  Hearst  papers 
earn  more  than  $2(),0(K),000  a  year. 

LIBEL  SUIT  DISMISSED 

Supreme  Court  Finds  no  Basis  for 
Dentist’s  $25,000  Action 

A  libel  suit  in  which  Dr.  Nathan  J. 
Patterson,  dentist,  sought  damages  of 
$25,000  from  the  Press  Company,  pub¬ 
lishers  of  the  Albctny  (N.  Y.)  Evening 
News,  was  dismissed  this  week  by  the 
Supreme  Court  on  the  ground  that  the 
facts  did  not  constitute  cause  of  action. 
The  suit  was  based  on  a  news  story  con¬ 
cerning  a  needle  that  had  broken  off  in  a 
woman’s  jaw  while  her  dentist  was  ad¬ 
ministering  a  local  anaesthetic. 

The  story  went  on  to  relate  that  "after 
desperate  efforts  to  locate  and  extract  the 
inch-long  piece  of  needle.  Dr.  Kunker 
(the  woman’s  dentist)  was  forced  to  give 
up  his  efforts  to  remove  it  and  called  in 
Dr.  Nathan  J.  Patterson,  also  a  dentist. 
The  latter  was  no  more  successful  and  it 
was  necessary  to  send  Mrs.  Halliday  to 
Memorial  Hospital.” 

The  news  story  was  a  report  of  a  dam¬ 
age  suit  begun  by  the  woman  patient.  It 
was  based  on  information  contained  in  the 
complaint. 

nVE  APPOINT  DEVINE-WALLIS 

The  Devine- Wallis  Corporation,  pub¬ 
lishers’  representative.  New  York  and 
Chicago,  has  lieen  appointed  national 
representative  of  the  following  paiiers: 
Longmont  (Col.)  Evening  Times,  Love¬ 
land  (C^l.)  Daily  Reporter,  Herald, 
Cherokee  (la.)  I  tally  Times,  Vinton 
(la.)  Cedar  1 'alley  Times,  Shanwkin 
(Pa.)  Daily  Herald. 

BARNES  SUCCEEDS  BARRON 

Howard  Barnes,  formerly  of  the  Vdf 
York  World,  has  succeeded  Mark  Barron 
as  assistant  dramatic  editor  of  the  .Vetr 
York  Herald  Trilmne.  Mr.  Barnes  was 
educated  at  Oxford,  Yale  University,  and 
at  the  Sorbonne  in  France.  He  was  grad 
uated  from  Yale  in  1925. 


RADIO  MAKERS  PREPARE  FOR  BUSY  SEASON 


Girden,  New  York.  dealers  buying  advertising  space  in  their 

Newspapers  may  look  foreward  to  more  local  papers,"  Mr.  Bauer  continued, 
raio  linage  this  season  than  last,  a  sur-  “We  hope  an  even  greater  number  can 
Tty  of  the  industry  disclosed,  with  esti-  be  made  to  see  the  value  of  newspaper 
imtes  placing  the  total  advertising  advertising." 

appropriations  at  $10,000,0(W,  a  figure  factory  placed  .Atwater  Kent  ad- 

that,  It  was  ^inted  out,  might  be  nearly  vertising  appears  in  newspapers  in  100 
doobled  by  dealer  expenditures  at  local  cities.  It  is  handled  by  Barton,  Durs- 
...  r>  j-  u:  u-  ^  Osborn,  Inc.,  New  York  advertis- 

Dealers  visiting  the  Radio  World  s  agency.  Magazines  and  posters  are 

Fair  were  told  by  manufacturers  of  huge  used  in  addition  to  newspapers. 

.ams  the  industry  was  prepar^  to  spend  .j.,  ^  q,  ^f  .America, 

xZfrT  u  A  rT- ■  "Inch  last  vear  s|,em  an  estimated  $850,- 

Zic^l  tuTZTts  new  bre^kinT  n  advertising,  bar  in- 

creased  this  appropriation  for  this  year, 
dailies,  a  majority  of  the  largest  concerns  ^  Pliw  ishek  was  informed  on 

^amSigns  ^  strong  campaign  is 

I  ',u  r  •  u  i-  t  A  appearing  in  the  daily  press,  with  two 

Officials  backing  t^f^  have  estimated  |i^t7"be4  handled  by  Lord  &  Thomas 
Aat  there  are  22^0,^  pros^cts  or  ^  advertising 

new  radio  sets  m  the  United  States  this 
year  and  competition  ar^g  manufac- 

tnrers  is  keen  to  get  this  trade.  Ur.  .  . 

Fulton  Cutting,  president  of  the  Colonial  VVith  the  exception  of  a  small  magazine  50.50 
Radio  Corporation,  after  a  study  of  sta-  campaign  when  it  first  started,  newf""?"' 
tistics.  predicted  this  week  that  at  least  advertising  has  been  used  exclusively  by 
3,000,000  new  radio  sets  will  be  in  op-  ^  *-- * 

(ration  at  the  end  of  the  current  year. 


set  itself  rather  than  in  any  way  pro-  advertising  placed  by  manufacturers  of 
moting  radio  in  general  by  telling  of  the  accessories.  The  DeForest  Radio  Corn- 
pleasures  and  free  entertainment  owner-  pany,  for  instance,  is  planning  a  $500,000 
ship  of  a  set  affords.  campaign. 

“It  is  not  our  function  to  sell  radio  “A  pretentious  program  has  been  drawn 
t'cr  se”  Mr.  Cole  explained.  “Peopje  up  for  the  DeForest  Company,”  B.  W. 
now  know  they  ought  to  own  a  radio  Matthews,  account  executive  of  llantf- 
set.  Our  business  is  to  sell  them  Kolster  Metzger,  Inc.,  the  agency  in  charge  of 
sets.”  the  account,  tedd  Editor  &  Puri.isher. 

.An  example  of  how  some  manufactur-  “Between  now  and  the  first  of  the  year 
ers  are  relying  on  dealer  co-operative  we  will  place  a  preliminary  campai^ 
copy  and  cutting  down  national  appropria-  using  large  space  in  the  newspapers  in 
tions  is  seen  in  the  current  program  of  important  trading  centers  throughout 
the  Charles  H.  Freshman  Comjiany,  New  throughout  the  country  and  broadcasting 
York,  h'ifty  newspapers  comprise  the  over  the  Columbia  system, 
schedule  according  to  W.  K.  Critlin,  ad-  “In  January,  1929,  the  real  campaign 
vertising  manager.  The  schedule  is  about  begins.  Then  we  will  buy  large  space 
the  same  as  last  year,  he  said,  but  as  the  in  newspapers  in  practically  every  city  of 
season  progresses  it  will  probably  be  cut,  25,000  and  over.  We  will  also  buy  space 
since  it  is  expected  an  increasing  number  on  outdoor  billboards,  in  the  magazines, 
of  dealers  will  take  advantage  of  the  and  on  the  air. 

—  .,0  dealer  co-oj^rative  advertising  “Copy  will  be  devoted  to  building  the 
spat^r  plan  under  which  this  company  ojicrates.  prestige  of  Dr.  Lee  DeForest  as  ‘the 

t’  »  A  J  T  T  T  "  ■  1  ^  Albert  Frank  &  Co.  directs  the  Fresh-  father  of  radb.’  It  was  Mr.  DeForest 

J  .  P‘  A™*”®*'  In<:-.  L-  C.  Lm^ln,  nian  advertising.  who  made  the  first  vacuum  tube  in  1906. 

^overtising  manager,  declared.  Ihis  "pi^g  Q^iy  revolutionary  idea  being  ad-  He  is  now  associated  with  the  rcorgan- 
This  is  in  addition  to  the  8,000,000  sets,  tiewrspai^rs  in  about  9t)  cities  are  vertised  this  season  is  the  automatic  dial-  ized  DeForest  Company.  The  company 

the  number  now  said  to  be  in  use.  schedule  with  copy  placed  through  j^g  system  placed  on  the  .sets  of  the  has  perfected  a  new  audion  which  it 

A  trio  of  radio  manufacturers  have  a  “inst^  &  Sullivan,  Inc.,  New  York  Zenith  Radio  Corporation,  Chicago,  claims  is  better  than  any  other  radio  tube 

head  start  on  the  trade,  having  continued  advertising  agency.  Newspapers  were  chiefly  employed  to  in-  on  the  market.  A  complete  line  of  radio 

advertising  in  newspapers  throughout  the  “We  use  newspapers  because  we  are  trfxluce  this  innovation,  but  in  addition  tubes  is  being  prepared  and  delivery  to 

slimmer,  generally  considered  the  slack  able  to  concentrate  where  we  have  dis-  to  paid  space  this  company  is  making  a  dealers  is  to  start  next  week.  By  Oct.  1 
time  for  sales  and  usually  a  total  wash-  tribution,  and  also  because  we  can  place  special  bid  for  free  advertising.  C  J.  the  company  expects  to  be  producing 
out  for  national  radio  linage  in  the  daily  our  copy  during  periods  when  people  are  Callahan,  advertising  manager,  has  com-  8,000  tubes  a  day  and  expects  the  total 
press.  The  three  are  the  Radio  Corpora-  in  a  buying  msxxl  as  far  as  radio  sets  jileted  organization  of  an  exploitation  pnxluction  of  1929  to  be  in  excess  of 
tion  of  America,  Atwater  Kent  Manufac-  arc  concerned,”  Mr.  Lincoln  said.  “The  and  publicity  department,  and  lias  ap-  5,000, 0(X).” 
taring  Company,  and  the  Stromberg-  newspaper  advertising  enables*our  dealers  ixiintcd  W.  J.  Pohlman  manager.  Mr. 

Carlson  Telephone  Manufacturing  Com-  to  tie  up  with  the  national  copy,  particu-  I’ohlman’s  first  undertaking  was  Na- 

pany.  larly.  in  the  smaller  cities.  When  we  tional  Zenith  .Automatic  Week  from 

“We  of  our  organization  have  every  a.sk  our  dealers  which  they  prefer,  maga-  Sept.  9-5.  jyi.  0»tr«m  Succeed*  Late  L.  C. 

reason  to  believe  that  the  radio  season  zine  or  newspaper  advertising,  nine  out  The  Philadelphia  Storage  Battery  Com-  rk  kk  L  R'  k  »  T* 
lost  beginning  will  be  far  the  best  of  any  of  ten  tell  us  to  put  the  advertising  in  pany  is  one  of  radio’s  biggest  believers  in  “  ®"  lughamton  1  ime* 

yrar  in  the  history  of  radio.”  beorge  A.  their  local  papers.  About  25  per  cent  of  newspaper  space.  S.  Jay  Goldstein,  sales  Merle  C.  Ostram,  advertising  manager 

Scoville,  vice-president  of  the  Stromberg-  our  dealers  are  placing  co-ojierative  ad-  manager  of  the  Universal  Radio  Com-  of  the  Olean  (N.  Y.)  Times,  has  been 
Carlson  Company,  stated.  “This  expec-  vertising,  in  addition  to  our  national  pro-  pany,  exclusive  <listrihutor  of  the  Philco  ajijKiinted  national  advertising  and  pro- 
titkm  is  based  up<jn  the  very  convincing  gram.”  line  in  New  Y'ork,  was  enthusiastic  this  motion  manager  of  the  Bimghamhm  Tress, 

fact  that  both  July  and  August  brtke  all  The  Kolster  Radio  Corporation  will  week  over  prospects.  succeeding  the  late  Lawrence  C.  Chub- 

records  of  our  comi>any  for  shipment  spend  in  excess  of  $1,500,000  for  adver-  “The  reception  accorded  the  entire  buck.  The  apixiintment  t>ecomes  effective 

during  those  months.”  tising  this  year.  This  concern  was  one  Philco  line  by  our  trade  has  been  re-  Oct.  1. 

Davki  M.  Bauer,  advertising  manager  of  the  heaviest  spenders  in  New  York  markable,”  he  said,  “and»with  the  tre-  Mr.  Chubhuck  died  recently  at  his  home 

for  Atwater  Kent,  informed  Editor  &  pajicrs  this  week  during  the  shew.  On  meinlous  advertising  campaign  recently  in  Binghamton  of  intestinal  grijipe.  He 
IAbi.ishf.r  this  week  that  the  policy  of  Sunday,  Sejit.  16,  this  one  concern  bought,  launched  by  the  Philadelphia  .Storage  had  just  returned  to  Binghamton  after 
continuing  newspaper  advertising  during  with  dealer  assistance,  all  the  advertis-  Battery  Company  our  dealers  are  on  the  resigning  his  position  as  business  and  ad- 
the  summer  months  had  proved  “de-  ing  in  an  eight-page  section  of  the  Netv  eve  of  the  greatest  season  ever.”  vertising  manager  of  the  Watertown 

cidedly  helpful.”  York  Herald  Tribune.  ,A  new  set  on  the  market  this  year  is  (N.  Y.)  Standard,  which  position  he  had 

"AVe  liave  used  newspapers  continu-  John  Cede,  account  executive,  of  Hanff-  the  Graybar,  manufactured  by  the  Gray-  held  for  two  years.  Prior  to  that  he 

owly  since  Sept.  1,  of  last  year,”  Mr.  Metzger,  Inc.,  New  York  advertising  bar  Electric  Company,  of  which  Herbert  had  been  advertising  manager  of  the 

Bluer  declared.  “Sales  for  the  period  of  agency  in  charge  of  the  Kolster  ac-  Metz  is  advertising  manager.  .Advertis-  Binghamton  Press,  to  which  paper  he  re- 
Uay  1  to  Sept.  1  this  year  have  been  count,  said  that  this  year's  drive  is  by  ing  is  being  placed  in  the  68  cities  where  turned  a  short  time  ago. 
higher  than  ever  before  in  our  history,  far  the  biggest  in  the  company’s  history,  this  company  has  jobbers  through  the  lawrence  S.  Chubhuck  was  born  in 

Binghamton,  May 
22,  1887.  He  was 
educated  in  a  local 
grammar  school 
and  the  Bingham¬ 
ton  Central  High 
School  and 


NEW  NATIONAL  MANAGER 


INTERSTATE  CIRCULATORS  GATHERED  FOR  FALL  MEETING  IN  TRENTON 


We;»re  now  pro- 
ihring  nearly  8,00t) 
sets  a  day.  Our 
factory  is  employ¬ 
ing  8.000  people, 
more  than  double 
the  number  we  had 
fast  year.” 

Mr.  Bauer  said 
tint  there  was  a 
^ibility  that  the 
Atwater  Kent  ad- 
wtising  might  be 
ncre^d  before  the 
6irrent  season  end- 
He  pointed  out 
•he  three  types  of 
nnwipai-cr  advertis- 
ntf  this  company 


after 

being  graduated, 
went  to  work  for 
a  local  firm,  soon 
being  promoted  to 
the  sales  force. 

In  1912  he  joined 
the  advertising  staff 
of  the  Binghamton 
Press,  and  was 
e  V  e  n  t  u  a  lly  pro¬ 
moted  to  assistant 
advertising  man¬ 
ager  and  then  ad¬ 
vertising  manager. 
Two  years  ago  he 
went  to  the  Water- 
town  Standard  and 
returned  to  Bing¬ 
hamton  last  June. 

He  was  one  time 
president  Advertis¬ 
ing  Department.  N. 
Y,  State  Dailies. 


Circulation  managers  from  New  Jersey,  Pennsylvania,  Delaware,  Maryland  and  West  Virginia  photographed  at  ^e 
Interstate  Circulators*  Association  fall  meeting  in  Trenton,  N.  J.,  Sept.  11.  The  Trenton  Time*  Newspapers,  of  which 
James  Kemey  is  editor  and  publisher,  were  hosts  at  dinner  served  in  the  Stacy-Trent  Hotel,  where  the  business 
sessions  were  held.  Albert  V.  Ambrose,  of  the  Times  newspapers,  officiated  a*  president  of  the  organization. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  22,  1928 


LEA  AND  CALDWELL  WITHDRAW  SUIT 
TO  FORCE  CONSTITUTION  SALE 

Litigation  Dropped  on  Eve  of  Trial — Plaintiffs  Had  Sought  to  J^IRECTORS  of  the  American 

Compel  Howells  to  Sell  Paper  Valued  gociatior’^^T  to  thU 

at  Million  for  $54,000  I  week  to  lay  plan*  for  the  aatocia-  | 

tion’i  fall  convention  to  be  held  at 

Eairo.  S  the  case  was  put  on  the  calendar  to  be  S* 

A  TLANTA,  Ga.,  Sept.  19. — Col.  Luke  heard  in  due  course. 

Lea  and  Rogers  Caldwell  of  Nash-  Clark  Howell  then  engaged  Edmund  •"  ■“  5!^?.“?“' 

ville,  Tenn.,  today  withdrew  their  suit  to  Walker,  of  Edmund  Walker,  Chandler  &  ment  given  to  Editor  &  Publisher, 

compel  the  sale  to  them  of  the  Atlanta  Co.,  of  New  York,  newspaper  auditors.  “  err»neon»ly  stated  t^t  the 

Constitution  for  the  price  of  $M,000.  Mr.  Walker  made  a  comi^ete  audit  of 

All  parties  agreeing,  Judge  Samuel  H.  the  books,  going  back  to  the  year  1900.  explain^  this  week 

Sible>-  in  Federal  District  Court  signed  In  addition  to  the  ordinary  audit  an  .•“*  ‘*5**.  the  members 

an  order  dismissing  the  suit,  returning  analysis  was  made  of  all  the  prepaid  sub-  had  been  confuted  with 

to  members  of  the  Howell  family  the  scriptions,  over  half  a  million  calculations  iV^to***^*  ***'“  *” 

3025  shares  of  Constitution  stock  held  in  being  computed,  and  it  was  proved  that 
escrow  and  the  good  faith  deposit  of  Col.  the  liability  for  prepaid  subscriptions  was 
Lea  and  Caldwell,  totalling  about  not  as  stated  by  Price,  Waterhouse  & 

$130,000.  Co.,  but  was  materially  less.  Other  dis-  willing  to  pay  all  court  costs  and  fees 

A  contract  was  entered  into  on  May  crepancies  and  errors  were  also  proved,  to  date.  Albert  and  Clark  Howell  were 
26,  1927,  made  between  Altert  Howell,  affecting  the  net  profit.  advised  by  their  attorneys  that  if  the 

Jr.,  Clark  Howell,  Sr.,  and  Clark  How-  The  attorneys  then  proceeded  to  build  case  went  to  trial  the  court  might  award 
ell,  Jr.,  of  the  one  part,  and  Luke  Li»  uP  arguments,  using  the  balance  damages,  but  Qark  Howell  decided  that 

and  Rogers  Caldwell  publishers  of  sev-  sheet  of  Edmund  Walker,  Chandler  &  he  would  rather  sustain  the  loss  that  he 
•ral  Southern  dailies,  of  the  other  part.  Company,  together  with  the  facts  re-  had  suffered  himself,  with  the  result  that 
Under  this  contract  the  Howells  were  vealed  by  this  audit,  and  the  case  was  the  money  was  returned  to  Lea  and  Cald- 
to  sell  3,025  shares,  out  of  a  total  capital  scheduled  to  be  heard  Sept.  19.  well  and  the  stock  was  re-delivered  to 

of  5,000  shares,  for  a  price  of  $1,050,000.  Tuesday  afternoon  a  conference  of  the  Messrs  Howell.  Under  the  decree  of 

It  was  agreed  in  the  contract  that  the  attorneys  for  the  defendants  was  in  pro-  the  court,  Messrs.  Lea  and  Caldwell  were 
net  profit  for  the  year  1926  was  ^,134.-  f«s  when  the  attorneys  for  Lea  and  required  to  pay  all  costs  of  the  litigation. 
68  and  that  the  net  profit  for  the  first  Caldwell  advised  that  they  would  like  to  On  Wednesday  morning,  September  19th, 
three  months  of  1927  was  $107,028.18.  withdraw  without  going  to  trial,  and  that  a  decree  was  filed  dismissing  this  case. 
It  was  agreed  that  an  audit  of  the  books  they  were  willing  to  return  all  stock  and  ending  the  suit  and  leaving  the  Howells 
should  be  made  by  Price,  Waterhouse  &  call  the  deal  off,  and  that  they  were  also  in  undisputed  control  of  the  Constitution. 

Co.,  who  were  employed  and  paid  by  Lea  _ _ _ _  _  _  . .  .  _  _ 

and  Caldwell.  The  contract  sets  forth 

new  YORK  PUBLISHERS  WOULD  AMEND 

^  state  advertising  and  libel  laws 

The  auditors  appointed  by  Lea  and  ...  ijuit-.i*..  m.  ..  ^ 

Caldwell  then  commenced  their  work.  Latter  Held  Unjust  by  State  Association^— Golf,  Banquet  and 

They  did  not  make  a  detailed  audit  of  Newspaper  Play  Entertainment  Features  of 

the  books  as  was  antKipated,  but  spent  c  ii  r'  •  n 

most  of  their  time  trying  to  establish  the  »  *11  Convention  at  Rye 

liability  for  prepaid  subscriptions.  This  -  —  ■ 

A  delegation  of  members  of  cussed  a  j  roposed  amendment  to  the  State 

^  publishers*  As-  advertising  law  by  which  advertisers  will 

sociation  attended  the  annual  fall  meeting  lie  held  criminally  liable  for  frauds  carried 
“f-'r  Sr  .VV».el«s-  on  ,h,,,n*h  cUssifirf  p,,,,.  Th.  <*- 


NEW  YORK  PUBLISHERS  WOULD  AMEND 
STATE  ADVERTISING  AND  LIBEL  LAWS 

Latter  Held  Unjust  by  State  Association— Golf,  Banquet  and 
Newspaper  Play  Entertainment  Features  of 
Fall  Convention  at  Rye 


culation  receipts  when  collected.  The 
matter  had  been  fully  discussed  before 
the  option  agreement  was  made. 

The  Constitution  has  for  years  made  a 
special  low  subscription  rate  during  the 
first  quarter  of  each  year.  Consequently 
a  large  number  of  subscribers  pay  their 
subscriptions  during  the  first  90  days, 
which  results  in  the  circulation  income 
being  abnormally  high  during  the  first 
quarter  of  every  year,  and  causes  the 
book  profits  for  the  first  quarter  to  be  un¬ 
usually  large. 

The  auditors  appointed  by  Messrs. 
Lea  and  Caldwell  proceeded  to  deter¬ 
mine  what  proportion  of  the  income  of 
the  first  quarter  of  1927  had  not  been 
earned,  and  to  set  up  as  unearned  income 
the  prepaid  subscriptions.  Instead  of 
making  a  detailed  analysis  of  all  the  re- 


■  ter  till  tmo  re  ject  of  the  amendment  is  to  compel 

Country  Qub  at  dealers  of  such  merchandise  as  furniture 
Rye,  N.  Y.,  on  and  musical  instruments  to  identify  them- 
Wednesday  and  selves  as  dealers  in  their  printed  an- 
Thursday  and  nouncements  and  also  to  identify  goods  on 
also  counselled  ^ale  in  apartments  as  the  merchandise  of 
with  and  enter-  identified  dealers,  not  as  second-hand 
tained  a  delega-  goods  being  sold  by  persons  compelled  to 
tion  representing  disixise  of  their  household  furnishings  and 
the  Publishers’  other  equipment.  This  practise  was  re- 
Association  of  presented  as  a  wholesale  system  of  fraud 
New  York  City,  in  New  York  and  tile  association  voted  to 
On  Thursday  support  the  amendment  and  press  for  its 
evening  the  city  enactment. 

mine  wnai  uroporiiuii  oi  me  iiieuiiie  li-  i  i.  i  •  .  • 

the  first  quarter  of  1927  had  not  been  ^  publishers  gave  James  O  Shaughnessy  spoke  entertam- 

earned,  and  to  set  up  as  unearned  income  ^  ®  up  state  collea-  ingly  at  the  dinner  in  the  evening  of  the 

the  ni^enaid  subscriotions  Instead  of  a  compli-  national  advertising  situation,  with  special 

maki^  ^ detailed  analvsis  of  all  the  re-  '”«‘’tary  dinner  at  the  Waldorf-Astoria  in  reference  to  the  joint  problems  of  ad- 
Sipts  ^tliy  u^JrstcS^o  New  York  and  in  the  evening  entertained  vertising  agencies  and  publishers.  He 

figure  by  the  use  of  certain  formulas  and  ^t  a  theatre  party,  witnessing  one  of  the  traced  the  development  of  national  ad- 

averages  The  net  result  was  to  reduce  newspaper  shows,  “Front  Page.”  vertising  to  its  present  huge  proportions, 

the  profit  for  the  first  three  months  of  Jhe  morning  session  of  the  state  pub-  e^*nated  this  year  at  more  than 

J927  from  $107,028.18  to  $5,048.87.  -lishers  meeting  was  executive  and  in  the  j400,(KW,000,  and  paid  tribute  to  its  vot- 

T.^a  and  Caldu/MI  thm  ten-  afternoon  there  was  discussion  of  the  libel  arieswho,hesaid,hadmadeofitamag- 
tlered  apliroximiSy  $50,000  which  was  o/  the  state,  b>-  some  held  to  ^  nificent  contribution  to  the  welfare  of  the 

intended  to  purchase  the  controlling  in-  seriously  unjust  and  ar^ic,  and  of  the  j^ople  and  t^  .progress  of  the  nation. 

:n  rnnetitiition  which  at  that  the  Empire  State  Schools  of  Considering  the  infinite  number  of  opera- 

Jime  tad  «sh  to  ^  of  $18,000.  Printing  and  Engraving  at  Ithaca,  which  tions  in  the  ^tional  advertising  transac- 
accounts  receivable  of  $226,000,  together  are  supported  by  the  associations.  The  tions  of  a  single  day  or  week  ta  con- 
with  over  $100,000  worth  of  newsprint  conduct  of  the  schools  was  highly  ^-  sidcred  the  fact  that  errors  and  disputes 
on  hand,  plus  land,  building,  half  a  mil-  "KtKled  by  Jerome  D.  Bar num  publisher  were  so  rare  as  to  be  incalcuable  in  per 
lion  dollars’  worth  of  machinery,  and  of  Syracuse  Post-Sta^ard  and  chairman  centages  was  a  .marvel  in  the  whole 
circulation  of  about  90  000  meeting,  rrank  Gannett,  head  of  realm  of  economics.  The  agencies  and 

WTien  the  option  had’ been  signed  the  Gannett  Newspapers.  Lester  Jones,  the  publishers  tad,  the  speaker  said, 
stock  which  was  to  have  been  sold  was  executive  secretary  of  the  New  York  City  solved  many  problems  and  tad  more  to 
denosited  in  escrow  with  the  bank.  Like-  Publishers’  Association  and  others,  all  solve.  He  specifically  mentioned  the  en- 
wiw  Lea  and  Caldwell  had  deposited  orRlng  that  the  courses  be  enlarged  and  ormous  a^egate  waste  of  time  of  skilled 
$130000  as  good  faith  money.  Lea  and  lIi*  education  scope  widened  to  include  men,  special  representatives,  in  the  lobby 
Tidwell  surted  suit  for  the  perform-  instruction  in  artistic  advertising,  typog-  rooms  of  the  agencies  awaiting  their  turn 
ance  of  the  contract.  Albert  and  Gark  raphy,  advertisement  writing  and  layout,  to  interview  proper  executives  concem- 
Howell  filed  an  answer,  to  which  an-  aod  cut-making  and  scientific  advertise-  ing  schedules.  Some  means  must  be  de- 
swer  Lea  and  Caldwell  filed  a  demurrer,  ment  selling.  Due  to  the  fact  that  mer-  vised,  he  said,  to  cut  down  this  waste 
Lea  and  Caldwell  admitted  all  the  state-  K®’’*  I'ave  displaced  many  machine  opera-  which  added  unnecessary  burdens  of  cost 
ments  in  the  answer  but  claimed  that  it  for*  was  thought  that  there  was  less  to  the  s^iace  selling  operation).  Mr. 
was  no  defense.  Judge  Sibley  heard  the  reason,  at  least  at  present,  for  the  printing  O’Shaugnhnessy  made  a  plea  for  tolera- 
evidence  on  both  sides,  overruled  the  de-  school  to  urge  machine  operation  as  a  tion  of  all  forms  of  legitimate  advertis- 
murrer  of  Lea  and  Caldwell,  held  that  means  of  providing  competent  operatives,  ing.  contending  that  each  had  its  proper 
the  answer  set  up  a  complete  defense.  Following  the  discussions  of  the  libel  nlace  in  the  scheme  of  publicitv  and  sell- 
and  characterized  the  transaction  as  situation  J.  A.  Finneran,  classified  adver-  ina  and  that  each  was  a  feeder  to  all 
“simply  short  of  shocking’,  whereupon  tising  manager  of  New  Y'ork  Times,  dis-  other  form  of  advertising.  He  paid 


tribute  to  the  daily  press,  without  whidi 
neither  government  nor  trade  could  loot 
exist.  He  contended  that  the  rural  week, 
ly  press  was  the  backbone  of  the  social, 
political  and  economic  system  aixl  de. 
served  better  appreciation  and  better  «. 
ganization  for  service.  He  regarded 
radio  advertising  as  legitimate. 

Phillip  Le  Boutillier,  president  of  Bat 
&  Co.,  and  president  of  the  New  York 
Retail  Merchants’  Association,  was  the 
second  speaker.  He  made  a  plea  fv 
dun  newspapers  and  paid  tribute  to  the 
daily  press  as  the  leading  influence  in  the 
cultural  life  of  the  nation. 

On  Thursday  morning  the  state  pubt 
shers  held  their  regular  Associated  Proi 
meeting,  presided  over  by  Russell  Hath, 
away  of  the  Albany  bureau,  and  tha 
played  golf. 

Members  of  the  New  York  City  Puh- 
lishers’  Association  t)ook  part  in  tht 
afternoon  discussion,  among  them  beiw 
Howard  Davis  of  The  Herald  Tribmi 
J.  W.  Barnhart  of  The  Daily  News,  C 
C.  Lane  of  The  Evening  Post,  Edwin  A 
Friendly  of  The  New  York  Sun,  Hugk 
A.  O’Eionnell  of  The  New  York  Timet, 
Joseph  Early  of  The  Brooklyn  Standwi 
Union,  Lester  Jones.  Executive  Secretary 
of  the  Publishers’  Association,  and  Jama 
VV.  Brown  of  Editor  and  Pubushei. 

TEXAS  GROUP  SEEKS 
UNIFORM  BUS  RATE 

CommittM  Appointed  to  Confer  With 

Bus  Line  Owners  at  Laredo  Coa> 
vention  of  State  Circulation 

Managers 

Meeting  at  Laredo,  the  Texas  Circula¬ 
tion  Managers  Association  this  wok 
launched  a  movement  for  uniform  ba 
transportation  rates  for  newspapers. 

C  W.  S.  Lenett,  circulation  manager 
of  the  San  Antonio  Express  and  Evenki 
News,  who  was  elected  new  president  d 
the  association,  was  named  on  a  tram- 
portation  commitee,  along  with  E.  C 
Davis  of  the  Beaumont  Enterprise  mi 
Journal,  retiring  president,  and  C.  C 
Moore  of  the  Austin  American  md 
Statesman.  The  Association  select«4 
Beaumont  for  next  year’s  meeting. 

In  addition  to  Mr.  Lenett  oflicen 
elected  are:  Jack  Pistes,  Dallas  Nem 
and  Journal,  vice-president,  and  H.  E 
Murphree,  Houston  Chronicle,  secretary- 
treasurer. 

.Among  entertainment  features  was  i 
banquet  in  Nuevo  Laredo,  across  the  Rk 
Grande  in  Mexico. 

Secretary  -  Treasurer  Murphree  wai 
chosen  for  his  seventh  consecutive  term 
Among  subjects  discussed  at  the  Laredi 
sessions  were  transportation  of  newspa¬ 
pers  by  airplane;  automobile  delivery  tft 
rural  districts;  boy  carriers  on  morning 
newspapers  in  southern  cities;  co-opera¬ 
tion  between  various  newspaper  depart¬ 
ments;  return  privilege  to  agents  aoi 
dealers ;  methods  of  handling  carrier 
starts,  stops  and  complaints ;  how  to  im¬ 
prove  the  value  of  traveling  representa¬ 
tives;  ways  to  increase  Sunday  circi^ 
tion;  economical  operation  of  circulatkl 
departments,  and  the  woric  that  lies  aheaf 
for  circulation  men. 

E.  C.  White,  Houston  Chronicle,  re 
sponded  to  the  address  of  welcome  bf 
Charles  E.  Mumm,  secretary,  taredi 
Chamber  of  Commerce. 

Speakers  at  a  luncheon  included  0.  W. 
Killam,  president.  South  Texas  Chamber 
of  Commerce,  and  R.  L.  Bobbitt,  speak¬ 
er,  Texas  legislature. 

CORRECnCN^ 

Louis  H.  Boone  who  was  appoir^ 
advertising  director  of  the  San  Francises 
Examiner,  is  the  brother  of  Rodmf 
Boone,  the  representative,  not  the  son  » 
was  erroneously  stated  last  week. 

PHIL  D.  STONG  RESIGNS 

Phil  D.  Stong  has  resigned  from  thi 
staff  of  Editor  &  Publisher  to  join  the 
staff  of  Panorama,  New  York  weekly,  ti 
which  Herbert  Mayer  is  editor.  Rt- 
Stong  was  formerly  editor  of  North 
.American  Newspaper  Alliance  and  on  the 
staff  of  Liberty. 


/ 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  22,  1928 


9 


vhidi 
Iqo| 
veek- 
odal, 
I  de. 

r  Of- 
irded 


VETERANS  DISSECT  THIS  “NEWSPAPER  URGE” 

Iwilors,  Reporters  and  Copy  Readers  Become  Lyric  Describing  Fascination  of  News  Gathering  Business 

— No  Kickers  Found  Even  with  Anon3rmity  Offered 


Bat 


YoitlJ’W’O  newspaper  plays  in  New  York 


^  dealing:  with  different  emphasis  with 
fab?  lo-called  “newspaper  urg:e”  which 
men  working  in  the  business 
(fsditr  they  wish  to  or  not  has  started 
;^f=3f,5  in  the  trade  discussing  the 
p^yj,  f^oomenon,  dissecting  and  analyzing  it, 
(id!  Mii  prising  discoveries  coming  to 
SEfl- 

Bard'boiled — supposedly  the  acme  of 
many  newspaper  men  became 
-^:.-::3l  describing  the  romantic 
and  fascinations  of  the  business 
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^4  point  made  in  “Gentlemen  of  the 
".tii one  of  the  (days,  was  that  wearied 
^Tritc  men  and  disillusioned  desk  men 
d  and  spat  verbally  at  cub  enthu- 
But  many  an  old-timer  picked  as 
certain  scoffer  by  this  writer  reversed 
r  nil!.. ns  and  offered  testimonials 
Lkh  they  could  be  used  with  profit  by 
Wi’  of  journalism  from  here  to  Mis- 
nri  and  beyond. 

Managing  editors,  copy  readers,  re- 
-.ncis,  newspaper  women  aiKl  circulation 
n  were  interviewed  this  week  and  all 
T.d  sincere  in  the  lyric  explanations 
;>  offered  for  the  frequently  quoted 
I.T.C11  of  printers’  ink”  which  keeps  men 
I;?;-  chasing  to  their  graves. 

Editor  &  Publisher  invited  anonymity 
^  order  to  obtain  kicks  which  might 
ierwise  be  kept  unuttered.  Those  who 
ifd  themselves  of  this  offer,  however, 
kd  it  for  other  purposes.  One  com- 
Hsised  that  the  pace  in  New  York  was 
■at  10  swift  as  in  Chicago,  and  he  longed 
br  action  which  somehow  seemed  lack- 
I  while  working  for  the  press  of  the 
vki’s  largest  city.  Another  made  this 
vcnient : 

"No  sophisticated  New  York  news¬ 
ier  man  would  admit  it,  but  deep  down 
^the  hearts  of  many  of  them  is  a  feel- 
9|  tfat  they  are  somehow  performing 
service  for  humanity ;  that  they 
bay  somehow  be  the  big  stick  arm  of 

.Any  number  of  characters  could  be 
3d  duplicating  the  actions  of  the  stage 
'£To  of  “Gentlemen  of  the  Press,”  who 
itit  newspaper  work  for  good  and  all, 
to  return  again  glad  to  feel  them- 
once  more  in  the  thrilling  rhythm 
tu!  accompanies  the  gathering  of  daily 

Ralph  Renaud,  managing  editor  of  the 
ptm  York  Evening  Post,  has  been  “in 
pd  out”  of  the  business  during  the  20- 
B<y  years  he  has  devoted  to  it.  He  ran 
b  tkeatre  for  a  while.  He  wrote  plays. 
^  he  doesn’t  care  to  discuss  that.  He 
rather  disgusted  at  “Front  Page,” 
pisdi  the  drama  reviewers  praised  highly 
a  realistic  picture  of  newspaper  life. 
“If  t)ewsi»per  shops  were  actually  as 
are  being  represented  on  the  stage, 
pty  ought  to  be  suppressed,”  he  said.  “I 
ilatkapTi  read  ‘Front  Page’  as  well  as  seen  it, 
ahof^  I  haven’t  seen  such  good  words  in 
■■flt  since  I  read  fence  scrawlings  as  a 
t,  re  Mttle  boy. 
ne  bf  I  "Seriously,  there  are  some  reasons  why 
aredi  ren  ^  into  the  newspaper  business  and 
’)■  in  it.  It  is  not  because  they  meet 
people.  It  is  not  because  of 
^7  romantic  side. 

If  he  stays  in  the  editorial  side  of 
f-s  business  any  length  of  time,  a  news- 
man  is  not  fitted  for  anything  else. 
Mews  man  is  so  trained  that  he  cannot 
^-nuafe  on  anything  for  long  periods. 
R  puts  his  whole  self  for  a  few  minutes 
writing  a  lead,  into  a  few  hours  in 
'””g  a  story.  He  becomes  a  sprinter 
than  a  distance  man.  He  does 
he  is  doing  immediately  under  high 
-re  well.  But  he  would  feel  the 
of  stimulus  in  any  other  line.  It 
seem  flat  to  him.  His  tipple  would 
Wen  away  from  him.  The  intense 
Witruciit  which  often  accompanies 
work  would  not  be  available 
y—  if  else. 

h  man  in  an  editor’s  chair  stays  in 


By  PHILIP  SCHUYLER 


Framk  Carson  Lindsay  Drnison 

the  business  because  he  feels  the  history 
of  the  world  passing  under  his  fingers 
'■very  day.  What  passes  through  his 
hands  to^y  as  news  is  crystallized  as 
history  tomorrow. 

“You  hear  a  lot  about  men  being 
underpaid  in  this  business.  There  is  no 
question  that  this  is  true.  Yet  there  is 
no  other  business  in  which  there  is 
quicker  advancement  for  good  men.  By 
good  men  I  don’t  mean  geniuses.  It 
doesn’t  require  genius  to  tK  a  good  news¬ 
paper  man,  but  rather  simply  the  con¬ 
centration  of  normal  active  intelligence. 
Of  course,  there  is  no  one  in  the  business 
who  doesn’t  think  he  is  a  genius.  The 
older  they  get  the  less  they  think  it. 

“Meanwhile,  these  men  who  think  they 
are  geniuses  are  being  mistrained  for 
anything  else.  That  is  probably  the  real 
reason  why  they  stay  in  the  business. 
But  other  reasons  may  be  cited. 

“Newspapers  wouldn’t  sell  unless  there 
was  curiousity  on  the  part  of  the  public 
as  to  what  is  happening.  The  newspaper 
man  knows  this  first.  The  natural 
curiosity  is  satisfied  at  the  source.  An¬ 
other  point  is  that  newspaper  men  have 
access  to  a  certain  amount  of  inside  news. 
No  newspaper  man  can  go  anywhere 
outside  the  office  without  being  pressed 
for  inside  information.  He  may  not 
know  any  more  than  they  do,  but  they 
think  he  does,  and  eventually  he  thinks 
he  does.” 

Other  working  newspaper  men  joined 
with  Mr.  Renaud  in  objecting  to  the  im¬ 
pression  of  newspaper  men  given  in 
“Front  Page.”  although  they  enjoyed  the 
play  as  entertainment. 

‘“Front  Page’  gives  us  caricatures  of 
newspaper  men  of  25  years  ago,”  was  the 
comment  of  Keats  Speed,  managing  edi¬ 
tor  of  the  New  York  Sun,  who.  while  he 
condemned  the  structure  of  “Gentlemen 
of  the  Press,”  declared  he  enjoyed  the 
characters  created  by  Ward  Morehouse 
of  his  staff  and  found  them  true  to  life. 

Mr.  Speed  has  been  29  years  in  the 
business.  While  on  vacation  from  Centre 
College  of  Kentucky,  he  played  pro¬ 
fessional  baseball  with  the  Blue  Grass 
League  for  a  season  and  a  half.  Base¬ 
ball  and  newspaper  work  are  the  only 
two  ways  of  earning  a  living  he  has  tried. 

“It’s  the  fascination  of  the  newspaper 
business  that  makes  men  stay  in  it  and 
the  good  men  who  leave  come  back.”  Mr. 
Speed  said.  “If  a  man  has  been  a  good 
newspaper  man  and  gets  out,  he  always 
wants  to  come  back.  Only  the  good  ones, 
however,  come  back  of  their  own  voli¬ 
tion. 

“I  don’t  know  how  to  do  anything  else. 
That  is  why  I  stay  in  it.  It  seems  de¬ 
lightful  work  to  me. 

“On  the  average  the  newspaper  pro¬ 
fession  is  the  highest  profession  there  is. 
While  there  are  no  set  requirements  for 
admission,  the  average  newspaper  man  is 
head  and  shoulders  above  the  average 
doctor  or  lawyer.  A  newspaper  man’s 
code  of  ethics  is  so  far  above  legal  and 
medical  ethics  that  there  is  no  com¬ 
parison.” 

Edmund  P.  Bartnett,  city  editor  under 
Mr.  Speed  for  the  last  eight ‘yofs. 


Edmund  Bartnrtt  Kiats  SetRo 

studied  law  and  worked  in  a  law  office 
before  he  made  up  his  mind  to  try  news¬ 
paper  work.  His  family  hoped  he  would 
become  a  priest. 

“I  can’t  imagine  myself  in  any  other 
work  than  newspaper  work,”  he  said. 
“Nothing  else  would  seem  worth  while. 
Being  in  the  forefront  of  the  world’s 
parade  is  I  suppose,  the  reason  why  I 
like  it.” 

Once,  for  two  weeks,  Frank  Carson, 
now  assistant  city  editor  of  the  New  York 
Daily  News,  got  out  of  the  newspaper 
business.  With  this  one  brief  exception 
he  has  spent  27  years  as  a  newspaper 
man.  Once,  back  in  Chicago,  Mr.  Carson 
made  up  his  mind  he  would  be  an  adver¬ 
tising  man.  He  got  a  job  with  a  de¬ 
partment  store  writing  copy.  The  salary 
was  high  and  prospects  seemed  excellent. 
He  worked  at  this  job  two  weeks,  then 
one  day,  while  he  was  out  for  lunch,  the 
papers  came  screaming  out  with  extras. 
It  was  the  Cherry  Valley  mine  disaster 
at  La  Salle,  Ill.  Hundr^s  were  killed. 
Mr.  Carson  never  went  back  to  the  de¬ 
partment  store. 

“Attracted  as  though  by  a  magnet,  I 
beat  it  to  the  office  of  the  Chicago 
Tribune,  where  I  helped  bring  in  the 
story,”  he  recalled  this  week.  “There’s 
no  thrill  in  writing  ads.  On  the  desk 
of  a  paper  you  have  your  fingers  on  the 
pulse  of  the  world.  And  the  rewards 
are  good  enough.” 

Clifford  Laube,  who  is  editor  of  the 
Brooklyn  section  of  the  Daily  News,  was 
once  a  member  of  the  Ctflorado  legis¬ 
lature.  In  1903  he  started  newspaper 
work  as  printer’s  devil  on  the  Rico 
(Col.)  News.  He  was  12  years  old  and 
his  pay  was  75  cents  a  week.  In  1907 
with  his  father  he  started  the  Rico  Item, 
and  from  the  position  he  gained  as  editor 
of  this  paper  was  elected  to  the  Colorado 
legislature  in  1916,  serving  in  1917  and 
1918.  But  politics  did  not  attract  him. 
He  used  his  political  influence  to  get 
himself  .a  job  in  the  Denver  Times 
Eight  years  ago  he  came  to  New  York 
and  has  been  working  for  the  News  ever 
since. 

“I  think  it’s  the  thrill  of  the  world’s 
events  breaking  every  day  at  your  feet 
that  keeps  a  man  in  the  newspaper  busi¬ 
ness,”  Mr.  Laube  said.  “That’s  what  in¬ 
spires  me.” 

In  appearance,  at  least,  Lindsay  Deni¬ 
son  is  the  hard-boiled  reporter  in  the 
flesh.  He  has  been  in  and  out  of  the 
business  twice.  Now  he  is  a  reporter  on 
the  A(ew  York  Evening  World  and  glad 
of  it.  Once  he  worked  with  Erman  J. 
Ridgway  on  Everybody’s  Monthly  and 
later  Everybody’s  Weekly.  He  also 
worked  for  Ridgway’s  Weekly  drawing 
his  pay  check  regularly  long  after  that 
tnagazine  suspended.  Mr.  Ridgway,  un¬ 
like  some  publishers,  paid  his  men  until 
they  got  as  good  jobs  as  they  left  to 
join  him.  In  1906,  Mr.  Denison  was 
also  in  publicity  work. 

A  few  years  after  he  was  gp-aduated 
from  Yale  in  1895,  Sam  A.  Everitt,  of 
the  then  Doubleday- Page  Company, 
brought  Frank  Doubleday  over  to  see  Mr. 
Denison  who  was  then  on  the  New  York 


Sun.  He  had  a  five-year  taste  of  news- 
paiier  work. 

“.Are  you  ready  to  get  out  of  the  news¬ 
paper  business?”  Mr.  Doubleday  asked. 
He  was  offering  a  job  with  brilliant  op¬ 
portunities  in  the  book  publishing  field. 

“No,”  pondered  Mr.  Denison,  “May¬ 
be  . ” 

“Unless  you  feel  you  can  have  more 
fun  doing  something  else,  stay  in  the 
newspaper  business,”  was  the  advice  of 
Mr.  Doubleday. 

“I  thought  he  was  talking  like  the 
seventh  son  of  a  prophet  and  I  stayed,” 
said  Mr.  Denison  this  week. 

“Now,  after  more  than  30  years  at  it, 

1  suppose  the  urge  can  be  defined  as  the 
lielief  that  you  can  do  what  you  are  doing 
better  than  anyone  else,  or  you  couldn’t 
hold  the  job.  I  don’t  believe  pjrople  in 
other  lines  feel  that  same  egotistic  way.” 

L)n  the  Morning  World,  James  VV, 
Barrett,  city  eilitor,  thought  the  matter 
over  before  answering. 

“There’s  bound  to  be  a  certain  strong 
fascination,  despite  the  deadly  routine,” 
he  said.  “The  average  reporter  on  the 
average  story  is  sure  to  feel  himself  on 
the  road  to  adventure.  Invariably  he  digs 
out  amazing  facts,  facts  of  astounding 
import.  And  then  there  is  the  suspense 
of  never  knowing  what  he  is  going  to 
find. 

“From  one  assignment  to  another  he 
progresses,  and  his  life  becomes  like  read¬ 
ing  an  exciting  continuous  story.  The 
suspense  creates  a  psychosis  which  lingers 
with  some.  VV’ith  others  it  is  short  lived. 
They  go  into  real  estate  and  make  money. 
The  ones  with  whom  it  becomes  a  fixed 
psychosis  stick  at  it. 

“To  each  man  there  is  a  different  thrill. 
I,  for  instance,  get  all  het  up  and  inter¬ 
ested  in  my  work  when  I  am  helping 
in  the  exposure  of  a  fraud. 

“But  there  is  no  definitely  classified 
psychological  urge  which  might  be  called 
the  newspaper  urge.  It  is  a  psychological 
phenomenon  which  naturally  attaches  it¬ 
self  to  newspaper  men  because  of  the 
element  of  suspense  connected  with  their 
business." 

On  the  World  Mazie  Gemens  has 
lield  every  job  in  a  newspaper  news  room 
except  on  the  copy  desk.  At  present  she 
has  the  criminal  courts  assignment.  She 
is  the  first  New  York  newspaper  woman 
to  get  this  assignment  as  a  regular  day 
in  and  day  out  job. 

“Newspaper  work  is  never  tiresome,” 
she  said.  “Something  different  comes  up 
every  day.  Even  murder  stories  follow 
no  set  pattern.  They  all  must  be  handled 
differently.  We  learn  something  every 
day  in  this  business.  We  meet  different 
people,  we  must  approach  them  differ¬ 
ently.  There  is  no  other  business  quite 
so  varied. 

“_We  wdio  are  in  newspaper  work  get 
a  little  bit  nearer  to  human  nature  than 
others  can.  We  smile  with  people.  We 
cry  with  them.  I  remember  calling  on  a 
mother  whose  three  children  had  been 
burned  to  death.  Her  grief  was  my  grief. 
For  a  short  while  I  lived  her  agony. 

“I  resent  ‘Front  Page’  very  much.  I 
don’t  think  I  have  ever  met  any  news¬ 
paper  people  like  those  they  are  showing 
us  on  the  stage.” 

Walter  Lister,  city  editor  of  the  New 
York  Evening  Telegram,  was  once  on 
the  verge  of  breaking  away  from  the 
business.  He  was  co-author  of  “Spread 
Eagle,”  a  play.  He  wrote  for  magazines 
with  success.  Now  he  has  definitely  de¬ 
cided  he  will  stick  in  the  business  of 
gathering  news. 

“The  chief  reason  I  like  it  is  because 
it  is  such  a  clean  business,”  he  said.  “I 
don’t  have  to  apologize  to  anyone  for 
being  a  newspaper  man.  I’m  in  an  honest 
work  with  honest  men.  I  like  newspaper 
mea  the  whole  they  are  better  to 
work  with  and  have  higher  ideals  than 
,  ( Continued  on  page  53) 
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Romances  of  American  Journalis 


By  RUTH  A.  LEWIS 


cast  by  outstanding  scholarship.  Y 
along  with  the  worldly  wealth 
Capper  has  accumulate  and  whidi  j 
makes  no  pretense  of  despising,  he  h 


also  garnered  affection  and  c  ntid(^ 
Chosen  govemer  of  Kansas  in  1914.  ^ 
first  native  son  to  achieve  the  exrcuth 
chair,  he  succeeded  himself  easily  in  19| 
and  two  years  later  was  elected  Mna'i 
His  reelection  in  1924  was  by  a  major!; 
of  271,000  votes,  the  largest  ever  i^iv! 
a  candidate  for  any  Kansas  office. 

The  Capper  family,  as  the  ( ■  mrM: . 
staff  is  known,  is  believed  to  be  fjne  c 
the  most  harmonious  and  efficient 
rations  in  the  publishing  business.  B 
annual  picnic  is  an  anair  of  tonuig 
pleasure  attended  whenever  possible  b 
the  senator  himself.  And  his  own  hirti 
day  is  made  the  occasion,  each  July 
of  a  grand  outdoor  party  to  which  ever 
child  in  Topeka  is  invited.  EsiKii.;" 
honored  guests  at  such  events  i- 
crippled  children  for  whom  the  ( 
Fund,  established  some  years  ago  for  th- 
purpose,  has  brought  comfort  or  rclf.:' 

Arthur  Capper’s  wife  whom  he  iiir.rr!: 
in  1892  was  Florence  Crawford, 
of  one  of  the  early  governors  of  Kan-i 
She  died  two  years  ago.  It  was  M- 
Capper  who  lent  a  hand  around  th 
offices  of  the  North  Topeka  Mail  in  th 
early  days  of  the  Capper  ownership  f 
that  paper.  Together  the  two  wraiijt 


Specially  drawn  for  Editok  &  Puilisrei  hy  Seymonr  Marcus 

Arthur  Capper 


prairie  schootwr.  But  he  knew  his  to  buv  the  Mail.  He  called  on  a  banker,  Pennsylvania  and  Michigan.  With  Sen-  c  .  ■ . 

journalistic  cow  and  not  once  considered  explained  the  start  of  his  f^urces  and  ator  Capper’s  three  papers  in  these  states  .t 
appealing  to  the  city  editor  for  mercy,  obtained  without  effort  his  first  loan  of  'are  being  merged  the  publications  of  the  i-,. 

It  so  happen^  that  in  his  bewilderment  $1,300.  That  left  $300  as  ‘  woftdiig  FaeiiUr-StockmoH  Company  and  the 
w  missed  the  press  boat  and  had  to  capital.  His  only  help  for  the  first  year  Rural  Publishing  Company.  The  names 
charter  a  sp^ial  boat  to  get  to  the  races,  ^iras  a  printer  and  a  newsboy.  Soon  he  of  the  Capper  papers  will  be  retained. 

It  IS  true  that  he  leaned  rather  heavily  began  to  make  money  and  again  it  was  Senator  Capper  is  president  of  the 
upcm  his  _  associates  tor  the  technical  only  a  few  years  before  a  Topeka  banker  corporation  known  as  Capper-Harman- 
verbiage  in  which  his  account  of  the  approached  him  with  a  proposition  for  Slocum,  Inc.  With  him  are  associated 
event  was  clothed  but  it  is  also  true  that  taking  over  the  Capital.  The  newspaper  T.  D'.  Harman  and  George  M.  Slocum. 

600  words  of  accurate  and  read-  was  not  prospering  so  well  as  formerly  The  Capper  publications  in  Topeka 
able  descnption.  From  that  time  he  was  and  the  banker  and  his  associates  offered  occupy  one  of  the  finest  commercial 
one  of  the  boys.’  it  for  $55,000.  two  thousand  down.  So  buildings  in  the  West  devoted  exclusively 

After  several  months  in  New  York  it  was  that  before  the  age  of  30  the  to  the  publishing  business,  a  9-story  struc- 
me  young  Kansan  was  invited  to  become  young  printer-publisher  became  the  owner  ture  with  total  floor  space  of  87,750 
Washington  correspondent  for  the  Topeka  of  tlw  daily  upon  which,  an  eager -eyed  square  feet.  The  company  employs  more 
^pital,  a  post  that  has  just  been  created,  valedictorian,  he  had  first  set  type.  than  700  persons  and  has  an  annual  pay- 
He  accepted  and  added  special  writing  Now  he  publishes  two  dailies,  the  Capi-  roll  of  $1,000,000. 

for  the  Tribune  to  his  duties.  When  tal,  and  tire  Kansas  City  Kansan.  "Hie  In  an  era  when  schools  and  colleges 
Congress  adjourned  he  returned  to  To-  other  Capper  publications  are:  Capper’s  place  great  stress  upon  “all-round” 
peka,  soon  thereafter  making  his  first  Farmer,  Kansas  Farmer  and  Moil  and  studentship,  when  a  high  I.Q.  is  less 
venire  into  the  publishing  business.  A  Breeze,  Missouri  Ruralist,  Michigan  likely  to  be  looked  upon  as  an  asset  than 
u  paper  calM  the  North  Farmer,  Ohio  Former.  Pennsvlvania  as  a  bar  to  later  achievement  and  when 

Topeka  Mail  was  n<rt  making  money  for  Farmer,  Capper’s  Weekly,  The  House-  both  major  ^rties  are  being  represented 
Jfs  n^er  who  desired  to  sell  it  for  hold.  by  presidential  candidates  who  in  early 

$2,000  cash.  AF  the  rate  of  five  dollars  A  month  ago  a  corporation  was  formed  years  admittedly  had  trouble  with  their  is  now  touring  in  Canada,  and  the  B 
a  week  young  Capper  had  saved  up  hi%  to  take  over  the  publication  of  the  lix*  fenglish,  it  is  refreshing  to  observe  that  of  his  daily  ^umn  “I  Think  So."  1 
vst  thousand  dollars  and  he  determined  state  f'’rm  papers  published  in  Ohio,  material  failure  is  not  essentially  f'lrc-  been  chang^  to  “Runyon’s  Ramblel’ 


Qubs  at  Washington. 


SPONSORED  AIR  CIRCUS 

Promoting  aviation,  the  Iimrcr, 
(Mass.)  Evening  Tribune  n«)pera! 
with  a  flying  circus  in  that  city  last 
in  an  air  exhibition.  Copies  of  t 
Lawrence  Daily  Eagle,  published  by  t 
^gle-Tribune,  were  dropped  from  t 
air,  entitling  lucky  persons  to  free  rii 
in  the  planes.  Frank  Brailsford,  o 
culation  manager,  was  in  charge. 


fl».3  of  m  MTMS  of  advertuements  thotoing  mpromacy  of  Tho  Now  York  Timet  circulmtiom  in  iimrktt  where  avermge  family  expenditures  exceed  $4fi00  a  year. 


TN  Districts  21,  23  and  24  of  Manhattan,  265,000  people 
(57,979  families)  live.  Their  average  annual  expendi¬ 
ture  per  family  is  $4,615.  Their  aggregate  expenditure 
is  about  $265,000,000  every  year. 

One-eighth  of  Manhattan’s  population  spending  one- 
sixth  of  its  money. 

In  the  two  highest  and  most  populous  districts,  21 
and  23,  The  Times  reaches  more  families  than  any  other 
newspaper.  In  district  24  The  Timefe  reaches  more 
families  than  any  other  standard  size  newspaper. 

Circulation  weekdays  in  this  area,  24,682- — equal  to 
43%  of  the  total  families.  Circulation  Sundays,  27,601 — 
equal  to  48%  of  the  total  families. 

What  is  true  in  this  area  is  true,  in  all  other  areas  in 
1'  New  York  where  purchasing  power  per  family  is  at 
high  levels. 

Send  for  a  set  of  colored  maps  of  New  York  City 
showing  relative  purchasing  power  of  all  districts. 

?  ]|ark 

Average  weekday  circulation,  405,707;  Sunday,  700,925 


New  York  City’s  Great  Upper-Middle  Income  Group 

(annual  expenditures  per  family  $4,000  to  $7,000) 

— The  New  York  Times  covers  them,  too,  in  unequaled  manner. 
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THREE  NEW  DRAMA  CRITICS  REVIEWING 
NEW  YORK’S  FIRST  NIGHT  PARADE 

Second  Day  Appraisals  of  Current  Productions  Being  Written 
for  N.  Y.  World  by  St.  John  Irvine — de  Rohan  Succeeds 
Alan  Dale — Telegram  Appoints  Birdwell 

By  JOHN  F.  ROCHE 


the  1928-1929  theatrical  season 
”  officially  under  way  in  New  York, 
reviews  of  first  nights  are  appearing  in 


St.  John  Iitine  Pieoi  de  Rohan 

»  . 

three  of  the  city’s  dailies  under  the  by¬ 
lines  of  new  drama  critics,  who  have 
come  to  Manhattan  from  London, 
Camden  and  Hollywood.  They  are  St. 

John  Irvine  of  the  World,  Pierre  de 
’ohan  of  the  American  and  Russell  Bird- 
well  of  the  Eve¬ 
ning  Telegram. 

Mr.  Irvine  suc¬ 
ceeds  Alexander 
Woollcott,  who 
has  left  news¬ 
paper  work,  de 
Rohan  succeeds 
the  late  Alan 
Dale,  while  Bird- 
well  takes  the 
post  of  Leonard 
Hall,  resigned. 

St.  John  Irvine 
comes  to  the 
World  from  the 
London  Observer 
where  he  held 
the  post  of  drama  critic  for  two  periods 
of  three  years  each  with  an  interval  of 
two  years  between.  The  two  year^  in¬ 
terval  was  in  keeping  with  Mr.  Irvine’s 
conviction  that  three  years  at  a  stretch 
is  long  enough  for  a  man  to  work  on 
one  paper.  He  spent  his  long  holiday 
touring  and  writing  a  book. 

He  believes  that  a  man  should  get 
away  from  his  job  occasionally  or  he 
will  lose  interest  and  grow  stale. 

“Every  man  has  a  certain  number  of 
ideas,”  he  said  in  his  pleasantly  precise 
Mayfair  accent,  “and  he’s  got  to  get 
more  or  he  will  begin  to  repeat  himself. 
The  life  of  a  dramatic  critic  particularly 
is  a  close  sort  of  life.  The  critic  is 
confined  to  a  certain  district — the  theatre. 
It’s  a  very  narrow  world  and  becomes 
quite  devitalizing.  There  comes  a  mo¬ 
ment  when  you  become  so  tired  you 
can’t  look  at  a  play. 

“I  think  every  editor  should  take  his 
critics  off  the  drama  once  in  a  while 
and  let  them  report  baseball  games.  The 
change  will  give  them  a  chance  to  write 
about  something  different.  They  will  find 
new  ideas.” 

One  of  the  reasons  Mr.  Irvine  left  the 
Observer  and  came  to  the  World  was 
because  his  personal  time  limit  was  ex¬ 
pired  for  the  second  time  on  the  I^ondon 
paper,  he  said.  He  feels  that  the  new 
environment  of  New  York  will  liven  his 
interest  in  the  stage.  Nine  years  have 
passed  since  he  was  last  in  the  metronolis. 

A  few  weeks  ago  the  World  inaug¬ 
urated  a  policy  of  dramatic  reviewing 
whereby  the  criticism  of  a  play  appears 
in  the  paper  two  davs  after  the  opening 
instead  of  the  following  day.  Mr.  Irvine 
is  greatly  in  favor  of  this  plan  and 
prai^  it  highly. 

“I  think  the  second  day  plan  is  ex¬ 
cellent.”  he  said.  “The  emotional  strain 
of  watching  a  play  is  very  tiring.  The 
stuffy  ati^sphere  of  the  theatre,  too. 
causes  fatigue.  To  rush  from  a  theatre 
and  write  a  review  for  "a  morning  edition 


is  too  exhausting.  A  day’s  leeway  allows 
for  the  presentation  by  the  critic  of  a 
more  considered  opinion  of  the  play  and 
gives  an  opportunity  for  better  writing 
and  the  correction  of  errors. 

“In  England  the  rush  to  print  criti¬ 
cisms  in  early  editions  is  making  it  very 
difficult  for  the  papers  to  get  good  re¬ 
views.  The  London  Daily  News  is  the 
only  paper  with  a  policy  similar  to  that 
of  the  World.  I  think  eventually  all 
papers  will  adopt  the  deferred  criticism 
plan.” 

The  chief  difference  between  American 
criticism  and  English  criticism  is  notice¬ 
able  in  the  personal  quality  of  the  com¬ 
ment  in  this  country,  Mr.  Irvine  thinks. 

“As  a  dramatist  I  hate  all  critics,  and 
as  a  critic  I  don’t  care  what  the  drama¬ 
tists  say  or  think  about  me,”  he  declares. 

Although  Mr.  Irvine  has  worked  on 
newspapers  for  some  years,  he  has  never 
done  his  work  in  a  newspaper  office.  All 
his  writing  is  done  at  home. 

One  of  his  plays,  “Mixed  Marriage,” 
written  18  years  ago,  has  been  played 
at  some  time  some  place  in  the  world 
ever  since.  He  has  done  book  reviews 
and  general  newspaper  articles  and  pub¬ 
lished  a  number  of  books.  A  new  rtovcl 
from  his  pen  has  been  published  this 
month.  Its  title  is  “The  Mountain.” 
Another  book,  “How  to  W’rite  a  Play” 
is  coming  out  next  month. 

Starting  as  a  reporter  on  the  New 
Haivn  Register  in  \9ZX  Pierre  de  Rohan, 
new  critic  for  the  American,  uncovered 
a  $60,000,000  stock  fraud,  was  promoted 
to  Sunday  editor,  and  built  up  the  paper]s 
theatre  page.  He  later  became  dramatic 
critic  for  the  Camden  Courier,  and  then 
came  to  the  heaven  of  all  go^  theatre 
folks — Broadway. 

Mr.  de  Rohan  holds  several  definite 
convictions  on  the  business  of  theatrical 
reporting.  One  of  them  is  that  the 
World’s  delayed  review  plan  is  not  a 
good  idea. 

“I  can’t  see  the  World's  plan.”  he  told 
Editor  &  Publisher,  “because  I’m  still 
a  reporter  and  look  at  everything  from 
the  standpoint  of  news  value.  Two  days 
after  a  play  opens,  it  isn’t  news  any  more 
The  public  wants  to  know  what  it’s  all 
about  the  day  after  the  premiere. 

“Of  course  the  rush  of  getting  your 
criticism  into  an  early  edition  is  a  bit 
of  a  strain,  but  it’s  worth  it.  On  the 
American  the  deadline  on  reviews  is  11 :30 
p.  m.  I  never  see  the  end  of  a  play  I 
review,  because  I  must  hurry  to  the  tele¬ 
graph  office  and  write  my  piece  while 
the  operator  wires  it  downtown  in  takes.” 

Unlike  most  drama  guides,  Mr.  de 
Rohan  spends  all  his  available  time  in 
the  theatre.  He  seldom  sees  less  than 
six  shows  a  week,  and  goes  to  matinees 
whenever  he  gets  a  chance.  He  con¬ 
fesses  that  the  stage  holds  a  great 
fascination  for  him. 

His  experience  in  smaller  cities  led  to 
a  comparison  of  criticism  in  those  com¬ 
munities  with  that  of  New  York. 

“There  is  no  difference  in  the  style  of 
the  small  city  and  the  metropolis,”  he 
said.  “The  language  of  the  theatre  is 
universal.  The  New  York  first  nights 
are  more  glamorous,  but  otherwise  con¬ 
ditions  are  equal.” 

Mr.  de  Rohan  thinks  that  the  play  is 
the  thing  to  be  considered  in  a  review. 

“The  aetprs  adapt  themselves  to  the 
play,”  is  his  theory,  “and  they  impart 
their  own  characters  to  the  make-believe 
people  of  the  plot.  The  play  is  what  the 
general  public  is  interested  in.  People 
want  to  know  whether  they  will  be 
amused  by  a  certain  comedy,  drama  or 
melodrama.  Most  of  them  don’t  care 
much  about  the  artistic  merits  of  the 
work  or  an  individual  performance  of 
brilliance  by  one  actor  or  actress.” 

Speaking  of  his  relations  with  the 


Russell  B'edwell 


people  of  the  stage,  the  American’s  critic 
said : 

“I  don’t  know  many  of  the  actors  or 
managers  socially.  I  want  to  keep  my 
work  free  from  prejudice  or  bias  which 
is  usually  formed  through  personal  con¬ 
tact.” 

In  addition  to  doing  newspaper  work, 
Mr.  de  Rohan  is  an  artist,  has  composed 
two  symphonies  and  acquired  an  archi¬ 
tect’s  license.  He  left  school  after  re¬ 
ceiving  only  a  grammar  school  education 
and  started  to  work  around  artists’ 
studios.  He  has  exhibited  his  paintings 
with  the  Paint  and  Gay  Gub,  and  had 
an  exhibition  of  all  his  work  with  the 
Provincetown  Artists’  Association  at 
New  Haven.  He  has  painted  a  portrait 
of  Ann  Forrest,  well  known  American 
actress.  His  “Symphony  in  B  Minor” 
was  played  in  Lemdon. 

In  a  special  rating  in  Variety  while 
he  was  with  the  New  Haven  Register, 
Mr.  de  Rohan  received  a  score  of  91 
plays  correctly  estimated  out  of  93  wit¬ 
nessed. 

Definite  appointment  of  Russell  Bird- 
well  as  dramatic  critic  of  the  New  York 
Telegram  succeeding  Leonard  Hall  was 
made  last  week.  He  has  been  doing 
reviews  and  a  Broadway  column  for  that 
paper.  He  is  being  assisted  by  Katherine 


Zimmerman  and  Giurtenay  Ternr 
Bom  in  Mexico,  Birdwell  worked  q 
newspapers  in  Texas,  California  and  Kti 
York,  and  for  a  time  did  work  in  Horr 
wood.  At  the  present  time  he  is  in'. 
New  York  hospital,  convalescing  aft. 
an  operation  for  appendicitis. 


BRISBANE  SUGGESTS  ADVERTiSod 


Editor  Recommends  Paid  Space  r 
Cotton  and  Watch  Industries 

Advertising  is  needed  by  the  r(Kt: 
textile  industry,  Arthur  Bri.sbane  t 
dared  in  his  column  “Today”  on  Morrlii 
this  week.  He  wrote: 

“Silk  and  rayon  have  been  allowed  f 
drive  out  cotton  with  no  apparent  eff* 
by  cotton  men  to  hold  their  own.  Mere!* 
cutting  down  wages,  closing  mills,  di^ 
charging  men,  etc.,  is  a  poor  “iiihstitr-; 
for  energetic  business  and  a<lvertis!r! 
methods.”  , 

Commenting  on  the  12,000  people  wh; 
pay  five  cents  daily  to  find  out  the  i orrt- 
time  in  New  York,  the  editor  also  ^ 

“There  must  be  many  unreliable  clfsi 
and  watches,  although  modern  manufjN 
turing  produces  watches  and  clocks  ab^- 
lutely  reliable.  An  opportunity  there  fe 
more  energetic  advertising.” 


Do  You  Know  How  to  Measure 
Advertising  Values  by  the 
Yard-Stick? 

By  R.  F.  R.  Huntsman 
President,  R.  F.  R.  Huntsman,  Inc. 


WE  hear  much  discussion  re¬ 
cently  about  the  “Yard-stick 
measurement  o  f  Advertising 
Value”  and  if  one  knows  how  to 
lay  down  the  yard-stick  the  result 
will  be  true  and  dependable.  But 
advertisers  sometimes  fail  to  take 
the  measurement  of  a  newspaper 
along  the  lines  which  really  are  in¬ 
fallible. 

Newspapers  with  heavy  lineage 
are  generally  productive  mediums. 
Advertisers  assume  that  if  the 
newspaper  carries  a  bulk  of  busi¬ 
ness  from  others  that  it  must  be 
valuable  to  them  also.  And  it  gen¬ 
erally  is.  But  if  you  lay  the  yard¬ 
stick  down  upon  just  two  classes 
of  advertising  (Department  Store 
and  Agate  Classified)  you  cannot 
fail  to  determine  the  value  of  any 
newspaper. 

The  lineage  of  the  Gassified  Col¬ 
umns,  and  of  the  Local  Depart¬ 
ment  Stores,  tell  a  fairly  definite 
story,  and  for  the  reason  that  it 
is  possible  to  trace  returns  with 
dejiendable  accuracy. 

When  a  Greater  New  York  news¬ 
paper  like  the  Bronx  “Home 
News”  carries — as  it  does — five  or 
six  pages  of  classified  advertising, 
.set  in  solid  agate,  in  a  single  issue, 
then  no  one  has  to  guess  whether 
or  not  the  subscribers  are  readers. 
Every  line  of  this  classified  is 
handed  over  the  counter,  without 
solicitation,  and  paid  for  in  cash 
at  a  line  rate  of  45  cents  for  one 
insertion  or  40  cents  for  two  in¬ 
sertions.  The  persons  who  insert 


these  advertisements  get  results  or 
they  would  not  crowd  the  column; 
as  they  do  year  after  year. 

In  the  same  manner  the  Depart¬ 
ment  Stores  in  the  Bronx — even 
one  of  them — use  the  “Home 
News”  practically  exclusivdy 
.'\nd  they  have  been  doing  so  for 
over  21  years.  Who  need  hurt 
for  the  reason ! 

I^y  your  yard-stick  down  on  tte 
new'spaper.  the  only  new^pap- 
published  Daily  and  Sunday  in  ite 
intensive  field  in  a  million  ]»ui)[i!e 
Consider  that  738  youths  are  de¬ 
livering  this  pajjer  directly  into  tb 
homes  every  day  with  an  .u mrri? 
surjiassed  nowhere  else  and  at : 
universal  price  of  12  cents  weekh 

Why  do  these  subscribers  pa,' 
these  boys  over  $600,000  yearh 
for  the  “Home  News”  except " 
read  it?  (There  never  have 
offered  prizes  or  premiums  •- 
“Home  News”  subscribers.) 

Why  do  these  readers  depend  up ' 
it  alone  for  their  local  news  ? 

The  answer  is  so  evident  that . 
lielieve  when  National  advertiser; 
really  wake  up  to  its  value  no  bor¬ 
ough  newspaper  in  Greater  Ne^ 
York  will  carry  the  lineage  of  Na¬ 
tional  advertising  which  tb 
Bronx  “Home  News”  ought  tok 
carrying  now. 

ft.},  ft. 

H 

Woolworth  Tower, 

New  York  CiV 


Washingtonians  Are 
Ardent  Radioists 

Residents  of  the  National  Capital  naturally  hold  intimate  interest 
in  the  things  which  are  going  on  over  the  country — and  the  world — and 
are  enthusiastic  “listeners-in”  on  the  daily  radio  programs  of  events. 

The  Washington  Market  is  800,000  strong — people  of  means  to 
indulge  their  hobbies — of  which  the  radio  is  one — offering  an  appeal¬ 
ing  market  to  the  distributors  of  radio  products. 

You  only  need  ONE  paper  to  cover 
the  Washington  Market.  THE 
STAR  DOES  IT  THOROUGHLY. 

WASHINGTON,  D.  C. 


New  York  Office: 

Den  A.  Cerroll 
110  E.  42nd  Street 


Chicago  Office: 

J.  E.  Lutz 
Tower  Building 


N»w  Yorii  Anwrin—  Chiratn  IWaM  md  Buminar  San  Franeiaoo  Ezaminar 

Naw  York  Evanind  Joamal  Oiiradn  American  San  Franenoo  Call 

Afcany  Timca-Union  Waduaglan,  D.  CL,  Harald  Oakland  Poat-Enqvirer 

RochcalariJounial  ■  Waihii^wn,  D.  C,  Timaa  Lm  Andalee  Examiner 

Roche  etar  Sunday  Amariean  Boatan  American  Lea  Anfeloa  Herald 

Syracoaa  Joamal  Beilnii  Sunday  Adeeeiieer  Wianmein  Newa  (mi..i>n> 

Syracuaa  Sunday  Amariean  Datroet  Timaa  Seattle  Poat-Inlallidaneer 

Atlanta  Oaoediau  BnMimara  Netae  San  Antenio  U^M 

Adaoft  Sunday  Amariaon  Ralrimote  Sunday  American  Pittabur^  Snn.Tala(raph 


HEARST 


Each  day  the  world  draws  closer 
together — distances  shorten, 
time  shrinks.  The  Bedouin  is  our 
neighbor,  Bagdad  is  at  our  door.  The 
world  has  become  one  great  city. 

The  newspaper  has  done  much  to  bring 
this  about,  and,  in  doing  so,  has  itself 
developed  from  the  simple  and  leisurely 
affair  of  a  half-century  ago  into  the  most 
complex  and  highly  organized  of  institu¬ 
tions.  It  is  this  condition — this  univer¬ 
sality  of  interest — that  makes  such  an 
organization  as  the  Hearst  Newspapers  a 
power  in  our  national  life.  Not  only  must 
the  news  of  all  the  world  be  completely 
and  intelligently  covered,  but  the  daily 
newspaper  of  today  must  gather  and 
interpret  the  thoughts  and  sentiments  of 
a  hundred  nations. 


men  who  know  the  details  most  inti¬ 
mately  tell  them  to  Hearst  readers.  States¬ 
men  and  rulers  write  the  daily  story  of 
shifting  politics  and  policies,  great  scien¬ 
tists  reveal  the  momentous  secrets  of  the 
laboratory,  champions  describe  their  vic¬ 
tories,  the  foremost  authors,  soldiers, 
musicians,  actors,  di*amatists,  artists, 
comment  on  the  latest  and  best  in  their 
particular  realms.  Whatever  the  field, 
the  story  is  covered  in  Hearst  Newspapers 
by  the  men  best  qualified  to  write  it — 
brightly,  intelligently,  intimately. 

This  reservoir  of  genius,  on  which  the 
Hearst  Newspapers  continually  draw,  is 
one  reason  for  their  unique  position  in 
American  journalism.  Combined  with 
the  vast  machinery  of  distribution  neces¬ 
sary  to  handle  more  than  5,000,000 
newspapers,  it  gives  the  Hearst  News¬ 
papers  an  unparalleled  place  in  America 
— a  position  of  tremendous  respon¬ 
sibility  as  an  index  and  molder  of 
public  opinion  and  jg 

an  influence  on 
national  life. 


No  less  an  organization  than  the  Hearst 
Newspapers  can  meet  so  great  a  demand 
— and  to  meet  it  adequately  they  have 
drawn  on  the  genius  of  the  world. 

Wherever  big  things  are  happening,  the 
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ADVERTISERS  TO  STUDY  MODERNIST  ART 
AT  ANNUAL  ATLANTIC  CITY  MEETING 


Modern  Distribution  Methods  Also  Scheduled  for  Discussions 
by  Association  of  National  Advertisers,  Which  Announces 
Program  for  18th  Annual  Convention 


44TVfODERNISM”  in  art,  copy,  and 
display  as  well  as  modern  dis¬ 
tribution  as  exemplified  by  chain  outlets 
will  have  impor¬ 
tant  places  on 
the  program  of 
the  18th  annual 
convention  of  the 
Association  of 
National  Adver¬ 
tisers,  to  be  held 
at  the  Ambassa¬ 
dor  Hotel,  At¬ 
lantic  City,  Oct. 

29-31.  The  pro¬ 
gram  plan  was 
announced  this 
week  at  A.  N.  A. 
headquarters  by 
Arthur  Ogle, 
managing  direc- 


A(thvb  H.  Ogle 


IVI  . 

Monday  sessions,  starting  at  11  o’clock, 
will  be  entirely  devoted  to  advertising 
subjects.  The  first  speaker  will  be  the 
president  of  a  company  using  a  large 
amount  of  advertising  to  effect  economi¬ 
cal  distribution  of  its  product,  an  execu¬ 
tive  who  will  give  “A  Business  Man’s 
^rutiny  of  Advertising"  without  fear 
or  favor. 

Monday  afternoon  will  be  given  over 
to  "Modern  Trends”  under  the  headings, 
"Where  are  we  Going  in  Advertising 
Copy?” — "Testing  Copy”  (methods  used 
by  advertisers  a^  agencies  to  test  1x)th 
publication  and  direct  mail  advertising) 
— “Modern  Development  in  Advertising 
Art” — “Modernism  in  Art  as  it  Affects 
Display  and  the  Merchandise.” 

Group  luncheon  tables  on  Monday  will 
discuss  the  work  and  activities  of  the 
following  committees :  Newspaper,  Mag¬ 
azine,  Radio,  Industrial,  Outdoor,  Re¬ 
search  (jouncil,  Mcmljership,  Farm  Pa¬ 
per,  and  Cooperation  with  University 
Professors. 

Several  merchandising  and  marketing 
subjects  will  be  introduced  on  Tuesday. 
Opening  the  morning  session  will  be  a 
government  official  who  will  describe 
“What  the  Government  is  l>oing  for 
Business.”  His  talk  will  be  a  resume 
of  Government  research  activities  that 
interest  advertising  executives,  and  will 
touch  on  the  wore  of  the  Chamber  of 
0>mmerce  of  the  United  States  as  well 
as  that  of  the  Commerce,  Labor  and 
Treasury  Departments. 

“.Advisability  of  Advertisers  Limiting 
Their  Sales  Activity  to  Profitable  Re¬ 
tailers”  completes  the  morning  program 
of  addresses. 

Annual  election  of  officers  and  direc¬ 
tors  will  take  place  on  Tuesday  morning, 
and  reports  of  most  of  the  committee 
chairmen  will  also  be  made. 

Tuesday  afternoon  will  open  with  an 
address  by  a  representative  of  the  asso¬ 
ciation  of  Canadian  Advertisers  on 
“What  .American  Advertisers  .Should 
Know  Alxnit  Canadian  .Advertising.” 

“Manufactured  -  Retailer  Cooperative 
Advertising,”  on  the  same  afternoon,  will 
be  the  experience  of  four  .A.  N.  A.  com¬ 
panies,  each  with  an  unusual  plan  of 
dealer  tie-up. 

“How  Advertiser  and  Agency  Can 
Best  Work  Together”  will  be  covered  on 
Tuesday  afternoon  by  an  official  rep¬ 
resentative  of  the  .American  Association 
of  .Advertising  Agencies. 

Tuesday  luncheon  tables  will  be  pre¬ 
sided  over  by  the  various  speakers  of 
the  day  to  permit  a  continuation  of  the 
discussion  on  program  subjects. 

Wednesday  inaugurates  an  innovation 
in  A.  N.  A.  conventions  in  that  the 
program  will  fill  the  entire  day  instead 
of  ending  with  the  morning  session.  At¬ 
tention  will  center  around  “Dealer  Ser¬ 
vice  Problems.” 

Following  the  installation  of  the  new 
president,  and  the  report  of  the  chairman 
of  the  committee  on  cooperation  with  re¬ 
tail  outlets,  there  will  be  outlined  a  pro¬ 


posed  “A.  N.  A.  Plan  for  the  Purchase 
of  Lithography.” 

“Results  from  W'indow  Displays”  will 
complete  the  program  of  addresses  on 
Wednesday  morning,  following  the  re- 
pfirt  of  the  resolutions  committee. 

The  meeting  will  then  break  up  into 
12  groups  bas^  on  the  following  product 
classifications :  Hardware,  paint,  house¬ 
hold  supplies,  food,  drug,  confectionery, 
beverages,  cigars,  cigarettes,  optical ; 
Wearing  apparel,  dry  goods,  fabrics; 
Silverware,  watches,  jewelry;  Electrical, 
radio,  music ;  Automobile,  tire,  oil ; 
Agricultural ;  Building ;  Business  equip¬ 
ment,  paper ;  Industrial ;  Service,  edu¬ 
cational,  banking,  insurance,  hotel,  travel. 

On  Wednesday  afternoon  there  will  be 
two  separate  sessions,  one  an  “Indus¬ 
trial  and  Trade  Advertiser’s  Meeting.” 
the  other  a  “New  Methods  of  Marketing 
Qinic.” 

The  program  of  the  industrial  session 
will  be  devoted  to  matters  of  interest 
to  advertisers  who  sell  to  industry  either 
for  consumption  or  for  remanufacture. 

The  program  for  the  “New  Methods 
of  Marketing  Clinic”  will  include  dis¬ 
cussion  of  “Private  Brands  or  Nationally 
Advertised  Products?”  by  speakers  who 
represent  the  viewpoint  of  the  food,  drug, 
and  department  store  chains,  respectively. 
Consideration  also  will  be  given  to  “The 
Future  of  the  Independent  Dealer  and 
Jobber.” 

On  Monday  evening  there  will  be  an 
informal  dinner-dance  and  entertainment 
and  on  Tuesday  evening  the  annual  ban¬ 
quet.  One  serious  speaker  will  discuss 
“The  Future  of  the  .Airplane  in  Business," 
and  there  will  be  another  speaker  in  less 
serious  mood. 


SAYS  PATENT  MEDICINE 
ADS  BENEHT  M.D/S 


Fean  Awakened  in  Public  Sends  Them 
to  Physicians,  Doctor  Says — U.  S. 
Becoming  a  Nation  of  Hypochon¬ 
driacs  He  Declares 


(Spfciat  to  Editoe  &  Publishes) 

New  Haven,  Conn.,  .Sept.  20. — Dr. 
Arthur  J.  Cramp,  director  of  the  Bureau 
of  Investigation  of  the  American  Medical 
.Association,  in  an  address  here  tonight 
before  the  Qinical  Congress  of  Physi¬ 
cians  being  held  at  Yale,  said  that  phy- 
.sicians,  although  they  are  opposed  to 
patent  medicines,  benefit  greatly  from  the 
advertisements  offering  these  medicines 
for  sale. 

“Whenever  the  medical  profession  be¬ 
gins  to  discuss  ‘patent  m^icines,’  ”  he 
said,  “the  cry  is  raised  that  its  criticism 
is  inspired  by  selfishness,  that  the  reme¬ 
dies  are  competitors  of  the  doctors,  and 
that  their  sale  diminishes  his  income. 
Nothing  is  farther  from  the  truth.  If 
the  trade  in  secret  remedies  were  de¬ 
stroyed  tomorrow,  the  doctor  would  be 
hard  hit  financially,  for  nostrum  adver¬ 
tising  is  the  greatest  business-getter  the 
doctor  has.  Of  a  hundred  people  who 
read  say,  a  ‘kidney  pill’  advertisement 
and  are  frightened  into  the  belief  that  a 
pain  in  the  lower  back  means  kidney  dis¬ 
ease,  more  than  half  of  them  will  go  to 
their  family  physician  rather  than  to  the 
drug  counter.” 

The  advertising  done  by  patent  medi¬ 
cine  companies  was  attacked  by  Dr. 
Cramp,  who  said : 

“The  Food  and  Drugs  Act,  commonly 
known  as  the  Pure  Food  Law,  controls 
to  a  limited  extent  the  sale  of  secret 
remedies.  It  requires  the  manufacturer 
to  tell  the  truth  about  his  product  in  any¬ 
thing  that  he  may  say  on  or  in  the  trade 
packages.  However,  as  the  law  does  not 
cover  the  advertisements— whether  they 
be  on  billboards,  in  newspapers,  or  circu¬ 
lars — it  means  the  exploiter  can  falsify 


NOISELESS  NEWS  ROOM  IS 
AIM  OF  KEATS  SPEED 

IVOISE  smoke,  and  untidiness 

'  are  anathema  to  Keats  Speed, 
managing  editor  of  the  New  York 
Sun,  and  a  noiseless,  spotlesa, 
smokeless  city  room  is  his 
ambition. 

He  is  having  noiseless  type¬ 
writers  installed  as  fast  as  old 
“mills”  wear  out,  and  today  the 
Sun's  city  room  is  one  of  the  neat¬ 
est  in  town.  Mr.  Speed  enforces  a 
rule  of  his  own  making  that  paper 
shall  not  be  thrown  on  the  floor, 
but  put  in  baskets  provided  for  the 
purpose. 

“All  normal  men  hate  noise  and 
mess;  I  loathe  them  both,”  he  re¬ 
marked  the  other  day. 

The  non-smoking  rule  is  a  Mun- 
sey  institution  being  kept  alive  by 
Mr.  Speed.  A  smoking  room,  how¬ 
ever,  has  been  set  aside  for  staff 
men.  Mr.  Speed  smokes  himself, 
but  he  believes  men  can  get  their 
work  done  better  without  a 
cigarette  between  their  lips. 


WHAT  DAYS  ARE 
FOR  ADVERTISING? 


A.  N.  A.  Gathering  Opinions 
Members  Who  Use  Newspapers 
Learn  Which  Day  of  Week  U 
Best  for  National  Accounts 


in  those  avenues  of  publicity  that  bring 
him  the  greatest  returns.  Compare  the 
claims  made  for  any  given  product  in  the 
advertisements  with  those  made  for  the 
same  product  on  or  in  the  trade  package. 
The  difference  will  surprise  you.” 

Drugs  are  being  so  advertised  as  to 
make  us  a  nation  of  hypochondriacs.  Dr. 
Cramp  said. 

“Modern  advertising  is  a  very  different 
thing  from  that  of  our  grandfathers,”  he 
said.  “In  the  mid-Victorian  days,  the 
advertiser  merely  announced  where  an  al¬ 
ready  created  demand  might  be  supplied. 
The  modern  advertiser  goes  out  to  create 
demand.  In  fact,  twentieth  century  ad¬ 
vertising  is  largely  the  art  of  making 
people  want  what  they  otherwise  might 
not  even  know  about.  Now  there  may  be 
a  possible  economic  excuse  for  so  adver¬ 
tising  shoes,  pianos  or  automobiles  as  to 
cause  the  public  to  purchase  more  of  these 
articles  than  it  really  needs  or  can  afford, 
but  there  is  no  excuse  for  using  such 
methods  in  the  sale  of  medicaments.  Yet 
the  advertiser  of  secret  remedies  today  is 
doing  just  that  thing.  The  real  object  of 
nostrum  advertising  is  not  simply  one  of 
telling  what  goods  there  are  for  sale.  It 
is  the  much  more  subtle  purpose  of  con¬ 
vincing  those  who  read  the  advertisements 
that  they  are  suffering  from  certain  ail¬ 
ments  which  can  be  cured  by  the  prepara¬ 
tions  advertised. 

“This  really,  is  the  great  indictment 
against  modern  charlatanry.  It  is  not 
that  secret  remedies  may  contain  poison¬ 
ous  or  habit-forming  drugs — although 
they  may  contain  both — but  it  is  the  fact 
that  these  drugs  are  so  advertised  as  to 
make  a  nation  of  hypochondriacs,  created 
for  the  deliberate  purpose  of  getting  you 
to  take  drugs  about  which  you  can  know 
nothing  into  a  body  about  which  you  may 
know  less.” 


An  effort  is  being  made  by  the  .\s! 
ciation  of  National  Advertisers  to 
termine  which  day  in  the  week  is, 
for  national  advertising,  Arthur  C 
managing  director,  announced  this  wi 
Members  who  use  newspapers  are 
canvassed  for  opinions,  and  the 
gathered  will  be  circulated  among 
membership. 

The  question  was  brought  up  by 
food  advertiser.  He  wanted  to  p! 
advertising  once-a-week  in  the  ner? 
papers,  and  sought  information  based 
experiences  of  other  national  a<l\iTti^, 

Mr.  Ogle  said  that  this  question  « 
typical  of  those  handled  regularly  ' 
the  publication  and  data  department 
the  A.  N.  A.  This  department  neciv 
many  queries  regarding  the  newspa 
medium,  he  said,  and  strives  to  keep 
to  date  with  newspaper  data. 

An  analysis  of  the  questions  a>kti 
about  newspapers  made  recently  revesldl 
that  national  advertisers  are  more  into- 
ested  in  newspaper  linage  than  anytl^ 
else,  according  to  Mr.  Ogle.  The  men- 
bers  of  the  association  constantly  stroi 
the  need  of  standard  methods  of  measnr- 
ing  linage.  ,  The  advertisers  also  nuk 
frequent  requests  for  local  rates. 

“Membership  interest  in  local  adver¬ 
tising  rates  is  undoubtedly  based  on  tht 
fact  that  there  is  no  apparent  basis  of 
determining  rates,  and,  because  of  tk 
lack  of  uniformity  advertisers  go  out  to 
get  the  best  rate  they  can,”  Mr.  ()fir 
declared.  “Another  reason  is  that  sow 
advertisers  um  the  relation  betwas 
local  and  national  rates  as  a  factor  it 
judging  the  value  of  newspapers.  News¬ 
papers  that  have  a  very  low  local  rate,  k 
is  thought,  may  not  stand  well  in  their 
conununity  and  vice  versa.  Where  then 
is  a  wide  discrepancy  between  local  and 
national  rates,  some  advertisers  questioi 
the  economy  of  using  that  particute 
paper.” 

Advertisers  also  ask  the  A.  N.  A.  for 
advice  regarding  the  “co-operation”  they 
may  expect  to  receive  from  various  news¬ 
papers.  Mr.  Ogle  said  that  hardly  t 
week  passes  without  questions  on  news¬ 
paper  special  editions  coming  up. 

“Members  of  the  A.  N.  A.  are  eerw 
erally  opposed  to  special  editions,”  he 
said,  “They  don’t  believe  such  enter¬ 
prises  represent  sound  advertising  prac¬ 
tice.  _  The  usual  questions  we  receive 
on  this  subject  are:  ‘Can  you  do  any¬ 
thing  to  get  this  solicitation  stopped? 
and  ‘What  are  other  advertisers  ^in| 
to  combat  this  form  of  solicitation.’” 


JOINS  PAPER  COMPANY 

A.  C.  G.  Hammesfahr  this  week  joined 
the  Oxford  Paper  Company  as  I'.astem 
sales  manager. 


Readers 
profit  by 


Oter  XfiOS  m  paid  A  B  CCppiuDatty 


and  advertisers 
this  food  article 

Every  Thursday  the 
Times  publishes  a  help¬ 
ful  culinary  article  together 
with  tested  recipes  and 
weekly  menu  by  the  Director 
of  Home  Economics,  Chester 
Public  Schools.  Appreciated 
by  readers,  this  exclusively 
local  article  has  resulted  in 
many  food  advertisers  using 
the  Thursday  issue.  Speci¬ 
mens  of  these  articles  with 
complete  data  upon  request. 

National  representatives, 
Ingraham-Powers  Inc.,  350 
Madison  Ave.,  New  York, 
180  N.  MIchIftan  Ave.,  Chi¬ 
cago. 
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TLhE  huge  circulation 
of  the  ‘Chicago  Evening  American 
(557,589  for  the  first  eight  months 
of  1928 — well  over  a  hundred 
thousand  more  than  that  of  the 
second  Chicago  evening  newspaper) 
is  clear  evidence  that  a  tremendous 
element  in  Chicago’s  population 
finds  its  newspap>er  preferences  best 
met  by  that  type  of  journalism  which 
is  the  unique  product  of  the  greatest 
newspaper  organization  in  the  world. 


*One  of  the  28  Hearst  Newspapers 
Read  by  more  than  twenty  million  people 


CHIC 


msi 

’  L.  ^ 


CAN 


a  good  newspaper 


Membrr  of  Inlernalional  Newt  Service  and  Universal  Service. 


^  i 

U. 
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F.  P.  A.  MOURNS  BECAUSE  BORED  PEOPLE 
ARE  WRITING  NEWSPAPER  STORIES 


But,  at  That,  He  Adds,  They’re  Better  Than  Ever — Hopes 
Reporters  Will  Satisfy  His  Curiosity  and  Give 
Him  All  the  Interesting  Details 


A  N  “Aged  Bard”  is  weeping. 

Twenty-five  years,  as  at  least  a 
close  observer  of  the  tribe,  if  not  art 
actual  newspaper  man,  has  convinced 
Franklin  P.  Adams,  conductor  of  the 
Conning  Tower  of  the  New  York  IVorld, 
that : 

“A  lot  of  bored  people  arc  writing 
our  newspaper  stories  to^y.” 

He  made  the  charge  recently  when 


“What  people  who  ride  on  that  ele¬ 
vated  every  day  want  to  know  is  whether 
they  missed  the  accident  by  two  minutes 
or  two  hours.  It  usually  develops  that 
the  accident  dismissed  as  occurring 
‘early  today’  happened  at  5 :30  in  the 
morning,  and  the  evening  paper  that  is 
read  at  5 :30  in  the  afternoon  wants  to 
give  the  impression  of  being  right  on 
the  job.  That’s  cheating. 


“Tilden  writes  tennis  for  the  World. 
At  the  same  time  he  is  appearing  on  the 
vaudeville  stage  in  dress  clothes.  He 
can’t  possibly  change  his  clothes  and  get 
to  the  tennis  courts  in  time  to  see  the 
good  matches.  He  is  a  clever  enougl) 
reporter  to  ask  questions,  of  course,  and 
his  copy,  particularly  when  he  comments 
on  the  game,  is  often  quite  interesting. 
A  good  reporter,  however,  sticking  right 
to  the  story  probably  could  do  better.” 

F.  P.  A.  was  never  a  cub  reporter. 
He  started  work  as  a  columnist  at  $25 
a  week.  Barrett  Eastman,  columnist  on 
the  Chicago  Journal  went  on  vacation 
and  young  Adams,  who  had  been  a  con¬ 
tributor,  applied  for  and  got  the  job  of 
“filling  in.”  Upon  Eastman’s  return  from 
vacation,  F.  P,  A.  continued  as  columnist, 
and  Eastman  devoted  all  his  attention  to 
dramatic  criticism. 

After  a  year  conducting  an  unsigned 
column  on  the  Journal,  F.  P.  A.  came 
to  New  York  as  columnist  for  the  New 
York  Evening  Mail  and  wrote  his  daily 
stint  there  for  ten  years.  In  1914  he 
went  to  the  Tribune,  remaining  8  years. 
EHjring  the  war  he  obtained  a  leave 
of  absence  from  the  Tribune,  was  com¬ 
missioned  a  cai^ain  in  the  Military  In¬ 
telligence  Division  and  saw  service  in 
France  from  February,  1918,  until  after 
the  armistice.  Part  of  this  time  was 
spent  in  Paris  where  he  conducted  a 
column  “The  Listening  Post”  in  Stars 
and  Stripes.  He  joined  the  World  in 
1922. 

This  year  he  bought  a  summer  home, 
“Indian  Spring.”  near  Westport,  Gnm. 
Durmg  the  warm  season  he  spent  much 
of  his  time  there,  on  occasion  telephoning 
his  column  to  New  York,  SO  miles  away. 
He  receives  about  150  contributions  daily, 
most  of  which,  he  said,  “are  terrible." 


NEWS  MEN  VICTIMS  Or 
WEST  INDIAN  STORM 


Horace  Descamps,  Associated  P 
Correspondent  at  Point-a-Pitra, 
Killed — House  Crashes  on 
Two  Reporters  in  Florida 


N.  C.  PAPER  SOLD 


The  Elkin  (N.  C.)  Tribune  was  sold 
Sept.  20,  by  H.  F,  Lafoon  and  J.  V.  Jen¬ 
nings  to  Franklin  Hildebrand  of  Port¬ 
land,  Ind.  The  sale  was  handled  by  the 
Litchfield,  Ill.,  office  of  the  H.  F.  Hen- 
richs  Agency. 


Horace  Descamps,  correspondent  of 
.Associated  Press  at  Point-a-Pitre.  (.ii 
loupe,  lost  his  life  in  the  hurricane 
week.  He  was  editor  of  the  ritraw,  il 
newspaper  there. 

Descamps  began  serving  the  A.  P.  g 
the  time  Col.  Charles  A.  Lindbergh  nsdi 
his  goodwill  tour  of  the  West  ladit^ 
The  first  A.  P.  iiews  of  the  storm  dimt 
from  Guadeloupe  came  signed  “Devaai* 
and  in  a  subsequent  message,  M.  Hevav 
said  Descamps  was  among  those  killed. 

A  reporter  and  cameraman  were  in. 
jured  near  West  Palm  Beach  when  t 
house  crashed  on  them.  T.  R.  Gill,  • 
-Associated  Press  staff  man,  and  J.  P. 
Buchanan.  Paramount  News  photefi 
rapher,  stopped  their  automobile  undw  i 
shed  late  last  Sunday  afternoon  to  seek 
shelter  from  the  imminent  blow. 

Hardly  had  the  car  been  stopped  wfaa; 
a  terriffic  ^st  brought  the  roof  of  the 
shed  crashing  down  on  it.  Buchaim: 
rolled  out  and  under  the  automobile  and 
Gill  jumped  into  the  gar^e  and  took 
shelter  under  another  machine.  Then  the 
walls  of  the  garage  came  down. 

When  the  noise  of  the  crashing  wall 
subsided  Gill  crawled  out  and  made  his 
way  to  a  h^ge  where  he  held  tightly 
until  the  wind  lessened  sufficiently  for 
walking.  I^ocating  a  house,  he  crashed  a 
window  and  entered  only  to  have  the 
roof  begin  falling  around  him  with  an¬ 
other  _  onslaught  of  the  hurricane. 

This  time  Gill  stayed  in  the  wreckage, 
which  he  now  thinks  he  should  have  done 
the  first  time.  He  was  slightly  injured 
and  was  burned  by  a  “live”  wire,  hot 
does  not  remember  exactly  how  he  came 
to  1»  injured.  The  automobile  was  (k- 
molished  and  the  men  had  to  make  their 
way  on  foot  to  West  Palm  Beach. 


“F.  P.  A."  with  hit  eldest  ton,  Anthony,  on  Compo  Beach,  Westport,  Conn. 


interviewed  on  the  occasion  of  his  25th 
anniversary  as  a  newspaper  columnist. 

In  ^tober  of  1903  he  started  on  the 
Chicago  Journal. 

“I  suppose.”  he  added  regretfully, 
■“bored  people  always  have  and  always 
will  be  the  writers  of  newspaper  stories. 
Unfortunately,  we  cannot  change  human 
nature.  Keep  at  anything  long  enough 
and  you  are  bound  to  become  tired  of 
it,  except,  perhaps  poker.  Bankers  prob- 
aUy  get  weary  of  counting  their  money. 

“I  certainly  am  not  among  those  who 
teok  hack  on  the  ‘good  old  dajra  of 
journalism.’  The  glittering  present  is  al¬ 
ways  the  golden  age.  I’m  not  going  to 
help  keep  alive  the  legend  of  ‘the  old 
New  York  Mominfi  Sun’  for  instant. 

“Newspaper  stories  are  better  written 
today  than  they  ever  have  been,  despite 
a  touch  of  boredom. 

“But  I  can’t  condone  cheating  re¬ 
porters.  Quite  fr^uently  I  feel  forced 
to  comment  on  omissions  I  find  in  news¬ 
paper  stories.  Reporters  sometimes  luve 
out  points  in  whidi  people  are  particu¬ 
larly  interested. 

“An  evening  IMJ|>cr,  for  example,  will 
begin  a  story:  “Tnirty-two  people  were 
injured  early  this  morning  in  an  elevated 
railway  accident.’ 


“I  only  kick  at  omissions  when  the 
facts  arc  easy  to  get.  When  a  reporter 
tells  of  somebody  in  the  news  reading  a 
book  and  is  not  curious  enough  to  ask 
the  name  of  the  book.  I  complain  then 
that  a  |ot  of  bored  people  are  writing 
the  stories. 

“Do  you  remember  when  Snyder  and 
Gray  were  taken  to  Ossining?  Some  of 
the  papers  printed  details  of  the  trip  as 
far  as  the  Queensborough  bridge  and 
then  stopped.  Certainly  they  were  not 
carried  from  there  to  Ossining  on  a 
Wishing  Ring.  There  must  have  bwn 
thousands  of  people  interested  in  knowing 
what  streets  they  went  through,  what 
time  they  passed  certain  points. 

“In  this  particular  story,  of  cwrse,  it 
might  be  argued  that  these  details  were 
not  important.  But  the  logic  still  holds 
triK.  What  makes  a  goi^  newspaper 
story  are  the  angles  that  can  be  brought 
into  it  legitimately  which  brings  it  in 
touch  with  as  many  other  people  as  pos¬ 
sible  than  those  directly  concerned. 

“I  think  newspaper  work  is  fine,”  he 
said.  “If  I  didn’t.  I’d  get  out  of  h. 

“Perhaps  there  is  a  little  too  much 
specialization  and  syndication  today.  A 
lot  of  this  ‘expecting’  seems  silly  to  me. 


have  yet  to  find 
anything  that  will  compare 


Our  Policy 
foe  your  protection 


A  certain  newspaper  baa  been 
an  aadnsiva  near  of  Cartiffad  Dry 
Mata  for  eavarnl  yaara. 

Recently  tba  staraotypar*  waa  ao 
iniprassad  witb  tba  claima  made  for 
a  certain  dry  mat  that  be  decided 
to  make  a  tborongbly  comparativa 
trial  in  bia  own  plant  nndar  bia 
own  conditiona. 


Uniformity 

tKlckixeas  and.  size 


WORLD’S  SERIES  SPECIAL  TRYOUT  RATE 


$75  to  $100  Small  Town  Nawspapars.  $125  to  $150  Small  City 
Newapapars.  $175  to  $200  Metropolitan  Nawspapars 


BASEMUFLAYERBOARD 


Wire  Gao.  H.  Reynolds,  New  Bedford,  Mesa. 


One  Qualify 

only  tke  beat  we 
can  make 


And  witb  tba  nanal  rasnit.  Bat  let 
tbio  gentleman  tall  bis  own  storyi— 

“Tbara  was  ao  mneb  diffiaranca 
in  tba  appaaranca  of  'Tba  Democrat 
tbet  oven  tba  galley  boy  notioad  it. 


One  Price 
15c 

on  standir^  order 


**I  bava  never  changed  my  mind 
abont  Certified  Mata,  bat  am  a  fal< 
low  tbat  ia  always  looking  for  soma- 
thing  batter,  and  tbink  tba  only  way 
to  prove  a  aalaaman*a  statement  is  by 
trial.  After  having  triad  tbaea  mats 
ell  the  good  things  I  have  said  abont 
Certified  mats  atill  stand.  Wa  have 
yet  to  find  anything  that  will  eom* 
para  with  them.** 


Thera  is  a  diffaranca. 
COMPARE  and  yon  will  notica  it, 
too. 


CERTIFIED  DRY  MAT  CORPORATION 


*Name  on 
request. 


340  Madison  Avanna,  New  York,  N,T* 
for  wot  mat  printing  with  DRY  MAT  faaility- 
naa  Csrtiiada — Made  in  U.  8.  A. 


* 
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Food  Advortisinfl 

Situatioii  in  Los  Angelos 


SIX  years  ago  the  local  food  advertising 
of  Los  Angeles  was  pretty  well  distrib¬ 
uted  among  five  newspapers — 3  evening  and 
2  morning  papers.  The  Evening  Herald  was 
in  the  lead — but  the  others  weren’t  far  be¬ 
hind. 

Since  that  time  grocery  sales  and  advertising  has 
become  a  much  more  highly  competitive  business- 
The  development  of  the  Chain  Stores  and  the  great 
Public  Markets  has  caused  all  foodstuffs  to  be  sold 
on  closer  profit  margins.  Sales  costs  have  been  re¬ 
duced — shaved  to  the  bone. 


The  result  of  this  development  in  Los  Angeles  has 
been  a  steady  concentration  toward  The  Evening 
Herald.  Advertising  had  to  be  placed  where  it  pro¬ 
duced  the  most  sales  per  dollar  expended,  and  careful 
checking  and  experience  of  these  local  merchants 
proved  that  The  Evening  Herald  was  by  far  their 
best  “buy.” 

In  1922,  The  Evening  Herald  led  the  next  paper 
in  Food  Advertising  by  120,596  lines.  In  1928, 
during  the  First  Eight  Months  alone,  The  Evening 
Herald  has  carried  247,452  lines  MORE  Food  Adver¬ 
tising  than  its  nearest  competitor  (a  Morning  Paper 
with  a  Sunday  Issue),  and  355,152  lines  MORE  than 
the  next  Evening  Paper. 


Local  Food  Advertising  - Leading  Los  Angeles  Newspapers 

(Measured  io  Agate  Lines) 


EVENING 

Second 

First 

Sectmd 

HERALD 

Evening  Paper 

Morning  Paper 

Morning  Papier 

(Six  Days) 

(Six  Days) 

(Incl.  Sunday) 

(Incl.  Sunday) 

1922 . 

. 604,604 

484,008 

445,872 

392,000 

411,964 

319,900 

388,864 

1923 . 

.  ...567^658 

1924 . 

. 492,604 

466,508 

477,988 

452,074 

1925 . 

.  ...455,140 

388,682 

393,890 

382,256 

1926 . 

..  ..  603,540 

334,516 

459,200 

425,250 

1927 . 

. 790,104 

344,274 

384,062 

365,694 

1928 

571,074 

215,922 

188,006 

223,622 

*^One  of  the  twenty-eight  Hearst  newspapers 
read  by  more  than  twenty  million  people/^ 
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K.  C.  STREET  CAR  COMPANY  HNDS 
NEWSPAPER  PAID  SPACE  A  NECESSITY 


Annual  Budget  of  $75,000  Used  to  Inform  Public  of  Economical 
Transportation  and  Create  General  Interest  in  Company 
Affairs — Copy  Placed  Twice  Weekly  in  6  Dailies 


By  HAMMOND  EDWARD  FRANKLIN 


street  car  company  should  be 
one  of  the  best  customers  of  a 
daily  paper.  Most  of  them  would  like 
to  be.  Why  not  cultivate  this  type  of 
prospective  advertiser  ?” 

This  suggestion  is  offered  to  news¬ 
paper  publishers  by  E.  B.  Sanders,  man¬ 
ager  of  the  commercial  department  of 
the  Kansas  Gty  Public  Service  Com¬ 
pany,  in  reviewing  the  advertising  ex¬ 
perience  of  his  street  car  and  bus  system. 

“Too  frequently  the  newspapers  over¬ 
look  their  street  car  company,"  Mr. 
Sanders  claims.  “Advertising  solicitors 
do  not  call.  Reporters  take  a  delight  in 
lambasting  the  property  at  every  oppor¬ 
tunity  in  the  news  columns,  sometimes 
for  no  good  reason.  The  advertising  de¬ 
partments  of  the  daily  newspapers  should 
take  an  interest  in  the  transportation 
system’s  affairs,  work  with  it  in  the 
preparation  of  advertising  copy,  show  it 
where  advertising  will  do  rte  railway 
some  good — and  then  sell  it  some  space. 

“Two  years  ago  this  company  in- 
aup^urated  a  newspaper  advertising  cam¬ 
paign  which  has  been  carried  on  regu¬ 
larly  and  religiously. 

“1  wice  each  week  we  use  a  space  three 
columns  wide  by  10  inches  deep  in  the 
Kansas  City  Times-Star  (combination), 
the  Kamsas  City  Journal-Post  (combina¬ 
tion),  the  Kansas  City  (Kan.)  Kansan 
and  the  Independence  (Mo.)  Examiner. 
These  ads  appear  in  the  Tuesday  and 
Thursday  evening  editions,  and  the  Wed¬ 
nesday  and  Friday  morning  editions, 
we  also  occasionally  run  full  page,  half¬ 
page  and  quarter-page  copy  for  special 
events. 

“About  once  a  month  we  also  publish 
a  small  advertisement  in  the  larger 
weekly  newspapers  for  good-will  pur¬ 
poses.  We  do  not  advertise  in  programs 
and  other  publications  which  have  a  lim¬ 
ited  circulation. 

“During  the  month  of  June  this  year, 
we  started  a  series  of  20  advertisements 
about  ‘The  men  behind  your  transporta¬ 
tion  service.’  This  series  ended  on  Aug. 
31.  We  believe  that  never  before  in 
the  history  of  transportation  has  exactly 
such  a  series  been  published.  We  have 
received  hundreds  of  letters  comment¬ 
ing  on  the  manner  in  which  this  informa¬ 
tion  was  presented. 

“This  series  is  now  being  published  in 
book  form  with  10,000  copies  widely  dis¬ 
tributed. 

“For  six  years  prior  to  Oct.  1,  1926, 
this  company  was  in  the  hands  of  re¬ 
ceivers.  During  those  years  we  used 
dash  and  inside  car  cards,  but  the  re¬ 
ceivers  only  occasionally  approved  sub¬ 
stantial  expenditures  for  newspaper  ad¬ 
vertising. 

“Fortunately,  Powell  C.  Groner,  presi¬ 
dent  of  the  Kansas  City  Public  Service 
Company,  and  F.  G.  Buffe,  vice-president 
in  charge  of  operations,  are  both  adver¬ 
tising  enthusiasts — and  it  was  through 
their  efforts  that  the  directors  approved 
an  annual  advertising  budget  of  $75,0()0.” 

Once  a  month  the  company  publishes 
in  the  newspapers  a  simplified  and  alto¬ 
gether  understandable  financial  statement. 
A  cut  is  made  of  this,  then  it  is  printed 
to  the  extent  of  10,000  copies,  which  arc 
sent  to  the  company’s  regular  mailing 
list,_  including  the  heads  of  every  big 
business  firm  in  Kansas  City. 

The  company’s  recent  scries,  “1  he 
men  behind  your  transportation  service,” 
opened  with  a  foreword  which  point^ 
out  that  to  operate  the  city’s  747  street 
cars  and  69  buses  carrying  500,000  daily 
patrons  in  good  weather  and  bad  required 
more  (han  3,500  persons,  including  paint¬ 
ers,  electricians,  draughtsmen  carpenters, 
enpnecrs,  etc.,  as  well  as  operators. 

The  second  advertisement  referred  to 
the  violent  strike  in  Kansas  City  in  1918 
and  the  organization  of  the  Kansas  City 
Public  Service  Employes'  Brotherhood. 


to  which  99  per  cent  of  the  men  belong, 
and  the  advantages  of  membership.  In 
subsequent  advertisements,  mention  is 
made  that  40  per  cent  of  the  present  or¬ 
ganization  includes  ex-service  men,  that 
the  Brotherhood  has  a  contract  with  the 
company,  and  that  the  representation  plan, 
by  which  committees  are  composed  equally 
of  brotherhood  and  management  men, 
functions  to  insure  continuous  service  to 
the  public. 

“An  employe  representative  on  the 
board  of  directors”  relates  the  story  of 
how  last  fall  a  place  was  made  on  the 
board  for  an  employe  chosen  by  his  fel¬ 
lows  in  a  primary  and  general  election. 
The  picture  of  (ieorge  Morris,  motorman 
of  the  pay  car,  was  shown. 

The  various  departments’  workers,  such 
as  power  despatcher  and  sub-station  op¬ 
erators,  overhead  and  underground 
cable  repairmen,  way  and  structures 
department,  transportation  department, 
street  car  and  bus  mechanical  depart¬ 
ments,  stores  department,  and  educa¬ 
tional  activities  were  outlined,  with  a 
concluding  theme  on  the  subject  of 
“Good  citizens.” 

Earlier  advertising  this  year  showed 


DIDN’T  WANT  OBITUARY  IN 
G.  O.  P.  PAPERS 


WHEN  John  G.  Nail,  87,  oldest 
”  Democrat  in  the  Keedysville 
section  and  oldest  auctioneer,  died 
at  his  home  near  Hagerstown,  Md., 
Sept.  14,  members  of  his  family, 
because  of  his  unswerving  loyalty 
to  the  Democratic  party,  requested 
that  notice  of  his  death  should  not 
be  published  in  Republican  news¬ 
papers. 

Iluring  the  Civil  War  he  was  a 
prisoner  in  the  markethouse  at 
Hagerstown  because  of  his  sympa¬ 
thies  for  the  Confederacy. 


The  twins  W  a  mrtM  H  aSrtrtIf 
unntt  •«  a  tnSleet  at  Memt  to  evtty 
Kaaimt  CItlam, 


THE  MEN  BEHINDYOUR 
TRANSPORTATION  SERVICE 


An  Employee  Representative  on  the  Board  of  Directors 


Early  last  fall  the  Voting  Trustees  of  the  Kansas  City 
Public  Service  Company  announced  they  would  make  a 
place  on  the  board  of  directors  for  an  employee  of  the 
Company.  They  felt  that  the  remarkable  loyalty  and  co¬ 
operation  of  the  employees  entitled  them  to  a  voice  in  the 
actual  management  of  the  property,  through  a  chosen  rep¬ 
resentative  who  would  awist  in  dictating  the  policies  of 
the  Company. 


The  Voting  Trustees  left  the  matter  entirely  in  the 
hands  of  the  employees,  who  in  turn,  through  their  repre¬ 
sentatives  on  the  Central  Committee,  agreed  upon  the 
following  rules  to  govern  the  election: 


caploree  mast  have 
sst  five  years  prtar 


GBORQB  MORRIS 


fa)  To  bo  a  caadidote  tb  ' 
booa  la  tbo  sorvico  for  at 
to  November  20,  1927. 

(b)  TlMt  each  caadidate  ■  aboald  socare  fifty 
sitaatares  of  qaalifled  voters  to  his  aomlaatloa 
petitloa. 

(c)  That  ao  employeo  coald  tlga  two  potitloas 

(d)  That  all  elltlblo  voters  mwat  have  beea  la 
tiM  Compaay's  service  for  at  least  ala  oMotha 
prior  to  November  20,  1927. 

(o)  That  tbo  primary  electloa  bo  hold  oa  No¬ 
vember  21,  1927.  aad  the  two  caadidatos  rocelv- 
lag  tbo  blghest  aamber  of  votes  were  to  bo  the  - 
fiaal  eppoaents  la  tba  gcaeral  electloa  aa  No¬ 
vember  20,  1927. 


Thare  vert  nine  esndhiitso  in  the  primary  elaeUon,  of  vlileh 
number  Mr.  Oootte  Mortis  of  Ninth  and  BrlsMon  aad  Mr.  Noah  A. 
WUUama  of  Thtriy-flrst  aad  Holmes  teoelTed  the  most  vetoa.  Mr. 
Mortis  subsequently  defeated  Mr.  WUUams  by  a  anall  marila  la  tbs 
gmeral  oleetion. 

nma,  m  Oeone  Morris,  the  employaes  had  a  roprsaantattvs  on 
the  Oompanys  board  of  dlraetors  for  the  Orit  time  la  the  history 
of  tbo  property. 

Mr.  Morris  was  bom  in  Kenton.  Doqflas  County,  Kansas,  on 
March  21.  IBSS.  He  entered  the  urban  transportation  field  on  Sep¬ 
tember  22.  ISOS,  as  a  sitman  for  the  Kansas  aty  Cable  Hallway, 
with  headquartats  at  Ninth  and  Washlntton  streets,  and  has  bean 
la  the  eervloe  slaee  that  date.  During  the  past  few  years  Mr.  Morris 
has  been  the  motorman  of  tbs  pay  car.  He  Is  married  and  has 
five  chlldran,  four  of  whom  are  married.  He  Uvea  la  his  own  bonw 
at  206  Spruce  avsnua. 


Watch  for  tha  thirtaanth  of  this  sarias  of  adoartis^ 
mants  in  next  Tuesdays  Star  and  Wednesday s  Times. 


a  KANSAS  CITY 

rauLKsawKEomnunr 


Typs  of  Tmuportation  Advertising  in  Kansas  City  Dailies 


M 


way  system  or  certain  devices 
again  half-tones  of  coarse  screen  hiJ 
been  employed  to  show  inviting  pu. 
to  go  sight-seeing,  and  again  reason  v.; 
copy  has  been  used  in  a  manner  wk’J 
registers. 

From  one  to  a  dozen  signs  are  used  < 
construction  jobs  to  call  attention  of  t 
public  to  what  is  going  on  and  what 
means  in  terms  of  fares.  These 
I»inted  and  set  up  by  an  outdoor  adve" 
tising  company.  Some  1,600  cards 
used  weekly  on  dashes  of  cars,  h 
the  comnany’s  76  buses  are  siiecial 
cards  changed  weekly.  In  the  front  vi 
tibules  of  street  cars  are  special 


how  the  street  cars  and  buses  take  the 
public  to  the  central  shopping  district  for 
bargains,  offered  free  rides  for  a  limited 
period  in  connection  with  an  improved 
type  of  car,  suggested  taking  the  cars  to 
the  theatres,  urged  the  public  to  ride  on 
their  cars  to  church,  explained  ffie  money 
invested  in  betterments,  coaxed  fans  to 
journey  in  the  street  cars  to  the  ball 
games,  intimated  the  savings  to  be  made 
in  using  street  cars  rather  than  automo¬ 
biles,  and  reminded  the  residents  of  Kan¬ 
sas  City  that  street  cars  aid  in  the  growth 
of  a  city. 

The  Kansas  City  Star  art  department 
has  co-operated  with  the  advertising  de¬ 
partment  of  the  company  to  inject  con¬ 
tinual  variety.  Sometimes  in  the  past, 
the  copy  has  been  mostly  line  drawings 
emphasizing  the  safety  phase  of  the  rail- 


m 


sages,  8(X)  of  which  are  changed  weikiT 
Circulars  to  passengers,  floats  in  parade 
and  special  stunts  arc  used  from 
to  time.  Regular  newspaper  advertisinj 
pushes  bus  transportation.  A  inoin':,. 
house  organ,  The  Railwayan,  goes  to  ai 
employes,  with  news  and  gossip. 

“Until  recent  years,  street  rai!wa\ 
properties  did  little  advertising,”  M: 
Sanders  stated.  “They  enjoyed  a  mot 
opoly  on  urban  transportation  buMiif. 
and,  without  competition,  most  of  the 
showed  a  profit  on  a  five  cent  ta-- 
Later,  however,  the  prices  on  equiimier 
and  all  materials  soared  sky  higf 
Wages  were  doubled.  Jitney  line 
started.  Automobiles  began  cutting  im 
the  revenue.  Buses  came  to 
with  the  street  car.  Companies  wet 
bankrupt. 

“But  in  spite  of  this,  the  people  f 
that  street  cars  were  still  a  nen-sity 
No  other  vehicle  could  take  their  plac 
for  mass  transportation  and  handle  tht! 
crowds  so  economically. 

“Faced  with  stiff  comiMtition,  the  dec 
trie  railways  sought  increased  fares 
These  increases  were  properly  granted 
— and  today  nearly  300  cities  of  mor< 
than  25,000  population  have  a  10-cent 
fare.  In  Kansas  City,  the  fare  is  only 
8  cents  cash — two  tokens  for  15  cents— 
tickets  in  books  at  6  2/3  cents 

“In  Kansas  City,  our  company  op¬ 
erates  both  street  cars  and  buses,  six' 
so  we  have  no  bus  competition.  But  th< 
private  automobile — there  are  abom 
100,000  in  Greater  Kansas  City — has  cot 
deeply  into  our  income.  It  costs  a  mao 
about  a  dollar  a  day,  including  parking 
charges,  to  drive  to  and  from  work  in 
an  automobile.  He  can  make  the  same 
round  trip  in  a  street  car  daily  for  15 
cents.  That’s  one  of  our  talking  points 
in  newspaper  copy.  There  are  other 
points — safety,  convenience,  relief  from 
traffic  hazards  and  parking  worries, 
taxation  for  the  passenger,  comfort  in 
our  modernized  cars,  and  divers  others 
which  you  will  find  outlined  in  some  of 
our  advertisements. 

“The  point  is  that  we  have  something 
to  sell,  the  same  as  any  other  merchant 
and  advertising  will  help  sell  our  prod¬ 
uct  the  same  as  it  boosts  soap,  shoes, 
clothes  or  whatnot. 

Not  only  that — we  must  be  open  and 
aboveboard  in  our  dealings  with  the 
public.  Every  company  should  adopt  t 
similar  policy 

“We  publish  a  statement  each  montk 
in  terms  and  figures  that  all  can  under¬ 
stand.  Every  three  months  we  release 
a  quarterly  statement  and  once  a  yesf 
an  annual  one.  We  have  nothing  to  con¬ 
ceal.  No  one  likes  a  hard  luck  story, 
but  it  is  always  best  to  give  facts  ss 
they  are,  whether  they  show  an  increaK 
or  decrease,  to  acquaint  the  public  wi4 
our  problems.  This  we  arc  doing,  and 
the  people  appreciate  it.  They  art 
friendly  to  our  company — more  so  in  tht 
past  few  years  than  ever  before. 

“The  newspapers  and  their  local  tran^ 
portation  system  should  work  hand  in 
hand  for  the  good  of  the  community. 
Both  are  necessities  in  modern  life.” 
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ISSUES  SITLE  BOOK 

The  Memphis  Press-Scimitar  recently 
issued  a  new  style  book,  which  wai 
edited  by  James  B.  Mills,  Jr.,  managing 
editor.  The  book  was  bas^  on  a  style 
sheet  issued  by  Scripps-Howard  newfr 
papers  in  1924.  John  Sorrells,  editor  of 
the  Fort  Worth  (Tex.)  Press,  re  e^ 
published  “Staff,”  a  comprehensive  style 
book  of  118  pages  and  a  supplement  foe 
use  by  his  staff. 


Mor^  than 
440,000 
Sunday 


^Txwtsr 


^‘Greatest  Salesman  in  the  West*‘ 


SEPTEMBER  22,  1928 


10<  Sunday 


Amid  This  Magnificence 


rHE  women  of  Los  Angeles  want 
to  know  how  to  cook  better,  and 
hty  want  to  know  just  what  branded 
products  they  should  use! 

That  fact  was  firmly  established  when 
rk  Los  Angeles  Examiner’s  Cooking 
reopened,  following  the  sum- 
ner  recess,  on  Tuesday  afternoon,  Sep- 
anber  18th,  with  the  auditorium  at 
iiiker  Bros,  beautiful  store  crowded  to 
apacity,  and  more  than  1,000  unable  to 
din  admission. 

Three  Experts 

With  Julien  Perbost,  Maurice  Coudert 
lid  August  Schaarschmidt,  all  from  the 
aflted  movie  hotel,  the  Roosevelt,  in 

lollvwood,  acting  as  guest-chefs,  and 

^  _ 


Pruderiio  Penny,  of  The  Examiner’s 
Household  Economics  department,  direct- 
pg  affairs,  the  women  who  attended  re- 
wed  a  lot  of  inside  information  on  the 
^ration  of  dishes  that  have  intrigued 
ippetifes  in  rendezvous  socially  popular 
JjTOughout  the  world. 

Autographed  recipe  cards  contaitung 
die  names  of  the  Examiner-advertised 
food  products  that  were  used,  were 


PROFESSIONAL  MEN  SHOW 

PREFERENCE  FOR  EXAMINER 


Rush  Schedules 

|r  ii  imperative  that  agen-  _ 
*  ciet  handling  food  ac-  I 
enats,  and  that  salesmanag-  I 
cn  of  food  manufacturing  I 
immediately  inform  I 


'T'  HE  Professional  men  of  Los 
Angeles  prefer  The  Examiner 
to  any  other  rooming  newspaper  in 
the  city.  That’s  the  clearcut  evidence 
that  resulted  from  a  recent  investiga¬ 
tion  when  we  had  members  of  our 
Merchandising  Service  Department 
ask  137  professional  men,  selected  at 
random,  what  paper  they  read. 

Of  the  137,  62  said  they  read  The 
Examiner  daily;  38  said  they  not 
only  read  The  Examiner  daily,  but 
also  another  morning  paper  here;  31 
preferred  the  other  morning  pap)er;  6 
chose  a  third  morning  paper,  a  tab¬ 
loid.  The  Sunday  preferences 
showed:  77  Examiner;  36  Exam¬ 
iner  and  other  Sunday  paper;  24  the 
other  Sunday  paper  only. 


tOMemi,  immediately  inform 
TV  Examiner  of  any  plans 
tkty  may  have  for  taking  ad- 
sMage  of  the  selling  oppor- 


Long  Beach  Ford 
Plans  are  Doubled 

A  factory  and  as¬ 
sembling  plant  cost¬ 
ing  $10,000,OCN}  and  nearly 
twice  as  large  as  that 
originally  planned,  will 
be  erected  at  once  by  the 
Ford  Motor  Company  on 
its  site  at  Long  Beach. 
The  information  was  re¬ 
ceived  from  Detroit. 
Construction  is  to  start 
about  October  1st. 


tmity  in  The  Los  Angeles 
■srket  that  these  Cooking 
Matinees  provide,  as  schedules 
ut  being  prepared  in  ccmnec- 
tisa  with  demonstrations  and 
the  nse  of  the  products  in 
krtheoming  matinees.  _ 

Tkt  Examiner's  Cooking  ses- 
■SM.  as  food  advertisers 
blow,  are  held  in  the  delight- 
fa!  auditorium  of  Barker 
Bros.,  one  of  the  most  beau- 
tifal  retail  establishments  in 
Ik  country.  At  least  1,000 
■saien  attend  weekly  and 
kar  chefs  from  the  finest 
ckbs  and  hotels  reveal  the 
Ncrets  that  have  made  them 
famous. 


inr  riAi<Dmi\ 


L.  A.  FISH 
CANNERIES 
ARE  FIRST 

WITH  a  toUl  value  of 
$11,301,397,  fish  canned 
ia  the  harbor  district  led 
otkr  sections  of  the  state  in 
1927,  according  to  a  statisti¬ 
cal  report  just  issued  by  the 
Slate  Fish  and  Game  Ccmi- 
■iasion. 

Total  value  of  the  state’s  out- 
W  was  stated  to  he  $23,348,- 
H6.  the  seventeen  canneries 
<*  the  harbor  area  contribut- 
^  almost  half  of  the  amount. 
Sardine  canning  for  the  sea- 
jje,  which  closed  in  June 
■js  year,  showed  a  total  of 
9.971,175  cases  for  this  dit- 
iriet 


City  Gains  Prestige  As 
Fashion  Huh 

IN  a  single  year  398 
wearing  apparel  plants 
in  the  Lo«  Angeles  met¬ 
ropolitan  area,  employing 
10,776  workers,  turned 
out  goods  valued  at 
$48,700,000,  according  to 
recent  figures  released  by 
the  Chamber  of  Com¬ 
merce  in  Los  Angeles. 
The  figures  are  for  1926, 
and  show  an  increase  of 
$5,627,000  over  those  for 
1025. 


“One  of  28 
Hearst  Newspapers 
Reaching 

20,000,000  Readers* 

Member  of  Intemetioiiel 
Newra  Serrice  and 
Uniweraal  Service 
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PARTIES  CRITICIZED  FOR 
NEGLECTING  DAILIES 


Karl  A.  Bickel,  United  PrM*  PrMklant, 
Contraate  Radio  Expondituros  of 
Political  Groups  With  Vafue 
Newspaper  Plans 


The  Republican  and  Elemocratic  Na¬ 
tional  Committees  were  criticized  for 
their  neglect  of  the  advertising  colunuit 
of  newspapers  in  the  present  campaigns 
by  Karl  A.  Bickel,  president  of  United 
Press  Associations,  in  a  talk  before  the 
Advertising  Qub  of  Washington,  D.  C., 
at  the  Mayflower  Hotel  this  week. 

“The  present  election  contest  is  the 
greatest  advertising  campaign  in  the  his¬ 
tory  of  advertising  with  the  single  ex¬ 
ception  of  the  propaganda  work  during 
the  World  War,”  Mr.  Bickel  declared. 

“Every  known  medium  of  reaching  Md 
moulding  the  popular  mind  is  being 
utilized-^e  newspapers — the  radio — spe¬ 
cial  trains  and  personal  salesmanship — 
but  it  is  a  curious  commentary  upon  the 
advertising  psychology  of  the  leaders  of 
each  of  ^e  two  major  campaigns  that 
while  they  are — and  properly— planning 
upon  an  extensive  use  of  radio  and  are 
likewise  making  constantly  expanding 
plans  for  personal  selling  tours  of  the 
principal  candidates — yet  to  date  their 
plans  for  the  use  of  the  one,  sound,  tested 
out  and  throughly  proven  method  of 
obtaining  results  by  advertising — the  use 
of  the  advertising  columns  of  the  daily 
newspapers  of  America — has  apparently 
been  given  little  or  no  consideration. 

“Last  week  I  directed  an  inquiry  to 
managers  of  the  Republican  and  Demo¬ 
cratic  national  committees  as  to  what 
their  plans  were  in  regard  to  using  the 
newspapers  in  a  direct  legitimate  adver¬ 
tising  appeal  to  the  news  consumers  of 
America.  The  replies  from  each  camp 
were  exceedignly  vague.  But,  at  the 
same  time,  both  organizations  were  very 
definitely  certain  they  were  going  to  use 
radio  and  use  a  great  deal  of  it. 

“There  is  xw  question  about  the  value 
of  radio  as  a  supplementary  medium  to 
the  newspapers.  Neither  is  there  any 
question  but  that  if  the  campaign  man¬ 
agers  really  wanted  to  secure  the 
maximum  of  effective  results  at  the  least 
per  voter  expense  they  could  secure  it 
— in  conjunction  with  the  radio — via  the 
use  of  the  advertising  columns  of  the 
newspapers. 

“It  IS  estimated  that  the  campaign 
managers  will  expend  slightly  over  $500,- 
00  during  the  next  eight  weeks  with  the 
great  radio  hook  ups.  During  the  same 
period  of  time  the  daily  newspapers  will 
spend,  above  their  normal  editorial  and 
production  costs  slightly  over  $2,000,000 
or  approximately  a  quarter  of  a  million 
dollars  per  week  and  this  does  not  in¬ 
clude  the  tremendous  expense  incident  to 
handling  election  results. 

Discussing  “jazz  journalism"  and  its 
relative  value  to  national  advertisers, 
Mr.  Bickel  told  the  advertising  men: 

“Journalism,  at  this  precise  time,  is  in 
a  period  of  transition.  We  are  just 
emerging  from  the  era  of  ‘jazz’  journal¬ 
ism  and  entering  what  I  believe  will  be 
an  era  of  greatest  constructive  growth 
the  American  newspaper  has  ever  seen. 
The  age  of  the  ‘jazz’  newspaper  is 
definitely  over.  Publishers  are  learning 
— and  what  is  vastly  more  important — 
you  advertisers  arc  learning  that  it  is 
not  a  difficult  task  to  acquire  a  large 
circulation  by  the  use  of  certain  methods 
but  that  a  ‘jazz’  circulation  is  not  a 
worthwhile  advertising  buy.” 


COOPERATE  ON  SPECIAL  EDITION 


BO  Florida  Paper*  to  I**ue  State  Booster 
Section  October  25 

Eighty  Florida  newspapers  on  Oct.  25 
will  issue  a  “Know  Florida  Better”  edi¬ 
tion  in  a  concerted  movement  to  promote 
th  state.  Plans  were  complet«l  at  a 
meeting  of  the  special  committee  of  the 
Florida  Press  Association  in  Plant  City, 
S^.  17. 

A  large  amount  of  the  c<H)y  for  the 


simultaneous  editions  will  be  taken  from 
an  industrial  survey  of  the  state  made  by 
Grosvenor  Dawes  in  conjunction  with 
the  Department  of  Agriculture.  Much 
of  the  material  is  being  put  in  plate  form 
to  permit  economical  use  by  the  cooperat¬ 
ing  newspapers. 

ZONE  TABLOID  COMES 
TO  NEW  YORK  FIELD 


Weekly  Paper  to  Cover  Office  Buildings 
in  Grand  Central  District  Sterted 
by  C.  C.  Rosewater,  Former 
Co-Owner  of  Omaha  Bee 


A  “rone  tabloid,”  the  newest  thing 
in  publishing  enterprises,  made  its  ap¬ 
pearance  in  New  York  last  week,  when 
Charles  C.  Rose¬ 
water,  former 
part  owner  of 
the  Omaha  Bee, 
started  publica¬ 
tion  of  the  Grand 
Central  Zone 
Tab,  s.  weekly. 

The  paper,  as 
its  name  implies, 
is  designed  to 
cover  the  workers 
in  office  buildings 
in  the  district 
surrounding 
Grand  Central 
Station.  It  has 
been  estimated 
that  150,000  people  work  in  this  locality, 
from  about  37th  to  47th  streets  and  from 
Sixth  avenue  east.  The  Grand  Central 
Zone  Tab  is  to  have  a  “guaranteed” 
circulation  of  20,000.  The  first  run  was 
23,000,  the  publisher  stated.  Mr.  Rose¬ 
water  said  he  had  devised  a  system  of 
circulation  audit  by  certified  public  ac¬ 
countants.  For  the  first  issue  35  columns 
of  advertising  were  sold. 

James  S.  Hurley,  formerly  of  the 
Boston  Globe,  is  managing  editor  of  the 
new  tabloid,  and  Miss  Rose  C.  Feld, 
formerly  of  the  New  York  Times,  and 
Miss  Meriam  Teichner,  foimerly  of  the 
Detroit  News,  are  associate  editors. 
J.  George  Fr^erick,  former  editor  of 
Printer’s  Ink,  will  conduct  a  column  for 
office  workers.  Herbert  Miles  is  adver¬ 
tising  manager,  and  J.  F.  De  Mar, 
formerly  drculation  manager  of  Life 
and  the  New  Yorker,  is  circulation  man¬ 
ager. 

When  Mr.  Rosewater  disposed  of  his 
interests  in  the  Omaha  Bee  he  became  in 
succession  general  manager  of  the  Los 
Angeles  Express,  publisher  of  the  Kansas 
City  Journal  and  publisher  of  the 
Seattle  Post-Intelligencer. 


KELTY  JOINS  EUGENE  REGISTER 

Paul  R.  Kelty,  former  publisher  of 
the  Eugene  (Ore.)  Guard,  has  become 
managing  editor  of  the  Eugene  Morning 
Register.  Before  buying  the  Guard  Mr. 
Kelty  was  for  some  years  news  editor 
of  the  Portland  Oregonian. 


Elrod 

— the  most  eco-' 
nomical  method 
of  producing  all 
your  leads^  slugs 
and  rules* 

Ludlow  Typograph  Co* 

2032  Clybourn  Ave.,  Chicago 

Boston— New  Yiwk —Atlsnts  — San  Francisco 


LUDLOW  OUALITV  SLUO  COMPOSITION 


C.  C.  Rosewateb 


N.  Y.  TIMES  GROUP  VISITS 
CANADIAN  MILL 


Officials  of  Kimborly-Clark  Company 
Also  Inspect  Kapuskasing  Project 
Bsenbrenner  Presitles  at 
Dinner — Ochs  Speaks 


A  large  party  of  Canadian  and  Ameri¬ 
can  visitors  were  entertained  at  dinner  by 
the  Spruce  Falls  Power  and  Paper  Com¬ 
pany  at  Kapuskasing,  Ont.,  Sept.  18.  The 
visitors  were  chiefly  newspaper  and  news¬ 
print  men,  interested  in  the  company’s 
development  of  its  plants  at  this  location. 

Three  out  of  four  newsprint  machines 
which  will  produce  550  tons  are  now  in 
operation.  The  major  part  of  the  pro¬ 
duction  will  supply  the  requirements  of 
the  New  York  Times,  and  the  remainder 
will  be  marketed. 

F.  J.  Sensenbrenner,  presidept  of  the 
Spruce  Falls  Company,  presided  and  in¬ 
troduced  Adolph  S.  Ochs,  publisher  of 
the  New  York  Times,  which  in  conjunc¬ 
tion  with  the  Kimberly-Qark  (Company, 
of  which  Mr,  Sensenbrenner  is  also  presi¬ 
dent,  jointly  owns  the  capital  stock  of  the 
Spruce  Falls  enterprise. 

Among  those  in  the  party  were:  Louis 
Wiley,  business  manager  of  the  New 
York  Times,  and  Miss  Wiley;  C.  V. 
Viui  Anda,  managing  editor  of  the 
Times;  Emil  Goldmark,  of  counsel  for 
the  Times,  and  Mrs.  Goldmark;  Miss 
Nannie  Ochs  and  her  ne^ews,  George 
W.  Ochs  and  J<An  B.  Ochs;  Fleming 
Newbold,  business  manager  of  the  Wash¬ 
ington  Star;  Harold  Hall,  president  of 
the  Scripps- Howard  Company,  of  New 
York;  Arthur  Hays  Sulzberger,  vice- 
president  of  the  New  York  Times;  G.  H. 
Black,  vice-president  and  general  mana¬ 
ger  of  the  Spruce  Falls  Power  and  Paper 
Company,  Lid.,  of  Toronto;  Arthur  H. 
Thorpe,  traffic  manager  of  the  Spruce 
Falls  Company  of  Toronto;  S.  A.  Stilp, 
assistant  to  the  vice-president  of  the 
Spruce  Falls  Co.;  T.  S.  Noble,  mayor  of 
Kapuskasing  and  local  manager  of  the 


Spruce  Falls  Company,  and  Mrs. 

Frank  Shattuck,  vice-president 
ly-Qark  Company  of  Neeiudi,  Wis, 

The  principal  address  of  the  eveni 
was  made  by  William  Finlayson,  Minl^ 
of  Lands  and  Forests  of  Ontario. 

Members  of  the  party  from  the  N. 
York  Times  were  to  return  to  New  Yorly 
Sept  21.  Mr.  Ochs  is  not  expected 
return  the  whole  distance  with  the  pe.n 
but  will  stop  off  a  few  days  at  his  su- 
mer  home  in  Lake  (jeorge,  N.  Y. 

BLOCKS  CENSORSHIP  PLAN 


Long  Island  Publisher  Refuses  to 
Musxled  by  Local  Club 

A  proposal  to  impose  a  censorship 
reporters  covering  the  regular  niLd: 
of  the  local  Exchange  Club,  a 
men’s  luncheon  group,  was  effcctiv 
blocked  by  La  Verne  Wright,  editor  c 
the  Woodmere-Hewlett  Herald,  p  iblnh. 
at  Woodmere,  Long  Island,  when  h 
threatened  to  refrain  from  atuirdi 
meetings  unless  left  free  to  report  i 
proceedings  in  full. 

The  censorship  proposal  was  made  by 
several  members  who  had  incurred  the 
wrath  of  town  and  country  officials  by 
criticizing  the  officials  in  addresses  madt 
before  the  club.  The  speeches  were  pub¬ 
lished  in  the  local  newspaper. 

In  explaining  his  stand,  Mr.  Wright 
delated  that  no  self-respecting  news¬ 
paper  man  could  submit  to  the  censor¬ 
ship  proposed  and  that  he  would 
permit  the  meetings  to  go  uncovered 
rather  than  publish  an  incomplete  account 
of  the  proceedings. 

ILLINOIS  EDITOR  INJURED 

Charles  Brookman,  48,  editor  of  the 
Farmersville  (Ill.)  Post,  is  recovering 
from  injuries  sustained  when  he  attempt¬ 
ed  to  b^rd  a  moving  passenger  train  at 
the  station.  He  lost  his  hold  on  the  train 
and  fell  but  was  dragged  from  beneath 
the  wheels  by  the  quick  action  of  Burl 
Matheny,  baggageman,  who  witnessed  tb' 
accident.  Brookman’s  skull  was  fractured 


“Paid  For  Itself 
In  ONE  MONTH 
In  Linage  INCREASES” 

I 

“We  have  had  a  wonderful  reaction 
from  advertisers  and  agencies  as  a 
result  of  this  analysis  of  the  nurket 
and  we  have  already  secured  enough 
business  to  more  than  pay  its  cost 
and  the  book  has  only  been  out  a 
month.” 

We  determine  the  exact  market  facts 
— scientifically;  then,  school  your 
local  and  national  staff  in  using 
these  facts  to  build  linage. 

The  name  of  the  man  who  made  the 
first  statement  will  be  sent  on  re¬ 
quest. 

Can  we  explain  in  detail  how  Knight 
methods  will  increase  your  linage. 


Emerson  B.  Knight,  Inc. 

225  N.  New  Jersey  Street 
Indianapolis,  Indiana 
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sell 


One  of  the  twenty-eight 

HEARST  NEWSPAPERS 

Read  by  more  than  twenty-million  people 


GRAVURE 


CN  Sunday,  September  30tb,  the  PHtsburgh  Sun>Tele<» 

I  graph  win  publish  Its  lirst  COLORGRAVURE  Section! 

This  section  Hflll  consist  of  four  pages  of  COLOR¬ 
GRAVURE  supplemented  with  several  pages  of 
monotone. 

The  Sun-Telegraph  will  be  the  only  Pittsburgh  news¬ 
paper  to  offer  COLORGRAVURE  to  its  advertisers  and  read¬ 
ers,  and  is  one  oi  eight  newspapers  in  the  entire  country 
publishing  a  COLORGRAVURE  Section. 

Sell  the  great  and  prosperous  ^  Pittsburgh  market 
through  this  new  and  remarkably  effective  medium.  Busi¬ 
ness  is  good  in  Pittsburgh — empioyment  on  an  upward  trend. 
COLORGRAVURE  in  the  Sunday  Pittsburgh  Sun-Tele¬ 
graph,  read  by  more  people  than  any  other  Pittsburgh 
newspaper,  opens  a  new  sales  opportunity  in  this 
responsive  market. 

Evt/ify  du/ndayin 

TI^E  PITTXeURCI^ 

SUNTELEGRARU 

.Sunday  Circulation  Largest  Ever  Achieved  by  Any  Pittsburgh  Newspaper! 

(MEMBER  OP  INTERNATIONAL  NEWS  SERVICE  AND  UNIVERSAL  SERVICE) 
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1.  A.  A.  DELAYS  NAMING 
CONVENTION  CITY 


AnBouBcement  to  Be  Me<le  Oct.  1— 
First  MeetiBC  of  New  Board  Deeoted 
to  PrelimiBery  DiscussioB — Sec* 
OB<l  MeetiBC  m  Noreoil>er 


An  executive  committee  was  named  by 
the  board  of  governors  of  the  Inter¬ 
national  Advertising  Association  meeting 
in  New  York  last  week  with  power  to  act 
on  all  matters  of  importance  between  ses¬ 
sions  of  the  board,  and  the  first  problem 
awaiting  the  committee  for  decision  is 
whether  the  I.  A.  A.  will  meet  in  1929 
in  Minneapolis  or  Berlin  or  both.  It  is 
expected  an  announcement  will  be  made 
on  this  subject  about  Oct.  1. 

The  executive  committee  consists  of 
Walter  Strong,  publisher  of  the  Chicago 
Daily  News,  and  chairman  of  the  gov¬ 
erning  board,  C.  C.  Younggreen,  of  Klau- 
Van  Pietersom-Dunlap- Younggreen,  Inc., 

Milwaukee  advertising  agency,  and  I.  A. 

A.  president;  Patrick  F.  O’Keefe,  presi¬ 
dent  of  the  P.  F.  O’Keefe  Advertising 
Agency,  Boston,  and  I.  A.  A.  vice-presi¬ 
dent;  Ointon  F.  Berry,  vice-president 
of  the  Union  Trust  C^pany,  Detroit, 
and  I.  A.  A.  vice-president;  W.  Frank 
McQure,  Albert  P'rank  &  Company,  and 
I.  A.  A.  secretary;  and  H.  R.  Swartz, 
president  of  R.  Hoe  &  Company,  and 
I.  A.  A.  treasurer. 

The  committee  may  not  meet,  but  will 
more  probably  handle  details  by  corre¬ 
spondence.  One  action  of  the  committee 
already  taken  was  confirmation  of  the 
Advisory  Council  for  the  Bureau  of  Re¬ 
search  and  Education,  nominated  by  Di¬ 
rector  N.  W.  Barnes. 

No  other  definite  action  was  taken  by 
members  of  the  board  of  governors  at 
their  first  meeting,  and  it  was  explained 
that  all  discussions  held  at  the  executive 
sessions  were  preliminary,  subject  to 
further  study  and  linal  action  at  later 
meetings.  The  second  gathering  of  the 
board  has  been  set  for  November. 

Considerable  time  was  devoted  to  debate 
over  the  convention  city  last  week.  On 
Thursday  evening  the  board  considered 
this  one  question  from  immediately  after 
dinner  until  two  o’clock  Friday  morning. 

After  breakfast  Friday  it  was  again  taken 
up,  but  at  the  luncheon  given  to  the  board 
by  the  Advertising  Club  of  New  York, 

Mr.  Strong  stated  that  he  was  not  yet 
ready  to  make  any  announcement. 

H.  H.  Charles,  president  of  the  H.  H. 

Charles  Advertising  Service,  at  the  re¬ 
quest  of  German  advertising  leaders,  pre¬ 
sented  the  invitation  of  the  German  Ad¬ 
vertising  Association  to  meet  in  Berlin 

possibly  in  August  of  1929.  E.  C.  Glas-  brought'  up  but  _  _  - 

gow,  president  of  the  Advertising  Qub  action  was  likewise  taken  on  recommenda- 
of  Minneapolis,  argued  on  behalf  of  hav-  tions  made  bv  Mr.  Berry  regarding  club 
ing  the  convention  held  in  this  country,  work  of  1.  A.  A.,  or  of  Mr.  O’Keefe  on 
He  was  supported  in  his  plea  by  state-  commission  activities, 
ments  from  a  number  of  advertising  clubs.  Explaining  the  atmosphere  of  secrecy 
It  was  the  contention  of  Mr.  Charles  that  has  surrounded  the  first  meeting  of 


Board  of  Governors  of  the  International  Advertising  Association  photographed  with  officers  of  the  Advertising  Clab 
of  New  York  and  guests  at  luncheon  in  the  clubhouse  on  Friday,  Sept.  14.  Seated  (L.  to  R.)  F.  Wilson-Lawrenson; 
Major  P.  F.  O’Keefe,  head  of  the  National  Commission,  and  president  of  P.  F.  O’Keefe  Advertising  Agency,  Boston; 
Clinton  F.  Berry,  vice-president  of  the  Union  Trust  Company,  Detroit;  Miss  Jessica  Wilson,  president  of  the  Leagnt 
of  Advertising  Women;  Walter  A.  Strong,  chairman.  I.  A.  A.  Governing  Board,  and  publisher,  Chicago  Daily  Newt; 
Mrs.  Ogden  Reid,  advertising  director.  New  York  Herald  Vribune;  C.  C.  Younggreen,  president,  I.  A.  A.,  and  president, 
Klau-Van  Pietersom-Dunlap-Younggreen  Advertising  Agency,  Inc.,  Milwaukee;  0.  C.  Ham.  managing  director,  .\ndit 
Bureau  of  Circulation,  Chicago.  Standing  (L.  to  R.)  N.  H.  Barnes,  director.  Bureau  of  Education  and  Research; 
H.  H.  Charles,  president,  Charies  Advertising  Service,  New  York;  Elarle  Pearson,  manager,  1.  A.  A.;  W.  Frank 
McClure,  vice-president,  Albert  Frank  &  Co,,  Chicago;  James  O’Shaughnessy,  advertising  counsel;  John  Benson, 
president,  American  Association  of  Advertising  Agencies;  James  W.  Brown,  publisher  of  Editor  &  Publisher,  New  York; 
Don  Francisco,  vice-president.  Lord  &  Thomas  and  Logan,  Los  Angeles;  B.  R.  Swarta,  treasurer,  I.  A.  A.  and  presi* 
dent  of  R.  Hoe  &  Co„  Inc,,  New  York;  Gilbert  T.  Hodges,  New  York  Sun,  and  president.  Advertising  Club  of 
New  York;  Honorable  Samuel  R.  McKelvie,  publisher,  Lincoln  (Neb.)  Farmer;  J.  H.  Bragdon,  president.  Associated 
Business  Papers,  and  publisher,  Textile  World,  New  York;  and  Francis  H.  Sisson,  vice-president.  Guaranty  Trust  Com¬ 
pany,  New  York. 


Club  of  New  York  Friday,  Sept.  14,  Harvard  Graduate  School  of  Business 

stressed  the  fact  that  1929  would  be  the  .Administration;  Paul  T.  Cherington, 

25th  anniversary  year  of  I.  A.  A.  director  of  research,  J,  Walter  Thompson 

“We  are  now  offered  a  splendid  op-  Company ;  Gordon  C.  Corbaley,  president 

portunity  to  make  a  careful  analysis  of  of  the  American  Institute  of  Food  Dis- 

steps  we  have  taken  so  far  and  to  de-  tribution,  New  York;  Frederick  M. 

termine  future  policies,”  he  declared.  Fciker,  managing  director  of  the  Asso- 

He  pointed  to  time  members  of  the  ciated  Business  Papers.  Inc.,  New  York; 
governing  board  had  devoted  to  discussion  Edward  H.  Gardner,  J.  Walter  Thomp- 
of  the  Berlin-Minneapolis  controversy  in  son  Company,  (Jhicago ;  George  B.  Hotch- 
support  of  his  assertion  that  the  govern-  kiss,  professor  of  advertising  and  market¬ 
ing  board  would  deal  with  problems  ing.  New  York  University ;  Julius  Klein 
brought  before  it  with  thoroughness  and  director  of  the  Bureau  of  Foreign  and 
impartiality.  Domestic  Commerce,  Washington,  D.  C. ; 

Earle  Pearson  was  re-engaged  as  gen-  I-everett  S.  Lyon,  of  the  Institute  of 

eral  manager  of  I.  A.  A.  and  Prof.  N.  Economics,  Washington,  D.  C.;  Walter 

W.  Barnes,  as  director  of  the  I.  A.  A.  Mann,  director  of  research  of  the  Asso- 
bureau  of  research  and  education.  The  ciation  of  National  Advertisers,  Inc.; 

A.  Paul  H.  Nystrom;  professor  of  market- 

was  iug,  Columbia  University,  New  York; 

No  A.  Heath  Onthank,  director  of  research 

George  Harrison  Phelps,  Inc.,  Detroit. 
Mich. ;  Daniel  Starch,  director  of  re¬ 
search,  .American  Association  of  Adver 
tising  .Agencies;  Harold  Stonier,  educa¬ 
tional  director  of  the  American  Institute 
of  Banking;  E.  K.  Strong,  Jr.;  professor 
of  psychology.  Stanford  University 
Frank  M.  Surface,  assistant  director  of 
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That  _Is  The  Circulation  Of  The 
South’s^Largest  Evening  Newspaper 


yTFTER  all,  “Circulation  leadership”  is  just  another  way  of  saying 
that  in  THE  BALTIMORE  NEWS  your  advertising  message 
has  a  better  chance  of  being  seen,  read  and  considered  by  more 
customers  and  potential  customers  than  in  any  other  Baltimore 
evening  newspaper. 

It  is  an  old  selling  axiom  that  the  salesman  who  makes  the 
most  calls  per  day  makes  the  most  sales;  the  “law  of  averages” 
takes  care  of  that.  Why  not  apply  the  same  line  of  reasoning  to 
your  newspaper  advertising?  THE  NEWS  will  put  your  proposi¬ 
tion  before  an  appreciably  greater  number  of  prospects  daily  than 
its  closest  competitor,  and  before  nearly  twice  as  many  as  the  third 
evening  paper,  and  without  any  enforced  duplication.  It  is  sig¬ 
nificant  that  THE  NEWS*  daily  circulation  figures  show  that  it 
covers  more  than  65  per  cent,  of  the  total  number  of  homes  in 
Baltimore  and  its  suburbs. 

If  you  agree  that  maximum  advertising  efficiency  demands  telling 
your  story  to  the  most  people,  at  the  lowest  cost,  you  will  use 

One  of  the  Twenty-eight  Hearst  Newspapers  Read  by  More  Than  20,000,000  People 
MEMBER  OF  INTERNATIONAL  NEWS  SERVICE  AND  UNIVERSAL  SERVICE 


V'mrsik 


THE^  BALTIMORE  NEWS 


The  Largest  Evening  Circulation  in  the  Entire  South 

Member  A.  B.  C. 

NOTE — The  circulation  figure  (146,406)  given  above  is  for  the  five  months  April  1  to  August  31,  inclusive. 
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U.  S.  ADVERTISING  MEN  HONORED  AT 
CONVENTION  IN  DUSSELDORF 


German  Advertising  Group  Elects  Eight  I.  A.  A.  Workers  to 
Honorary  Membership  in  Appreciation  of  American 
Reception — Advertising  Totals  Billion  Marks 


{Special  to  Editok  k  Po»LiiHwi)  phia;  George  A.  EKinning,  Crowell  Pub- 

T^USSELDORF,  Sept  9  (By  Mail) —  lishing  Company,  Boston,  and  M.  Etienne 
^  The  20th  annual  convention  of  the  Damour,  Paris,  president  of  the  Con- 
Verband  Deutsche  Reklamefachleute  tinental  Advertising  Union.  In  closing 
(VDR),  the  national  organisation  of  the  appreciation  of  this  event,  Director 
German  advertising  profession,  was  held  Riesebrodt  pointed  out  that  this  was  the 
in  this  city  Sept.  6-9.  highest  honor  the  Association  could  con- 

The  opening  was  oci  Thursday,  Sept.  6  fer,  and  thanked  the  attendance  for  giv- 
when  the  individual  groups  formed  by  ing  the  board  of  the  Association  ^e 
members  of  the  different  lines  of  the  possibility  of  expressing  its  thanks  for 
profession  atsembled  discuss  craft  the  American  reception, 
problems.  These  discussions  on  matters  Sunday  was  devoted  to  lectures  on  the 
of  theory  and  of  practice  were  crowned  present  status  of  advertising  in  (iermany 
by  an  evening  party  in  which  the  differ-  and  the  connections  between  advertising, 
ences  of  ownion  of  the  earlier  hours  economics  and  culture.  At  the  end  of 
were  soon  forgotten.  *he  forenoon,  the  moving  picture  taken 

The  official  reception  by  the  mayor  and  on  the  visit  to  America  was  shown.  A 
city  authorities  of  Dusseldorf  was  on  gala  dinner  clos^  the  convention. 
Friday  morning.  The  convention  visit-  Early  on  Monday  morning,  the  visitors 
ors  assembled  in  Hhe  MaUcasten.  the  left  for  Colo^c  where  they  visited  the 
most  interesting  painters’  club  Germany  International  Press  Exhibition  and  were 
can  boast  of  and  one  time  home  of  given  an  official  reception  by  the  city, 
Goethe,  where  they  were  greeted  by  the  followed  by  a  dinner. 

Mayor  in  a  long  address  praising  the 


importance  and  ever  increasing  progress  TEACHING  COLUMNIST  TO  FLY 

of  the  advertising  art  and  its  merits  - 

economical  as  well  as  artistic.  The  con-  Moines  Register  Giving  Harlan  S. 


vention  then  attended  a  luncheon  given 
by  the  city.  The  afternoon  was  taken 
up  by  the  delegate  assembly  in  which 


Miller  Aviation  Lessons 

What  to  do  with  a  columnist’s  spare 


decisions  to  be  submitted  the  next  mom-  time  is  being  solved  in  Des  Moines  by 
ing  to  the  general  assembly  were  pre-  the  Register  which  is  paying  for  flying 
pared,  while  the  evening  was  reserved  lessons  for  Har- 

for  a  lecture  by  Prof.  Dr.  Ernst  Wage-  Ian  Miller,^  who  .  - ] 


mann,  president  of  the  (^rman  Statis-  conducts 
tical  Department  and  director  of  the  the  Coffee  a 

(Jerman  Institute  for  Research  on  feature  in 

Economic  Fluctuations.  Dr,  Wage-  Cowles  news- 

mann  spoke  at  length  on  the  connections  , 

between  economic  fluctuations  and  adver-  Miller,  who 
tising.  His  most  interesting  demon-  was  foiroerly  on 

stration  was  that  while,  in  a  time  of  the  staff  of  the 

crisis,  advertising  brings  no  immediate  Y  ork 

advantage,  it  does  so  from  the  moment  -ft.  will  be 

national  economy  picks  up  again,  and  his  ready  for  his  first 
statement,  proved  by  figures,  that  only  solo  flight  the  end 
the  advertiser  who  does  not  interrupt  his  week.  As 

efforts  in  a  time  of  crisis  can  expect  to  learns,  the 

reap  go<xi  profits.  '• 


reap  go<xi  profits.  columnist  is  writ-  Hasuan  s.  m.lle. 

His  lecture  was  mainly  based  on  ma-  o  •  *  (z  a  xr 

terial  obtained  from  American  institutes  [ofl  the  Register  Sunday  Maga- 


on  Market  and  Fluctuation  Research. 

Most  interesting  was  his  estimate  of  the  f’y-  ,  i 

yearly  expenditure  on  advertising  in  the  United 

H.  8,™  i.  ..  on,  billion  “ /i?  ,517 /tit 

marks.  i#- _ .•  \r _ 


ssociation. 

Director  Riesebrodt’s  proposal  was 
accepted  by  acclamation,  and  the  honor 


PLANS  SEASONAL  PAPER 


ATLANTIC  FLYERS  TO  HONOR 
PHIUP  PAYNE’S  MEMORY 


IOWA  GROUP  MEETS 


I 


Fifty  representatives  of  northeasttri 
Iowa  newspapers  attended  the  district 
convention  of  the  Iowa  Press'  .Associa¬ 
tion  at  Fayette,  la.,  last  week  and  wen 
guests  of  Upper  Iowa  University.  Dr. 
J.  W.  Stevenson,  newly  elected  president 
of  the  (College,  L.  L.  Cole,  editor  of  the 
Fayette  County  Union,  and  local  business 
men  were  speakers.  Vern  Vierth,  editor 
of  the  Sumner  Gasette,  presided  at  the 
business  sessions  at  which  G.  .S.  Caswdl, 
Des  Moines,  managing  director  of  the 
association,  led  in  discussion  of  advertis¬ 
ing  campaigns,  special  editions  and  cir¬ 
culation  audits. 


DAILY  LEASES  AIRPLANE 


The  general  assembly  was  held  Satur-  Daily  New. 

day  morning  and  afternoon.  Half  an 

hour  of  the  afternoon  session  was  de-  ENVELOPE  CONTRACT  AWARDED 


voted  to  a  discussion  of  the  visit  of  the  _ 

German  delegation  to  Detroit,  and  the  ,  ^  ^  i  i  ^  imr- 

president  of  the  German  Advertising  As-  Inte^-Kon.l  Envelope  Company  Win. 
sociation.  Director  Riesebrodt  of  the  With  Bid  of  $15,333,061 

Reichspcjstreklame,  praised  in  the  highest  The  contract  for  furnishing  12,800,- 
manner  the  reception  given  his  party  in  000.000  stamped  envelopes  and  newspaper 
America.  wrappers  for  the  Postoflice  Department 

“The  way  we  were  treated  in  America  for  the  next  four  years  has  been  awarded 
far  outpasses  what  would  lie  within  even  by  Postmaster  General  New  to  the  Inter- 
the  broadest  limit  of  international  national  Envelope  Corporation  of  New 
courtesy.  Newspaper  publisbers,  adver-  York.  The  successful  bid  was  $15,- 
tisers,  men  in  all  lines  of  public  pursuit,  333.061. 

gave  us  whatever  information  and  service  The  Middle  West  Supply  Company  of 
possible  in  the  most  cordial  of  manner,”  Dayton,  O.,  the  present  contractor,  lost 
he  said.  “As  a  small  expression  of  our  out  on  a  bid  of  $15,880,525.  The  first 
appreciation  and  gratitude  I  propose  that  bids,  taken  Aug.  7,  were  all  rejected  be- 
we  make  those  gentlemen  of  America  cause  they  were  regarded  by  the  depart- 
whom  we  are  most  indebted  to  members  ment  as  too  high, 
of  honor  of  the  German  Advertising  As-  - —  - 


The  Beach  Pictorial,  a  journal  devoted 


membership  given  to  H.  H.  Charles,  of  to  society  and  sports  activities  of  the 
the  H.  H.  Charles  Advertising  Service,  Palm  Beach  and  Miami  Beach  winter 


New  York;  Henry  Ewald  of  the  (Tamp-  colonies,  will  be  established  in  January 


Ceure  Sabelli,  left,  and  Piero 
Bonelli,  member,  of  tbe  crew  of  the 
“Roma”  which  will  attempt  a  non¬ 
stop  flight  from  the  U.  S.  to  Rome, 
Italy,  with  a  huge  wreath  they  will 
drop  on  the  spot  where  the  wing  of 
the  plane  Old  Glory  wa.  found. 
Old  Glory  carried  Philip  Payne, 
editor  of  the  New  York  Mirror, 
James  Hill  and  Lloyd  Bertand  and 
disappeared  while  attempting  a  flight 
to  Rome. 


The  Davenport  (la.)  Times,  which  has 
chartered  planes  of  the  Illinois-Iowa 
Airways  Company  on  several  occasions  to 
rush  pictures  and  news  stories  in  hi 
community,  this  week  announced  that  ar¬ 
rangements  had  been  made  with  the  air¬ 
plane  company  for  a  three-i»ssengcr 
Waco  biplane  to  be  used  exclusively  lor 
Times  service.  The  ship  has  been 
christened  “The  Daily  Times,”  and  its 
fuselage  painted  green,  its  wings  in  silver 
with  its  name  in  huge  black  letters 
E.  P.  .Adler  is  publisher  of  the  Times. 


UBEL  TRIAL  POSTPONED 


The  $100,000  libel  suit  of  the  Rev.  J. 
Frank  Norris,  Fort  Worth  Baptist  min¬ 
ister,  against  the  Jackson  (Miss.)  Ddfy 
News  and  Frederick  Sullens,  editor,  has 
been  continued  from  September  to  the 
March  term  of  Hinds  county  (Miss.) 
court. 


The  American  Weekly 


Announces 


-r-The  resignation  of 
Mr.  A.  J.  Kobler 


-The  election  of 
Mr.  Mortimer  Berko  witz; 
as  Vice  President,  and  as 
Mr.  Kobler  s  successor. 


bell-Ewald  Agency,  Detroit ;  James  by  Kent  Watson,  publisher  of  the  Miami 
Wright  Brown,  publisher  of  Editmi  &  Beach  Sun.  It  will  be  printed  in  sepia  ink 
Publisher,  New  York;  Mr.  C.  C.  on  super -calendered  paper,  and  will  ap- 
Younggreen,  president.  International  Ad-  pear  (^y  during  January,  February,  and 
vertising  Association,  Milwaukee;  Gil-  March.  The  Miami  Beach  Sun  Com- 
bert  T.  Hodges,  president.  New  York  pany  this  month  increased  its  capital 
Advertising  Club,  and  Thomas  Me-  stock  from  $20,000  to  $100,000.  Officers 
Dougall,  London.  The  corresponding  of  the  company  are  Kent  Watson,  presi- 
membership  was  granted  C.  King  W’ood-  dent;  Katherine  Sutherland,  vice-presi- 
bridge,  Detroit;  Mr.  L.  W.  Wheelock,  dent;  J.  L.  Lory,  secretary,  and  Frank 
S.  S.  Whitman  &  Sons.  Inc.,  Philadel-  Katzentine,  treasurer. 


Main  Office:  9  East  40th  Street,  New  York  City 


Hrancli  Olhci’s: 


WsiGLiY  Bldg.  5  Winthsof  Souakk  753  Bonnie  Beae  222  Monadnock  Bldg. 
Chicago  Boston  Los  Angeles  San  Fbancisco 

1138  Hanna  Bldg.  101  Mabietta  St.  11.350  Geneeal  Motoes  Bldg. 
Cleveland  Atlanta  Deteoit 
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B.  B.  B.  URGED  TO  AID  NEWSPAPERS 
IN  EXPOSING  STOCK  FRAUDS 


Merryle  Rukeyser,  New  York  American,  Praises  Bureaus  for 
Priceless  Work  in  Fighting  Fakes — Confidence  in  Adver¬ 
tising  Increases  Stores  Sales,  Speaker  Says 


A  PLEA  for  Better  Business  Bureaus 
to  cooperate  more  fully  with  the 
press  in  exposing  stock  ai^  securities 
selling  frauds  by  endeavoring  to  give 
their  reports  to  newspapers  more  news 
value  and  take  them  out  of  the  tategory 
of  dry  statements  of  the  organization’s 
activities,  was  made  by  Merryle  Stanley 
Rukeyser,  financial  writer  for  the  New 
York  American  and  Universal  Service, 
in  a  speech  delivered  before  the  annual 
meeting  of  the  National  Better  Business 
Bureau  Commission  at  the  Edgewater 
Beach  Hotel,  Chicago,  this  week.  He 
also  put  forward  the  suggestion  that  the 
bureaus  should  take  over  entirely  the 
work  of  investigating  and  exposing  stock 
fakers  instead  of  leaving  that  task  to  the 
newspapers. 

“Unlike  the  reporter,  who  sought  a 
decade  ago  to  expose  financial  frauds  as 
a  lone  operator,”  Mr.  Rukeyser  said, 
“news  writers  today  are  buttressed  by 
the  invaluable  files  and  technical  skill  of 
specialists  in  the  Better  Business  Bureaus. 
Better  Business  executives  are  to-day 
the  good  friends  and  indispensable  allies 
of  fraud-fighting  journalists.  Even  the 
most  public  spirited  newspapers  are  in¬ 
clined  to  have  only  a  sporadic  interest 
in  fraud  fighting.  A  putHication  drops  a 
campaign  after  a  particular  objective  has 
been  reached,  but  the  Better  Business 
Bureaus  function  ceaselessly,  irrespective 
of  whether  sensational  developments  are 
uncovered. 

“Moreover,  the  turnover  of  editors  on 
newspapers  is  rapid,  and  the  tradition  set 
by  one  man  is  frequently  upset  by  his 
successor.  There  is  a  lack  of  continuity. 
At  best  fraud-fighting  is  an  occasional 
enterprise  for  a  newspaper,  whereas  to 


be  effective  for  public  protection  it  must 
be  unending.  The  Better  Business 
Bureaus  are  of  inestimable  value,  in 
keeping  the  movement  alive  in  the  inter¬ 
ludes  between  peak  pericxls  of  public  or 
journalists  interest  in  the  matter  of  fight¬ 
ing  fraud.  The  most  damaging  fact 
against  the  charlatan  is  his  record,  and 
the  unbroken  files  of  the  Better  Business 
movement  are  becoming  of  priceless 
worth.” 

The  tremendous  growth  of  aviation 
in  America  has  increased  the  need  of 
watchfulness  over  the  advertising  of  that 
industry,  William  P.  MacCracken,  Jr., 
assistant  secretary  of  commerce  for  avia¬ 
tion,  told  delegates  Monday. 

“The  best  of  the  coimtry’s  aviation 
schools  should  get  together  and  admit 
only  those  who  will  agree  to  certain 
standards,”  Secretary  MacCracken  as¬ 
serted.  “If  some  action  like  this  is  not 
taken  the  government  may  be  forced  to 
step  in  and  take  a  hand  in  the  regulation 
of  the  aviation  schools." 

In  an  endorsement  of  newspaper  ad¬ 
vertising  after  a  reputation  for  truth  has 
been  established,  D.  F.  Kelly,  president 
of  the  Fair  Store,  one  of  Chicago’s 
largest  department  stores,  revealed  that 
small  retail  sales  in  one  oay  at  the  Fair 
this  summer  totaled  more  than  a  half 
million  dollars. 

“We  spent  $25,000  for  advertising  our 
June  economy  day  sale,”  Mr.  Kelly  told 
the  meeting.  “That  it  was  iustifi^  we 
believe  was  proved  by  sales  for  that  day 
of  $518,998,  thought  to  establish  a  record 
among  Chicago  stores.” 

Millionaires  and  department  store 
clerks  alike  fall  for  the  blandishments  of 
the  “tipster  sheets,”  the  mediums  used 


by  fake-stock  promoters  who  have  been 
barred  from  hawking  their  worthless 
wares  in  the  columns  of  the  newspapers, 
according  to  Edward  L.  Greene,  general 
manager  of  the  National  Better  Business 
Bureau. 

Mr.  Greene  told  of  the  campaign  now- 
being  waged  by  the  national  bureau  to 
protect  the  unwary  from  the  fake-stock 
promoter. 

“Practically  all  of  the  fake-stock  pro¬ 
moters  arc  known  to  the  newspapers  and 
their  copy  will  not  be  accepted,”  he  said. 

“Many  of  these  arc  similar  in  appear¬ 
ance  to  newspapers  of  financial  maga¬ 
zines.  One  of  them  has  a  circulation  of 
more  than  600,000  copies  weekly.  Their 
propaganda  is  most  subtle.  Interspersed 
with  obviously  sound  market  advice  and 
information  are  subtle  hints  that  a  real 
killing  can  be  made  by  purchasing  amal¬ 
gamated  Banana  Oil,  Inc.,  because  it  will 
surely  jump  within  a  few  days.  Needless 
to  say  ‘Banana  Oil’  is  controlled  entirely 
by  the  tipster  sheet  operator.” 


STAFF  CHANGES  IN  TRENTON  I  S 


Levy  Named  M.  E.  of  State  Gazette— 
Thomp«on-Timee  Advertiser  M.  E. 


SALT  LAKE  AGENCY  EXPANDS 

Stevens  &  Wallis,  Inc.,  Salt  Lake  City 
advertising  agents  and  printers,  have 
opened  a  branch  office  in  Ogden,  Utah, 
lloracc  H.  Walker,  for  the  past  seven 
years  city  editor  of  the  Salt  Lake  City 
Deseret  News,  will  be  manager.  The  new 
branch  will  conduct  a  campaign  for  the 
17  banks  in  Utah,  Idaho  and  Wyoming 
controlled  by  the  First  Security  Corpora¬ 
tion  of  Ogden.  Part  of  the  appropriation 
will  go  to  newspapers. 


Several  important  changes  am^irg  ex 
ecutives  of  the  Trenton  (N.  J.)  Times 
newspapers  became  effective  during  the 
past  week. 

C.  Harold  Levy,  city  editor  of  the 
Trenton  Eivning  Times  for  many  years, 
was  promoted  to  be  managing  e<litor  oi 
the  State  Gazette,  morning  newspaper 
Both  papers  are  owned  by  James  Kernej- 
Albert  B.  Thompson,  Sunday  editor  ol 
the  Stutday  Times- Advertiser,  was  ad¬ 
vanced  to  managing  editor  of  that  paper 

Both  positions  have  been  held  by  John 
H.  Sines.  At  his  own  request  because  of 
ill  health,  Mr.  Sines  was  shifted  from 
night  newspaper  work.  He  resumes  his 
former  place  as  an  associate  editor  of 
the  Evening  Times. 

Mr.  I.evy  has  been  with  the  I  renton 
Times  for  22  years  while  Mr.  Thompson 
has  served  in  various  capacities  for  sev¬ 
eral  years. 

Marc  Dowell,  feature  writer,  has  re¬ 
signed  to  join  the  Newark  Jounud  of 
Industry  and  Finance.  He  has  been 
succeeded  by  Miss  Elma  Lawton  John¬ 
ston,  previously  city  hall  reporter.  Chris 
Messerschmitt  will  cover  the  city  hall 
beat. 

Fred  Burgner,  formerly  assistant  chy 
editor  of  the  Times,  has  been  advanced 
to  city  editor. 


PRESS  EXECUTIVE  VISmNG  U.  5. 


DAVID  COMPANY  APPOINTED 

The  George  B.  David  Company  has 
been  appointed  national  advertising  rep¬ 
resentative,  both  east  and  west,  by  the 
Boonville  (Mo.)  News  and  the  Maryville 
(Mo.)  Democrat-Forum  &  Tribute. 


Fred  G.  Lougee,  managing  director  of 
R.  Hoe  &  Co.,  Ltd.,  Lotion,  arrived  on 
the  Majestic  Sept.  11  for  a  month’s  stay 
in  this  country.  Mr.  Lougee  is  accom¬ 
panied  by  Mrs.  Lougee. 


FISHER  BODIES  IN  ROTO 


ROYLE  RETURNING 

J.  C.  Royle,  business  writer  for  the 
Consolidated  Press,  who  has  been  sending 
a  series  of  dispatches  on  business  condi¬ 
tion  in  Europe,  will  return  to  New  York 
Oct.  3. 


Contracts  have  been  signed  for  six  full 
pages  in  a  large  list  of  rotogravure  news¬ 
paper  for  Fisher  Bodies,  subsidiary  of 
General  Motors,  Inc.  McManus,  Inc.,  is 
the  advertising  agency  handling  the  ac¬ 
count. 


IN  HEN  - -.jd 

THE;  BlEYCLEfcCIRL 
INASlCONSiOE'RE^,.^^ 

•FAST-/'  iH  ll 


/// 

-a, I 


V. 


-  /V 


In  those  good  old  days  when  mothers  hid  their  innocent  young  behind  *, . 
voluminous  skirts  to  that  their  tender  eyes  might  not  gaze  upon  the'-*jJ^-.  ^ 

wicked  bicycle  girl  .  .  .  when  horse  cars  were  the  safest  mode  of  trans- 
portation  .  .  .  when  the  Morris  chair  was  an  institution  in  every  home . .  ^  ^ 

when  Sunday  was  a  day  o(  rest  .  .  .  then  the  bulky  Sunday  paper 


was  a  boon. 


m 


Modem  Sunday  papers,  like  modern  femininity,  are  reducing.  They  are 
like  the  new  fashions  for  women  . .  .  brief,  yet  they  cover  die  subject. 
Such  a  paper  is  the  Sunday  Journal .  .  .  modem  in  form  and  modem  in 


The  Sunday  Journal  ctmtains  everything  one  wants  to  read  in  a  form 
tliuit  makes  reading  easy.  It  is  complete  in  two  main  secticMis— exclusive 
of  the  Magazine  and  Comics— where  advertising  gets  a  chance  to  be  read 
because  there  can  be  no  slighted  sections. 


oKe  JOURNAJL 

Vorf land, Oregon 


RtprttntM  naHonally  Sy 

REYNOLDS-FTTZGERALD,  lac. 


The  Daily  Journal,  too,  is  modem  and  up-to-the-minute  m  every  respect 
That’s  why  ’Hive”  advertisers  prefer  The  JoatnaL 
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Putting  BUFFALO 


nj^HAT  is  just  what  THE  BUFFALO  EVENING 
NEWS  has  done  in  compiling  their  new  Route 
Book.  Every  nook  and  corner  of  the  twenty-five  dis¬ 
tricts  has  been  carefully  searched  and  every  grocer, 

meat  market,  confectioner. 
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Over  4,500  names  and  addresses 
are  given  by  classification  in 
convenient  route  form  —  to¬ 
gether  with  26  detail  maps. 


In  addition,  this  72-page  book  contains  lists  of  all  whole¬ 
sale  outlets,  department  store  buyers,  brokers  and  manufac¬ 
turers’  representatives. 


Your  copy  is  ready — without  cost — and  now  covering  the  retail  outlets  of  Buffalo  is  as  simple  as  THE  BUFFALO 
EVENING  NEWS  has  made  the  task  of  reaching  86.6  percent  of  the  families  in  Buffalo.  This  is  just  one  of  the 
many  ways  in  which  THE  BUFFALO  EVENING  NEWS  is  constantly  assisting  the  national  advertiser  who  is  working 
in  the  Buffalo  market. 

You  Can  Cover  Buffalo  by  The  Exclusive  Use  of  The 


BUFFALO  EVENING  NEWS 


EDWARD  H.  BUTLER,  Editor  and  Publisher 
KELLY-SMITH  COMPANY,  National  Advertising  Representatives 

WATERMAN  BLDG.  TRIBUNE  TOWER  ATLANTIC  BLDG. 

BOSTON,  MASS.  CHICAGO,  ILL.  PHILADELPHIA,  PA. 


GLENN  BLDG. 
ATLANTA,  GA. 


GRAYBAR  BLDG. 
NEW  YORK  CITY 
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E  D  I 


FANNING  HATE  FLAMES 

WHEN  Amelia  Earhart  gave  an  interview  to 
some  British  journalists  after  her  historic 
flight  she  was  asked  if  she  wanted  to  meet 
the  Prince  of  Wales.  She  did  not  reply,  but  the 
American  Consul,  standing  at  her  side,  remarked  that 
such  an  interview  would  have  to  be  solicited  by  the 
Prince. 

The  following  day  a  British  journal  quoted  Miss 
Earhart  as  having  said ;  “Wal,  I  sure  am  glad  to  be 
here,  and  gosh!  I  sure  do  want  to  meet  the  Prince 
of  Wales.”  We  have  the  incident  on  the  authority 
of  Elsie  McCormick,  writing  in  the  New  York  World. 

American  newspaper  men  would,  we  feel  confident 
in  saying,  thoroughly  enjoy  the  relief  if  English  jour¬ 
nalists  who  habitually  practice  this  harmful  deceit 
would  give  us  a  rest.  A  fake  is  a  fake  and  an  insult 
is  an  insult,  here  or  there.  Doubtless  more  interna¬ 
tional  misunderstanding,  more  hate  and  devilment,  has 
been  engendered  in  our  span  of  experience  by  news¬ 
paper  frauds  of  this  type  than  through  major  differ¬ 
ences  clearing  through  Downing  Street  and  the  State 
Department  at  Washington.  We  do  not  deny  that 
American  newspaper  men  have  also  offended,  but  we 
contend  that  the  practice  is  no  longer  popular  in  our 
press — at  least  we  see  few  evidences  of  actual  malice 
in  news  writing  here.  There  are  lx>ndon  newspapers 
which  are  fed  by  special  representatives  who  live 
here  and  enjoy  American  hospitality,  that  habitually 
exaggerate  and  fake  news  in  a  deliberate  effort  to 
cater  to  the  foreign  notion  that  the  American  people, 
by  and  large,  are  crass  vulgarians.  Recently  we  at¬ 
tended  a  vaudeville  performance  on  Broadway  and 
heard  an  entertainer,  who  imitated  the  conventional 
British  “blighter,”  apologize  for  his  act,  saying  he 
did  not  mean  to  offend  English  people  or  lead  Amer¬ 
icans  to  believe  his  characterization  typified  a  race, 
but  rather  individuals  who  had  their  silly  counterparts 
in  our  own  ccnintry.  The  audience  appeared  to  appreci¬ 
ate  the  decency.  American  newspaper  men  do  not 
put  false  words  in  the  mouths  of  English  visitors 
to  encourage  popular  contempt  of  our  British  cousins. 

Miss  Amelia  Earhart,  as  a  matter  of  fact,  is  a  fair 
type  of  New  England  culture,  an  educated  girl  who 
speaks  precise  English  and  is  notably  well  mannered. 
In  the  circumstances  it  was  nothing  short  of  criminal 
to  hold  her  up  to  scorn.  The  newspaper  editors  and 
publishers  of  London  we  have  met  show  no  disposi¬ 
tion  to  fan  the  flames  of  international  misunderstand¬ 
ing,  but  rather  are  among  the  best  pleaders  we  know 
for  harmonious  relations  among  English  speaking 
people. 

How  pernicious  news-faking  can  continue,  decade 
after  decade,  in  their  newspapers  puzzles  us.  Why  is 
it  tolerated?  Surely  the  evil  is  obvious  to  those  who 
wish  to  see. 


Novelist  Achnted  Abdullah  says:  "I  prefer 
the  cheapest  story  in  the  cheapest  magazine  to 
any  form  of  criticism,  no  matter  how  well 
turned,  for  /  regard  criticism  as  the  lowest 
form  of  human  endeavor."  Rob  literature  of 
conflict  and  reduce  thought  to  a  stupid  formula. 


“C 


WOMEN  AS  HUMORISTS 

1  AN  you  offer  a  defense  of  your  sex  or  an 
explanation  that  will  make  clear  why  few 
women  are  publicly  known  as  humorists?” 
asks  a  correspondent  of  Elsie  McCormick,  adding, 
“Many  women  write  glibly  about  fashions  or  sports 
or  etiquette.  Some  even  dare  give  advice  to  the 
lovelorn.  But  very  few  indeed  seem  sufficiently  cour¬ 
ageous  to  try  to  be  funny  in  print.” 

Miss  McCormick  replied  that  as  “very  few  men  are 
publicly  known  as  humorists”  it  is  not  strange  that 
there  are  few  such  women.  But  we  think  she  might 
have  named  some  of  the  many  women  who  have 
gained  national  reputation  as  humorous  writers  for 
the  press,  including  Elsie  McCormick,  Carolyn  Wells, 
Nina  Wilcox  Putnam,  Mary  Roberts  Rinehart, 
Fannie  Hurst,  Marguerite  Mooers  Marshall,  Mrs. 
Willie  Snow  Ethridge,  Fay  King,  Mabel  Herbert 
Umer,  Betty  Brainerd,  Dorothy  Parker,  Elsie  Robin¬ 
son,  Helen  Rowland  and  Sara  Moore. 


R  I  ^  L 


Oh  that  men  would  praise  the  Lord  for  His 
goodness,  and  for  His  wonderful  works  to  the 
children  of  men ! 

He  tumeth  the  wilderness  into  a  staiiiling 
water,  and  dry  ground  into  water-springs.— 
Psalms  evil;  35.  36. 


THE  DOCTOR’S  DOLLAR 

PATENT  medicine  advertising  has  “made  us  a 
nation  of  hypochondriacs,”  and  this  has  reflected 
wonderfully  good  business  for  the  medical  pro¬ 
fession,  Dr.  Arthur  J.  Cramp,  Director  of  the  Bureau 
of  Investigation  of  the  American  Medical  Association, 
is  quoted  as  having  said  at  Yale  University  this  week. 
It  was  absurd  to  complain  of  patent  medicines  as 
“competitors”  of  the  medical  profession,  he  contended, 
because  vast  numbers  of  people  read  advertisements 
about  dangerous  symptoms  and  then  rush  to  the  fam¬ 
ily  physician  rather  than  to  the  drug  counter.  “If  the 
trade  in  secret  remedies  were  destroyed  tomorrow 
the  doctor  would  be  financially  hard  hit,”  said  he. 

That  may  or  may  not  be  the  situation,  but  such 
talk  is  revealing.  It  takes  more  of  the  glitter  off  the 
crown  of  the  ethical  medical  profession,  showing  just 
a  bit  more  of  the  bunk  that  lies  beneath.  If  this 
statement  means  anything,  it  is  that  the  medical  pro¬ 
fession  is  willing  to  encourage  a  trade  which,  justly 
or  imjustly,  it  has  long  held  up  to  the  world  as  gen¬ 
erally  fraudulent,  “unethical”  and  dangerous,  because 
it  will  put  dollars  in  the  pocket  of  the  ethical  prac¬ 
titioner.  It  means  that  when  the  advertisement  reader 
is  unduly  frightened  the  family  physician  cashes  in  on 
the  scare  and  calls  it  a  fair  and  honorable  day’s  work. 

We  know  too  many  men  and  women  in  the  medical 
profession  who  are  miles  above  such  practice  to  give 
Dr.  Cramp’s  remarks  full  credence,  but  we  do  not 
doubt  that  his  bitter  cynicism  fairly  expresses  the 
view  of  life  and  service  of  a  substantial  number  in 
his  association.  Editor  &  Publisher  and  every  other 
responsible  agency  in  modern  advertising  has  long 
fought  fraudulent  and  misleading  patent  medicine 
advertising  and  medical  charlatans.  The  disposition 
of  the  rank  and  file  of  publishers  in  this  country  is  to  , 
refuse  their  columns,  no  matter  what  the  financial 
sacrifice  may  be,  to  any  medicine  dealer  who  is  prey¬ 
ing  on  public  credulity.  If  the  new  policy  of  the 
A.  M.  A.  is  to  encourage  scare  patent  medicine  ad¬ 
vertising,  for  indirect  financial  benefits,  the  association 
itself  is  wearing  a  mask  that  the  people  may  some 
day  snatch  off. 


Please  note  that  the  president  of  the  Ameri¬ 
can  Federation  of  Full  Fashioned  Hosiery 
Workers  ridicules  the  "bare-legged"  fad  and 
calls  upon  the  churches  to  get  together  and 
stop  the  indecency. 


EVIL  CHINESE  PRESS 

A  CRITIC  of  the  press  of  China  complains  of 
the  following  evils:  Blind  partisanship,  pub¬ 
lication  of  fraudulent  advertising  and  salacious 
matter,  the  exploitation  of  society  scandals  and  crim¬ 
inal  stories  which  cater  to  the  morbid  taste  of  the 
crowd,  lack  of  intelligence  of  editors  and  inferior 
staff  quality  due  to  low  wages  which  force  good  men 
into  press  agentry,  or  other  outside  part-time  occupa¬ 
tions.  Seems  to  us  we  have  heard  of  these  evils  be¬ 
fore.  If  these  constitute  the  troubles  of  the  Chinese 
press  there  is  hope,  at  least  according  to  standards 
set  up  by  American  press  history. 


An  advertiser's  press  agent  gets  a  loosely- 
written,  opinionated  story  published  m  several 
newspapers,  then  selects  lines  and  credits  them 
to  the  newspapers  as  editorial  opinions.  Sharp 
practice  I 


STRANGE  RECORDS 

T.^BULATIOX  of  newspaper  linage  reports  for 
the  first  six  months  of  this  year  again  (lirect.‘> 
attention  to  the  wide  variance  in  American 
newspaper  methods  of  recording  their  business 
achievements.  Of  the  thousand  and  more  report' 
which  have  been  compiled  for  publication  in  Editor 
&  Publisher  next  week,  at  least  300  were  unavail¬ 
able  for  publication  as  they  were  returned. 

The  most  usual  variation  was  the  statement  of  ad¬ 
vertising  volume  in  inches,  rather  than  in  modern 
agate  lines.  Less  frequent,  but  not  rare,  was  the 
statement  on  a  single  report  of  one  classification  in 
lines  and  others  in  inches,  with  no  indication  that 
different  denominators  were  employed.  More  than 
a  score  of  reports  supplied  figures  for  one  month. 
Half  a  dozen  or  more  newspapers  operating  morning 
and  evening  editions  and  selling  their  space  on  one 
contract  compiled  an  outlandish  score  by  combining 
the  linage  of  both  editions.  And  at  this  moment, 
more  than  twenty  reports,  without  a  single  identify¬ 
ing  mark,  have  resisted  all  efforts  of  a  staff  skilled 
and  experienced  in  such  matters  to  give  them  their 
proper  place  in  next  week’s  table.  More  than  a  score 
of  others  have  been  identified  by  post-marks,  office 
stamps,  comparison  with  past  records  and  other  sub¬ 
surface  evidence. 

Carelessness  of  business  office  subordinates  explains 
many  of  the  obvious  slips,  but  some  of  the  faults  rest 
in  fundamental  principles  of  operation.  The  agate 
line  as  a  unit  of  linage  measurement  is  more  accurate 
and  flexible  than  the  primitive  column  inch  and  its 
merits  have  been  recognized  universally  in  the  na¬ 
tional  advertising  market.  Few  daily  newspaper  pub¬ 
lishers  adhere  to  the  old  practice  of  charging  an 
additional  inch  for  fractional  parts  of  an  inch,  but 
many  cling  to  the  old  unit  through  sentiment  or  un¬ 
willingness  to  adopt  new  things.  Likewise  outmoded 
is  the  idea  of  combining  linage  of  morning-evening 
papers  to  produce  a  figure  which  is  double  the  normal 
for  a  given  community.  Such  compilations  defy 
comparison  and  so  defeat  the  principal  object  of 
accurate  advertising  records. 

It  might  be  noted  that  the  reports  of  Canadian 
newspapers  are  marked  by  practically  none  of  the 
faults  above  indicated.  More  than  %  per  cent  of 
the  linage  reports  received  from  our  Northern  neigh¬ 
bors  are  complete  and  accurate  to  a  degree  that  is 
reached  by  hardly  half  of  the  returns  from  United 
States  newspapers. 


A  new  feature  is  a  fixed  charge,  sometimes 
jolly  worth  the  small  purchase  price  and  the 
big  carrying  cost;  sometimes  a  mere  addition 
to  expense. 


WHISPERING  CAMPAIGN 

Months  ago,  prior  to  the  political  ccMiventions, 
Editxa  &  Publisher  warned  that  the  campaign 
would  be  notable  for  whispering.  The  fear 
has  been  justified  by  the  fact.  Every  high-minded 
statesman  connected  with  the  campaign  has  denounced 
this  practice.  Whispering  in  the  United  States  is  a 
repudiation  of  all  we  believe  and  trust  in  our  form 
of  government.  It  is  a  slap  at  a  responsible  press. 

M.  E.  Tracy,  writing  for  the  Scripps- Howard  news¬ 
papers,  says:  “Chairman  Work  comes  out  against  the 
‘whispering  campaign.’  That  ought  to  make  it  unani¬ 
mous.  It  now  remains  for  the  newspapers  to  do  their 
bit  and  quit  tagging  everybody  with  his  or  her  de¬ 
nomination.  How  can  we  get  rid  of  the  religious 
issue  and  the  prejudices  that  go  with  it  if  we  keep 
on  publishing  the  creeds  of  candidates  as  if  it  were 
of  great  consequence. 

“Whatever  people  may  be  getting  by  way  of  anony¬ 
mous  pamphlets  and  lip-to-ear  scandal,  they  are  get¬ 
ting  a  good  deal  more  through  the  kind  of  headlines 
and  stories  which  inform  them  that  ‘Leading  Meth¬ 
odist  Comes  Out  for  Smith,*  or  ‘Quaker  Will  Not 
Vote  for  Hoover,’  or  ‘Republicans  Are  Looking  for 
Catholic  to  Run  as  Senator  in  Rhode  Island,’  or 
‘Democrats  Want  Protestant  Candidate  for  Governor 
in  New  York.’" 

To  us,  this  seems  to  be  an  honest  and  constructive 
criticism. 
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PURELY  PERSONAL 


Mr  and  MRS.  OGDEN  REID  of 
the  New  York  Herald  Tribune,  with 
■  their  family,  have  returned  from  their 
1  Hmunir  camp  at  Upper  St.  Regis,  New 
;  York. 

Grove  Patterson,  editor  of  the  Toledo 
Blade,  will  talk  on  “Our  Modern  Civili- 
ation,”  at  the  opening  meeting  Tuesday 
jDwninti,  Sept.  25,  of  the  convention  of 
the  sales  promotion  division  of  the  Na¬ 
tional  Retail  Dry  Goods  Association  at 
Cincinnati. 

Sir  Robert  W.  Baird,  proprietor  of  the 
Belfast  (Ireland)  Telegraph,  who  is  the 
Onnd  Treasurer  of  the  Grand  Lodge  of 
.  Masons  of  Ireland,  gave  a  luncheon  at 
the  Brookville  Masonic  Club  in  Dublin 
on  Sept.  7,  in  honor  of  Col.  J.  H.  Cowles, 
Sovereign  Grand  Commander  of  the  Su¬ 
preme  Council  of  Scottish  Rite  Masons, 
Southern  Jurisdiction  of  the  United 
States,  who  is  touring  Great  Britain 
and  Ireland. 

Sir  Campbell  Stuart,  managing  direc¬ 
tor  of  the  London  (England)  Times, 
spent  several  days  at  Harrisburg,  Pa., 
recently,  visiting  the  grave  of  his  great- 
great-great  grandfather  who  lies  buried 
in  the  Paxton  Churchyard  and  was  one 
of  the  first  worshippers  at  Paxton 
(jurch,  near  Harrisburg.  Andrew 
Stuart  was  a  Covenanter  who  fled  from 
the  north  of  Ireland  at  the  beginning  of 
the  18th  century,  and  settled  in  Penn¬ 
sylvania.  Sir  Campbell  sailed  for  London 
from  New  York,  Sept.  22. 

David  Lawrence,  special  writer  of  the 
Consolidated  Press  Association  cm  na¬ 
tional  political  affairs,  is  in  the  midst  of 
his  final  swings  through  the  pivotal 
states. 

Charles  P.  Taft,  owner  of  the  Cincm- 
nati  Times-Star  and  brother  of  Chief 
Justice  Taft,  returned  to  Cincinnati  Sept. 
18,  from  Murray  Bay,  Que.,  where  he 
went  two  months  ago  to  recover  his 
health.  Mr.  Taft,  84,  was  quite  ill  a 
few  weeks  ago,  but  said  his  sojourn  in 
Quebec  had  restored  his  health. 

(Ov.  Walter  E.  Oark,  imblisher  of  the 
Charleston  (W.  Va.)  Moil,  has  returned 
to  Charleston  from  a  vacation  spent  in 
New  England. 

Roy  Howard,  chairman  of  the  board 
of  the  Scripps-Howard  Newspapers,  ar¬ 
rived  in  New  York  this  week  from 
Europe  where  he  spent  the  past  two 
months  motoring  in  Brittany. 

Albert  J.  Feyl,  publisher  of  the  At- 
kmlic  City  (N.  J.)  Press-Union,  sailed 
on  the  Majestic  last  week  for  a  European 
trip. 

Norman  B.  Black,  publisher  of  the 
Fargo  (N.  D.)  Forum,  who  has  been 
visiting  in  South  Bend,  where  his 
daughter,  Mrs.  Clifford  M.  Lontz,  re¬ 
sides,  has  returned. 

F.  A.  Miller,  president  and  editor  of 
the  South  Bend  Tribune,  and  Mrs.  Miller, 
who  have'  been  visiting  in  Yellowstone 
Estes  and  Rocky  Mountain  parks,  have 
returned. 

Frank  E.  Noyes,  publisher  of  the 
Marinette  (Wis.)  Eagle-Star,  and  major 
stockholder  in  the  Marshfield  (Wis.^ 
Neu's-Herald  and  the  Ironsvood  (Mich. ) 
Daily  Globe,  has  returned  with  his  wife 
and  daughter  from  a  trip  to  Europe.  On 
his  way  home  he  attended  the  annual 
meeting  of  the  Supreme  Council  33rd 
degree  of  the  Scottish  Rite  Masons  for 
the  Northern  jurisdiction  in  session  this 
week  at  Atlantic  City. 

William  D.  Leahy,  editor  and  publisher 
of  the  Milford  (Mass.)  Daily  News 
since  its  inception.  Sept.  1.  1R87,  was 
l*onored  at  a  testimonial  dinner  at  the 
Elks  home  in  Milford,  Sept.  10.  Mr. 
Milford  started  his  newspaper  career  as 
a  composing  room  apprentice  and  after¬ 
ward  work^  as  a  journeyman  printer  in 
New  York,  Boston  and  Washington. 

Patricia  Martineau,  II,  daughter  of 
W.  R.  Martineau,  editor  of  the  Okla¬ 
homa  Live  Stock  News,  has  been 
awarded  a  gold  medal  for  risking  her 
life  to  save  her  cousin  from  drowning 

July  22. 

Edward  J.  Breece,  editor  and  manager 


of  the  Phoenixville  (Pa.)  Daily  Re¬ 
publican,  has  returned  after  five  weeks 
spent  at  Lake  George,  N.  Y.,  with  his 
family. 

William  Southern,  Jr.,  editor  of  the 
Independence  (Mo.)  Examiner,  who  re¬ 
turned  last  week  from  a  European  tour, 
took  his  first  air  trip  in  going  from 
I-ondon  to  Paris.  In  the  plane  were  Mr. 
Southern,  Frank  L.  Martin  of  the  school 
of  journalism  of  the  University  of  Mis¬ 
souri,  and  C.  L.  Sanders,  a  newspaper 
man  of  Omaha,  Neb.  All  had  previously 
attended  the  International  Press  Exhibi¬ 
tion  at  Cologne,  Germany. 


IN  THE  BUSINESS  OmCE 

TOHN  GLASS,  advertising  manager  of 
the  Brooklyn  section  of  the  New  York 
Daily  News  and  Mrs.  Glass  are  parents 
of  a  son,  born  in  Louisville,  Ky.,  recently. 
The  child  has  been  named  John  Hoover, 
after  the  Republican  nominee  fdr  Presi¬ 
dent. 

J.  Maxim  Ryder,  advertising  manager 
of  the  Netv  Bedford  (Mass.)  Standard 
and  Mercury  for  the  past  seven  years, 
has  resigned  to  take  a  similar  position 
with  the  newly  established  Quincy 
(Mass.)  Evening  News  scheduled  to 
make  its  first  appearance  Oct.  1.  Mr. 
Ryder  was  guest  of  honor  at  a  lobster 
dinner  tendered  him  by  his  associates. 
He  was  presented  with  a  golf  bag  and  a 
dozen  balls. 

J.  P.  Dewey,  promotion  manager  for 
the  Dallas  News  and  Journal,  has  com¬ 
pleted  the  story  of  Captain  William  P. 
Erwin.  American  war  ace  and  pilot  of 
the  “Dallas  Spirit,”  which  went  down  in 
the  Pacific  last  summer  while  seeking  the 
lost  Dole  flyers.  Erwin’s  last  project 
was  sponsored  by  the  Dallas  News. 

Fritz  Kopp,  circulation  manager  of  the 
Phoenixville  (Pa.)  Daily  Republican, 
has  returned  from  a  vacation  spent  at 
Atlantic  City  and  other  shore  resorts. 

David  E.  Cohn,  until  recently  advertis¬ 
ing  manager  of  the  Columbia  (S.  C.) 
Record,  has  purchased  and  is  now  publish¬ 
ing  the  Calhoun  Times,  semi-weekly  at 
St.  Matthews,  S.  C. 

A  daughter,  christened  Nancy  Lee,  was 
born  Aug.  12  to  Mr.  and  Mrs.  Howard 
Johnson.  Mr.  Johnson  is  manager  of  the 
classified  advertising  department  of  the 
Madison  (Wis.)  Capital  Times. 


IN  THE  EDITORIAL  ROOMS 

^^ALTER  LISTER,  city  editor  of  the 
^  Neiv  York  Evening  Telegram,  spent 
his  vacation  at  his  home  town,  Boston, 
O.,  with  Mrs.  Lister  and  their  son  John, 
four  months  old. 

E.  B.  Wilson,  city  editor  of  the  Brook¬ 
lyn  Daily  Eagle,  sailed  recently  for  a 
month’s  vacation  in  Europe. 

D.  D.  Dunn,  managing  editor,  Madison 


FOLKS  WORTH  KNOWING 


p'XPERIENCE  in  nearly  every  branch 
^  of  circulation  work  from  driver 
to  country  circulation  manager  was 
the  background 
which  John  F. 

Shanahan 
brought  with 
him  to  the  Chi¬ 
cago  Daily  Jour¬ 
nal,  when  h  e 
joined  that  pai)er 
recently  as  cir¬ 
culation  m  a  n  a- 
ger.  He  had 
been  with  the 
Chicago  DdUy 
Neivs  since  1907 
w)ith  the  excep¬ 
tion  of  a  period 
of  less  than  a 
year  in  1912. 

Mr.  Shanahan  had  carried  bundles  for 
the  Daily  News  while  in  school  and 
during  his  career  with  the  paper  was  for 
a  time  in  charge  of  the  bundle  boys.  He 
also  held  the  position  of  district  super¬ 
intendent  and  for  the  last  10  years  of 
his  connection  was  in  charge  of  special 
circulation  assignments. 

During  his  final  year  with  the  Daily 
News,  Mr.  Shanahan  was  a  member  of 
the  personnel  committee  of  the  paper, 
in  which  capacity  the  ratings  of  the 
various  units  of  the  circulation  depart¬ 
ment  came  under  his  supervision. 


Tohn  F.  Shanahan 


(Wis.)  Capital  Times,  had  as  his  guest 
recently  Stuart  Hamilton,  press  attache 
of  the  American  embassy  at  Paris.  The 
two  were  classmates  at  the  University  of 
Wisconsin. 

Vernon  Carrier,  city  editor,  Lansing 
(Mich.)  Capital  News,  and  formerly  a 
reporter  on  the  Madison  (Wis.)  Capital 
Times  has  been  named  managing  editor 
of  the  University  of  Wisconsin  Alumni 
magazine  at  Madison. 

Robert  C.  Elliott,  managing  editor  Salt 
Lake  Telegram,  and  Mrs.  Elliott  are 
parents  of  a  daughter. 

James  J.  Montague,  columnist  for  the 
New  York  Herald  Tribune,  is  on  vaca¬ 
tion  in  Canada. 

Joe  Torbett,  former  city  editor  of  the 
Toledo  News-Bee,  has  joined  the  copy 
desk  of  the  New  York  Evening  Tele¬ 
gram. 

John  Brunini,  formerly-  of  the  Ne^v 
York  Daily  News,  now  an  associate  edi¬ 
tor  on  the  Commonweal  was  operated  for 
appendicitis  at  Post  Graduate  Hospital. 
New  York  recently,  and  is  on  the  road 
to  recovery. 

Jack  O’Brien,  member  of  the  repor- 
(Continued  on  next  page) 


CORBETT  was  tired,  and  slowing  doum,  and  in  the  tenth  I  ripped  my 
left  to  his  .stomach,  and  he  tvent  down  to  be  counted  out.  That  was 
Corbett’s  last  fight.  The  end  of  a  great  career. 

- O - 

Everyone  was  up,  armed  with  rifles,  shotguns  and  revolvers,  and  the 
bar  was  opened,  while  a  posse  wtu  being  formed.  Getz  vowed  he  had  heard 
horses  galloping  away.  We  stayed  up  until  past  three  o’clock  discussing 
plans  for  pursuing  the  bandits^ _ ^ _ 

We  went  to  the  White  House  and,  without  waiting  to  be  introduced,  Mr. 
Roosevelt  rushed  up  to  me,  shook  my  hand  with  a  grip  that  meant  some¬ 
thing,  and  in  a  minute  we  were  chatHng  away  like  old  friends. 

Fits  sank  to  the  canvas,  with  his  mouth  wide  open,  gasping  for  breath, 
and  was  counted  out  while  still  <>7^  to  get  off  the  fioor. 

“Do  you  remember  me  now?”  he  inquired. 

“Yes,  Your  Majesty,”  I  said.  “I  met  you  when  you  were  Prince  of 
Wales.” 

It  was  the  King  of  England  .  .  .  and  toe  chatted  for  ten  minutes, 
the  King  asking  questions  regarding  boxing,  and  of  my  own  condition. 

- O - 

It’s  all  snatched  from  Jim  Jefferies  own  story 
of  his  life  and  battles.  Almost  ready  for  release. 
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torial  staff  of  the  New  York  IVorld,  and 
Mrs.  O’Brien,  left  New  York  last  week 
on  a  honeymoon  trip  to  Europe. 

Miss  Sidney  Lyman,  in  charge  of  the 
morgue  on  the  Madison  (Wis.)  Capit(d 
Times  has  resigned  to  return  to  the  Uni¬ 
versity  of  Wisconsin. 

C.  J.  Lisle,  long  connected  in  an  edi¬ 
torial  capacity  with  the  Morning  States¬ 
man  at  Salem,  Ore.,  has  been  appointed 
probation  officer  for  the  Oregon  state 
training  school  for  boys. 

A1  Warden,  sports  editor  of  the  Ogden 
(Utah)  Standard-Examiner,  is  on  vaca¬ 
tion  touring  the  Pacific  Coast  by  automo¬ 
bile  with  his  wife  and  son. 

James  Strebig,  reporter  on  the  Fort 
Wayne  (Ind)  Joumal-Caeette.  has  trans¬ 
ferred  to  the  Marquette  University  run 
for  the  Milwaukee  (Wis.)  Journal. 

Joseph  P.  Ujobal,  sports  writer  for  the 
Phoenixville  (Pa.)  Daily  Republican, 
who  has  been  confined  to  the  Phoenix¬ 
ville  Hospital  with  a  broken  leg,  has  re¬ 
turned  to  part  time  duty  on  crutches. 
Ujobal  suffered  the  injury  while  playing 
ball  late  in  July. 

H.  LeB.  Bercovici  of  the  American 
Press  has  sold  an  article  called  “Putting 
Jehovah  Across”  to  the  American 
M ercury. 

H.  A.  Park,  copy  desk  man  in  the  state 
department  of  the  Des  Moines  Tribune- 
Capital,  has  resigned  to  go  to  Oxnard, 
Cal.,  where  he  will  join  the  publicity  staff 
of  the  Skelly  Oil  company.  Stanley 
Coultas,  former  municipal  courts  reporter 
for  the  Des  Moines  Register  succeeds 
him. 

Miss  Esther  Fuller,  a  graduate  of  the 
State  University  of  Iowa,  who  has  been 
employed  in  the  promotion  department  of 
the  Des  Moines  Register  and  Tribune- 
Capital,  has  been  transferred  to  the  edi¬ 
torial  department. 

John  W.  Dailey,  general  assignment 
man  for  the  New  Orleans  Times- Pic¬ 
ayune,  visited  C!hicago  and  St.  Louis  on  a 
two  weeks’  vacation.  He  formerly  cov¬ 
ered  city  hall  for  the  St.  Louis  Times. 

Charles  Wesley  Moore  has  resigned  as 
city  hall  reiwrter  for  the  Des  Moines 
Tribune-Capital  and  has  joined  the  St. 
Paul  Pioneer  Press  as  assignment  re¬ 
porter.  Moore  is  succeeded  by  Ted  Ash¬ 
by,  former  Des  Moines  Capital  reporter. 

quartet  of  golfers  representing  the 
Oklahoma  City  News  defeated  a  team 
from  the  Oklahoma  City  Oklahoman  and 
Times  in  a  4-ball  match  last  week  in 
Oklahoma  City.  The  winners  were  Blue 
Wallace,  Powell  West,  Jim  Hendren  and 
Jack  Wright  The  opposing  foursome 
included  Lyman  Van  Sant,  Dusty  Rhodes, 
Dick  Hodges  and  Bob  Bickford. 

Maurice  Howe,  who  has  been  on  a 
year’s  leave  of  absence  of  the  Ogden 
(Utah)  Standard  Examiner,  is  returning 
in  the  near  future  to  take  the  place  of 
Floyd  A.  Timmerman,  reporter  who  was 
recently  killed  in  an  airplane  accident 
near  Pocatello,  Idaho.  Mr.  Howe  is  now 
in  a  San  Francisco  hospital  recovering 
from  an  operation. 

Henry  M.  Lane,  technical  radio  editor 
of  the  Boston  (Mass.)  Post,  is  the  editor 
of  the  Boston  Post  Book  on  Television 
which  is  being  distributed  by  the  Post  to 
its  readers  at  a  nominal  charge. 

Gerald  W'eaver,  for  three  years  a  re¬ 
porter  on  the  Portland  (Ore.)  News,  has 
resigned  to  enter  publicity  work. 

Hugh  O’Connor,  staff  member  of  the 
New  York  Herald  Tribune,  has  returned 
from  Superior,  W'is.,  where  he  spent  the 
summer  covering  President  Coolidge’s 
summer  headquarters. 

Qarence  E.  (Sood,  formerly  of  the  edi¬ 
torial  staff,  Utica  (N.  Y.)  Observer-Dis¬ 
patch,  has  resigned  to  become  a  member 
of  the  Botsford  Flying  Service,  (jood 
conducted  an  aviation  column.  “Flight 
(Commander .”  He  was  at  one  time  secre¬ 
tary  of  the  aviation  department  of  the 
Buffalo  (Thamber  of  Commerce. 


Leonard  S.  (Cottrell,  “bulldog”  editor  of 
the  Richmond  (Va.)  Times-Dispatch,  is 
on  vacation. 

Emma  Bugbee,  staff  member  of  the 
Ncto  York  Herald  Tribune,  has  returned 
from  a  vacation  spent  at  Lake  Placid, 
N.  Y. 

James  T,  Healey,  who  has  been  man¬ 
aging  editor  of  the  Evangelist,  a  Catholic 
newspaper,  for  the  last  two  years,  has  re¬ 
turned  to  the  staff  of  the  Albany  (N.  Y.) 
Times-Union  as  a  copy  reader. 

Laurence  M.  (3ockaday,  technical  editor 
of  the  New  York  Herald  Tribune  radio 
magazine,  will  give  a  course  of  lectures 
in  (^neral  Science  at  New  York  Univers¬ 
ity  during  the  coming  year. 

H.  P.  Kelley,  who  recently  sold  the 
Clarksburg  (O.)  Star,  has  gone  to  Pee¬ 
bles,  O.,  where  he  contemplates  starting 
a  newspaper. 

Joe  Braden,  formerly  of  the  Tulsa 
((Jkla.)  Tribune  sports  staff,  has  resigned 
to  become  sports  writer  with  the  publicity 
department  of  Washington  university,  St. 
Louis,  Mo. 

R.  H.  McCaw,  of  the  editorial  depart¬ 
ment,  New  York  Times,  is  visiting  h** 
parents  at  Eugene,  Ore. 

Don  Wharton,  of  the  reportorial  staff, 
Greensboro  (N.  C.)  Daily  News,  has  re¬ 
signed  to  enter  the  graduate  school  of 
Harvard  University. 

S.  Manning  Scruggs,  editorial  writer 
for  the  Columbia  (S.  C.)  Record,  and 
Mrs.  Scruggs  have  just  returned  from  a 
vacation  trip  spent  partly  on  the  beaches 
around  Charleston.  S.  C.,  and  in  the 
mountains  of  North  Carolina. 

L.  Hayne  Wannamaker,  telegraph  edi¬ 
tor  of  the  Columbia  (S.  C.)  Record,  is  on 
a  vacation  trip  with  Mrs.  Wannamaker 
and  other  members  of  his  family  in 
Washington.  The  trip  is  being  made  by 
motor. 

John  Logan,  of  the  society  department. 
Ncu<  York  Herald  Tribune,  has  returned 
from  a  two  months’  leave  of  absence  spent 
at  his  home  in  Cooperstown,  N.  Y. 

James  H.  Power,  of  the  sporting  staff, 
Worcester  (Mass.)  Evening  Post,  recent¬ 
ly  addressed  the  Lions  club  of  Worcester 
on  the  Olympic  games  which  he  attended 
as  a  sports  writer. 

Bert  MacDonald,  formerly  of  the  New 
York  Herald  Tribune,  is  now  on  the  staff 
of  the  New  York  Everting  Post. 

Robert  J.  Casey,  staff  writer  of  the 
Chicago  Daily  News,  is  the  author  of  an 
article,  “Four  Faces  of  Siva :  the  Mystery 
of  .Angkor”  in  the  September  issue  of  the 
National  Geographic  Magasine.  In  it  he 
tells  some  of  the  details  of  his  recent  ex¬ 
plorations  in  Cambo<Jia. 

Otis  Pusey,  assistant  sports  editor  of 
the  Salt  Lake  City  Deseret  News,  is  now 
night  telegraph  editor  of  the  Boise 
Statesman. 

Harry  Page  has  resigned  as  state  edi¬ 
tor  of  the  Des  Moines  Register  and  has 
joined  the  Regina  (Sask.)  Post  as  tele¬ 
graph  editor. 

J.  Maxwell  Beers,  reporter  on  the 
Elmira  (N.  Y.)  Advertiser,  and  Mrs. 
Beers  are  spending  a  two  weeks  vacation 
in  New  York  Gty. 

Thomas  Faherty,  former  capitol  re¬ 
porter  for  the  Albany  (N.  Y.)  Times- 
Utuon,  is  now  associated  with  the  pub¬ 
licity  staff  of  the  Democratic  National 
Committee  in  New  York  City. 

Howard  White,  society  editor  of  the 
New  York  Herald  Tribune,  is  on  vaca¬ 
tion  at  .Alexandria  Bay. 

W.  O.  Mc(^han,  sports  columnist  for 
the  Nnv  York  Herald  Tribune,  is  due  to 
return  from  Europe  on  Sept.  24.  Mr. 
Mc(^han  went  abroad  recently  with 
(Jene  Tunney.  for  a  “walking  tour.”  Mr. 
Tunney  is  still  abroad,  but  Mr.  McCJee- 
han  is  returning  to  see  “Machinal”  the 
play  which  was  written  by  his  wife  So¬ 
phie  Treadwell  and  which  is  now  playing 
on  Broadway. 

Franklin  D.  Schurz,  of  the  South  Bend 
Tribune,  who  has  been  spending  a  vaca¬ 
tion  at  Lake  Minnewaska,  N.  Y.,  has 
returned. 

R.  H.  Horst,  managing  editor  of  the 
South  Bend  Tribune,  has  returned  to  his 
desk  after  a  vacation. 


WE1M31NG  BELLS 

"DUFF  BURTIS,  advertising  nraiuger 
of  the  Altus  (Okla.)  Times-Demo- 
crat,  to  Miss  Reba  Eliza^th  Crowe  re¬ 
cently  at  the  bride’s  home  in  Olustee. 

Rodney  C.  Boynton,  editor  of  the  Ver¬ 
mont  (Ill.)  Union,  to  Miss  Margaret 
Whitney,  ^pt  12,  in  Vermont. 

•Calmer  Blow^,  reporter  oo  the  Madi¬ 
son  (Wis.)  Capital  Times,  to  Miss  Elea¬ 
nor  Williams  of  Madison  on  Aug.  22. 

Bernice  Parke^  bookkeeper  on  the 
Madison  (Wis.)  Capital  Times,  to  Frank 
Gillette,  graditate  medical  student,  July 
27. 

Walter  Lunn,  cashier,  Madison  (Wis.) 
Capital  Times,  to  Miss  Hazel  Jvlland, 
Sept.  1. 

Norman  H.  Ransford,  member  of  the 
staff  of  the  Pittsheld  (Mass.)  Berkshire 
Evening  Eagle,  to  Miss  Lydia  Parks  of 
Upper  Derby,  New  Brunswick,  recently. 

Thomas  J.  Reilly,  Jr.,  of  Nashua, 
N.  H.,  office  manner  of  the  Lowell 
(Mass.)  Courier-Citizen,  to  Miss  Mar¬ 
garet  l^ise  Roche  of  Stoughton,  Mass., 
at  Stoughton,  Sept.  10. 

William  M.  Litvany,  advertising  mana¬ 
ger  of  the  Bloomfield  (N.  J.)  Independent 
Press,  to  Miss  Martha  Edgerly  at  the 
Watsessing  Methodist  churdi,  Bloom¬ 
field,  Wednesday  evening.  Sept.  12. 

William  D.  Holland,  ptddisher  Som 
Benito  (Tex.)  Light,  to  Miss  Frances 
Gstner  recently  at  All  Saints  Episcopal 
Church,  San  Benito.  The  couple  spent 
a  honeymoon  in  Mexico. 

Miss  Mabel  Amanda  Anderson,  a  mem¬ 
ber  of  the  Boston  (Mass.)  Transcript 
staff  for  nine  years,  to  Walter  Leo 
Marks  of  Itorchester,  Mass.,  at  Cam¬ 
bridge,  Mass.,  Sept.  8. 

Francis  P.  Murphy,  day  city  editor, 
Worcester  (Mass.)  Telegram,  to  Miss 
Callie  M.  Clifford,  business  office  secre¬ 
tary  for  the  same  newspaper,  at  St.  ^r- 
nard’s  (Church,  Worcester,  Sept.  IS. 

Henry  G.  Burgess  of  the  mechanical 
department.  New  Bedford  (Mass.)  Mer¬ 
cury,  to  Miss  Edith  May  Shurtleff  of 
Rochester,  Mass. 

James  Henry  Flaherty,  of  the  mechani¬ 
cal  department,  Boston  (Mass.)  Globe,  to 
Miss  Marjorie  Elizab^h  Mahoney  of 
Brockton,  Mass. 


FLASHES 


Mr.  Levine  and  Mabel  Boll  will  be 
long  remembered  in  the  aviation  world 
for  the  great  plans  they  made. — Des 
Moines  Register. 


_  Some  can  remember  an  occasional  old- 
time  campaign  where  nobody  knew  what 
church  either  candidate  belonged  to,  in¬ 
cluding  the  candidate  sometimes. — Detroit 
News. 


Why  is  it  that  a  silent  partner  has  so 
much  to  say? — Chicago  Daily  News. 


A  Junction  City  young  woman  who 
collects  antiques  recently  acquired  a  hair¬ 
cloth  chair,  and  now  she  knows  why  her 
grandmother  wore  six  petticoats. — Junc¬ 
tion  City  (Kan.)  Union. 


When  Henry  Ford  builds  that  old- 
fashion^  village  and  has  to  decide  be¬ 
tween  hitching  rails  for  horses  and  park¬ 
ing  space  for  flivvers,  we  hate  to  picture 
his  moral  anguish.-^incwnuti  Times- 
Star. 


It’s  a  shame  the  w^  the  reporters  are 
neglecting  President  (Joolidge.  They 
^ve  even  stopped  picking  out  future 
jobs  for  him. — Florence  (Ala.)  Herald. 


If  anyone  knows  the  names  of  the  five 
candidates  who  are  running  for  the 
Presidency,  he  knows  more  than  is  neces¬ 
sary. — Detroit  News. 


Now  that  the  peace  pact  is  signed  the 
nations  may  go  ahead  with  their  war 
plans  without  exciting  suspicion. — Flor¬ 
ence  (Ala.)  Herald. 
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More  Super^Production  Press  Sales 


THE  MONTREAL  STAR 

has  placed  an  order  for  a 
new  Sextuple  Hoe  Super- 
Production  Press. 

Eighteen  of  these  new-type 
Units  can  eventually  be 
placed  alongside  of  and  in 
the  same  length  of  space 
now  occupied  by  the  twelve 
Hoe  Superspeed  Press 
Units  recently  installed  in 
The  Starts  new  plant. 


The  Press  WMch  Encourages  Speed 


NEW  YORK  BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 
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CHARLES  W.  HOYT,  AGENCY  PRESIDENT, 
DIES  AFTER  FALL  FROM  HORSE 

Prominent  N.  Y.  Advertising  Man  Suffers  Broken  Neck  in 
Sunday  Morning  Accident — Established  His  Agency 
in  1912 — Many  Tributes  from  Friends 


pHARLES  W.  HOYT,  president  of 
^  Charles  W.  Hoyt,  Inc.,  New  York 
advertising  agency  was  fatally  injured 


Charles  W.  Hoyt 


Sept.  16  when  he  was  thrown  from  a 
horse  while  riding  at  Hempstead,  L.  I. 
He  died  of  a  broken  neck  shortly  after 
he  had  been  admitted  to  a  hospital  at 
Mineola.  He  was  55  years  old. 

Mr.  Hoyt  left  his  home  at  Butler 
Place,  Garden  City,  at  about  9  o’clock, 
members  of  his  family  said.  He  planned 
taking  his  usual  Sunday  morning  ride  and 
had  arranged  to  meet  a  friend  at  the 
entrance  to  the  park  an  hour  later. 
Although  no  one  saw  the  accident,  it 
was  believed  that  the  horse  shied,  throw¬ 
ing  him  from  the  saddle.  A  motorist, 
happening  along  a  little  later,  saw  the  in¬ 
jured  man  on  the  ground,  investigated 
and  then  rushed  him  to  the  hospital 
where  he  died. 

Mr.  Hoyt  was  born  in  New  Haven, 
Conn.  He  attended  the  Sheffield  Scien¬ 
tific  School  of  Yale  University,  graduat¬ 
ing  with  the  class  of  1894.  Immediately 
after  graduation  he  became  connected 
with  Armour  &  Co.,  remaining  with  it 
until  1912,  when  he  formed  the  C.  W. 
Hoyt  Advertising  Company,  with  offices 
now  at  11  Iiast  Thirty-sixth  Street,  New 
York. 

Mr.  Hoyt  bore  a  striking  resemblance 
to  Will  Rogers,  and  on  numerous  occa¬ 
sions  impersonated  the  comedian  at  ad¬ 
vertising  conventions.  On  a  trip  recently 
to  the  Pacific  Coast,  California  newspaper 
men  who  interviewed  the  New  York 
advertising  agent  commented  on  the 
similarity  between  his  features  and  those 
of  the  then  mayor  of  Beverly  Hills. 

Mr._  Hoyt  entered  the  ^ency  field  by 
esUblishing  a  small  office  in  New  Haven. 
Miss  Agnes  Smith,  who  was  associated 
with  him  in  the  founding  of  the  agency, 
is  still  with  the  company  as  its  secretary. 
Ralph  L.  Talley,  one  of  Mr.  Hoyt’s  early 
associates,  is  also  now  with  the  company 
as  vice-president. 

The  trade  mark  of  the  Hoyt  agency 
is  “planned  advertising’’  and  Mr.  Hoyt 
was  a  pioneer  in  the  idea  of  carefully 
planned  advertising  programs,  which  take 
into  consideration  {M-oUems  of  distribu¬ 
tion,  price,  packaging,  trade  marks,  and 
(rther  details  as  well  as  copy  and  selec¬ 
tion  of  media.  'The  agency  founded  on 
this  idea  hM  grown  steadily  in  16  years 
until  today  it  maintains  offices  in  Spring- 
field  and  Boston  as  well  as  New  York. 

A  year  ago  Mr.  Hoyt  became  inter¬ 


ested  in  a  new  southern  advertising 
agency,  the  Hoyt,  Martin,  Massey  Com¬ 
pany,  with  offices  at  Durham  and  Greens¬ 
boro,  N.  C. 

When  shortly  after  the  war  a  number 
of  agencies  formed  the  Advertising 
Agents’  Corpwation  to  handle  shipping 
board  advertising,  Mr.  Hoyt  was  elect^ 
president.  The  corporation  is  still  in 
existence.  Mr.  Hoyt  was  the  author  of 
“Scientific  Sales  Management,’’  published 
in  1916,  and  considered  a  standard  text 
book  on  salesmanship. 

Mr.  Hoyt  is  survived  by  his  wife  and 
two  sons,  Winthrop  H.  and  Everett. 
Both  sons,  since  they  were  graduated 
from  Yale,  have  been  associated  with 
their  father  in  the  Charles  W.  Hoyt 
Company. 

Besides  being  president  of  the  adver¬ 
tising  firm,  Mr.  Hoyt  was  a  director  of 
A.  C.  Gilbert  Company  of  New  Haven 
and  a  director  of  the  Industrial  Banking 
Corporation  of  America. 

Numerous  tributes  to  Mr.  Hoyt’s  high 
personal  qualities  and  his  ability  as  an 
advertising  man  were  received  by  Editor 
&  PUBUSHER. 

P.  L.  Thomson,  president  of  the  Audit 
Bureau  of  Circulations,  said: 

“The  untimely  death  of  Mr.  Hoyt  in 
the  prime  of  his  career  is  a  distinct  loss 
to  the  business  of  advertising  and  a  griev¬ 
ous  personal  loss  to  his  hosts  of  friends. 
He  combined  in  an  unusual  degree  sound 
judgment,  born  of  a  successful  business 
experience,  with  a  personality  of  rare 
charm.  He  gave  unreservedly  of  his 
time  and  energy  to  the  betterment  of  the 
profession  with  which  he  was  identified 
and  was  an  unselfish  worker  in  many 
other  worthwhile  activities. 

“But  while  many  achievements  mark  the 
record  of  his  useful  lite,  most  of  all 
‘Charlie  Hoyt,’  as  he  was  affectionately 
known  to  legions  of  us,  will  be  missed 
for  his  delightful  personality.  An  inex¬ 
haustible  supply  of  good  humor  made 
him  friends  everywhere.  His  was  a 
cl^erful  philosophy  of  life,  and  he  radi¬ 
ated  a  happiness  that  made  companion¬ 
ship  with  him  a  joy.  His  passing  takes 
away  one  who  leaves  the  world  better  for 
his  having  lived.’’ 

“The  untimely  death  of  Charles  W. 
Hoyt  was  a  great  loss  to  the  advertising 
business  of  America,”  said  Frank  Pres- 
brey,  president  of  the  New  York  agency 
bearing  his  name.  “I  have  known  Mr. 
Hoyt  ever  since  he  started  in  the  agency 
business  and  have  held  him  in  the  high¬ 
est  esteem  as  a  man  of  integrity,  ability 
and  the  highest  ideals  in  connection  with 
his  profession.  It  is  men  like  Mr.  Hoyt 
who  have  helped  create  standards  in  ad¬ 
vertising  which  have  placed  the  business 
in  the  high  ethical  position  it  now  occu¬ 
pies. 

“He  will  be  greatly  missed  not  only 
by  his  clients,  whom  he  so  faithfully 
served,  but  by  his  associates  in  the  ad¬ 
vertising  business.” 

“No  man  who  met  Charles  W.  Hoyt 
ever  forgot  him,”  Conklin  Mann,  presi¬ 
dent  of  Griffin,  Johnson  &  Mann,  Inc., 
New  York  agency,  wrote.  “His  reputa¬ 
tion  as  a  sincere,  strong  and  forceful  per¬ 
sonality  extendi  far  beyond  his  large 
circle  of  friends.  He  gave  much  to  the 
upbuilding  of  the  advertising  business 
and  set  an  e.xample  of  courage,  resource¬ 
fulness  and  thorough  workmanship 
equalled  by  few  other  men  in  our  field.’’ 

“Charles  W.  Hoj^  w-as  one  of  the  most 
capable  business  minds  in  the  advertising 
business,”  James  O’Shaughnessy,  adver¬ 
tising  counsel  and  former  executive  sec¬ 
retary  of  the  American  Association  of 
Advertising  Agencies,  declared.  “He 
was  thorough  in  his  methods  aftd  was  one 
of  the  most  accurate  analysts  of  business 
situations  that  I  have  ever  known.  He 
had,  in  an  imusually  high  degree,  a  proper 
appreciation  of  the  needs  and  require¬ 
ments  of  the  advertising  business.  He 


was  one  of  the  most  siKxessful  advertis¬ 
ing  agents.  He  had  a  tremendous  ^up 
of  the  future  possibilities  of  advertising 
and  of  the  problem  of  providing  ade¬ 
quate  service  to  the  growing  requirements 
of  national  advertising. 

“At  the  time  of  his  death  he  was  in 
the  way  of  a  most  unusual  extension  of 
agency  service  to  advertisi^.  His  death 
is  a  great  loss  to  advertising  and  to  the 
promotion  of  American  business.  He 
was  truly  nationally  minded  in  business. 
He  had  a  beautiful  character.” 

Frank  J.  Reynolds,  president  of  Al¬ 
bert  Frank  &  Co.,  paid  the  following 
tribute:  “I  was  overwhelmed  with  grief 
by  the  loss  of  Charles  W.  Hoyt.  Dis¬ 
raeli  once  said  that  ‘the  secret  of  suc¬ 
cess  is  constancy  of  purpose.’  What 
could  better  illustrate  the  life’s  work 
and  its  results  of  the  late  Charles  W. 
Hoyt?  But  all  friends  who  knew  him, 
know  that  in  his  constaiKy  to  the  pur¬ 
pose  of  building  up  big  business,  he  never 
pulled  down  the  weaker  man. 

“Over  and  over  again  as  he  rose  to  the 
top  of  his  profession  he  lifted  up  those 
at^ut  him.  His  arms  were  made  strong 
with  the  purpose  of  square  dealing  and 
his  courage  was  inspired  by  his  broad 
vision  of  life  as  it  is,  and  the  glory  of  it 
all  was  that  Charley  Hoyt  lived  in  the 
midst  of  such  strife  and  tumult  as  try 
the  souls  of  the  mightiest  and  that  he 
came  out  of  the  fire  with  his  purpose  un¬ 
swerved  and  his  honor  unsullied.” 

Harry  Dwight  Smith  of  the  Erickson 
Company,  New  York,  said: 

“As  a  close  personal  friend,  as  a  com¬ 
petitor,  and  as  a  co-worker  in  the  activi¬ 
ties  of  the  American  Association  of  Ad¬ 
vertising  Agencies,  I  loved  and  admired 
Charlie  Hoyt.  There  are  literally  hun¬ 
dreds  of  others  who  speak  and  think  as 
I  do  about  him.  Few  men  in  the  profes¬ 
sion  have  had  more  warm  friends,  prob¬ 
ably  because  few  of  us  have  deserved 
them  or  known  how  to  win  them  as 
Charlie  did. 

“He  not  only  won  the  esteem  of  his 
associates  but  also  made  a  place  and  a 
name  for  himself  in  the  world  of  ad¬ 
vertising  and  salesmanship  and  a  re¬ 
putation  as  a  counselor,  adviser  and 
operator  that  will  long  perpetuate  his 
name. 

“Among  the  many  pleasant  memories 
of  my  first  half  year  in  New  York  will 
always  be  the  recollection  of  the  closer 
and  more  intimate  touch  I  had  with 
Charles  W.  Hoyt  and  his  splendid  fam¬ 
ily.  His  cordial  welcome  and  his  con¬ 
tinued  friendliness  have  meant  much  to 
me  and  I  am  glad  in  this  way  to  pay 
.some  slight  tribute  to  so  fine  a  friend  and 
so  capable  a  competitor.” 

GEORGE  D.  ARMISTEAD 


Former  Prominent  Texas  Newspaper 
Man  Dies  in  San  Antonio 

George  D.  Armistead,  57,  former  San 
Antonio  postmaster  and  former  Fort 
Worth,  Ehallas  and  San  Antonio  news¬ 
paper  man,  died  in  San  Antonio  Wednes¬ 
day  after  a  lingering  illness.  He  recently 
had  been  public  relations  man  for  utility 
corporations. 

Born  in  Pembroke,  Ky.,  Armistead 
came  to  Texas  when  he  was  21,  working 
first  in  Fort  Worth.  He  was  city  editor 
of  the  Dallas  Times-H erald  before  he 
moved  to  San  Antonio.  He  became  an 
authority  on  politics  and  for  years  wrote 
on  that  subject.  In  1912  he  was  one 
of  Texas’  “immortal  forty”  Democratic 
delegates  who  helped  nominate  Woodrow 
Wilson  at  the  Baltimore  convention,  and 
WilsOTi  later  appointed  him  postmaster. 


ALFRED  J.  WATERHOUSE 


Prominent  Coast  Editor  and  Writer  of 
Verse  Dies 

.\lfred  J.  Waterhouse  of  Sacramento, 
former  editor  of  the  San  Francisco  Ex¬ 
aminer,  the  Fresno  (Cal.)  Republican  and 
the  Sacramento  Bee,  di^  recently  after 
an  illness  of  two  weeks. 

Mr.  Waterhouse,  a  writer  of  note  who 
had  published  several  books  of  verse,  was 
a  member  of  the  -American  Press  Humor¬ 
ists’  Association. 


NOTED  REPORTER  DIES 
RETURNING  TO.  U.S. 


John  O’Brian,  Intamational  Journalist, 
and  Recantly  Paris  U.  P.  Maa 
Succumbs  to  Pnaumonis 
on  S.  S.  Da  Grassa 


John  O’Brien,  53,  member  of  the  Unittd 
Press  Paris  staff,  and  widely  known  ai 
an  editor^,  and  correspondent,  died  at 
sea  Wed  nesday 
aboard  the  French 
line  steamer  De 
Grasse  while  en 
route  to  New 
York. 

First  news  of 
his  death  was  re¬ 
ceived  by  Karl  A. 
Bickel,  president 
of  the  United 
Press,  in  a  wire¬ 
less  message  from 
W.  (3.  McGcehan 
of  the  New  York 
Herald  Tribune, 
joHK  O’Bsisx  aboard 

the  D  e  Grasse 
with  Mr.  O’Brien.  Pneumonia,  contract¬ 
ed  after  the  ship  left  port  Saturday,  Sept. 
15,  was  the  cause  of  death,  said  Mr.  Mc- 
Geehan’s  message. 

The  De  Grasse  is  due  to  arrive  in  New 
York  Monday. 

John  O’Brien  was  born  in  Paris  of  an 
Irish  father  and  French  mother.  At  the 
age  of  eight  his  family  removed  to  Iie- 
land,  w’here  he  was  educated,  graduating 
from  Dublin  University.  Thereafter  Mr. 
O’Brien  began  a  rovmg  newspaper  ca¬ 
rer  which  has  few  equals  in  the  annals 
of  international  journalism.  Speaking 
French,  Spanish  and  English  fluently,  he 
found  employment  on  numerous  news¬ 
papers  published  in  these  languages.  He 
spent  some  time  in  newspaper  work  in 
Barcelonia,  Spain.  During  1907  and  1906 
he  was  with  El  Diario  of  Mexico  Gty. 
In  1909,  when  he  was  foreign  editor  of 
the  Netv  York  Herald,  he  was  married  to 
Mrs.  Sarah  Berrisford,  the  widow  of  Lee 
Cox  Berrisford. 

As  a  correspondent  for  the  Philadelphii 
Public  Ledger  Mr.  O’Brien  accompanied 
President  Woodrow  Wilson  to  France  for 
the  peace  conference  in  1918  on  the  fa¬ 
mous  trip  of  the  George  Washington. 
Thereafter  he  remained  in  France,  and 
in  1921  joined  the  Paris  staff  of  the 
United  Press.  It  was  in  this  capacity  that 
he  covered  the  Riff  uprising  in  Morocco 
for  the  United  Press,  and  was  several 
times  under  fire. 

O’Brien  was  a  familiar  figure  and  a 
leader  among  the  foreign  correspondents 
in  Paris.  He  was  equally  at  home  with 
the  French  themselves,  who  treated  him 
as  a  native.  Newspaper  men  of  all  na¬ 
tionalities  were  constantly  bobbing  up  in 
Paris  and  asking  for  John  O’Brim.  His 
widely  varied  career,  which  had  inclu^ 
work  in  many  of  the  countries  of  Latin- 
America,  had  won  him  such  nicknames 
as  “Spanish”  O’Brien  and  “Manhattan" 
O’Brien. 

His  widow.  Mrs.  Sarah  O’Brien,  lives 
in  New  York. 


HONOR  WILUAMS’  MEMORY 


Memorial  Tribute  Paid  by  Pbi  Beti 
Kappa  to  Journalism  Teacher 

Tribute  was  paid  the  late  Dr.  Talc^ 
Williams,  director  of  the  Pulitzer  School 
of  Journalism  at  Columbia  University,^ 
the  16th  annual  council  of  the  unitm 
chapters  of  Phi  Beta  Kappa  at  Ohio 
Wesleyan  University,  Delaware,  0.,  Sept- 
11  and  12. 

The  tribute  was  read  by  Dr.  Charki 
F.  Thwing,  retiring  president  of  Phi 
Kappa,  whose  friendship  with  Dr.  Wfr 
liams  had  covered  a  period  of  almost  ® 
years,  beginning  when  both  were  studenU 
at  Andover  in  1868.  Dr.  Williams  w* 
a  member  of  the  senate  of  Phi  Bd> 
Kappa  at  the  time  of  his  death. 

By  unanimous  vote  of  the  council  ^ 
eulogy  was  made  part  of  the  record  w 
will  be  published  in  The  Key,  ofliew 
publication  of  the  fraternity. 
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The  Commercial  Appeal 

is 

The  HOME  PAPER  of  More  Than 
One  Hundred  Mid-South  Cities 


In  MISSISSIPPI — Aberdeen  .  .  A.  fic  M.  College  .  . 
Canton  .  .  Charleston  .  .  Clarksdale  .  .  Cleveland  .  . 
Columbus  .  .  Corinth  .  .  Greenville  .  .  Greenwood 
.  .  Grenada  .  .  Jackson  .  .  Meridian  .  .  New  Albany 
.  .  Starkville  .  .  Tupelo  .  .  Vicksburg  .  .  Water 
Valley. 

In  ARKANSAS — Blytheville  .  .  Brinkley  .  .  Forest 
City  .  .  Helena  .  .  Hot  Springs  .  .  Jonesboro  .  . 
Marked  Tree  .  .  Osceola  .  .  Stuttgart  .  .  Trumann. 

In  TENNEISSEIEI — Alamo  .  .  Bolivar  .  .  Brownsville 
.  .  Covington  .  .  Dyersburg  .  .  Halls  .  .  Jackson  .  . 
Paris  .  .  Ripley  .  .  Trenton  .  .  Union  City. 

In  ALABAMA — Decatur  .  .  Tuscumbia. 

In  LOUISIANA — Lake  Providence  .  .  Monroe  .  . 
Tallulah. 

In  KENTUCKY — Clinton  .  .  Fulton  .  .  Hickman  .  . 
Mayfield. 

In  MISSOURI — Carruthersville  .  .  Steele. 

Above  are  SO  of  the  450  mid-South  cities  and  towns  of  the  Menmhis  mar¬ 
ket,  in  which  the  families  of  these  towns  read  and  consider  The  Com¬ 
mercial  Appeal  as  their  Home  Newspaper  ....  I S  of  these  SO  towns  have 
family  readers  of  from  10  to  49%  of  their  population;  16  towns  have  SO 
to  74%:  II  towns  have  75  to  89%;  5  have  from  90  to  99%.  This  aives 
an  idea  of  the  thorough  coverage  The  Commercial  Appeal  has  in  the  Targe 
Memphis  market. 


In  practically  every  city  of  importance  i  nthe  rich 
Memphis  trade  area.  The  Commercial  Af^al  is 
considered  the  yardstick  of  newspaper  values. 
And  rightly  so,  for  this  medium  has  served  five 
generations  of  Tennesseans,  Mississippians  and 
Arkansans  since  1 840. 

Ace  High  as  a  Test  Campaign 
Media 

The  Commercial  Appeal,  with  its  morning  and 
evening  circulation  of  170,190  and  its  Sunday 
circulation  of  141,1 24,  offers  not  only  a  thorough 
city  coverage  but  also  a  dominant  coverage  of 
the  cities  and  towns  in  the  Memphis  trade  area. 

Whether  your  product  be  a  luxury  or  necessity, 
whether  it  is  designed  for  consumption  or  use  in 
hamlet,  town  or  city — its  potential  buyers  con¬ 
sider.  as  their  Home  Paper, 


The  Commercial  Appeal 

•THE  SOUTH’S  GREATEST  NEWSPAPER”  —  AN  INSTITUTION  SINCE  1840 
AVERAGE  PAID  CIRCULATION  FOR  SIX  MONTHS  ENDING  MARCH  31,  1928 

Morning  and  Evening  170,190  Sunday  141,124 

JOHN  M.  BRANHAM  COMPANY,  Repremmntatives 

Chicago  N«w  York  St.  Louis  Kaasos  City  Detroit  NashTiUo  Atlanta 

San  Francisco  Los  Ancolos  SoatUo 
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EDGAR  J.  PARKER  DIES 
OF  HEART  ATTACK 


Sale*  Manafer  of  Public  Ledger  and 
Evening  Po*t  Ssmdicate*  Widely 
Known  in  Newspaper  Field — 
Formerly  witb  McClure 


Edgar  T.  Parker,  sales  manager  for  the 
Philadelphia  Public  Ledger  Syndicate  and 
the  New  York  Evening  Post  Syndicate 


died  suddenly  in 
Chestnut  street 
near  Second 
street,  Philadel¬ 
phia,  Tuesday 
afternoon,  as  he 
hurried  to  catch 
a  train  for  his 
summer  home  in 
Cape  May.  He 
was  placed  in  a 
motor  car  and 
taken  to  Jefferson 
Hospital.  Physi¬ 
cians  reported  his 
death  due  to  heart 
disease. 


Edgai  j.  Pabke* 


(Mass)  Globe  staff,  died  at  her  home  in 
West  Somerville,  Mass.,  Sept  8. 

E.  C.  Kiley,  63,  publisher  of  the 
Wallingford  Press,  a  Seattle  residential 
newspaper,  shot  and  killed  himself  Sept. 
8.  He  httd  been  in  ill  health  for  some 
time. 

Fredesick  N.  Strehl.  58,  an  employe 
of  the  Boston  (Mass.)  Globe  composing 
room  for  the  past  22  years,  died  Sept.  12. 

Daniel  Donahue,  father  of  William 
E.  Donahue,  manager  of  the  local  display 
advertising  department  of  the  Chicago 
Tribune,  died  Friday,  Sept  14,  after  *two 
days’  illness.  He  was  born  in  1849  and 
lived  his  entire  life  in  Chicago.  For 
many  years  he  was  connected  with  the 
International  Harvester  Company,  having 
retired  a  year  ago. 

Edw'ard  O.  Leigh,  65,  member  of  the 
editorial  staff  of  the  Owensboro  (Ky.) 
Messenger  and  former  state  official,  died 
recently  at  Owensboro. 

Mrs.  Emma  Wood,  60,  wife  of  Robert 
Wood  of  the  business  department  of  the 
Columbus  Ohio  State  Journal,  died  this 
week  at  Huntington,  W.  Va.,  where  she 
underwent  an  operation.  Burial  was  at 
Columbus. 


Business  asso¬ 
ciates  believe  he  was  running  toward  the 
ferries  after  having  been  delayed  by  a 
Are. 

Mr.  Parker  was  58  and  for  many  years 
connected  with  newspaper  syndicates.  Be¬ 
fore  joining  the  Public  Ledger  Syndicate 
he  was  associated  with  the  McQure 
Syndicate.  His  acquainUnre  among 
newspaper  editors  extended  throughout 
the  entire  English-speaking  world. 

Mr.  Parker  is  survived  by  his  wife, 
Mrs.  Estelle  Parker,  and  a  stepdaughter, 
Miss  Doris  Boyle. 


HARRY  R.  CLARK 


Body  of  Telegraph  SuperintendeiU  of 
New  York  Sun  Found  in  Wood* 

The  body  of  Harry  R.  Clark,  60,  tele¬ 
graph  superintendent  of  the  New  York 
Sun  who  had  been  missing  since  April  23, 
was  found  this  week  in  dense  woods  near 
Jamaica,  Vt,  by  three  boys. 

Mr.  Oark  had  been  under  treatment 
at  the  Brattleboro  retreat,  a  sanitarium. 
Dr.  Horace  Ripley,  superintendent,  said 
that  Dark  presumably  started  to  walk 
from  the  sanitarium  to  his  home  at  East 
Dorset. 

Mr.  Oark  was  superintendent  of  tele¬ 
graph  for  the  Associated  Press  at  New 
York  city  for  15  years.  He  left  that  or¬ 
ganization  to  take  a  similar  position  with 
the  New  York  Sun  about  seven  years 
ago.  He  was  forced  by  ill  health  to  take 
a  year’s  leave  of  absence  and  this  was 
extended  when  his  condition  failed  to  im¬ 
prove. 

Besides  his  wife,  Mr.  Clark  is  survived 
by  a  daughter,  Mrs.  H.  G.  Rogers  of 
South  Wallingford,  Vt.,  and  two  sons, 
C.  W.  Clark  of  Cortland,  N.  Y.,  and 
Harry  R.  Oark,  Jr.,  of  Springfield,  Mass. 


d^bituarB 


A  LBERT  M.  GUNST,  49,  an  official 
of  the  American  Paper  (Company, 
and  former  Richmond,  Va.,  newspaper 
man,  died  suddenly  Sept.  15  of  a  he^t 
attack.  He  had  been  connected  with 
the  old  Richmond  Journal  and,  later,  was 
sporting  editor  of  the  Richmond  Times- 
Dispatch. 

Sigmund  S.  Kraus,  (Chicago  news¬ 
paper  man  and  author,  died  on  Sept.  13 
at  his  home,  5932  Indiana  avenue.  Dur¬ 
ing  the  war  he  was  a  sUff  nwmber  of 
the  Chicago  Herald  and  Exa^ner.  He 
had  been  a  resident  of  Chicago  since 
1883.  He  was  a  native  of  Hungary 
served  as  an  officer  in  the  Hungarian 
army  before  coming  to  America. 


Herbert  Griffin  Reed,  63,  fm-mer 
Rochester  newspaper  man,  died  in  Strong 
Memorial  hospital  in  that  city  recently. 
He  was  at  one  time  telegraph  and  vicinity 
editor  of  the  Rochester  Herald,  and  city 
editor  of  the  Rochester  Times.  He  also 
had  served  as  London  correspondent  of 
the  New  York  Times.  His  wife  and 
four  children  survive. 

Ernest  Schorsch,  75,  veteran  printer 
and  oldest  employee  of  the  Bloomington 
(Ill.)  Pantograph,  died  Sept.  12  after  a 
brief  illness.  He  had  been  a  member  of 
the  Pantagraph  mechanical  force  35 
years. 

Forbes  Heermans,  an  author  of  note 
and  newspaper  man  for  many  years  in 
Syracuse,  died  Tuesday  at  his  home  after 
a  heart  attack.  He  was  72  years  old. 
He  had  written  several  plays,  novels  and 
short  stories. 

Herbert  L.  Dodd,  56,  editor  and  owner 
of  the  I.ake  City  (Fla.)  Reporter,  died 
unexpectedly  from  an  attack  of  acute 
indigestion.  Sept.  15.  He  is  survived  by 
his  wife. 

William  H.  Parker,  72,  veteran 
printer  and  newspaper  man  of  Salem, 
Ore.,  died  Sept.  4  at  his  home  in  that 
city. 


CANADIAN  PRODUCTICM4  UP 

Newsprint  production  in  Canada  in 
August,  1928,  amounted  to  200,656  tons. 
Production  in  the  United  States  was 
115,940,  tons  making  a  total  United  States 
and  Canada  production  of  316,5%.  The 
total  North  American  production  was 
339,197  tons.  Canadian  production  for 
the  first  eight  months  of  1928  was  15 
per  cent  higher  than  for  the  corresponding 
peri^  of  1927  while  United  States  pro¬ 
duction  was  seven  per  cent  lower.  During 
.August  Canadian  mills  operated  at  78 
per  cent  of  rated  capacity  and  United 
States  mills  at  77.4  per  cent.  Stock  of 
newsprint  at  the  end  of  August  in  Cana¬ 
dian  mills  was  52,108  and  in  United 
States  mills  40,838. 


COMPILES  MARKET  DATA 

A  handsome  book  containing  extensive 
data  on  markets,  merchandising  and  ad¬ 
vertising  with  special  reference  to  the 
Chicago  territory,  has  been  issued  by  the 
Chicago  Tribune  under  the  title  “Book 
of  Facts.’’  It  is  bound  in  heavy,  em¬ 
bossed,  blue  leather  covers  and  is  illus¬ 
trated  profusely  with  colored  charts  and 
graphs.  It  was  compiled  by  the  Business 
Survey  Department  of  the  Tribune,  and 
contains  191  pages  of  statistics. 


U.  P.  WARNS  BUSINESS  MEN 


N.  S.  Mounts,  founder  of  the  Sayre 
(Okla.)  Headlight,  died  recently  at  the 
home  of  his  son.  Will  Mounts,  in  Qin- 
ton,  Okla.  He  was  a  pioneer  newspaper 
man  of  Oklahoma. 

Mrs.  Juua  Frances  Buckley,  wife 
of  Eugene  Buckley  of  the  Boston 


The  United  Press  Associations  is  send¬ 
ing  out  letters  warning  business  men 
a^inst  an  organization  with  a  name 
similar  to  its  own  which  is  endeavoring 
to  sell  “Life  memberships,”  "Biographies” 
and  guarantees  of  favorable  publicity  in 
New  York. 


America’s  Largest 
Rotogravure  Section 

for  a  single  retail  merchandising  institution^ 

Published  by  the 
Tulsa  World 
Sunday,  September  16 

For  the  greater  Brown-Dunkin  Company 

The  assembling  of  such  a  large  merchandising  rotogravure 
section  for  an  individual  institution  is  an  outstanding 
achievement  mainly  because  its  size  sets  a  precedent  never 
before  attained.  The  fact  that  the  section  is  made  up  sim¬ 
ilar  to  the  regular  pictorial  rotogravure  sections  with  only 
a  minimum  of  regular  display  advertising  makes  it  doubly 
attractive  and  different  from  advertising  sections  of  similar 
nature. 

This  24-page  rotogravure  section  strikes  a  dominant  note 
in  retail  merchandising  in  the  southwest  and  is  the  formal 
opening  gesture  of  The  Brown-Dunkin  Company. 

The  Tulsa  World’s  advertising  organization  cooperating 
with  the  advertising  department  of  The  Brown-Dunkin 
Company  produced  this  section  in  its  entirety  without  the 
aid  of  outside  assistance,  an  accomplishment  that  those 
“within  the  know’’  appreciate  as  an  achievement  almost  un¬ 
paralleled  in  newspaper  advertising  practice. 

Advertising  and  rotogravure  experts  have  acclaimed  this 
section  of  the  Tulsa  World  as  a  precedent  in  newspaper 
rotogravure  sections  that  will  be  imitated  throughout  .the 
country  by  newspapers  of  even  much  larger  proportions 
than  the  Tulsa  World. 

The  selection  of  the  Tulsa  World  as  the  medium  for  this 
section  .  .  .  the  high  character  of  the  finished  section  .  .  . 
and  the  type  of  service  afforded  the  advertiser  in  its  pro¬ 
duction  are  additional  indications  of  the  prestige  and  lead¬ 
ership  of  the  Tulsa  World  as  Oklahoma’s  Gh-eatest  News¬ 
paper.  More  than  90,000  homes  in  the  Magic  Empire  and 
eastern  Oklahoma  received  this  issue  containing  The 
Brown-Dunkin  section  and  are  more  forcefully  impressed 
with  Tulsa’s  dominance  as  the  retail  center  of  eastern 
Oklahoma  through  the  circulation  of  the  Tulsa  World. 

*  Authoritx  for  thia  itataiiiant  from  Editor  A  Enbllihor  and  Ximborly-Ctark 
Oompanr,  manufaoturara  of  rotoirnTur*  paper, 

TULSA  VfORLD 

Oklahoma’s  Greatest  Newspaper 

Tbe  Newtpaprr  That  Made  TTie  Magic  Bmpire  Oklaboma'a  Oreateat  Market  Unit. 

Most  Advertising  Most  Circulation  Best  Results 
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tals — the  size  and  fuUr 
figures — the  absence 
contrast  between  tl^ 
strokes — the  well- 
maximum  letter 
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■A.  LAR.G£R.  lower  case  than  any  other  news 
face — purposely  large  because  the  small  let¬ 
ters  are  the  most  read  and  should  be  larger^— 
this  is  one  of  the  factors  which  make  Ionic 
No.  5  the  most  readable  news  face. 

BUT  IT’S  ONLY  owe  of  Ionic’s  virtues.  An¬ 
other  is  more  white  within  the  letter ;  another 
is  clear  cut  capitals,  and  an  absence  of  marked 
contrast  in  thick  and  thin  s.trokesj  another 
is  maximum  of  word  count,  in  addition  to 
increased  legibility — and  there  are  others. 

MORE  THAN  a  thousand  newspapers  have 
changed  to  Ionic  in  the  short  time  this  new 
face  has  been  available — more  are  changing 
daily.  This  page  shows  four  of  Ionic’s  eight 
sizes — note  the  type’s  remarkable  reading 
ease,  note  how  clean  and  inviting  it  is.  Any 
Linotype  Agency  will  be  glad  to  give  you 
additional  facts,  and  specimens,  of  Ionic. 
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ALERT  CLASSIFIED  GIRLS  WILL  ADD 
LINAGE  BY  COMPLETE  DESCRIPTIONS 


Isinglass  Desk  Covers  Used  by  Coast  Man  as  Aid  to  Selling- 
“Points  to  Cover”  Placed  Underneath  for 
Instant  Use  by  Solicitors 


By  ROBERT  L.  BELLEM 

{This  is  the  Anai  article  m  a  series  of  down  and  affix  it  with  thumb-tacks.  If 
three  by  Air.  Bellem  on  soliciting  wall -calendars  a^c  not/  acvailaUe,  you 

classiAed  by  telephone.)  might  include  small  calendars  under  the 

TN  a  previous  article  1  discussed  certain 
means  of  goading  telephone  sales 
girls  to  extra  effort.  Below  you  will 
find  one  method  whereby  they  will  be 
able  to  turn  that  extra  effort  into  agate 
lines. 

In  the  first  {dace,  neatness  and  cleanli¬ 
ness  are  essential  to  100  per  cent  effort 
no  matter  what  line  of  business  you  are 
in.  The  old  myth  that  newspaper  offices 
are  not  efficient  unless  they  are  cluttered 
and  littered  has  been  long  ago  exploded. 

And  so,  to  insure  neatness  and  absence  is  _ 

of  clutter  on  the  desks  of  your  telephone  Under  it,  in  numbered  lines,  appear  the 
sales  girls,  go  to  an  automobile  accessory  following:  Make  of  Car;  No.  of  Pass- 
house  and  purchase  a  roll — or  several  engers;  Style  of  Body;  Year;  No.  of 

sheets — of  thick  isinglass.  Rather,  it’s  a  cyls.  and  H.  P. ;  Mech.  Cond ;  Color, 
celluloid  product  that  resembles  isinglass :  cond.  of  Paint ;  Size,  kind,  cond.  of  tires, 
and  it’s  used  to  make  windows  for  side-  No.  of  Spares;  No.  of  Miles;  Rwson 
curtains  of  open  cars.  If  you  buy  the  for  selling;  Price;  Cash  required; 
thick  grade,  you’ll  find  it  unusually  Terms  on  bal;  Advertiser;  Address; 

clear,  heavy  and  suited  to  the  purpose  Telephone. 

you  have  in  mind.  Get  the  idea?  Every  classification  is 

Cut  this  material  into  pieces  the  sizes  represented  by  a  block  like  that,  and 
of  your  phone  girls’  desks.  “Oh,”  you  every  block  contains  “Points  To  Cover” 
are  saying  by  this  time,  “he  means  to  use  for  advertisements  that  appear  in  that 
the  stuff  as  a  glass  top  for  the  desks.’’  classification.  With  the  aid  of  a  Points 
Yes — but  the  celluloid  material  is  better  To  Cover,  your  ad  clerks  can  never  fail 
than  glass,  for  it  won’t  crack  or  break  to  write  attractive,  resultful  classified 
if  .something  heavy  is  thrown  on  it;  and  copy.  And  when  they  solicit  from  your 

it’s  flexible  and  easily  removed  or  shifted  competitive  paper,  they  clinch  their  sales 

about.  arguments  ever  so  much  more  quickly 

Spread  clean  blotting  paper  over  each  when  they’re  able  to  make  copy  sugges- 
desk.  Now,  before  the  celluloid  top  is  tions  from  the  “Points  To  Cover”  which 
placed,  equip  each  desk-top  with  what-  is  before  their  eyes  every  minute  of  the 
ever  information  is  in  daily  use  by  the  day. 

telephone  solicitor:  a  rate  card,  a  rate-  You  make  up  the  “Points  To  Cover” 
chart  by  lines  and  insertions;  a  classi-  vourself.  Your  phone  sales  will  increase 
fication  index;  and  last  but  not  least,  a  if  you  use  this  system— and  so  will  the 
points  to  cover.  Then  put  the  celluloid  linage  on  individual  advertisements. 


dcsk-cclluloids,  too. 

Now  we’ll  get  to  the  heart  of  this  dis¬ 
cussion.  I  mentioned  the  importance  of 
a  “Points  To  Cover.”  What  in  the 
world  is  that,  you  may  ask?  The  answer 
is  easy;  it’s  a  sheet  of  paper  divided  into 
blocks,  and  each  block  is  headed  with 
name  of  a  classification  general 
division  from  your  newspaper. 

How  is  it  us^?  What  appears  under 
the  classification  headings  in  each  block? 

Here’s  a  concrete  example.  One  block 
headed  “Automobiles  For  Sale.” 


A  FORT  WORTH 
HOME 


Fort  Worth  has  a  population  of  almost  200,000.  Some 
of  the  finest  homes  in  all  the  state  of  Texas  are  located 
within  her  borders. 


Fort  Worth  is  the  Gateway  to  W  est  Texas.  It  has  the 
largest  meat  packing  houses  West  and  South  of  St.  Louis 
and  Kansas  City.  These  firms  employ  4,000  people 
annually  and  pay  over  $60,000,000.00  yearly  to  the 
producers  of  the  great  Southwest. 


The  oil  and  pipe  lines  of  the  Southwest  meet  here. 
Wherever  oil  is  known  Fort  Worth  is  remembered. 


The  Fort  Worth  Star-Telegram  Record-Telegram  has 
the  largest  circulation  of  any  paper  in  Texas  or  the 
South.  This  circulation  is  in  Fort  Worth  and  West 
Texas — The  fastest  growing  section  of  the  United  States 
today. 


.\lexander  Black,  Jack  Dempsey,  Ward 
Greene,  Senator  Royal  S.  Copeland, 
George  W.  Finley,  Bradley  Kelly  and 
Roy  Chandler,  American  representative 
of  Critica. 


OBTAINS  WHARTON  NOVEL 


Metropolitan  Gets  Rights  to  "The 

Children,"  Author’s  Latest  Book 

Metropolitan  Newspaper  Service  of 
New  York  this  week  obtained  the  rights 
to  Edith  Wharton’s  new  .novel  “The 
Children,”  published  Sept.  1  by  D.  Apple- 
ton  &  Co.  The  novel  deals  with  the 
effect  upon  seven  children  of  the  repeated 
divorce  and  re-marriage  of  parents  among 
wealthy  American  expatriates  in  Europe. 

Mrs.  Wharton  is  the  author  of  “The 
House  of  Mirth,”  “Ethan  Frome,” 
“Glimpses  of  the  Moon,”  “Old  New  York” 
and  “The  Age  of  Innocence,  which  won 
the  Pulitzer  prize  of  19Z1.  “The  Chil¬ 
dren”  will  be  released  in  February. 


Girl  Evangelist  Writes  Sermons 

Uldine  Utley,  girl  evangelist,  has 
written  a  series  of  weekly  sermons  for 
King  Features  Syndicate,  Inc.  They  are 
called  “Lessons  from  Life,”  and  are  ad¬ 
dressed  mainly  to  “flappers.” 


This  is  A.  B.  C.  Circulation  and  is  kept  as  it  was  gotten 
without  th^  aid  of  any  high  powered  circulation 
schemes,  premiums  or  stunts  of  any  kind.  This  cir¬ 
culation  is  more  than  any  three  or  four  other  papers 
in  West  Texas.  If  you  want  to  cover  East  Texas  or 
South  Texas  you  will  have  to  use  another  paper.  But 
if  it  is  West  Texas  coverage  you  desire  THIS  IS  YOUR 
BEST  BUY. 


Song  Contest  which  he  has  been  news  editor  for  the 

A  new  cartoon  contest  is  being  handled  .  graduated 

bv  Publisher’s  Ad-Features  Service  of  ‘he  University  of  Pennsylvania,  and 

Indianapolis,  Ind.,  under  the  title  of  »  brief  expCTience  with  an  import- 

“What  Familiar  Song  Does  This  Sug-  .'"ff  house,  entered  newspaper  work, 
gest?”  The  contest  runs  for  72  days. 

Each  day  a  cartoon  will  be  printed,  the  Police  Chief  Indignent 

action  portrayed  or  the  idea  expressed.  As  a  result  of  publication  of  a  strip  of 
representing  the  title  of  some  familiar  “The  Nebbs,”  by  Sol  Hess,  published  in 
song.  Readers  who  fill  in  the  proper  the  St.  Louis  Post-Dispatch,  Sept.  10,  in 
names  and  send  the  complete  set  to  the  which  a  joke  was  made  about  a  police- 
paper  running  the  contest,  will  be  awarded  man’s  job.  Chief  of  Police  Joe  Gerk  of 
cash  prizes.  The  Indianapolis  News  St.  lumis  WTrote  an  indignant  letter  to 
started  the  contest  this  week.  the  paper  and  to  Bell  Svndicate.  which 


JUST  A  NEWSPAPER 

Covering  more  than  1,100  towns 
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Daily, 
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More  Than  125^000  Daily  or  Sunday 
Largest  Circulation  in  Texas 
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Charter  Member  Audit  Bureau  of  Circulation! 


Ptinied  for  Scripps-Howud  Newspaper* 
by  Saul  Teppet 


Kill  my  cow  for  an  Editor? 
/  should  say  not! 


A  SCRIPPS-HO  WA  rdN  e  ws- 
paper  in  the  center  of  a 
western  dairy  district  led 
a  state  fight  against  tubercular  cattle. 

For  five  years  it  struggled  to  con¬ 
vince  farmers  and  dairymen  that 
infected  animals  were  not  only  danger¬ 
ous  to  life  and  health,  but  were  busi¬ 
ness  liabilities  ...  A  long  series  of 
editorials  and  articles  was  published. 
The  State  Agricultural  College 
was  enlisted.  And  the  day  finally 
came  when  the  dairymen  who  had 


vertising  loss.  Public 
opinion  changes  slowly. 
But  he  gains  both  back 
in  the  end,  in  heaping  measures.  And 
he  establishes  his  paper  so  firmly  in 
the  homes  and  hearts  of  his  readers 
that  no  opposition  can  shake  their 
trust  in  its  integrity  .  .  .  This  reader- 
confidence  that  the  SCRIPPS- HOWARD 
Newspapers  have  built  up  through 
many  strenuous  years  is  not  for  sale 
at  any  price.  But  it  can  make  sales  for 
the  advertiser. 


bitterly  assailed  the  editor  wrote  to 
the  state  inspector,  asked  him  to  in¬ 
spect  their  herds,  and  to  slaughter  all 
infected  animals. 

Sections  of  the  public  are  often 
wrong-headedly  committed  to  a  course 
against  their  own  interests.  The  editor 
who  attempts  to  convince  them  that 
they  are  wrong  must  have  the  courage 
to  stand  both  circulation  loss  and  ad¬ 
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\  RADIO  NO  THREAT  TO  CIRCULATION 
GROWTH,  MIDWEST  GROUP  IS  TOLD 

J.  C.  Montgomery  of  Detroit  New*  Regards  Newspaper  Broad* 
casting  as  Institutional  Promotion — “Rube  News**  Not 
I  Wanted  by  Farmers,  Circulators  Hear 


iBy  Tele  graph  to  Eoitoi  &  Publishu) 

^HICAGO,  Sept  19. — Radio  broad- 
^  casting  is  an  aid  rather  than  a 
handicap  to  newspaper  circulation,  J.  C. 
Montgomery,  circulation  manager  of  the 
Detroit  News,  told  his  colleagues  of  the 
Central  States  Circulation  Managers 
Association  during  the  course  of  their 
convention  sessions  Tuesday  and  Wed¬ 
nesday  at  the  Congress  Hotel,  Chicago. 

“Radio  broadcasting  by  a  newspaper,” 
said  Mr.  Montgomery,  “is  quite  similar  to 
institutional  advertising  and,  as  such,  it 
is  hard  to  conceive  that  it  might  be  detri¬ 
mental  to  circulation  growth.  Perhaps  it 
does  at  times  cut  the  sale  of  extras  on  a 
sporting  event,  but  such  sales  are  hardly 
healthy  circulation  growth.” 

Mr.  Montgomery  went  on  to  show  by 
the  figures  the  circulation  increase  of  his 
own  newspaper  since  the  inauguration  of 
radio  station  WWJ  and  said  that  analysts 
of  the  matter  found  they  were  forced  to 
credit  the  broadcasting  for  a  good  share 
of  the  rise. 

Farmers  don’t  want  “rube  news”  from 
the  daily  paper  but  are  content  to  get 
such  from  their  farm  journals  and,  above 
all,  they  dont  want  to  be  told  how  to 
run  their  farms.  If  a  weekly  page  is 
decided  upon  in  an  attempt  to  build  up 
rural  circulation,  it  should  be  a  chronicle 
of  general  farm  news,  written  in  the 
same  style  as  the  rest  of  the  paper.  Such 
was  the  consensus  of  the  managers  in  a 
lively  discussion  that  followed  the  talks 
on  “W’hat  Newspaper  Features  Interest 
the  Greater  Number  of  Rural  Readers?” 
by  C.  J.  Toot  of  the  Grand  Rapids 
(Mich.)  Herald  and  (jeorge  H.  Hunter 
of  Duluth,  Minn. 

The  Central  States  meeting  brought 
together  four  officers  of  the  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion.  President  J.  M.  Annenberg  of  the 
Philadelphia  Public  Ledger  was  a  guest 
speaker.  First  Vice-President  H.  W. 
Stodghill  of  the  Louisinlle  Courier-Jour¬ 
nal  and  Times  is  secretary-treasurer  of 
the  smaller  body.  Second  Vice-President 
John  Eisenlord  of  the  Chicago  Daily 
News  attended  the  sessions,  as  did  Secre¬ 
tary  Qarence  Eyster  of  the  Peoria  Star. 

“The  circulation  manager  should  make 
his  publisher  realize  that  his  job  is  more 
than  just  that  of  an  ordinary  distribu¬ 
tor,”  Mr.  Annenberg  said  in  his  address. 
“We  aim  to  make  the  publisher  feel  that 
we  are  sales  managers  in  the  fullest 
sense  of  the  word,  constantly  on  the 
alert  for  new  methods  to  increase  the 
sale  of  our  papers  and  to  promote  their 
success  from  every  angle.” 

In  a  talk  on  “The  Spelling  Bee  As  A 
Good-will  Producer,”  Mr.  Stodghill  de¬ 
clared  "the  circulation  manager  has 
been  given  a  new  point  of  contact  with 
news  writers  in  the  last  few  years 
through  establishment  of  the  promotion 
department.  Through  the  promotion  de¬ 
partment  the  circulation  manager  not 
only  has  been  given  an  agency  to  relay 
his  news  stories  into  the  columns  of  the 
newspaper,  but  he  has  been  able  to  sug¬ 
gest  projects  which  build  good-will  of 
5ie  kind  circulation  managers  long  have 
desired. 

Increased  street  sales  have  been  made 
possible  for  the  Duluth  (Minn.)  News- 
Tribune  by  having  the  news  editor  each 
day  decide  upon  the  best  “news-cry”  in 
that  day’s  editions  and  announce  his  de¬ 
cision  to  the  circulation  department, 
which  in  turn  passes  the  word  along  to 
the  street  sales  boys,  Ralph  M.  Parsons, 
circulation  manager  of  that  paper  de¬ 
clared  in  a  talk  on  “Methods  Used  to 
Increase  Street  Sales,”  which  he  shared 
with  George  Galloway  of  the  Rockford 
(Ill.)  Register-Gasette. 

Other  papers  read  were  “Advantages 
of  A.  B.  C.  Membership,”  by  (Jeorge  D. 
Bender  of  the  Kokomo  (Ind.)  Tribune 
and  R.  S.  Siffimedel  of  the  Indianapolis 
News;  “Advisability  of  Accepting  Mail 


Subscriptions  From  Persons  Who  Could 
Be  Served  by  Carrier,”  by  John  Eisen¬ 
lord  of  the  Chicago  Daily  News,  and 
Roy  Babylon,  Richmond  (Ind.)  Item; 
“How  Can  Papers  Which  Operate  Their 
Own  Engraving  Plant  Best  Use  It  to 
Produce  Additional  Business  ?”  by 
(Charles  Payne  of  the  Indianapolis  Star 
and  R.  W.  Meinnemy  of  the  South  Bend 
(Ind.)  News-Times. 

“My  Best  Carrier  Contest,”  by  Qar¬ 
ence  Bevinger,  Terre  Haute  (Ind.)  Post 
and  C.  D.  Chaffee,  Aurora  (Ill.)  Beacon- 
News;  “Best  Methods  of  Verifying 
Starts  and  Stops,”  by  J.  P.  Kienzle, 
Springfield  (Ill.)  State  Journal  and 
L.  H.  Danly,  Burlington  (la.)  Hawk- 
Eye;  “Resume  of  the  Year's  Promo¬ 
tional  Efforts,”  by  C.  K.  Jefferson,  Des 
Moines  (la.)  Register  and  Tribune- 
Capital;  “Telephone  Solicitation,”  by 
W.  J.  Parker,  Chicago- American ;  “Best 
Methods  of  Securing  Country  Circula¬ 
tion  Without  Prizes  or  Premiums,"  by 
V.  A.  Bridge,  Indianapolis  News  and 
Ray  Parrish,  Decatur  (Ill.)  Herald. 

“Rural  Motor  Delivery,’  by  J.  F. 
Shanahan,  Chicago  Journal  and  C.  A. 
Ferris,  Fort  IVayne  (Ind.)  News-Sen¬ 
tinel;  “Truck  Transportation  Cost — 
Daily  and  Sunday — City  and  Outside,” 
by  O.  V.  Fragstein,  Milvoaukee  Journal 
and  C.  R.  Deuel,  Chicago  American. 

“Methods  of  Handling  Distribution 
On  A  Large  City  Morning  Newspaper,” 
by  Roy  Hatton,  Detroit  Free  Press; 
“Travel  Accident  Insurance  As  Producer 
and  Holder  of  Business  In  Gty,  Subur¬ 
ban  and  Country  Dealers  and  Single 
Mail,”  by  W.  G.  Mercier,  Fort  IVayne 
(Ind.)  Journal-Gazette  and  Stanley 
Swan,  Eransville  (Ind.)  Press. 

“Best  Methods  of  Teaching  Boys  to 
be  Exceptional  Carriers,”  by  Ray  Evans, 
Davenport  (la.)  Times  and  T.  A.  Bir¬ 
mingham,  JanesiHlle  (Wis.)  Gazette; 
“Should  Home  Delivery  Editions  Differ 
In  Make-up  From  Street  Sales  Edi¬ 
tions?”  by  John  McIntosh,  Indianapolis 
Star  and  J.  G.  Whittle,  Decatur  (Ill.) 
Review;  “How  to  Keep  Your  Entire 
Organization  Producing  In  A  Personally 
Interested  Manner,”  by  Walter  E.  Hoots, 
Chicago  Herald  and  Examiner;  “At 
What  Maximum  Time  Should  Papers 
Be  Delivered  to  the  Home,”  by  James 
J.  Morrisey,  Joliet  (Ill.)  Herald-News 
and  James  J.  Dalzell,  Chicago  Herald 
and  Examiner. 

“How  Much  Space  Should  Be  Given 
to  Radio  Programs?”  by  Franklin  Rook, 
Minneapolis  Journal  and  E.  C.  Hewes, 
Danville  (Ill.)  Commercial-News;  “.Ad¬ 
vantages  of  Weekly  Settlements  With 
Suburban  and  Country  Dealers,”  by 
J.  M.  Schmid,  circulation  director,  Hearst 
newspapers  and  Fred  V.  Schuck,  Spring- 
field  (Ill.)  State  Register. 

“Do  Magazine  Combinations  Actually 
Help  To  Sell  Renewals  and  New  Busi¬ 
ness  ”  by  Ray  S.  South,  Chicago  Herald 
and  Examiner  and  Homer  J.  Thayer, 
Vincennes  (Ind.)  Commercial ;  and 
“Methods  Used  to  Minimize  Complaints 
From  Carrier  I>livery.”  by  Isaac  Block 
of  the  Peoria  (Ill.)  Journal-Transcript 
and  Neil  C.  Snyder  of  the  South  Bend 
(Ind.)  Tribune. 


Dclivera  by  Plane 

The  Olean  (N.  Y.)  Herald  sent  copies 
of  its  2  o’clock  edition  by  airplane  each 
afternoon  to  a  county  fair  being  held  at 
Smethport,  in  its  territory,  delivery  being 
made  by  dropping  bundles  onto  a  cleared 
space  in  the  fair  grounds.  A  special  fair 
edition  was  thus  distributed. 


Circulator  ReBignt 

Charles  A.  Lynch,  for  the  past  five 
years  district  circulation  manager  at 
Southbridge,  Mass.,  for  the  Worcester 
(Mass.)  Telegram-Gazette,  has  resign^. 
He  is  succeeded  by  George  A.  Barry. 


The  town  of  McKinney,  Texas, 
on  a  Saturday  afternoon.  One 
of  the  towns  in  the  Dallas 
market. 


You  have  only  be¬ 
gun  to  cover  the 
Dallas  market  when 
you  have  taken  care 
of  the  city. 

In  the  city,  The 
News  in '  the  morn¬ 
ing  does  a  better  job 
for  you  than  any  of 
the  three  evening 
papers  can  do. 

In  the  shopping  area 
outside  the  city  The 
News  is  the  ONLY 
paper  of  general 
coverage. 


In  the  37  counties  of 
Dallas’  accepted 
trade  territory  there 
are  350,000  families. 

I  Less  than  70,000  of 
them  live  in  the  city. 

Here  is  the  wealthi¬ 
est  and  most  progres¬ 
sive  section  of  Texas. 
It  has  only  one  big 
universal  news¬ 
paper. 

For  two-paper  ad¬ 
vertisers  The  Dallas 
Journal  (at  the  com¬ 
bination  rate)  is  the 
most  effective  and 
economical  evening 
paper. 


TheDaHasMorningNews 

The  John  Budd  Company,  Representatives 
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Macon  Telegraph  Compoaing  Room  and  (insert)  T.  E.  Billings,  Foreman. 


“We  Get  20^  More  Type 

in  less  hours  than  formerly” 


More  production  in  less  time !  Isn^t 
that  what  you  want  when  you  buy  new 
composing  machines?  Read  the  follow¬ 
ing  from  T.  E.  Billings,  Foreman,  Macon 
Telegraph : 

**We  are  getting  20%  more  type  in 
less  hours  than  formerly  [since  instal¬ 
ling  standardized  Intertypes  exclusive¬ 
ly].  All  operators  are  highly  pleased.** 

Note  that  these  Intertypes  not  only 
increase  production  but  also  save  time. 
No  wonder  the  operators  are  pleased,  as 
well  as  the  foreman  and  management. 

In  another  part  of  his  letter,  Mr. 
Billings  gives  one  of  the  reasons  why 
the  Intertype  saves  time  and  increases 
production.  He  says : 

**The  Intertype  is  the  most  elastic 


machine  with  which  I  have  ever  worked. 
We  can  convert  our  entire  battery  to 
straight  composition  at  a  moment* s  no- 
tice,  or  can  put  as  many  machines  on  ad 
composition  as  requirements  demand.** 

There  you  have  one  of  the  advan¬ 
tages  of  Intertype  Standardization.  The 
news  machines  can  be  used  for  ads  or 
headletter,  or  vice  versa.  No  Intertypes 
and  no  Intertype  magazine  need  be  tied 
up  on  one  particular  kind  of  work. 

Make  a  few  inquiries  among  other 
newspapers  which  are  using  Intertypes. 
Have  your  machinist  investigate  Inter- 
typers  famous  43  Improvements  and 
Simplifications. 

Ask  the  nearest  Intertype  office  to 
send  a  list  of  users  in  your  vicinity. 


_ __ 

r  Standa  rdixed  N 


I_N  T  E  R  T  YPE  j 


INTERTYPE  CORPORATION t  New  York  1440  Broadway;  Chicago  130  North  Franklin  St.; 
New  Orleans  816  Howard  Ave.;  Son  Francisco  1S2  Fremont  St.;  Los  Angeles  1220  South 
Maple  Ave.;  Boston  80  Federal  St.;  London;  Berlin.  Distributors  throughout  the  world 

9«l  ia  lal.rlrp*  BaSaal  B«M 


NEW  FIRM  FORMED  BY  page  succeeds  shanahan 
PAYNE  ON  COAST 


Appointed  Country  Circulation  Mana- 
fer  of  Cbicaco  Daily  New* 

George  J.  Page,  for  the  last  two  years 
in  charge  of  suburban  circulation  for  the 
Chicago  Daily  Nnvs,  has  been  appointed 
country  circulation  manager,  to  take  the 
place  left  vacant  by  the  recent  departure 
of  John  F.  Shanahan  to  become  circula¬ 
tion  manager  of  the  Chicago  Daily 
Journal. 

Frsuicisco.  T  h  e  Page  joined  the  Daily  News  in 

company  will  be  January,  1926,  coming  from  the  Chicago 
ready  for  opera-  Evening  American  where  he  started  as 
tion  Oct.  1,  when  ap  office  boy  in  the  delivery  department 
^.s  and  worked  up  to  the  positions  of  dis¬ 
it  will  represent  ^^’ct  manager  and  manager  of  suburban 
*  circulation. 


>rge  H.  Payne,  Inc.  with  Office*  at 
Lo*  Angela*  and  San  FrancUco 
Will  Repre*ent  Pacific 
Coa*t  New*paper* 


the  list  of  papers 

in  the  national 
jW  field  will  be  an- 
w  iV  nounced.  The 
company  will  be 
g  known  as  George 
*  H.  Payne,  Inc. 

Frank  R.  Margc- 

'  „  „  son.  vicc-presi-  bocker  Men’*  Shop*  in  New  York 

Geo.ce  H.  Patni  dent ;  and  George  r-  u  uu  *  c;iu  *• 

*F. .Schroeder,  Goldemith  of  Stlber*tein 

secretary  and  treasurer,  Mr,  Payne  was  '  ”  ; 

for  five  years  advertising  manager  of  the  Bert  Goldsmith,  vice-president  of  Al- 
old  H'isconsin  State  Journal.  He  has  fred  J.  Silberstein,  Inc.,  New  York  ad- 
also  been  business  manager  of  La  Fol-  vertising  agency,  went  to  newspaper 
lette’s  Weekly  and  business  manager  of  offices  for  inspiration  when  he  coined  a 
the  Holyoke  Telegram.  For  the  last  16  new  i*rase  to  be  used  by  a  client  for 
years  he  has  been  in  the  newspaper  repre-  advertising  purposes.  The  phrase 
sentative  business,  the  past  nine  of  which  “Edited  Haberdashery”  ajmeared  for  the 
he  has  been  president  of  the  G.  Lx>gan  first  time  this  week  in  Uie  advertising 
Payne  Company.  of  the  Knickerbocker  Men’s  Shops  in 

Mr.  Margeson  has  been  advertising  New  York  newspapers, 
manager  of  various  west  coast  publica-  It  is  defined  as  “a  new  system  of 
tions  and  has  for  the  past  12  years  been  selecting  haberdashery  based  on  the 
with  King  Features  Syndicate,  Inc.,  and  news  editing  methods  of  leading  New 
International  News  Service.  Mr.  York  newspapers.”  The  copy  further 
Schroeder  has  been  associated  with  the  defines  “to  edit”  as  “to  select  the  best 
G.  Logan  Payne  Company  for  14  years  from  a  vast  mass  of  material.  Thus, 
and  is  former  treasurer  of  that  firm.  Edited  Haberdashery  is  the  best  haber- 
james  T.  Crowell,  who  is  assisting  dashery  of  the  present  moment— pre- 
Mr.  Payne  in  organizing  the  new  com-  sented  to  save  your  time  and  money, 
pany  and  will  be  one  of  his  partners,  has  and  to  guarantee  your  judgment.” 
been  connected  with  various  west  coast  The  first  full  page  advertisement  is 

newspapers.  illustrated  with  a  picture  of  a  copy  desk. 


AGENT  COINS  PHRASE 
FOR  STORE  SYSTEM 


Three  Outstanding  Broad- 
casting  Stations  and 

A  highly  receptive  Radio  audience 
make  NASHVILLE  one  of  the  best 
RADIO  MARKETS  in  the  SOUTH 


The  Nashville  Banner  is  justly  proud  of  its  record 
in  developing  the  wonderfully  prosperous  Radio 
Field  of  Mid-Tennessee. 


Serving  a  happy  prosperous  section  and  serving 
it  well  in  the  field  of  radio  has  placed  the  Nashville 
Banner  in  the  front  ranks  of  “radio  active”  news¬ 
papers.  ; 


Small  wonder  that  the  Nashville  Banner  has  led 
the  field  in  the  ratio  of  three  to  one  for  the  past  18 
months  in  both  Local  and  National  Radio  Lineage. 


NASHVILLE’S 
2nd  Annual 


RADIO 

SHOW 


The  Nashville 
Banner  is 
equipped  t  o 
render  manu¬ 
facturers  and 


agencies  d  i  s- 
tinct  service  in 
the  Radio 
Field. 


Sponsored  by  the 

“NASHVILLE 
BANNER” 
Oct.  2nd,  3rd,  4th 

make  Reservations 
NOWl 


DAIUES  USE  PLAYER  BOARDS 

The  Denver  Post  and  the  Denver  Rocky 
Mountain  News  played  the  four  critical 
games  between  the  New  York  Yankees 
and  the  Philadelphia  Athletics  on  their 
electrical  player  boards  last  week.  Fans 
watching  the  games  blocked  traffic  in  the 
streets  on  which  the  newspaper  offices 
are  located. 


The  NASHVILLE  BANNER 


National  Representatives : 

Reynolds,  Fitzgerald,  Inc. 

NEW  YORK  CHICAGO  PHILADELPHIA 

LOS  ANGELES  SAN  FRANCISCO 


JOEL  C.  HARRIS,  JR.,  Atlanta,  Southern  Repreaentative 


> 


Wiring  back 
of  tho  eotf 
troi  boarda  and 
diai  ribuiioa 
nwitcKbomrda 


Scott  atratght^unit  proaaoa  at  tha  If,  Y,  Daiiy  Graphic — two  doobta-aoMtuptaa 


|A  Press  Room 

Worth  Visiting 


Control  board,  on  a  railed-in  iaUmty 
at  iha  Graphic  proaaroom 


The  next  time  you  are  in  New  York,  it  will  be  well 
worth  your  time  to  accept  the  Daily  Graphic’s  invitation 
to  inspect  its  new  plant  operated  throughout  by  General 
Electric  equipment. 

In-  the  particularly  well-arranged  and  well-lighted 
pressroom  you  will  find  a  row  of  twelve  Scott  high-speed 
units  with  four  pairs  of  folders.  These  presses  are 
operated  by  four  G-E  100-h.p.  d-c.  drives,  of  massive 
construction  and  specially,designed  for  high-speed  news¬ 
paper  presses  in  metropolitan  offices. 

Four  100-h.p.  G-E  controls,  arranged  for  paralleling  in 
pairs,  are  installed  on  the  gallery  at  the  side  of  the  press¬ 
room,  while  G-E  cylinder  brakes  are  mounted  on  the 
press  units.  Back  of  the  control  boards  is  the  main 
distribution  switchboard. 

The  excellent  wiring  and  installation  work  disclose 
several  novel  features  that  make  for  reliability. 

As  evidenced  by  the  accompanying  photographs  the 
entire  plant  reflects  the  most  modern  practice  in  press 
drive  and  control 


On#  of  tho  lOO^Kp.  drivoa  on  tho  Scott  proaaoa 


When  you  specify  O-E 
Motorized  Power,  G-E 
specialists  study  your  elec¬ 
tric  drive  problem,  recom¬ 
mend  the  form  of  drive  best 
suited,  select  the  proper 
motor  or  motors  from  the 
extensive  G-E  line,  and  the 
suitable  G-E  control  equip¬ 
ment.  This  complete  service 
is  readily  available  at  your 
nearest  G-E  office — or 
through  your  machinery 
manufacturer. 


htorized  "Power 

—fitted  to  every  need 


N.  Y.,  SALES  OFFICES  IN  PRINCIPAL  CITIES 


Publiiher  and  The  Fourth  Estate  for  September  22, 


AUGUST  LINAGE  SHOWS  GAIN  IN  38  LARGE  CITIES 


PX)R  the  first  time  in  many  months,  total  daily 
newspaper  linage  carried  by  150  newspapers  in 
38  large  cities  showed  a  larger  total  than  in  the 
same  month  last  year,  according  to  the  August  totels 
compiled  by  the  New  York  Evening  Post  Statistical 
Department  and  Editob  &  Pubushee.  The  tables 
follow :  • 


38  cities  listed 
150  papers  listed 


25  show  (rain 
74  show  ^in 
2  DO  comparison 


13  show  loss 
74  show  loss 


New  York  ... 

Chicago  . 

Philadelphia 

Detroit  . 

Cleveland  . . . 
St.  Louis  . .. 

Boston  . 

Baltimore  . . . 
Lot  Angeles  . 

Buffalo  . 

San  Francisco 
Milwaukee 
Washington  .. 
Cincinnati 
New  Orleans 
Minneapolis  . 

Seattle  . 

Kansas  City  . 
Indianapolis 

Denver  . 

Providence  . . . 
Columbus  .. . . 
Louisville  .... 
St.  Paul  .... 

Oakland  . 

Omaha  . 

Memphis  . . . . 

AUanta  . 

Newark  . 

Pittsburgh  . . . 

Portland  . 

Rochester  . . . . 
Long  Beach . . 
Richmond  . .  ■ 

Dayton  . 

Houston  . 

Des  Moines  .. 


11,071,659  11,489,969 

6.271,917  6,334,983 


5,073339 

4,441,556 

3,368,025 

3,420,800 

4,090,114 

3,312,972 

5,813,976 

2,724,909 

3,954,080 

2,561,484 

3,396,091 

2.959,124 

3,192,681 

2,677,905 

2,725,890 

3,110,900 

2,485,425 

2,538,599 

2,270,451 

2,978,067 

2,428,581 

2337.914 

2,405,928 

1,694,336 

2,255,054 

2,694,098 

2,654,624 

3,278,213 

2,673,608 

2.739345 

1,539,993 

1,753,262 

2.305.772 

2,547,650 

1,424,595 


5,516,817 

4,086.250 

3,235375 

3,309,580 

4,039,229 

3,207,816 

5,952,128 

2.640372 

3,932,376 

2,482,539 

3.608.529 

2.964.906 
3,191,850 
2,616,951 
2.624,412 
2,738,178 
2,610,333 
2,399.132 
2,230,640 
3,033,001 

2.387.870 
2,177,448 
2,219.882 
1.371,440 
2,283,862 
2,375.039 
2,667,396 

3.410.529 
2,646,602 
3,056,421 

1.281.906 
1,661,188 
2.456.972 

2.417.870 
1,334.730 


418,310  Lost 
63,066  Loss 
442,978  Lost 
355,306  Gain 
132,750  Gain 
111,220  Gain 
50,885  Gain 
105,156  Gain 
138,152  Lots 
84,637  Gain 
21,704  Gain 
78,945  Gain 
212,438  Loss 
5,782  Lott 
831  Gain 
60,954  Gain 
101,478  Gain 
372,722  Gain 
124,908  Loss 
139,467  Gain 
39,811  Gain 
54,934  Lott 
40,711  Gain 
60,466  Gain 
186,046  Gain 
322.896  Gain 
28.808  Lott 
319.059  Gain 
12,772  Lots 
132.316  Loss 
32,006  Gain 
316.997  I..ost 
258,069  Gain 
92.074  Gain 
151.200  Loss 
129,780  Gain 
89,865  Gain 


Totals  . 121.318.540  120,042.121 

Note  references  under  individual  newspaper 

NEW  YORK 


1.276.419  Gain 
lineage. 


1928 

1927 

American  . 

805.652 

864.868 

Herald  Trib . 

.  1.187,026 

1.181,204 

Timet  . 

.  1.910.900 

1.920.182 

V/orW  . . 

968.504 

1,113.448 

•Mirror  fub.)  . 

111.316 

160,720 

News  (tab.)  . 

640.874 

607,142 

•Eve.  Graphic  . . . 

187,674 

216.296 

•Eve.  Journal  .... 

837.750 

833,764 

•Eve.  Post  . 

314.392 

302,626 

•Eve.  World  . 

530,072 

617,478 

•Sun  . 

940.604 

955,432 

•Telegram  . 

362,260 

435,992 

B’kiyn  Eagle . 

.  1,232.200 

1,152,166 

B’klyn  Times  .... 

345.084 

345.920 

Sundard  Un . 

324.902 

372.922 

Home  Newt  (Bronx)  372,449 

409.809 

Totals  . 

..  11.071.659 

11.489.969 

CHICAGO 

1928 

1927 

•Daily  News . 

.  1.459.845 

1.431.693 

Tribune  . 

.  2.063.571 

2.267,151 

Herald-Exam . 

.  793.614 

836.010 

•Post  . 

725,706 

376,935 

•American  . 

.  1,024.131 

929,301 

•Journal  . 

205,050 

493,893 

Touts  . 

..  6.271,917 

6.334,983 

PHILADELPHIA 

1928 

1927 

Inquirer  . 

.  1,185,600 

1.305.260 

Record  . 

583.740 

645.790 

Ledger  . 

.  786.605 

932.148 

•Eve.  Ledger  .... 

807,158 

930,045 

•Bulletin  . 

.  1.288.776 

1.277.564 

116,585 

•News  . 

421.960 

309.425 

ToUls  . 

. .  5.073,839 

5.516.817 

Sun  discontinued 

February.  1928. 

DETROIT 

1928 

1927 

News  . 

, .  2.309,874 

2,149.714 

Timet  . 

,.  1.073.254 

860,300 

Free  Press . 

.  1.058.428 

1,076.236 

ToUls  . 

.  4.441.556 

4.086,250 

CLEVELAND 

1928 

1927 

Plain  Dealer . 

.  1.239.975 

1,276.875 

Newt-Leader  . 

897,975 

857.625 

•Press  . 

.  1.230,075 

1,100,775 

ToUls  . 

.  3.368,025 

3,235.275 

ST.  LOUIS 

1928 

1927 

Post-Dispatch  . 

.  1.605,800 

1,659.280 

Globe-Dem . 

899.400 

950.400 

•SUr  . 

600.900 

436.200 

•Times  . 

314.700 

263,700 

Total . 

.  3.420.800 

3.309,580 

BUFFALO 

1928 

1927 

Courier  . 

.  708.809 

713,972 

Times  . 

875.531 

860,644 

•News  . 

.  1,140,569 

1,065,656 

ToUls  . 

.  2,724,909 

2,640,272 

59.216  Loss 
5.822  Gain 
9,282  I.ots 
144,944  Loss 
49.404  Ix>ss 

33.732  Gain 
28.622  Loss 

3.986  Gain 
11,766  Gain 
87.406  Loss 
14,828  Lost 

73.732  Usi 
80,034  Gain 

836  Loss 
48.020  Lost 
37.360  Lost 


28.152  Gain 
203,580  Lost 
42,396  Loss 
348,771  Gain 
94.830  Gain 
288,843  Lots 


119,660  Lots 
62,050  I.ots 
145.543  Loss 
122,887  Loss 
11.212  Gain 
116,585  Lots 
112,535  Gain 


442.978  Lots 


160,160  Gain 
212,954  Gain 
17.808  Lott 


36,900  Loss 
40,350  Gain 
129,300  Gain 


53,480  Loss 
51.000  Loss 
164.700  Gain 
51.000  Gain 


111,220  Gain 


5.163  Lost 
14,887  Gain 
74,913  Gain 


84,637  Gain 


*No  Saaday  sditiaa. 


1928 

1927 

Herald  . 

964,971 

1,007,968 

42.997  Loss 

Globe  . 

1,105,056 

1.061.939 

43,117  Gain 

Pott  . 

896,977 

785,203 

111,774  Gain 

Advertiser  . 

306.764 

•315,402 

8,638  Loss 

•American  . 

348,659 

392,464 

43,805  Loss 

•Transcript  . 

467,687 

476,253 

8,566  Loss 

Totals  . 

.  4,090.114 

4,039,229 

50,885  Gain 

LOS  ANGELES 

1928 

1927 

Tinws  . 

.  1,714,902 

1,825.474 

110,572  Loss 

Examiner  . 

.  1,527,246 

1.582.532 

55,286  Lots 

•Express  . 

715,218 

714,014 

1,204  Gain 

•Herald  . 

.  1,192,394 

1.231.426 

39,032  Lost 

•Record  . 

377.636 

374.164 

3,472  Gain 

Newt  (Ub.)  . 

286,580 

224,518 

62,062  Gain 

Totals  . 

.  5,813,976 

5.952,128 

138,152  Lost 

MILWAUKEE 

1928 

1927 

Toumal  . 

.  1,311.475 

1.226.442 

85,033  Gain 

y^tinel  . 

479,942 

537.963 

58,021  Loss 

•I-eader  . 

150.652 

148.721 

1.931  Gain 

•Wit.  News  . 

619,415 

569.413 

50.002  Gain 

ToUls  . 

.  2,561.484 

2,482,539 

78,945  Gain 

WASHINGTON 

1928 

1927 

SUr  . 

.  1.838.754 

1.855.290 

16.536  Lott 

Post  . 

589.386 

615,899 

26.513  Loss 

•Eve.  Times  . 

452.993 

.  533,370 

80.377  Lost 

Herald  . 

.  328.185 

428.911 

100.726  I-ots 

•Eve.  News  (Ub.). 

186.773 

"•175,059 

11.714  Gain 

Totals . 

.  3.396.091 

3.608,529 

212,438  Lost 

CINCINNATI 

1928 

1927 

•Post  . 

678.482 

699.594 

fl.ll2  Lots 

•Times-Sur  . 

.  1,079.204 

1.062,908 

16,296  Gain 

Enquirer  . 

965.020 

972.608 

7,588  Lost 

Tribune  . 

236.418 

229.796 

6.622  Gain 

Totals  . 

.  2.959.124 

2.964,906 

5,782  Lots 

NEW  ORLEANS 

1928 

1927 

Timet-Picay  . 

.  1,376.772 

1.402.161 

25.389  Ixnt 

Item  . 

688.82.1 

721.221 

32.398  Lots 

Sutes  . 

601.145 

626.039 

22,894  Loss 

•Tribune  . 

523.941 

442.429 

81,512  Gain 

ToUls  . 

.  3.192.681 

3.191.850 

831  Gain 

MINNEAPOLIS 

1928 

1927 

Tribune  . 

.  1.058.372 

1.063.385 

5.013  I-oss 

Journal  . 

.  1.098.647 

1,083.557 

15.090  Gain 

‘SUr . 

520.886 

470.009 

50.877  (min 

Totals  . 

.  2.677,905 

2.616.951 

60.954  Gain 

SEATTLE 

1928 

1927 

Times  . 

.  1,363.446 

1.233.456 

129.990  Gain 

Post-Intellig . 

870.828 

872.270 

1,442  Lost 

•SUr  . 

491.616 

518.686 

27,070  Lots 

Touts  . 

.  2.725.890 

2,624.412 

101,478  Gain 

INDIANAPOLIS 

1928 

1927 

•News  . 

.  1,246.083 

1.310.355 

64,272  Lots 

SUr  . 

.  810.180 

937,767 

127,587  Lost 

•Times  . 

429,162 

362,211 

66,951  Gain 

ToUls  . 

.  2,485.425 

2,610,333 

124,908  Lets 

DENVER 

1928 

1927 

News  . 

.  610,565 

738.660 

128,095  Loss 

Post  . 

.  1,113.809 

733.280 

380.529  Gain 

•News  . 

474.035 

558.240 

84,205  Lott 

•Post  . 

340,190 

368,952 

28,762  Loss 

ToUls  . 

.  2,538.599 

2.399,132 

139,467  Gain 

PROVIDENCE 

1928 

1927 

Journal  . 

688.530 

679.909 

8,621  Gain 

•Bulletin  . 

.  1,024.926 

978.660 

46.266  Gain 

Tribune  . 

253,532 

280,386 

26,854  Lots 

•News  . 

303.463 

291,685 

11.778  Gain 

Totals . 

.  2.270,451 

2.230,640 

39,811  (kin 

COLUMBUS 

1928 

1927 

Dispatch  . 

.  1.545.118 

1,506,030 

39,088  Gain 

Journal  . 

549.395 

607,192 

57.797  Lott 

•Citizen  . 

883.554 

919,719 

36,225  Lots 

Touts  . 

.  2,978.067 

3,033,001 

54,934  Lots 

LOUISVILLE 

1928 

1927 

Courier-Tournal  . . . 

,  940.549 

978.921 

38,372  Lots 

Herald-Post  . 

.  607.156 

559.921 

47,235  Gain 

•Times  . 

880,876 

849.028 

31,848  Gain 

ToUls  . 

.  2,428,581 

2,387,870 

40,711  Gain 

ST.  PAUL 

1928 

1927 

•Dispatch  . 

768,810 

741,972 

26(838  Gain 

Pioneer  Press . 

809.256 

752,850 

56,406  Gain 

News  . 

659.848 

682,626 

22,778  Loss 

Totals  . 

.  2,237,914 

2,177,448  . 

60,466  Gain 

OAKLAND 

1928 

1927 

Tribune  . 

.  1,558.186 

1.391.446 

166.740  Gain 

•Post-Inquirer  .... 

847,742 

755,496 

92,246  Gain 

Times  . 

72,940 

72,940  Lost 

Totals  . 

.  2,405.928 

2,219,882 

186,046  Gda 

SAN  FRANCISCO 


'Bulletin 
•Call  .... 
Chronicle 


Sun  . 

•Evg.  Sun  . 

American  . 

•News  . 

•Post  (Ub.)  . 


1928 

486,556 

727,584 

857,724 

1.271.424 

610,792 

1927 

425,978 

799,694 

818,664 

1.283.394 

604,646 

60,578  Gaia 
82.110  Lots 
39,060  Gaia 
11.970  Lom 
6.146  Lom 

3.954.080 

3.932,376 

21,704  Gaia 

BALTIMORE 

1928 

1,085,194 

1.201,956 

140,977 

564.163 

320,688 

1927 

1.131,676 

1,066,945 

199,677 

540.062 

269,456 

46.482  Lom 
135,005  Gaia 
58.700  Ims 
24,101  Gaia 
51,232  Gaia 

3,312,972 

3,207,816 

105,156  Gaia 

Baltimore  Daily  American  suspended  publication  April  1, 
1928.  and  Sunday  lineage  only  is  carried  for  both  years  abase; 
Daily  American  in  August,  1927,  carried  215,595  lines. 

OMAHA 

1928  1927 

World  Herald  .  971.726  858.228  113,498  Gait 

Bee-Newt  .  722,610  515,956  206,654  Gaia 


Totals  .  1.694,336  1.371.440 

BIRMINGHAM 

1928  1927 

Age-Herald  .  660.086  459,872 

Newt  .  1.353.842  1,243,102 

•Post  .  539,210  468,958 


200,214  Gaia 
110,740  Gail 
70,252  Gait 


Totals .  2.553,138  2,171,932  381.206  Gaia 

The  Sunday  Age-Herald  was  merged  into  the  Sunday  News 
n  Tune  I,  1927.  The  above  fibres  for  the  Age-Herald  ftt 
928  and  1927  cover  the  daily  edition  only. 

RICHMOND 


•News-I.eader  . 
Timea-Dispatch 


41,912  Gait 
50,162  Gait 


1,753,262  1,661,188 

DAYTON 

1928  1927 

1,108.436  1,173.046 

747,278  763,462 

450,058  520,464 


64,610  Low 
16,184  Loti 
70,406  Loti 


Chronicle  . . . , 
Post-Dispatch 
•Press  . . 


2,305,772  2.456,972 

HOUSTON 

1928  1927 

1,041,866  986,440 

920,192  874,846 

585.592  556.584 


55,426  Gait 
45,346  Gaia 
29,008  Gait 


Register 

•Tribune 


2,547,650  2,417,870 

DES  MOINES 

1928  1927 

652,880  628,218 

771,715  706,512 


24,662  Gaia 
65,203  Gtia 


Constitution 
Georgian  . . 
Journal  .... 
Totals  . 


1,424,595  1,334,730 

ATLANTA 

1928  1927 

870,400  715,977 

641,168  601,128 

1.182,530  1,057,934 

.  2.694.098  2.378,'639 

KANSAS  CITY 


89,865  Gaia 


154.423  Gaia 
40.040  Gait 
124,596  Gait 
319,059  Gait 


Journal  . 

'Post  . 

Star  . 

•Timet  (A.  M. 


1928 

420.279 

496,072 

1.404.788 

789,761 


1927 

399.738 

328,674 

1.274.300 

735,466 


20,541  Gail 
167,398  Gaia 
130,488  Gais 
54.295  Gaia 


Totals . 


3,110,900  2.738,178 

MEMPHIS 


Commercial  Appeal.. 

•Appeal  . 

•Press-Scimitar  .... 


1928  1927 

1,046.136  1,007,265 

571,498  627,480 

637,420  649,117 


38.871  Gait 
55,982  Loti 
11,697  Uxi 


Touts  .  2.255,054  2,283,862 

NEWARK,  N.  J. 

1928  1927 

Ledger  .  445.998  424,525 

•New .  1,474,494  1,505.715 

•Sur-Eagle  .  734.132  737,156 


21,473  Gail 
31.221  Un 
3,024  hm 


Prett-Tdegrara 
Sun  . 


.  2,654,624  2.667.396 

LONG  BEACH.  CAL. 

1928  1927 

.  975,317  913.013 

.  564,676  368.893 


62.286  Gah 
195.783  Gili 


...  1,539,993  1,281,906 

PORTLAND,  ORE. 


258.069  Gah 


•New . 

Oregonian  .... 
Oregon  Journal 
•Telegram  . . . . 


68.166  Lan 
76,584  Urn 
124.334  Vm 
296,106  Gan 


TotaU  .  2,673,608  2,646,602 

PITTSBURGH 

1928  1927 

•Post-Gaxette  .  538.593  514,239 

Pres .  1,685.446  1.807,386 

Sun-Tdegraph  .  1,054,174  1.088,904 


27,006  Gsh 


24.354  Gdi 
122,940  Lo» 
34.630  U» 


Totals  .  3.278.213  3,410,529 

ROCHESTER.  N.  Y. 

1928  1927 

Jonmal-American  ...  719,584  795,129 

Democrat  ir  Chronicle  1,070,964  1,286,866 

•Times-Union  .  948,877  974,426 

Totals  . -..  2.739,425  3.056,421 


132.316  Wi 


75.545  10 
215.802  10 
25.549  10 
316,997  U0 


•  •N 
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PLAIN 


COLLODION 

FOR  NEGATIVE  MAKING 

Photo-lithographers  using 
"  wet  plates  and  photo¬ 
engravers  would  do  well 
to  try  this  Collodion  and 
note  the  better  results 
obtainable  with  its  use. 


■* 'm 

-a  i® 

|i:>LWAY«  KEtp  bottle  CqRKE£__^ 

“COLLODION 

FOR  NBOAmr.  MAKINC; 

'Sl^*****  «■"»«*»  W  nr«<^tit  •♦id 

laAjw  mil  miAr  •»«  *d  tmidfT 

i  CHEMCO.  Inr 

'  tMUnaTM'-siMi »  I 

ESkr  HBW  TOMK  t  n\ 

IM'  |AMtilTIMU»f.U«HiVi  . 

Bb  toS*i»iAiiD.‘  nrw  Y»mi»  „ 


We  are  prepared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 

CHEMCO  INC. 

205  West  39th  St.  New  York  City 


KBizckI 


JCahoratories: 

Glen  Cove,  Long  Island 
?  New  York 


'^Si 
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DURSTINE  OPENS  DOOR  OF  ADVERTISING 
‘TRICK  CABINET^*— SHOWS  IT  EMPTY 

Agency  Executive  Reveals  Practical  Men  Doing  a  Practical  Job 
Without  Mystery  or  “Wizardry”  in  New  Volume  “This 
Advertising  Business” — Graphs,  Charts  Omitted 

By  EUGENE  McGUCKIN 

Pretident,  The  Eugene  McGuckin  Company,  Philadelphia 


DOY  S.  UUKSTINE,  in  his  newest 
^volume,  “This  Advertising  Business," 
does  a  signal  service  to  the  nation’s  ad¬ 
vertising  profes¬ 
sion  —  to  every 
buyer  and  sel¬ 
ler  of  advertis¬ 
ing  and  to  every 
reader  of  adver¬ 
tising. 

He  lifts  the 
veil  surrounding 
a  business  that 
many  persons 
have  been  wont 
to  regard  as 
something 
elusively  mysteri¬ 
ous  and  lets  his 
readers  peep  be¬ 
hind  the  scenes  of 
the  advertising  agency.  He  opens  the 
agency  door  in  a  frank  and  delightfully 
interesting  way  and  lets  in  the  light  so 
that  all  who  look  may  see. 

And  lo!  the  reader  beholds — not  a 
mystery  palace  filled  with  trick  cabinets 
or  Houdini-like  contraptions  —  but  a 
group  of  earnest  and  hardworking  men 
and  women  of  the  type  one  sees  in  the 
well-regulated  office  of  any  industry  or 
business.  Real,  human  people,,  all  of 
them,  and  practical.  And  all  of  them 
doing  a  very  conscientious  job. 

Advertising  often  is  regarded  as  some¬ 
what  of  a  phenomenon  and,  by  some,  it 
even  has  been  put  in  the  category  of 
professions  dependent  upon  individual 
“slickness. ’’  As  a  matter  of  fact,  there  is 
nothing  more  mysterious  about  the  pro¬ 
fession,  its  purposes  and  its  practices 
than  there  is  about  the  profession  of 
medicine  or  the  law  or  any  other  of  the 
recognized  professions. 

“It’s  the  hardest,  most  interesting, 
most  exasperating,  satisfying,  worth¬ 
while  and  exciting  business,”  says  Mr. 
Durstine. 

And  then  he  goes  on  to  show  his 
readers  just  why  this  is  true,  by  a  very 
frank  discussion  of  advertising,  empha¬ 
sizing  its  successes  and  telling  also  of 
some  advertising  failures.  Yes,  there 
have  been  failures  in  advertising.  Pa¬ 
tients  die,  sometimes,  despite  the  efforts 
of  tlie  most  skillful  physicians.  And  the 
nice  thing  alwut  Mr.  Durstine’s  writings 
is  that  he  does  not  go  out  of  his  way 
to  make  a  case  for  all  advertising  be¬ 
cause  he  happens  to  be  an  advertising 
man,  as  some  authors  recently  have  gone 
to  extremes  to  build  up  a  brief  against 
advertising  generally  by  recounting  a  few 
instances  which,  in  their  minds,  must 
apply  generally. 

It  is  refreshing  to  find  a  book  on 
advertising  that  reflects  the  thoughts  and 
experiences  of  such  a  prominent  repre¬ 
sentative  of  the  advertising  profession  as 
Mr  Durstine.  Former  president  of 
American  Association  of  Advertising 
Agencies,  whose  affiliated  members  orig¬ 
inate  and  place  more  than  80  per  ant 
of  this  country’s  national  advertising, 
Mr.  Durstine  is  an  active  executive  in 
one  of  the  larger  successful  agencies  and 
his  reputation  for  fair  dealing  and  con¬ 
scientious  effort  on  behalf  of  advertis¬ 
ing  generally  is  recognized  everywhere — 
both  in  and  out  of  the  profession.  He 
knows  advertising  and,  furthermore,  he 
knows  how  to  write  about  it  interest- 
inglv  and  in  plain,  readable  language. 

“This  Advertising  Business”  is  by  no 
means  a  textbook  on  advertising,  filled 
with  theoretical  injunctions  of  what  to 
do  and  what  not  to  do.  It  doesn’t  point 
to  which  roads  should  be  followed  to 
achieve  advertising  success  and  which 
to  avoid.  It  is  an  extremely  practical 
discussion  of  advertising  generally — a 
book  any  business  man,  any  student  or 
any  prospective  student  of  advertising  or 


any  reader  of  advertising  could  read  with 
much  profit — and  pleasure.  ' 

Mr.  Durstine  is  one  of  those  hard¬ 
working  executives  who  appreciates  that 
there  is  a  bit  of  humor  even  in  the  most 
staid  business  or  profession.  And  be¬ 
cause  he  does  recognize  the  “light  side” 
of  serious  business,  he  is  able  to  portray 
it  exceptionally  well  in  language  any  lay¬ 
man  can  readily  understand.  One  of  the 
best  chapters  in  his  book  is  that  headed 
“Must  We  Confer?”  in  which  he  lightly 
portrays  the  average  business  conference. 
Another  is  his  word-picture  of  the  typical 
business  lunch. 

You’ll  be  disappffinted  if  you  hope  to 
find  Mr.  Durstine’s  book  replete  with 
charts  and  maps  and  sample  “ads”  and 
such-like.  Indeed,  there  isn’t  even  a 
diagram  or  picture  in  the  whole  volume, 
to  Mr.  Durstine’s  credit. 

Those  who  regard  the  functions  of  an 
advertising  agency  as  merely  ffie  writing 
of  pretty  advertisements  and  then  “put¬ 
ting  them  in  magazines  and  newspapers” 
will  be  startled  to  learn  the  things  an 
advertising  agency  volunteers  and  carries 
out  for  its  clients — a  succession  of  serv¬ 
ices  that  the  average  layman  would  con¬ 
sider  as  far  removed  from  advertising 
service  as  baseball  is  from  swimming. 
Yet  in  one  chapter  of  Mr.  Durstine’s 
book  headed  “Incidents  of  .\gency  Serv¬ 
ice,”  he  mentions  dozens  of  instances  of 
services  which  those  not  acquainted  with 
advertising  agency  work  might  consider 
unusual,  but  which  arc  all  in  the  day’s 
work  I 

For  example:  interviewing  Chinamen 
on  the  proper  type  of  bank  leaflet  to  pre¬ 
pare  for  a  bank’s  foreign  division;  locat¬ 
ing  Oliver  1  wist  costumes  for  a  store 
demonstration  of  a  client’s  products ; 
tabulating  sports  events  throughout  Eu¬ 
rope  for  a  travel  advertiser;  analyzing 
the  correspondence  received  by  important 
women’s  magazines  to  determine  actual 
reader-response  in  certain  subjects;  buy¬ 
ing  all  the  packed  cookies  in  the  market 
to  learn  metliods  of  packing,  price  and 
attractiveness  of  display,  and  so  on. 

Mr.  Durstine  tells  the  history  of  ad¬ 
vertising,  its  growth  and  development ; 
its  influence  in  industry  and  on  prtiduc- 
tion;  its  economies  and  the  economies  it 
effects  for  the  manufacturer  and  the  con¬ 
sumer.  He  discusses  the  paid  testimonial, 
now  so  much  in  vogue,  and  its  standing. 
He  talks  interestingly  of  new  advertising 
accounts  and  of  agency  participation  in 
this  new  business.  He  answers  critics 
of  advertising  in  a  conclusive  manner  and 
talks  of  the  influence  of  radio  in  adver¬ 
tising.  In  fact,  the  whole  advertising 
profession  is  held  up  to  the  light  and 
impartially  analyzed,  with  no  attempt  at 
propaganda  or  dogma  but  with  a  vein 
of  sincerity  that  is  refreshing  and  a  touch 
of  humor  that  is  delightful. 

In  a  word,  Mr.  Durstine  in  “This 
Advertising  Business”  has  made  a  dis¬ 
tinct  contribution  to  business  literature — 
one  that  likely  will  become  as  widely  read 
and  as  oft-quoted  as  his  other  important 
volume  on  advertising — “Making  Adver¬ 
tisements  and  Making  Them  Pay”  which, 
before  his  latest  book,  was  generally  con¬ 
ceded  to  be  “the  most  readable  book  on 
advertising.” 

The  advertising  profession  owes  a  vote 
of  thanks  to  Mr.  Durstine.  Business 
executives  and  laymen  generally  will 
agree  after  reading  “This  Advertising 
Business”  that  he  certainly  deserves  it 


New  Albert  Frank  Executiva 

Charles  C.  Greene,  formerly  connected 
with  the  advertising  and  sales  department 
of  American  Bond  &  Mortgage  Com¬ 
pany,  Chicago  office,  for  the  last  five 
years  as  advertising  manager,  is  now 
associated  with  .Mbert  Frank  ft  Co 


Redfield  with  Cburchill-Hall 

E.  Benjamin  Redfield,  Jr.,  has  joined 
Chutchill-Hall,  Inc.,  advertising  agency, 
New  York.  Mr.  Redfield  has  previously 
bt^  with  the  advertising  department  of 
Liberty,  Phoenix  Mutual  Life  Insurance 
Company,  and  Carletor  &  Hovey  Com¬ 
pany. 


New  Green  Account 

Alberta  Mills,  Inc.,  has  appointed  the 
Philadelphia  office  of  the  Charles  C. 
Green  Advertising  Agency  to  direct  its 
advertising  of  Qimax  sun  bath  suits. 


Has  Cigar  Account 

K.  Sachs  &  Sons,  Brooklyn  independent 
cigar  manufacturers,  have  directed  Frank 
Kiernan  &  Co.  to  place  their  advertising. 
Newspapers  and  direct  mail  will  be  used. 

SCHAEFFER  LEAVES 
RANKIN  AGENCY 

Was  Ganoral  Manager  and  Space 
Buyer  for  Last  Three  Yeiuw  —  Has 
Been  21  Years  in  Business — Will 
Remain  in  Agency  Field 


HzBBBST  SCBABrrBB 


Herbert  R.  Schaeffer  has  resigned  as 
general  manager  and  space  buyer  of  the 
William  H.  Rankin  Company,  New  York 
advertising 
agency,  effective 
Sept.  15.  Mr. 
Schaeffer  t(Jd 
Editoti  &  Pub¬ 
lisher  he  intend¬ 
ed  to  take  a  short 
vacation  and  then 
would  be  ready  to 
announce  future 
plans.  He  in¬ 
tended  to  stay  in 
the  agency  busi¬ 
ness,  he  said,  de¬ 
claring  he  had 
several  proposi¬ 
tions  under  con¬ 
sideration. 

Mr.  Schaeffer  has  been  for  three  and 
a  half  years  with  the  Rankin  agency. 
He  has  been  21  years  in  the  agency 
field,  beginning  with  the  Charles  H. 
Fuller  Company  of  Chicago  in  1907.  In 
1908  he  had  his  first  experience  in  a 
space  buyer’s  department.  With  the 
Fuller  Company.  Mr.  Schaeffer  moved 
from  Chicago  to  the  Detroit  office  and 
from  Detroit  to  the  Toledo  office. 

In  1910  Martin  V.  Kelly  took  over  the 
Detroit  office  of  thq  F'uller  company  and 
started  operating  it  as  a  seperate  agency 
under  his  own  name.  Mr.  Schaeffer 
remained  with  Mr.  Kelly  until  1918  when 
he  resigned  to  join  the  navy.  With  the 
navy  he  saw  service  in  foreign  waters 
and  after  the  armistice  first  became 
the  New  York  representative  for  the 
Ghenier  Stereotype  Company.  Subse¬ 
quently  he  returned  to  the  agency  field 
to  be  associated  with  the  M.  P.  Gould 
Company  in  the  retail  drug  store  promo¬ 
tion  department,  until  he  joined  the 
Rankin  company. 


FOOTBALL 


Lawrence 

Perry 

starts  his 
coasHthcoast 
swing 
around  the 

colleges 


Perry  know*  mors  eoacku* 
ud  baa  Man  mor*  playan  ia 
action  tkan  any  otkar  writar. 


Special  foelbatl-eeaeon  offer 


CONSOLIDATED 
PRESS  ASSOCIATION 


NEW  FLORIDA  CITRUS  PLAN 


Clearing  House  Formed  and  Appra 
priation  of  $300,000  Decided  UpM 

Formation  of  the  Florida  Citrus  Qe#. 
ing  House  has  been  completed,  jof 
directors  meeting  last  week  voted  an  ad¬ 
vertising  appropriation  of  $300,000.  Sev- 
eral  agencies  submitted  plans  and  tk 
question  of  final  choice  was  left  open  for 
about  two  weeks.  The  directors  met  jt 
Winter  Haven,  Fla. 

.\mong  active  directors  are:  Allan  W. 
Walker,  Winter  Haven,  Fla.;  James  P. 
Swan,  Tampa,  Fla.;  Senator  Igow,  Ei» 
tis,  Fla.;  Capt.  H.  L.  Kramer,  Lecsburj, 
Fla.;  Commander  J.  A.  Griffin,  Tampa, 
Fla.;  John  Snivley,  Winter  Haven,  aal 
W.  H.  Mouser,  Orlando. 


Gossnrd  Reorganisad 

The  H.  W.  Gossard  Company  has  been 
reorganized  as  the  Associated  Apparel 
Industries,  Inc.,  and  will  be  the  operatic 
company  for  Gossard,  Nature’s  Rival, 
Jackson  Company  and  Modart  Compagy, 
all  corset  manufacturers.  Capitalizatioa 
has  been  increased  from  200,000  to  5001- 
000  shares  no  par  common  stock  and  the 
5,730  outsitanding  $100  par  shares  pre¬ 
ferred  have  been  retired. 


Agency  Men  to  Lecture 

Edward  D.  Nix  of  the  Gardener  Ad¬ 
vertising  Company  and  Frank  Boyd  of 
the  Frank  D.  Boyd  Advertising  Company 
will  lecture  at  Washington  University, 
St.  Louis,  this  fall. 


New  Production  Meneger 

Joseph  Schwartz  has  joined  ChurchiH- 
Hall,  Inc.,  New  York  agency.  Mr. 
Schwartz  was  formerly  in  the  production 
department  of  National  Bellas  Hess,  Ix 

*  - 

Named  Art  Director 

Rudolpdi  Schwartz  has  been  appointed 
art  director  of  the  New  York  office  of  tht 
Lyddon  ft  Hanford  Company,  advertisini 
agency. 


282,352 

was  the  average  net  paid  daily  j 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  is¬ 
sues)  for  the  month  of  ' 

August,  1928 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  -Au¬ 
gust,  1928,  was  186,915. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN  ■ 

Morning  Evening  Sunday  , 

HtflMIMMIHfllBHIliailtlltNMIlMlNfNIIIilllfllllllllllliilMMi 


Kiras 

does  not  ask  yce 
to  aign  a  ooa- 
tract.  It  has  no 
aalea  force  but  the  world  celebii’ 
ties  who  contribute  regularly  to 
ita  outpuL  It  has  been  a  syndi¬ 
cate  for  eighteen  years  and  is  stiO 
flonriahing.  It  has  far-flung  co» 
nectiona. 

101  MILK  street 
BOSTON.  MASS. 

I.  J.  Boadae,  Anna  M.  Ws/P 

■dItar.  Maaaaer. 


J 
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Population,  Wealth  and  Industty 
New  York’s  Claim  as  the  Country’s 

Major  Market 

Population,  Wealth,  and  Industry,  represents  the  ideal  unit  of 
measure  by  which  every  market  should  be  judged,  in  its  relation 
to  buying  and  consuming  power. 

In  population  New  York  State  ranks  first,  with  over  1  1,500,- 
000  inhabitants.  In  wealth  it  also  ranks  first,  being  estimated  at 
about  $40,000,000,000.  In  industry,  the  Empire  State,  according 
to  the  last  available  census  has  about  33,000  manufacturing 
establishments  employing  over  1 ,000,000  wage  earners  with  an 
annual  payroll  of  over  $1,500,000,000,  producing  manufactured 
products  valued  at  nearly  $9,000,000,000.  To  further  demon¬ 
strate  the  enormity  of  the  Empire  State’s  wealth,  we  find  that  New 
York  State,  in  1928,  paid  $646,523,122.81  in  Income  Taxes, 
which  is  more  than  one-fourth  of  the  taxes  paid  by  the  entire 
nation. 

One  can  readily  see  that  in  this  market  there  is  an  abundance 
of  wealth  and  buying  power.  It  is  not  a  question  of  “Will  the 
people  buy?”  but  “What  is  the  best  way  to  reach  these  buyers?” 

From  the  experience  of  seasoned  advertisers,  the  most  economical 
and  most  direct  way  is  through  the  daily  newspapers  listed  below. 


Olrcu- 

5,500 

10,000 

latlon 

Linea 

Linea 

** Albany  EveninK  Mawt . 

...(E) 

bl.lll 

.18 

,13 

**Albany  Knickerbocker  Preii . 

...(K) 

M.716 

.15 

,15 

**Alban7  Knickerbocker  Preee . 

...(B) 

56.169 

.17 

.17 

••Amiterdam  Recorder-Democrat  . . . 

...(E) 

7,534 

.04 

.04 

ttAubnm  Oitisan-Advertlear  Journal. 

...(E) 

10.111 

.065 

.055 

'■Brooklyn  Daily  Eacla  . 

...(E) 

60.5U 

.55 

.55 

"Brooklyn  Dally  Eacle  . 

...(8) 

96,635 

.U 

.95 

"Buffalo  Oonriar  Expreee . . 

...(M) 

130,551 

.55 

.U 

"Buffalo  Oourier  Ezpraat  . 

...(8) 

161,111 

.30 

.30 

"Buffalo  Eyeninc  Hawi . 

...(E) 

154,eu 

.30 

.30 

"Buffalo  Erenlnr  Timaa . 

...(E) 

115,534 

.54 

.54 

"Buffalo  Sunday  Timaa . 

...(8) 

131,915 

.94 

.94 

**0omlnr  Eyanlng  Leader  . 

...(E) 

9,447 

.00 

.05 

"Elmira  Btar-Oaaatta  Adyartlaar . . . 

(EAM) 

34,506 

.11 

.11 

"Oenaea  Daily  Timaa . 

...(E) 

5,936 

.04 

.04 

"OloTamTilla  A  Johnatown  Leader 

BepubUcan  . 

...(E) 

7,734 

.04 

.04 

"Ithnoa  Joumal-Kewa  . 

...(E) 

7,591 

.05 

.05 

"Jamaatourn  Moming  Poat  . 

...(M) 

11,946 

.04 

.065 

"Mount  Tamon  Daily  Argue . 

...(1) 

16,100 

.05 

.05 

Circu. 

9.500 

10,000 

lation 

Linoa 

Linea 

"Hawburgh-Beacon  Daily  Newa... 

....(E) 

15.653 

.08 

.06 

"Waw  Rochelle  8tandard-Btar . 

....(E) 

5.595 

.05 

.05 

"The  Bun,  Maw  York  . 

....(E) 

560.150 

.65 

.65 

ttMew  York  Timaa . 

...(M) 

405,707 

.85 

.588 

ttHew  York  Timaa . 

....(8) 

7C0.965 

1.15 

1.157 

"Maw  York  Herald-Trlbuna  . 

...(K) 

309,365 

.70 

.686 

"Mew  York  Karald-Tribnne  . 

....(8) 

396,766 

.75 

.785 

"Mow  York  World  . 

...(M) 

584.485 

.596 

.58 

"Mew  York  World . 

....(8) 

575.351 

.75 

.60 

"Maw  York  Eronlng  World . 

....(E) 

306.843 

.595 

.58 

"Mlagara  Palla  Oaaatte  . . 

....(E) 

55.855 

.08 

.07 

**PouffhkMpti9  Btsr  &od  Enterprise. 

....(E) 

13.011 

.06 

.06 

ttRocbaatar  Timaa-Vnion  . 

....(E) 

65.943 

.55 

.80 

"Troy  lUoord  . 

(MAE) 

58,718 

.07 

07 

"Utica  Obaarrar  Diapatch  . . 

....(E) 

35.673 

.09 

.09 

"Watertown  Standard  . 

....(E) 

17.889 

.07 

.07 

**  A.  B.  C.  Fublith«r*t  SUUni«nt.  March  31,  IMI. 
tt  Oovaramant  Btatamant.  March  81»  IMS. 
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YEAST  AD  COPY  USED 
RRST  AS  “NEWS” 


HOW  YEAST  “NEWS”  BECAME  ADVERTISING 


POSTUM  CONSOLIDATES 
WITH  CALUMET  HRM 


FleisclimanB  Company  Obtained  State- 
menu  from  Doctor*,  Sent  Them 
Out  as  Publicity,  Making  Ads 
of  Published  Stories 


Statements  commending  yeast  obtained 
from  European  medical  authorities  by  the 
Fleischmann  Qmipany  to  be  used  in  its 
advertising  were  first  sent  to  newspapers 
as  “news,"  it  was  revealed  this  week  by 
the  J.  Walter  Thompson  Company.  The 
“free  advertising”  was  sent  to  practically 
all  the  newspapers  of  the  country,  while 
the  paid  advertising  will  appear  m  a  list 
of  174  papers,  a  statement  issued  to 
Editor  &  Publisher  by  the  agency, 
showed. 

Richard  Dunne,  manager  of  the  media 
department,  was  asked  for  information  on 
the  Fleischmann  copy  by  Editor  &  Pub¬ 
lisher,  and  the  J.  Walter  Thompson 
Company  on  Sept.  18  issued  the  follow¬ 
ing: 

“That  extensive  research  upon  the  ther¬ 
apeutic  properties  of  yeast  has  been 
made  in  European  medical  centers  has 
been  generally  known  in  well-informed 
circles  for  many  years.  Realizing  the 
importance  of  this  research,  the  Fleisch¬ 
mann  Company  interviewed  a  number  of 
outstanding  European  medical  authorities 
and  secured  some  very  interesting  state¬ 
ments.  The  authorities  grated  the 
Fleischmann  Company  permission  to  use 
these  statements  in  the  Fleischmann  ad¬ 
vertising. 

“The  prominence  of  the  men  inter¬ 
view^,  and  the  nature  of  the  views  they 
held,  were  considered  so  interesting  that 
the  statements  were  passed  on  to  the 
newspapers.  The  statements,  in  whole 
or  in  part,  appeared  in  so  many  prominent 
newspapers  that  the  clippings  were  later 
incorporated  in  the  Fleischmann  adver¬ 
tising. 

"The  selection  of  advertising  media 
was  not  influenced  in  any  way  by  use  of, 
or  failure  to  use,  the  news  information. 
The  facts  were  sent  to  practically  all  the 
newspapers  in  the  country,  while  the  ad¬ 
vertising  campaign  will  appear  in  a  list 
of  174  papers,  which  is  substantially  the 
same  as  the  lists  used  heretofore  by  the 
Fleischmann  Company.  Not  only  was 
the  news  material  sent  to  and  used  by 
many  papers  which  will  not  carry  the 
Fleischmann  advertising,  but  a  number  of 
papers  which  did  not  use  the  news  facts 
at  all  will  be  included  in  the  advertising 
list.” 


AMERICAN  TOBACCO  TO 
STAY  IN  DAILIES 


Broadcast  Advertising  for  Lucky 
Strikes  Doesn’t  Mean  Change  in 
Policy,  Officials  Say,  Praising 
Newspaper  Space 


AssuraiKe  that  newspapers  would  con¬ 
tinue  to  be  the  backbone  of  the  American 
Tobacco  Company’s  advertising  program 
was  furnished  Editor  &  Pubusher  this 
week,  when  information  was  sought  fol¬ 
lowing  the  first  appearance  of  Lucky 
Strike  cigarettes  as  radio  “advertiser- 
entertainer.”  An  orchestra,  beating  the 
drum  for  this  cigarette  brand,  went  on 
the  air  last  week  for  the  first  time. 

At  the  moment,  there  is  no  newspaper 
advertising  appearing  for  Lucky  Strikes, 
but  W.  E.  Witzlaven,  assistant  advertis¬ 
ing  manager,  inform^  E^iTtn  &  Pub¬ 
lisher  that  this  suspension  ^as  only 
temporary.  Frank  Harwood,  advertis¬ 
ing  manager,  who  has  been  abroad,  is 
expected  to  return  Sept.  25,  and  will 
shortly  thereafter  announce  when  the 
newspaper  schedules  will  be  resumed,  it 
was  said. 

Mr.  Witzlaven  said  that  George  W. 
Hill,  president  of  the  American  Tobacco 
Company,  had  sent  a  telegram  to  a  long 
list  of  publishers  advising  them  that  the 
*  plan  to  broadcast  would  have  no  effect 
on  the  use  of  newspaper  space.  In  his 
i  telegram  (Wiarrtt  thc  American  To-.^ 
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\^ivilization  *s  curse 

\can  be  conquered^  says  famous  British  M.  D. 

in  press  interviews 
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SIR 

William  Arbuthnot  Lane 

B4UrL,  C  B. 
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tZ  FuEISCHMANN'g^j^EAST 
M  Health 


Ahove  advertisement  placed  in  174  dailies  after  many  papers  ran  copy  free. 


Executives  Announce  There  Will  Be  No 
Further  Advertisements  Attacking 
Other  Brands  of  Baking  Powder 
— 1 1  Companies  in  Merger 


Postum  Compsmy,  Inc.,  has  taken  over 
the  Calumet  B^ing  Powder  Company  of 
Chicago,  making  this  one  firm  now  the 
consolidation  of  11  former  individual  na¬ 
tional  advertisers. 

The  Calumet  company  is  said  to  be  the 
largest  distributor  of  baking  powder  in 
the  country  and  is  credited  with  having 
built  this  distribution  almost  entirely 
through  newspat^r  advertising.  In  1927, 
according  to  estimates  of  the  Bureau  of 
Advertising  of  the  American  Newspaper 
Publishers  Association,  Calumet  sjient 
$1,500,000  in  newspapers  as  against 
$103,699  in  magazines.  The  Sehl  Ad¬ 
vertising  Agency  of  Chicago  will  con¬ 
tinue  handling  the  Calumet  account, 
holding  a  contract  until  the  middle  of 
next  year.  The  first  change  announced 
as  a  result  of  the  merger  is  that  there 
will  be  “no  further  advertisements  at¬ 
tacking  other  brands  of  baking  powder.” 

The  Postum  Company,  of  whi^  Ralph 
Starr  Butler  is  advertising  manager,  has 
been  buying  up  the  businesses  of  other 
national  advertisers  during  the  past  sev¬ 
eral  years.  In  the  order  of  their  pur¬ 
chase,  the  fefliowing  companies  are  now 
owned  by  Posttun:  Jello  Company, 
Igleheart  Brothers,  Minute  Tapioca,  Wai¬ 
ter  Baker  Company,  Franklin  Maker 
Company,  Hellmann  Mayonnaise  Com¬ 
ply,  Sanka  Coffee  Company,  Log  Cabin 
Products  Company,  Cheek-Neal  Coffee 
Company  and  La  France  Manufacturing 
Company. 

Before  they  were  bought  by  Postum 
a  number  of  these  advertisers  were  big 
users  of  newspaper  space.  Postum  fa¬ 
vors  magazine  advertising.  The  only 
active  newspaper  account  at  the  present 
is  Log  Cabin  Products  Company. 

The  name  of  the  recently  acquired 
Qieek-Neal  Coffee,  it  was  announced 
this  week,  has  been  changed  to  Maxwell 
House  Products  Company,  Inc.  It  has 
-  moved  its  headquarters  to  New  York  and 


liacco  Company  had  always  favored  news¬ 
paper  advertising  and  would  continue  to 
do  90. 

Lucky  Strike  advertising  is  placed  by 
Lord  &  Thomas  and  Lo^n.  The  late 
Thomas  F.  Logan  was  an  authority  on 
radio  advertising,  and  once  declared: 

“Radio  is  an  extension  of  sales  en¬ 
ergy — a  rounding  out  process,  rather  than 
a  substitute.  The  printed  page  is  the 
firm  foundation  of  all  profitable  adver¬ 
tising.” 


Bristol-Myers  to  Expand 

The  Bristol-Myers  Company  has  en¬ 
tered  preliminary  negotiations  for  acqui¬ 
sition  of  the  Frederick  F.  Ingram  Com¬ 
pany,  makers  of  shaving  cream. 


AD'  TIPS 


Autln  r.  Bsmeot,  Ixo.,  S-143  General  Ifoton 
huildlng,  Detroit.  Handling  the  account  of  the 
OrittaU  Caaement  Window  Oompany,  10961 
Hearn  avenne,  Detroit,  mannfactnrera  of  case¬ 
ment  windows. 

OurreU  Dean  Mnrphy  Company,  85  Baat 
Wacker  drive,  Chicago,  will  ahortiy  prepare  a 
winter  list  of  newapapera  on  George  A.  Bormel 
Company,  packers,  Anutln,  Minn.  Also  nae  a 
few  metropolitan  citlea  on  the  Beiiable  Knit¬ 
ting  Company,  Milwaukee,  Wia. 

Canovar-lloonay  Company,  750  North  Michigan 
avenue,  Chicago,  may  make  up  a  Hat  In  the 
rear  future  on  Btromberg  Motor  Devices  Com¬ 
pany,  Chicago. 

Zoka  H.  Dnxkam  Company,  Tribune  Tower, 
Chicago.  Placing  the  advertiaing  of  Gage 
Rrothera  A  Go.,  18  Bo.  Michigan  avenue,  Chl- 
i-ago,  manufacturera  of  millinery. 

Eastman  Advartising  Company,  Vanconvm, 
B.  C.,  la  isaning  advertlaing  achedulea  to  a  list 
of  United  Btatee  papera  on  the  Consolidated 
Shingle  Company,  Vancouver. 

Pnllar  *  Bmith,  800  Bulkley  building,  Cleve¬ 
land.  Placing  the  account  of  the  Prints  Bleder- 
man  Company.  Ath  atreet  and  Lakealde  avenoe, 
aSClevaland,  to  advertlae  Ita  women's  wear, 

H.  W.  Xaator  A  Bona  Company,  14  East 
Jackaoa  boalevard.  Chicago,  arc  isaning  vary 
extensive  scbednles,  to  run  tfarengh  the  entire 
wiatet,.aa  Galgaiir«Crnnaaa  rnaatiany. 


Homer  McKee  Company,  Indianapolis,  may 
uae  some  newapapera  again  during  the  winter 
for  the  advertlaing  of  Bava  Salad  Oil,  made  by 
the  Van  Camp  Company,  Indlanapolia. 

Jordan  Advertlaing  Company,  MlnneapolU, 
may  do  some  advertising  In  a  small  Hat  of 
newapapera  on  Zephyr  Washed  Air  Company, 
Minneapolla. 

Lord  A  Thomas  and  Logan,  Ban  Francisco. 
Iiave  selected  the  flve  largest  cities  in  the 
United  States  for  a  newspaper  campaign  on  the 
California  Vineyards  Aasw-Iatlon.  San  Francisco, 
Tokay  pnaliicts.  Alto  nalng  a  few  metropolitan 
cities  for  the  Gillespie  Anto  Lanndry  Company. 
Chicago. 

W.  O.  McAdams  Company,  360  North  Michi¬ 
gan  avenue,  Clilcago,  Is  preparing  a  Hat  of 
newaitapera  on  Van  Camp  Company,  bean-hole- 
bean,  Indianapolis. 

H.  K.  McCann  Company,  (Reveland.  will  place 
advertlaing  In  some  selected  cities  for  the 
Piqua  Hosiery  Company,  PIqua.  Ohio.  Alto  ez- 
peri  to  handle  the  account  of  the  Perfection 
Heater  Company,  Cleveland,  to  advertise  a 
small  room  better. 

H.  K.  McCann  Company,  Inc.,  28.6  Madison 
avenue,  Nyw  York  City.  Placing  the  account 
of  the  Beech-Nnt  Packing  Company.  Canajobarle, 
N.  T.,  manufacturers  of  Beech-Nnt  Bacon,  pea- 
I  niu  iiuitv,  Bum.  fruit  drops,  etc. 

’  kilRs  EmbUlM  Company,  Terre  Hante,  Ind., 
Is  now  placing  Ita  advertlaing  direct. 

B.  O.  B.  F.  Company,  Chicago,  will  consider 
a  few  metropolitan  citiea,  aimllar  to  last  year's 
Hat.  for  the  advertlaing  of  the  W.  F.  Dennis 
Weatherstrip  Company,  Chicago. 

B.  E.  Bandmeyer  A  Co.,  163  No.  Michigan 
avenue.  Chicago.  Placing  the  acconnt  of  the 
Kiel  Furniture  Company,  33nd  and  Center 
streets,  Milwaukee.  Wit.,  manufacturers  of 
furniture. 

Southern  Advertising  Agency,  Randolph  build¬ 
ing,  Memphis,  Tenn.  Placing  the  acconnt  of 
the  Plongb  Chemical  Company,  Memphis,  Tenn., 
manufacturers  of  Black  and  White  Beanty 
Creatlona,  Bt.  Joaepta'a  Family  Medicines,  8t. 
Jtmeph'a  pure  aspirin  and  Bver-Ready  oil. 

Joseph  Kicharda  Company,  347  Park  avenue 
New  York.  Placing  the  advertlaing  of  the 
Threemoor  Corporation,  Threemoor  Chocolate 
Drink,  11  Broadway.  New  York. 

W,  I.  Tracy,  Inc.,  42n  I.,exington  avenna. 
New  York.  Placing  orders  with  newapapera  In 
vtrions  sections  for  the  Florence  Btove  Com¬ 
pany.  SSI  Bt  James  atreet,  Boaton. 

Vnitad  States  Advertising  Corperatlon,  2S0 
West  67th  street.  New  York.  Making  np  llsta 
for  the  advertlstbng  of  the  Flak  Tire  Company, 
Inc.,  Chicopee  FsHs,  Mass.,  mannfactnrera  of 
antnmoblle  and  bicycle  ttrea. 

Winston  k  SnUivan,  Ixo.,  420  Lezlngtoo 
aveuae.  New  York.  Have  secured  the  aceeuat 
of  the  Mllnesta  Laboratories.  Mtlnssla  Wafata, 
U -Shaat  SStb-atraat.  .  Naas  York.  ..  .  _ 


the  New  York  office  of  the  J.  Walter 
Thompson  Company  instead  of  the  Chi¬ 
cago  office  will  handle  the  MaxweU 
House  advertising. 

MAXINE  DAVIS  TO  TOUR 


Visiting  New  England  and  Then  Mid- 
West  Writing  About  Women  in  Politics 

Maxine  Davis,  head  of  Capital  News, 
her  own  Washington,  D.  C.,  syndicate, 
will  leave  Oct.  1  on  a  tour  of  the  New 
England  states  to  continue  her  series  on 
women  in  politics.  At  present  she  is 
covering  the  news  of  political  headquar¬ 
ters  in  New  York. 

After  completing  the  New  England 
trip.  Miss  Davis  plans  to  travel  through 
Mississippi,  Ohio,  Illinois  and  Wisconsin, 
Elizabeth  Randolph  Shirley,  formerly  in 
the  Washington  office  of  the  New  Y'ork 
T imes,  has  been  put  in  charge  of  the  j 
Washington  office  of  Capital  News.  '  ^ 

S  - 

League  to  Be  Hostess 

The  League  of  Advertising  Women  of 
New  York  will  be  the  hostess  organiza¬ 
tion  for  the  third  annual  Friendship  Din¬ 
ner  to  be  held  Nov.  8.  The  purpose  of 
the  dinner  is  to  bring  together  women 
engaged  in  various  business  and  profes- 
sioiMl  activities  and  to  create  a  closer 
feeling  of  understanding  of  their  work 
and  problems.  The  League  held  its  first 
dinner  meeting  of  the  season  Sept.  18 
Sue  Flanagan  was  chairman  of  the  eve¬ 
ning. 


Join*  Bockwith  Agency 

Edith  V.  Righter,  for  several  yean 
space  buyer  for  J.  Walter  Thompson 
Conmany  in  New  York,  this  week  joined 
the  S.  C.  Beckwith  Special  Agency.  Miss 
Righter  resigned  from  the  J.  Walter 
Thompson  Company  last  March.  She 
will  specialize  in  food  accounts  for  the 
.Becknikh  Atenqy. 
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Member  Audit  Bureau  of  Circulations 

Buy  Your  Advertising 
On  Facts  .... 

When  you  as  a  newspaper  executive  buy  space  in  trade  journals  to  advertise 
your  newspaper,  you  are,  for  the  moment,  a  space-buyer. 

Let  us  suggest  that  you  buy  your  space  as  a  good  space-buyer  does — on  the 
basis  of  facts. 

The  known  national  newspaper  appropriations,  as  estimated  by  the  Bureau 
of  Advertising,  total  $1  28,459,000. 

EDITOR  &  PUBLISHER  is  read  by  those  advertisers  and  agencies  which 
invest  $I  1  7,469,000  in  newspapers — or  91 .4%  of  the  total. 

Coverage  of  91.4%  of  the  field  at  one  cost!  Through  a  journal  which  is 
1 00%  about  newspaper  interests!  -With  a  page  size  liberal  enough  to  let  you 
tell  a  complete  story! 


- ^ 

Member  Associated  Business  Papers  I 


Elditpr  &  Publisher  is  NOT  the  favorite  reading  of  the  artist  who 

paints  the  pretty  pictures . it  is  NOT  for  the  hard-worked  agency 

copy  man  or  the  lay-out  man . it  is  not  for  the  lithographer  nor 

the  designer  of  packages. 


EDITOR  &  PUBLISHEIR  is  so  edited  that  it  can  app>eal  only  to  execu¬ 
tives  and  officers  who  decide  policies — who  buy  spate — the  men  to 
whom  newspai>er  advertising  must  be  sold. 

Hence,  EDITOR  &  PUBLISHER  circulation  has  super-value  for  you. 

Its  circulation  is  EFFECTIVE  circulation. 

If  you  want  more  FACTS  about  EDITOR  &  PUBLISHER  coverage,  let  us 
hear  from  you.  Our  circulation  books  are  open  to  all.  Buy  your  advertis¬ 
ing  on  FACTS.  If  you  do,  you  will  concentrate  your^advertising  in  the  one 
big  journal  which  reaches  the  men  who  buy. 

Editor  &  Publisher 

THE  FOURTH  ESTATE 

I 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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CHANGES  OF  OWNERSHIP 


p  EORGE  E.  MARTIN  and  Ira  S. 
^  McSherry  have  bought  the  Tillamook 
(Ore.)  Headlight  from  Roy  Blodgett. 
Mr.  McSherry  was  with  the  Salem 
(Ore.)  Statesman  until  its  sale  recently 
and  Mr.  Martin  was  interested  in  the 
McMinnville  (Ore.)  Telephone-Register. 

Central  Point  (Ore.)  Star  has  been 
sold  by  Forest  M.  Pickett  to  C.  J.  Shorb, 
publisher  of  the  Gold  Hill  News  and  the 
Glendale  Log.  All  three  papers  are 
weeklies. 

S.  Li.  Moorehead,  for  11  years  pub¬ 
lisher  of  the  Castle  Rock  (Wash.)  Ad¬ 
vocate,  has  sold  his  interests  in  the 
property  to  A.  V.  Peterson,  who  has  been 
associated  with  him  for  the  past  18 
months.  Moorehead  retires  after  47 
years  in  the  newspaper  business. 

C  J.  Shorb,  publisher  of  the  Gold  Hill 
(Ore.)  News  and  the  Glendale  (Ore.) 
Log,  has  added  another  paper  to  his 
string,  the  Central  Point  (Ore.)  Star. 

Frank  W.  Thomas,  publisher,  has  an¬ 
nounced  the  sale  of  the  Bowling  Green, 
(O.)  Weekly  Democrat,  to  Warwick 
Brothers.  The  new  owners  were  form¬ 
erly  with  the  Toledo  Blade. 

Paul  Page,  formerly  of  the  news  staff 
of  the  Springfield  (Mo.)  Leader  and  St. 
Louis  Star,  has  purchased  the  Lebanon 
Rustic  from  Milton  Fuller.  The  paper 
will  be  managed  by  W.  Oyde  Fuller. 

John  K.  Griebel,  president  of  the  Wid- 
man  Company  of  McGregor,  la.,  has 
purchased  the  IVaukon  (la.)  Demo¬ 
crat  of  Edgar  F.  Medary.  He  took  pos¬ 
session  Sept.  1.  Griet^l  managed  the 
Decorah  (la.)  Journal  in  1917  and  1918, 
later  purchased  the  Clayton  County  Mes¬ 
senger,  and  then  went  to  McGregor. 
Me^ry  will  retire  from  active  business 
for  a  time. 


A.  C.  Mueller,  for  the  past  three  years 
editor  and  part  owner  of  the  Berryville 
(Va.)  Clarke  Courier,  has  sold  his 
interests  to  his  partner,  Ral]^  R.  Dorsey, 
and  will  enter  the  Virginia  Theological 
Seminary,  near  Alexandria,  to  study  for 
the  Episcc^l  priesthood. 

F.  H.  Weber,  owner  and  editor  of  the 
Holgate  (O.)  Henry  County  Review, 
weekly,  has  sold  the  plant  and  publication 
to  F.  B.  Lyle,  publisher  of  the  Grand 
Rapids  (O.)  Tri-County  News.  Mr. 
Weber  has  published  the  paper  for  10 
years.  His  future  plans  are  not  an¬ 
nounced. 

After  50  years  in  newspaper  work,  W. 
C.  Clark,  publisher  of  the  Ravenswood 
(W.  Va.)  News,  since  1915,  has  retired 
and  sold  the  newspaper  over  to  Isaac  T. 
Cooper,  recently  athletic  director  of  the 
Gallia  Academy  at  Gallipolis. 

Donald  D.  (Campbell  of  Glendale,  Cal., 
has  bought  from  F.  J.  and  Fred  W.  Smith 
the  Paso  Robles  (Cal.)  Press. 

Stella  E.  Ely,  editor  and  publisher  of 
the  Palo  Alto  (Cal.)  News  has  sold  that 
paper  to  D^vid  H.  Moore  of  Menlo  Park. 

Green  &  Green,  publishers  of  the  South 
Gate  (Cal.)  Press,  have  bought  the 
Willov^ook  (Cal.)  Journal. 

Richard  T.  Baldwin,  a  former  Michigan 
editor,  has  bought  the  Uplands  (Cal.) 
News. 

C.  M.  Brinton,  former  publisher  of  the 
Marcus  (Wash.)  Col%tmbia  Courier,  has 
bou^t  from  E.  O.  Wooley  and  V.  Han¬ 
cock  the  Haines  (Ore.)  Record  and  the 
North  Powder  (Ore.)  News. 

O.  G.  Crawford  has  sold  to  Lawrence 
Allen  the  Joseph  (Ore.)  Herald. 

Directors  of  the  Weston  (W.  Va.) 
Independent,  a  weekly,  have  purchased 
and  canceled  285  shares  of  outstanding 
stock  at  a  cost  of  nearly  $27,000  cash. 
This  sale  reduces  the  number  of  shares 
about  one-half.  The  paper  will  be 
materially  improved  in  the  near  future, 
according  to  David  B.  (^k,  manager. 

A.  C.  Olmstead,  for  the  last  five  years 
city  editor  of  the  Aledo  (Ill.)  Times- 
Record,  has  purchased  the  Alexis  (Ill.) 
Argus  plant,  business  and  building  from 
Glen  E.  Magnuson,  who  disposed  of  his 
newspaper  to  become  coach  at  Knox 
college.  Galesburg.  Mr.  Olmstead  has 
spent  30  years  in  newspaper  work. 

John  K.  Standish  of  Halsey,  Ore., 


has  bought  an  interest  in  the  Oakdale 
(Cal.)  Leader,  one  of  a  number  of  papers 
owned  by  Louis  Meyer,  treasurer  of  the 
California  State  Press  Association,  and 
will  assume  full  charge.  He  has  been 
employed  on  the  paper  since  the  first  of 
the  year. 

Dewey  (Okla.)  Globe  has  been  sold  by 
A.  D.  Trotter  to  L  W.  Evans  of  Vinita, 
OkU. 

E.  A.  S.  Allen  of  Tekoosha,  Mich.,  has 
purchased  the  Clarksville  (().)  Weekly 
News. 

Grady  Alexander,  editor  of  the  Delight 
(Ark.)  Tribune,  and  Fred  Blakely, 
associate  editor,  have  purchased  the 
Okolona  (Ark.)  Messenger,  which  was 
formerly  owned  by  the  late  Stephen 
Meadors. 

R.  J.  Smith,  editor  and  publisher  of  the 
Moundsville  (W.  Va.)  Journal  has  sold 
the  publication  to  a  group  of  Wheeling 
and  Moundsville  business  men.  Boyd 
Hilton  of  Wheeling  will  be  the  general 
manager. 


PRESS  ASSOCIATION  NOTES 

A  SSOCIATED  Press  members  in  Illi- 
■^nois  will  hold  their  annual  fall  meet¬ 
ing  at  the  University  of  Illinois,  Oct.  11, 
in  conjunction  with  the  63d  annual  meet¬ 
ing  of  the  Illinois  Press  Association  and 
the  journalism  conference,  it  was  an¬ 
nounced  last  week  by  Paul  B.  Cousley, 
editor  of  the  Alton  (Ill.)  Evening  Tele¬ 
graph,  president  of  the  state  body. 

Charles  Bruce,  graduate  of  Mount 
.Mlison  University.  Sackville,  N.  B.,  who 
has  been  in  the  New  York  office  of  the 
Canadian  Press,  has  been  translerred  to 
the  Halifax  office. 

J.  Wallace  Carroll,  1928  graduate  of 
the  Marquette  university  college  of 
journalism,  Milwaukee,  has  joined  the 
United  Press  in  Chicago. 

Stanley  E.  Kalish,  state  editor  of  the 
Milwaukee  (Wis.)  bureau  of  the  Asso¬ 
ciated  Press,  has  been  transferred  to  the 
Madison  bureau  to  fill  the  vacancy  left 
by  Robert  L.  Riggs,  resigned. 

A.  F.  Harrison,  general  superintendent 
of  the  Consolidated  Press,  is  returning 
to  Washington  after  an  extended  trip  to 
Western  Canada  and  the  Pacific  Coast. 

E.  M.  Gilley,  Traffic  Chief  of  the 
Western  Division  of  the  Consolidated 
Press,  has  returned  from  a  vacation  in 
Northern  Minnesota. 

Lawrence  Perry,  amateur  sports  writer 
for  the  Consolidated  Press  Association, 
has  completed  arrangements  for  broad¬ 
casting  between  the  halves  of  the  big  foot¬ 
ball  games  beginning  on  Oct.  20,  with  the 
.Army-Yale  game. 

W.  F.  Snowden,  traffic  chief  of  the 
Eastern  division  of  the  Consolidated 
Press  Association,  is  spending  his  vaca¬ 
tion  on  Lake  Champlain. 

Murray  D.  Bonnoit,  formerly  with  the 
Charleston  (S.  C)  News  and  Courier, 
has  joined  the  staff  of  the  Associated 
Press  at  the  Columbia  bureau. 

Dexter  M.  Keezer,  who  joined  the 
Washington  bureau  of  the  Scripps-How- 
ard  organization  two  years  ago,  coming 
from  Denver,  has  left  Washington  to 
become  Profesw  of  Economics  at  Dart¬ 
mouth  University.  He  will  be  succeeded 
shortly  by  (Jeorge  Holmes  of  the  Denver 
office  of  the  United  Press. 

Alfred  D.  Greene  and  Max  Bucking¬ 
ham  of  the  United  Press  and  Gifford 
Langford-Baker,  New  York  correspond¬ 
ent  for  the  Montreal  Star  left  Sept  15 
to  spend  a  vacation  at  Mr.  Greene’s 
camp,  Six-Point  Lodge,  on  Lake  Pau- 
dash  near  Peterboro,  Ont. 


ASSOCIATIONS 

I^EMBERS  of  the  Repubucan  Edi- 

TORIAL  ASSOCIATIO?*  OF  MISSOURI 
met  recently  at  Jefferson  Gty,  Mo.,  to 
discuss  state  printing  contracts.  An  in¬ 
junction  suit  halted  the  awarding  one 
contract  in  each  county  by  Charles  U. 
Becker,  secretary  of  state.  Sam  A.  Clark 
of  the  Carrollton  (Mo.)  Republican- 
Record  is  president  of  the  association. 

.A  new  Better  Business  Bureau  is 
being  formed  in  Erie,  Pa.  Walter  W. 


Cohn,  vice-president  of  the  Buffalo  Better 
Business  Bureau,  has  been  in  Erie  aiding 
in  the  formation  of  the  new  group. 

James  O.  Sharpe,  New  England  man¬ 
ager  of  the  General  Accident,  Fire  & 
Life  Insurance  Company,  spoke  before 
the  Advertising  Club  of  Worcester, 
Alass.,  last  week. 

Kansas  Editorial  Golf  Association 
Will  meet  at  Wichita,  Oct.  5  and  6. 

Specimens  of  leading  newspapers, 
magazines,  periodicals,  etc.,  are  to  be 
shown  at  the  Fleet  Street  and  Adver- 
iiSiNG  Club  which  is  organizing  an  ex- 
h.bition  of  advertising.  Designers,  block- 
makers  and  printers  for  advertisers  will 
also  participate  in  the  exhibition. 

A  district  conference  of  the  Iowa 
Press  Association,  with  V.  M.  Vierth 
of  the  Sumner  (la.)  Gazette  in  charge, 
was  held  at  Upper  Iowa  university  at 
Fayette,  Friday,  Sept.  14.  Newspaper 
men  from  northeast  Iowa  were  present. 

Semi-annual  meeting  of  the  Florida 
Typographical  Conference  will  be  held 
.n  Leesburg,  Oct.  21. 


NEW  PUBLICATIONS 

JUSTICE  SOANES  has  started  a  new 
weekly,  the  Attica  (N.  Y.)  Advocate, 
the  first  edition  appearing  Sept.  14. 
Levi  Cass  of  Warsaw,  N.  Y.,  owner  of 
several  Western  New  York  newspapers, 
is  associated  with  Mr.  Soanes. 

Oklahoma  Free  Press  is  a  new  weekly 
started  at  Shawnee  by  U.  S.  Rexroat. 

Guy  R.  Edge,  former  staff  member  of 
the  Tulsa  World,  has  assumed  control 
of  the  Siloam  Springs  (Ark.)  Daily 
Register  which  he  purchased  recently 
from  John  P.  Oegg. 

Thomas  Durham  has  sold  the  Merkel 
(Tex.)  Mail  to  C.  J.  Glover,  Jr.,  for¬ 
merly  with  the  Waco  Times-Herald,  who 
will  have  associated  with  him  J.  J. 
Hutchison  and  George  Caple,  also  for¬ 
merly  of  the  Times-Herald.  Hutchison 
will  be  editor. 

Robert  G.  Taylor  has  purchased  and 
assumed  control  of  the  Manchester 
(Okla.)  Journal,  owned  by  the  E.  A. 
Wood  estate.  E.  A.  Wood  died  July  23. 

Holland  (O.)  News  has  put  out  its 
first  issue,  a  weekly  with  four  pages. 
Luke  Sherer,  editor  of  the  Maumee  (O.) 
News,  is  the  editor.  He  is  assisted  by 
Miss  Helen  Dunn. 

Mecklenburg  (Va.)  Times,  a  weekly 
published  at  Boydton,  Va.,  made  its  first 
appearance  Friday,  Sept.  7.  The  editor, 
C.  C.  Beavers,  who  went  to  Boydton 
from  Richmond,  had  been  associated  with 
various  newspapers  and  has  been  engaged 
in  newspaper  work  in  Virginia  for  the 
last  27  years.  , 

Frank  E.  Pattee  has  started  the  Stella 
(Mo.)  Enterprise,  a  weekly. 

West  Salem  (Ore.)  Star,  H.  J.  Saun¬ 
ders,  publisher,  is  a  new  venture  in  the 
weekly  newspaper  field. 


SCHOOLS 

A  FTER  spending  the  summer  as  copy 
reader  for  the  Christian  Science 
Monitor,  Prof.  (Jeorge  E.  Simmons  has 
left  Boston  for  New  Orleans  to  resume 
his  duties  in  the  department  of  journalism 
at  Tulane  University. 

Prof.  William  L.  Mapel,  head  of  the 
department  of  journalism,  Ohio  State 
Teachers  College,  will  be  added  as  assis¬ 
tant  professor  to  the  teaching  staff  of  the 
Lee  Memorial  School  of  Journalism, 
Washington  and  Lee  University,  Lexing¬ 
ton,  Va.,  when  the  school  opens  Sept.  14. 

J.  L.  O’Sullivan,  for  the  last  four  years 
professor  of  journalism  at  Marquette 
University,  has  been  named  dean  of  the 
College  of  Journalism  to  succeed  the 
Rev.  John  Danihy,  S.  J.,  who  was  trans¬ 
ferred  to  St.  Mary’s  college  in  Kansas  by 
his  superiors  in  the  Jesuit  order.  An¬ 
nouncement  of  the  new  appointment  was 
made  this  week  by  Rev.  William  M. 
Magee,  S.  J.,  president  of  Marquette. 

Miss  Laura  Jackson  has  been  an¬ 
nounced  as  the  winner  of  the  (Jeorge  C. 
Bastian  key  in  jouriulism  at  Northwest¬ 
ern  University.  This  award  was  estab¬ 
lished  as  a  memorial  to  the  i  late  (jeorge 


C.  Bastian,  Chicago  newspaper  man  and 
for  several  years  instructor  in  the  .Medill 
School  of  Journalism  at  Northwistern. 
Nathan  Helman  is  the  winner  of  tht 
Psi  Gamma  Rho  key  for  the  student 
in  the  diploma  course  in  the  school  of 
journalism. 

Iowa  High  School  Press  Association 
will  hold  its  ninth  annual  convention  at 
Grinnell  College,  Grinnell,  Iowa,  .\ov. 
23  and  24. 

University  of  Tulsa  will  offer  an  eve¬ 
ning  course  in  journalism  this  year.  It 
will  be  taught  by  L.  B.  Myers,  former 
editor  of  Oklahoma  and  Arlunsas  news¬ 
papers  and  now  head  of  L.  B.  Myers, 
Inc.,  advertising  agency. 

Otho  Clark  Leiter,  for  seven  years 
managing  editor  of  the  Portland  (Ore.) 
Telegram,  and  former  editorial  writer 
of  the  New  York  Tribune,  has  joined  the 
faculty  of  the  school  of  journalism  of 
the  University  of  Illinois. 


SPECIAL  EDITIONS 

WINDSOR  (ONT.)  BORDER 
CITIES  STAR,  58-page  Electricity, 
Radio  Show  edition.  Sept.  15. 

Huntingdon  (Que.)  Gleaner  has  en¬ 
tered  its  66th  year  and  recently  issued 
an  atuiiversary  number  of  20  pages,  plus 
a  supplement. 

Kingfisher  (Okla.)  Times,  published 
by  C.  W.  Hubbard,  issued  a  48-pa^ 
county  free  fair  edition  last  week,  m 
magazine  form  with  a  two-color  cover  oo 
book  stock. 

Utica  (N.  Y.)  Observer-Dispatch, 

special  section  on  opening  of  new  Stanley 
motion  picture  theater.  Sept.  10. 

Boston  (Mass.)  Herald,  Sears,  Roe¬ 
buck  store  oi>ening  special  section,  eight 
pages,  Aug.  29. 


SUSPENSIONS 

WASHINGTON  (ARK.)  TELE- 
™  GRAPH,  oldest  weekly  in  Arkansas, 
has  suspended  publication.  The  paper 
was  established  more  than  75  years  ago. 
W.  G.  Cogswell,  editor,  has  moved  to 
Little  Rock.  J.  A.  Ei^erlin  of  Hope 
will  establish  a  new  weekly  paper  in  the 
next  few  weeks,  calling  it  the  Washing¬ 
ton  Beacon. 


ON  THE  MECHANICAL  SIDE 

"VU  W.  ADAMS  of  the  mechanical 
”  •  staff,  Brockton  (Mass.)  Evening 
Enterprise,  has  returned  following  a  trip 
to  Tennessee  where  he  attended  ffie  22nd 
convention  of  the  Printing  Pressmen  and 
Assistants  Union  of  North  America  at 
Pressmen’s  Home. 

Robert  Legleiter,  assistant  superinten¬ 
dent  of  the  Cincinnati  Times-Star  com¬ 
posing  room,  recently  won  three  priM 
ribbons  at  the  Ohio  State  Fair  for  his 
dahlia  exhibit. 


NEW  PLANTS  AND  EQUIPMENT 

TTKIAH  (CAL.)  REPUBLICAN 
^  PRESS  is  erecting  a  new  publishing 
plant. 

A  contract  has  been  let  for  the  con¬ 
struction  of  a  new  building  for  the 
Williamson  (W.  Va.)  Daily  News. 

Clarksville  (Ark.)  Herald-Democrat  is 
occupying  its  new  home  which  replaces 
the  one  burned  two  months  ago. 

S.  J.  Thomasson  of  the  Murfeesbort 
(Ark.)  Courier  is  planning  to  erect  a 
new  building  for  his  plant. 

Birmingham  Age-Herald  has  added  the 
United  Press  night  service. 


CARTOONISTS  CM4  FACULTY 

Four  Chicago  newspaper  cartoonistt 
are  members  of  the  faculty  of  the  Gii- 
cago  Academy  of  Fine  Arts.  They  are 
Carey  Orr,  editorial  cartoonist,  Chicago 
Tribune;  Vai^hn  Shoemaker,  page  one 
specialist,  Chicago  Daily  News;  Giarles 
Mueller,  comic  strip  artist  for  the  Dai^ 
News  and  chronicles  of  “Amos  ’n’  Andy,* 
radio  entertainers;  and  Sals  Bostwick, 
Chicago  Evening  American. 
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SPEAKERS  URGE  BETTER  BANK  COPY  AT 
FINANCIAL  ADVERTISERS’  MEET 


B«$iness  Men,  Publishers,  and  Advertising  Men  Stress  Value  of 
Newspaper  Space  at  Utica  Convention — Charles  H. 
Wetterau  Elected  President 


advertising  copy  that  could  be  of  the  morning  session.  The  playlet  was 
understood  by  the  merest  tyro  was  written  by  Don  Knowlton,  Union  Trust 
lifocatcd  by  David  Lawrence,  publisher  Company,  Qeveland,  and  Robert  J.  Izant, 
of  the  United  States  Daily,  and  president  vice-president  Central  National  Bank,  of 
of  the  Consolidated  Press  Association,  the  same  city.  The  settings  were  de- 
o^essing  the  annual  convention  of  the  signed  by  Rowland  M.  Johnson,  bank 
pguuicial  Advertisers  Association  at  architect.  The  cast  was  made  up  of  the 
IJtica,  N.  Y.,  Sept.  18-20.  He  was  joined  Cleveland  members  of  the*  F.  A.  A., 
■  his  plea  for  better  bank  and  financial  Carlton  K.  Matson,  chief  editorial  writer, 
i^fcrtising  copy  by  other  speakers,  in-  the  Cleveland  Press,  offered  the  prescrip- 
cUing  business  men  and  advertising  tion,  while  Jeremiah  W.  Jenks,  president 
oatrts.  Charles  H.  Wetterau,  vice-  Alexander  Hamilton  Institute,  offered 


ElfENlNiT  ITrAPHIC. 


of  Nashville,  Tenn.,  was  elected  presi- 
dnt  at  the  closing  sessions. 

“I  believe  the  day  is  not  far  off  when 
the  bulk  of  the  financial  advertising  will 
|D  to  the  newspapers  which  have  demon- 
stnted  by  their  financial  pages  that  they 
ittract  the  finest  group  of  readers,”  Mr. 
Lawrence  said. 

The  type  of  financial  advertising  for 
vhich  there  is  the  greatest  need,  and  for 
rinch  the  greatest  response  awaits,  is 
educational  advertising,  the  primer  idea 
■hich  has  made  many  a  field  of  advertis- 
iof  profitable  in  opening  up  new  lines 


TO  ENTERTAIN  JAPAN  EDITOR 

The  .Association  of  Foreign  Press 
Correspondents  will  give  a  luncheon  a' 
the  Lawyers’  Club  in  New  York,  Sept. 
24,  in  honor  of  Shingoro  Takaishi,  edi- 
tor-in-chief  of  the  Osaka  Mamiclii  of 
Japan.  Mr.  Takaishi  is  visiting  New 
York  on  his  way  home  after  touring 
Europe,  where  he  was  received  by 
Benito  Mussolini,  Georges  Qemenceau, 
President  Poincare  of  France  and  other 
distinguished  statesmen. 


nd  channels  for  the  merphandising  of 
|0ods.” 

Arnold  Sanchez  of  the  New  York 
Times  advertising  department  described 
otwspaper  advertising  as  the  cheapest  of 
any  medium  that  can  be  used  by  finan¬ 
cial  advertisers. 


Ring  Clue  to  Misting  College  Girl— See  Page  3 


VETERANS  DISSECT  THIS 
“NEWSPAPER  URGE” 


(Continued  from  page  9) 


He  pointed  out  that  the 
fgudamental  basis  of  any  fair  advertis¬ 
ing  is  service  rendered  and  argued  that 
ik  newspaper  offered  financial  adver-  any  other  class  of  men  I  know  anything 
taers  “indispensable  value  in  reaching  about.” 

Ik  actual  interested  market  effectively.  On  the  same  paper,  a  few  feet  behind 
ind  in  developing  as  well  that  vast  po-  Mr.  Lister,  sits  Murdoch  C.  McLeod, 
taitial  market  which  cannot  otherwise  be  copy  reader,  who  is  perhaps  twice  as  old 
rwched.  as  his  city  editor.  One  of  Mr.  McLeod's 

■The  growing  financial  public  in  the  is  to  edit  Heywood  Broun’s  column 
^  “It  Seems  to  Me.” 

“Why  have  I  stuck  in  newspaper 
work'?” 

“I’ve  asked  myself  that  question  any 
number  of  times,”  Mr.  McLeod  said. 
“Altogether,  counting  the  years  I  worked 
as  a  reporter,  I  will  have  been  30  years 
in  the  business  next  December. 

“In  my  opinion  there  is  no  field  of  “The  game  gets  hoh 
.buerican  enterprise  where  advertising  you’re  jacked  out  by 


A.  Fowrtla  New  York.  City- 
Paper  Believes  in  **Sayin^ 
it  witk  Imperial’* 

IN  previous  advertisements  in  EditorfePPublisher, 
we  have  told  you  how  The  Sun,  Evening  Post, 


ntion  today  is  recruited  from  those  who 
daily  ,  read  the  financial  news  supplied  in 
their  newspapers,”  Mr.  Sanchez  declared. 

Jackson  Martindell  of  Stone  &  Web¬ 
ster  and  Blodget,  Inc.,  told  the  financial 
adrertisers  that  the  importance  ot  ad¬ 
vertising  has  been  underestimated  by 
bankers. 


have  told  you  how  The  Sun,  Evening  Post, 
and  Telegram  of  New  York  City,  all  subscribe  to 
Imperial  Type  Metal,  serviced  by  the  Imperial 
Plus  Metal  Plan. 

Another  New  York  paper— “The  Evening 
Graphic” — has  joined  the  ranks  of  thousands  of 
newspapers  that  are  “saying  it  with  Imperial.” 

One  cannot  lay  it  to  coincidence  that  thousands 
of  publishers  are  taking  this  method  of  handling 
their  type  metal. 

Imperial’s  servicing  of  the  vast  majority  of  news' 
papers  of  the  country  can  only  be  credited  to  the 
fact  that  because  of  years  of  specializing  in  one 
product — type  metal — Imperial  has  developed  a 
metal  and  a  servicing  plan  that  is  far  superior  to 
any  other  on  the  market. 

An  impartial  investigation  or  a  fair  trial  of 
Imperial  Metal  and  the  Plus  Plan  will  convince 
the  most  skeptical. 

Imperial  Type  Metal  Company 

Manufacturing  the  following  metals: 

MONOTYPE 

,  LUDLOW 

A  STEREOTYPE 

C  THOMPSON 

New  York 

BEST  BY  ACID  -TEST.^-  Chicago 


f  you.  Unless 
better  job  or 
It’s  a  matter  of 

nuideration  than  in  the  investment  week  to  week.  ‘I’ll  get  out  next  week.’ 
bttking  business,”  he  said.  you  say  when  you  are  young.  And  the 

The  investment  banking  business  has  first  thing  you  know  all  you  can  do  is 
nolved  slowly  from  a  distinctly  retail  work  in  a  newspaper  shop, 
bosiness  in  which  each  salesman  had  his  “On  the  other  hand  newspaper  work 
own  customers  and  drummed  his  line  with  has  a  lot  of  compensations.  When  I 
sew  issues  much  as  a  commercial  traveler  was  young  I  tried  a  lot  of  things.  They 
krnns  his  trade  in  drugs,  hardware,  or  all  bored  me.  This  work  never  did.  It 
whatnot,  until  it  reached  its  present  status  keeps  me  young.” 

which,  in  the  case  of  big  houses,  is  much  Representative  of  the  circulation  men 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


Philadelphia 

Cleveland 
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>UR  OVH  VOR!X> 

"  or  Letters 


By  JAMES  MELVIN  LEE 


town  to  farmers  for  their  produce — cor¬ 
rected  every  week,  letters  Iroin  readers, 
a  column  of  25  years  ago  item  copied 
from  the  files,  etc. 

C.)nc  of  the  best  features  in  the  Star- 
Qipper,  he  says,  is  entitled  "Who’s  Who 
and  Why’s  Why” — a  series  of  thumb  nail 
interviews  with  interesting  local  people. 
Concerning  it  he  adds: 


MAGAZINE  MEN  FORESEE 
POSTAL  DEFICIT 


I 


Award  to  Railroads  May  Mean  Attaafi 
to  Increase  Second  Class  Rates, 
Pearson  Tells  National  Pub¬ 
lishers’  Association 


I 


CILAS  BENT  has  his  innings  in  The 
^  New  Republic  for  Sept.  19.  He  puts 
over  “a  hot  one”  in  his  article.  “Par- 


over  “a  hot  one”  in  his  article,  “Par¬ 
tisanship  in  the  Press.”  The  editorial 
umpire  of  The  New  Republic  liked  it  so 
well  that  he  calls  it  a  “strike”  in  the 
decision  which  he  hands  down  in  an 
editorial  headed  “The  Neutralized  News- 


"p^sed  the  buck,”  for  the  editorial  has 
this  to  say: 


paper. 

Mr.  Bent  begins  his  article  with  a 
chat  about  the  coat  of  many  political 
colors  that  Mr.  Hearst  has  to  put  on 
because  of  ownership  of  many  papers  in 
different  cities.  Although  a  Democrat. 
Mr.  Hearst  has  put  in  charge  of  his 
Omaha  Bee-News  Henry  J.  Allen,  a 
former  Repi’blican  governor  of  Kansas 
and  now  publicity  manager  for  Herbert 
Hoover. 

Jumping  from  Omaha,  Nebraska,  to 
Rochester,  N.  Y.,  Mr.  Bent  finds  a  puz¬ 
zling  situation  in  the  latter  city  where 
Frank  E.  Gannett  owns  both  the  Times- 
Union,  a  Democratic  newspaper,  and  also 
the  Democrat-Chronicle,  a  Republican 
organ.  Mr.  Bent  is  quite  willing  to  ad¬ 
mit  that  Mr.  Gannett  is  right  when  the 
latter  says,  “we  have  had  many  partisan 
papers,  so  prejudiced  and  biased  that  the 
readers  got  only  one  side  of  any  argu¬ 
ment;  we  have  progressed  a  long  way 
from  that  intolerable  condition.”  The 
comment  is  then  made  that  the  progress 
of  w’hich  Mr.  Gannett  speaks  has  taken 
newspapers  for  bigoted  partisanship  to 
bi-colored  politics  in  the  newspaper  chain. 

The  next  city  to  receive  attention  in 
the  article  is  Springfield,  Mass.,  where 
the  Bowles  family  was  “among  the  first 
to  carry  water  on  both  shoulders.”  For 
years  the  Bible  of  the  G.  O.  P.  in  central 
New  England  w'as  the  Springfield  Re¬ 
publican  but  it  is  now  listed  as  Indepen¬ 
dent  in  politics.  The  Springfield  News  is 
Democratic  and  the  third  property  of 
the  Bowles  family,  the  Springfield  Union, 
is  a  Republican  organ  The  case  in 
Springfield  is  possibly  the  most  striking 
b«ause  three  newspapers  under  the  same 
ownership  are  supposed  to  have  three 
different  political  views. 

Going  south  from  New  England,  Mr. 
Bent  says  that  Adolph  S.  Ochs  lists  his 
Chattanooga  Times  as  “Independent  Dem¬ 
ocrat,”  whereas  he  sets  down  his  Times 
in  New  York  City  as  merely  “Indepen¬ 
dent.”  Mr.  Bent  believes  that  this  list¬ 
ing  indicates  at  least  a  pastel  shading. 

After  chatting  about  other  newspaper 
chains  such  as  the  Scripps- Howard,  for 
example,  Mr.  Bent  picks  up  the  New 
y'ork  Times,  the  New  York  Herald 
Trilmne  and  the  New  York  World  for 
July  20  and  examines  the  contents  of 
these  three  newspapers  to  see  how  they 
handle  political  news.  The  results  of  his 
examination  are  then  given  in  several 
paragraphs.  These  lead  up  to  his  con¬ 
cluding  question,  “Why  can’t  the  press 
be  political  without  being  partisan?” 

The  editorial,  “The  Neutralized  News- 

gl)er,”  while  it  revolves  around  Mr. 

nt's  contribution,  arouses  more  con¬ 
troversy.  It  thus  sums  up  the  situation: 


The  breakdown  of  the  newspaper  at  a  focus 
of  indepradent  public  opinion  has  prorided  an 
oppertunity  for  other  torcet.  which  have  not 
been  slow  to  take  advantage  of  it.  One  of  the 
most  important  of  these  is  the  liberal  Protestant 
ministry.  Backed  by  the  Federal  Council  of 
Churches,  which  provides  them  in  compact  form 
with  information  on  all  the  major  social  nanre- 
ments  of  the  timet,  the  younger  and  more 
progressive  ministers  in  several  denominations 
are  using  the  pulpit  to  an  increasing  <ie^ee 
U>  help  their  communicants  make  up  their  minds 
on  national  politics,  international  affairs,  and 
social  and  industrial  problems.  This  develop¬ 
ment  should  be  distinguished  from  the  entrance 
of  the  Church  itself  into  politics,  of  which  so 
much  has  been  heard  lately;  the  clergymen 
referred  to  do  not  try  to  coerce  their  flocks 
into  taking  formal  action  for  or  against  measures 
or  men,  but  merely  to  give  them  an  idea  of 
significant  happenings  and  tendencies,  plus  the 
attitude  of  one  individual  toward  these. 


This  feature  is  now  made  possible  by  the 
ability  to  buy  cuts  at  a  reasonable  price.  For 
several  years  cuts  were  almost  prohibitively 
high.  We  are  now  buying  a  good  single 
cuumn  cut  for  $1.  This  feature  requires  con¬ 
siderable  time,  but  it  is  worth  the  effort.  We 
have  never  had  anything  in  the  pai^r  that 
caused  more  public  comment.  The  chief  diffi¬ 
culty  is  to  get  the  photographs  for  cuts  and 
keep  a  supply  ahead  to  assure  the  feature 
appearinfi  every  week.  We  have  an  arrange¬ 
ment  with  our  local  photographer  to  take  a 
picture  for  us  without  cost  either  to  the 
subject  or  to  us.  We  pay  for  this  service  by 
crediting  the  local  studio  svith  the  picture  when 
the  cut  is  printed.  The  photographer  gets  some 
extra  business  by  this  arrangement,  as  most 
folks  like  the  picture  he  takes  so  well  that 
they  will  order  a  dozen  prints  made. 


Something  that  I  have  never  seen  in 
country  weeklies  is  thus  mentioned : 


The  fact  should  not  be  lost  sight  of 
however,  that  when  the  newspaper  reader 
puts  his  pennies  on  the  newsstand  he  e.x- 
pects  to  pick  up  an  organ  of  news  and 
not  an  organ  of  views. 


Every  few  years  our  paper  compiles  a  list 
of  people  living  in  our  community  who  are 
70  years  old  or  over.  Many  people  clip  this 
feature  from  the  paper  and  use  it  to  settle 
disputes  as  to  the  ages  of  the  old  timers. 


How  sensible  are  the  suggestions  of¬ 
fered  the  following  will  show: 


A  good  farm  item  is  worth  more  to  the 
newspaper  than  an  account  of  a  tea  party  given 
by  the  banker’s  wife. 


V^AS  New  York  journalism  when 
”  Walt  Whitman  was  editing  the 
Brooklyn  Eagle  the  worst  in  the  world? 
That  is  what  a  perusal  of  the  chapter 
on  Walt  Whitman  in  “Leaves  and  Fruit” 
(Charles  Scribners’  Sons)  by  Sir  Ed¬ 
mund  Gosse  would  lead  the  reader  to 
believe. 

Sir  Edmund  says  that  what  “sub-editing 
the  Brooklyn  Eagle  must  have  been  in 
1H45  may  be  gathered  from  the  reports 
of  Dickens.”  He  does  admit,  however, 
that  these  reports  of  the  novelist  about 
the  .■\mcrican  press  are  slightly  exagger¬ 
ated  but  he  evidently  does  not  know  that 
Whitman  reported  for  Brother  Jonathan, 
a  weekly  New  York  newspaper,  the  visits 
of  Dickens  to  this  country. 

Sir  Edmund  seems  to  be  fond  of  de¬ 
livering  his  message  through  a  series  of 
questions,  as  the  following  quotation  will 
show : 


That  Mr.  Taylor  is  on  his  job  is  proved 
by  the  following ; 


We  have  for  forty  years  issued  an  extra 
on  the  morning  after  every  state  and  national 
election  and  most  of  the  primary  elections, 
giving  the  returns  of  the  nation,  state  and 
county.  We  generally  issue  three  editions  of 
the  extra  with  corrected  returns  during  the 
day,  one  at  day-break,  one  about  11  a.  m.  and 
another  at  about  3  or  4  p.  m.  These  are 
mailed  to  all  our  subscribers  in  Tama  county 
and  are  distributed  freely  to  everyone. 


The  only  trouble  with  the  article  is 
the  last  line — “To  be  continued.” 


When  the  innocent  Whitman  arrived  at  the 
office  of  bis  newspaper,  wiuld  he  not  find 
Mr.  Jefferson  Brick  *‘at  his  usual  post  in  the 
van  nt  human  civilization  and  moral  purity?" 
Would  he  not  be  tauirht  to  admire  and  to 
emulate  the  rlntoric  of  Mr.  Zephaniah  Scadder? 
Would  not  the  English  of  the  Watertoast 
Association  be  the  model  of  his  prose?  W'as 
all  this  not  responsible  for  the  hideous  crudity 
of  phrase  which  seems  to  be  always  lurking  to 
leap  out  upon  Whitman’s  most  ambitious 
periods? 


Walt  Whitman,  the  poet,  has  come  into 
his  own — as  this  chapter  in  “Leaves  and 
Fruit”  shows.  But  Walt  Whitman,  the 
editor,  has  never  obtained  justice  at  the 
hamls  of  those  who  have  written  bio¬ 
graphical  sketches  of  him. 


The  press  continues,  certainly,  to  exert  a 
powerful  influence  on  the  formation  of  public 
opinion;  but  it  does  so  by  what  it  leaves  out  of 
its  news  columns,  and,  to  a  lesser  extent,  by 
coloring  the  news,  and  not  by  the  weight  of 
the  editor’s  ideas,  fully  and  freely  expressed. 


Those  who  hold  a  similar  view  to  th^ 
given  above  would  render  distinct  aid 
to  .American  journalism  if  they  would  be 
specific  and  mention  what  is  lieing  left 
out  of  the  news  columns  and  point  out 
those  news  stories  that  are  shaded  or 
colored  to  avoid  hurting  the  feelings  of 
advertisers  or  subscribers.  If  American 
newspapers  are  suppressing  important 
items,  the  so-called  liberal  weeklies  by 
not  printing  these  omissions  are  overlook¬ 
ing  an  excellent  chance  to  be  of  service 
to  the  community  . 

But  evidently  tiiese  periodicals  have 


"DOOKS  for  newspaper  workers  have 
become  ra'her  common.  Books  for 
newspaper  readers,  however,  were  un¬ 
known  to  me  until  I  picked  up  “Just 
the  Very  Thing  for  Newspaper  Readers’’ 
(Diprose  &  Bateman,  London),  by  C.  E. 
Dark. 

The  idea  of  compiling  such  a  little  vol¬ 
ume  originated  from  the  liabit  of  Mr. 
Qark  of  jotting  down  in  a  notebook 
names  and  phrases  often  repeated  in 
newspapers  that  excited  a  desire  to  know 
their  definite  meaning.  He  found,  for 
example,  that  few  readers  knew  the 
meaning  of  the  I.atin  mottoes  or  slogans 
so  often  used  by  the  press. 


rV’ERY  schoolboy  knows — as  Macau- 
lay  would  say — that  E.  \V.  Howe  is 
publishing  his  autobiography  in  the  Sat¬ 
urday  Evening  Post.  The  installment  in 
the  issue  for  Sept.  IS  has  special  interest 
for  readers  of  Editor  &  Pi'bi.isher,  for 
in  it  the  Sage  of  Potato  Hill  tells  about 
his  work  on  the  Atchuon  Globe. 

Critics  who  insist  that  journalism  is 
only  a  business  would  be  sure  to  em¬ 
phasize  Mr.  Howe’s  assertion  that  his 
income  on  the  average  from  the  Atchison 
Globe  was  about  $25,000  a  year.  That 
fact  may  explain  why  Howe  never  left 
.\tchison. 

Howe  did  intend,  however,  to  break 
into  the  newspaper  business  in  Kansas 
City.  .As  a  mattei*  of  fact,  he  had  ac¬ 
tually  purchased  a  paper  there — and  then 
the  bank  where  he  had  his  funds  went 
broke.  So  moving  the  printing  press, 
which  was  a  good  one,  from  Kansas 
City  to  Atchison,  he  strove  to  retrieve 
the  dollars  he  had  lost. 

After  telling  somewhat  in  detail  the 
inside  story  of  “The  Story  of  a  Country 
Town” — a  novel  which  both  Mark  Twain 
and  William  D.  Howells  praised  highly — 
Mr.  Howe  speaks  very  frankly  about  his 
work  as  a  paragrapher.  He  puts  special 
importance  upon  the  pasquinade:  “Better 
be  Safe  than  Sorry.” 

A  number  of  amusing  anecdotes  are 
told  about  the  days  when  he  ran 
the  Globe  but  it  would  be  a  shame  to 
decrease  the  sale  of  a  periodical  whose 
circulation  is  only  a  little  over  2,0(X),000. 


PLAN  ORPHANS’  HOME 


PrMameti  Vote  to  Raise  $1,500,000 
Fnad  at  Tennessee  Convention 


TyrORE  than  one-half  of  The  Iowa 
•  Journalist  for  September  is  devoted 
to  “The  Ideal  Country  Newspaper,"  an 
article  contributed  by  H.  T.  Taylor  of 
the  Traer  (Iowa)  Star-Clipper,  ^iefly 
but  specifically  he  mentions  things  ^at 
such  a  community  weekly  should  contain : 
a  lot  of  good  items  missed  the  week 
before  but  now  clipped  from  other  country 
papers,  a  column  of  brief  news  notes 
from  bordering  counties  rewritten  in 
the  office,  a  list  of  the  prices  paid  in 


International  Pressmen’s  and  Assist¬ 
ants’  Union  voted  in  their  recent  biannual 
convention  at  the  Pressmen's  Home,  near 
Rogersville,  'Tenn.,  to  raise  $1,500JM  for 
the  establishing  of  a  widows’  and  or¬ 
phans’  home.  George  L.  Berry,  president, 
pledged  that  he  would  raise  the^fSWUO 
additional  necessary  to  build  the  new 
home. 

The  convention  voted  to  hold  conven¬ 
tions  in  the  future  every  four  years  in¬ 
stead  of  biennially. 


Andrew  C.  Pearson  of  the  United  Pub¬ 
lishers  Cor^ration  was  elected  Presiden 
of  the  National  Publishers’  Associatio^  j 
to  succeed  A.  J.  Baldwin,  at  the  Niml 
Annual  meeting  of  the  Association,  Sept  _ 
18  and  19  at  Buckwood  Inn,  Shai^im-  p, 
on-Delaware,  Pa.  Other  officers  re-  j 
elected  were :  First  vice-president,  .A.  D.  j 
Mayo,  Crowell  Publishing  Company;  , 
Second  vice-president,  P.  S.  Collins,  Cur.  i 
tis  Publishing  Company;  Secretary,  F,  , 
L.  Wurzburg,  Conde  Nast  Publicationi;  ' 
Treasurer,  Roger  VV’.  Allen,  Allen  Bus-  ^ 
ness  Paper,  Inc.  , 

The  following  were  elected  memben  |( 
of  the  Board  of  Directors :  Ernest  p 
Eilert,  Musical  Courier;  O.  J.  Eldtt, 
Macfadden  Publications ;  S.  R.  I.atsha«, 
Butterick  Publishing  Company ;  ( irahaa 
Patterson,  Christian  Herald ;  P.  E.  Ward, 
The  Farm  Journal ;  T.  J.  White,  Intenu- 
tional  Magazine  Company. 

As  chairman  of  the  postal  committee 
Mr.  Pearson  reviewed  the  developmenu 
leading  up  to  the  passage  by  Congress  of 
the  bill  reducing  the  rates  on  secoi 
class  mail.  He  explained  that  because  oi 
the  recent  decision  of  the  Interstate  Coa¬ 
merce  Commission  in  awarding  the  rail¬ 
roads  $15,000,000  a  year  additional  for 
carrying  the  mails,  with  a  retroactive 
award  of  $45,000,000  for  back  years,  to¬ 
gether  with  increased  compensation  to 
postal  workers  and  the  normal  deficit 
the  excess  of  expenditures  of  the  post 
office  department  over  revenues  during 
the  current  year  would  be  very  large 
Proposals  for  again  revising  Postal  rate 
to  make  up  this  deficit,  which  wffl 
amount  to  around  $100,000,000,  would 
likely  follow,  and  Mr.  Pearson  warned 
the  Publishers  present  that  they  should 
be  prepared  to  oppose  any  changes  is 
rates  that  would  be  detrimnetal  to  tht 
Publishing  industry.  He  drew  particular 
attention  to  the  necessity  of  continuing 
the  cooperation  among  the  various  as¬ 
sociations  in  the  publishing  field  throu^ 
the  American  Publishers  Conference,  so 
that  all  efforts  to  oppose  adverse  legisla¬ 
tion  be  efficiently  co-ordinated. 

There  was  a  length  discussion  by 
those  jM-esent  of  the  meeting  of  publish 
ers  to  consider  the  matter  of  fraudu¬ 
lent  advertising  in  the  magazine  and 
newspaper  field  which  has  been  called  by 
The  Federal  Trade  Commission  Oct.  9. 

Copyright  Legislation  pending  in  the 
present  congress  was  analyzed  at  length 
by  William  B.  Warner  of  McCal's 
magazine,  chairman  of  the  copyright 
committee.  He  also  explained  the  pur¬ 
pose  of  the  recent  meeting  at  Rome  to 
revise  the  articles  of  the  Berne  Conven¬ 
tion.  (Generally  refered  to  as  The  In¬ 
ternational  Copyright  Union),  which 
was  atended  tty  official  observers  ap¬ 
pointed  by  the  U.  S.  State  Department 
It  was  the  opinion  of  the  copyright  com- 
miteee  of  the  Association  that  the  inter¬ 
ests  of  magazine  publishers  would  bt 
jeopardized  by  the  United  States  heco* 
ing  a  member  of  the  International  Copy¬ 
right  Union  and  that  the  National  Pii- 
lishers  Association  should  oppose  >1 
legislation  proposing  to  bring  about  such 
a  result.  The  articles  of  the  Internation¬ 
al  Copyright  Union,  which  grant  auto¬ 
matic  copyright  in  all  countries  which  art 
members  of  the  union,  are  deemed  pre¬ 
judicial  to  United  States  Publishers  * 
the  opinion  of  the  committee. 

^  The  general  activities  of  the  a-isoda- 
tion  were  reviewed  by  George  C.  I-ucai. 
executive  secretary.  He  called  particular 
attc^on  to  the  success  of  the  Associatios 
during  the  past  year  in  apprehendiof 
and  pTBWcuting  fraudulent  subscriptk* 
agents. 


FLETCHER  PROMOTED 

John  Hubert  Fletcher  has  been  ap¬ 
pointed  head  proofreader  of  the  ChicM 
Tribune,  to  succeed  William  Byrne, 
died  in  July. 
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own,  may  by  simply  adopting  a  policy  VICTOR  HANSON  RADIO 

of  selling  national  advertising  in  the  two 

papers  as  a  unit,  be  members  of  the  STATION  MOVING 

bureau  by  paying  dues  as  if  they  were  _ 

one  paper.  Inasmuch  as  they  still  have  .  ,  ,  „  _ 

to  be  audited  as  two  papers  and  the  Birmingham  to  Have  5,000  Watt  Mem- 
cost  of  auditing  is  just  as  great  as  before,  ^>«r  of  Broadcasting  Chain — 

the  board  of  directors  was  unanimous  in 
the  opinion  that  two  memberships  should 
be  held. 

In  order,  however,  that  the  con¬ 
venience,  both  to  publisher  and  advertiser, 
of  having  the  publisher’s  statements  and 
audit  reports  of  the  two  papers  on  one 
form  should  not  be  eliminated  ‘  the  rule 
mentioned  in  the  connection  with  the  new 
by-law  was  adopted,  permitting  the  con¬ 
tinuance  of  the  combined  statement. 

The  new  by-law  and  rule  will  go  into 
effect  Jan.  1,  1929,  provided  the  bureau 
at  the  general  convention  in  October  ap¬ 
proves. 

It  has  been  decided  that  that  serious 
speakers  will  be  barred  from  the  A.  B.  C. 
annual  dinner  this  year.  There  will  be 
nothing  but  light  entertainment  on  me 
program,  the  argument  being  that  since 
this  is  a  Presidential  year  the  people 
will  be  fed  up  on  public  speeches  and 
will  prefer  music  with  their  meal. 

The  following  publications  have  quali¬ 
fied  for  membership  in  the  bureau  and 
their  applications  will  be  approved  Fri¬ 
day. 

I'me  Bluff  (.■Krk.)  Commercial ;  Santa 
Cmz  (Cal.)  Morning  Sentinel:  Boise 
(Idaho)  Capital-Nexvs;  Mount  Vernon 
(Wash.)  News;  Chicoutimi;  (Que.)  Le 
Progres  du  Saguenay;  La  Voix  Na- 
tiotuile,  of  Montreal;  the  Detroit  Motor 
Neivs;  Scouting;  Far  Fast;  Popular 
.dznation;  McCall  Quarterlies;  IVilhams- 
port  Grit;  Plain  Talk;  Three  Star  Maga¬ 
zine;  Five  Novels  Monthly:  Pictorial 
Rezieu'  Fashion  Book;  Construction 
Meihods;  Nations  Schools;  Starchrootn 
Ixumdry  Journal;  Brass  IVorld  and  Sept. 

Platers  Guide  and  Watericorks.  Andi 


I.  C.  MEMBERS  ADOPT  NEW 
A.  M.-P.  M.  RUUNG 


LOIS  LEEDS’ 

BEAUTY  SERVICE 


(Continued  from  page  3) 


f  Hie  of  magazines  by  a  committee  of 
i  ih  Fr  derick  Davis,  of  the  General 
|;.!ric  •  ompany,  is  chairman.  After 
k  aagazine  form  has  been  approved 
id  adopted  the  newspaper  members  will 
^  a  committee  to  amend  their  state- 
U  blanks. 

|Fopr  new  advertiser  members  came 
r  for  election  this  week,  namely :  Gen- 
u  Baking  Company,  the  New  Jersey 
Sales  Company,  and  A.  G.  Spalding 
[  irothers,  all  of  New  York.  Two 
,4  local  members’  applications  were  to 
t  considered,  Kaufmann’s  Department 
i  e  Pittsburgh,  and  the  Philadelphia 
F.rdi  of  Sears-Roebuck  &  Co. ;  and  two 
agencies,  the  Grey  Advertis- 
L  Service  and  the  Charles  C.  Green 
[i^frti'ing  Agency,  both  of  New  York. 
Thirteen  newspaper  applicants  were 
k  to  be  considered,  but  the  names  were 
h  made  public.  The  papers  were 
k  h  small,  and  the  large  number  was 
i  ;;nied  for  by  the  fact  that  this  week’s 
meeting  was  the  first  of  the 
[nfil  since  last  June. 

Mr.  Harn,  interviewed  by  Editor  & 

'  siisHF.R  in  New  York  this  week,  said 
discussion  of  the  new  magazine  form 
I  iid  probably  be  the  subject  oi  cniet 
at  the  1928  annual  meeting  of 
B.  C.  He  said  he  also  expected  that 
t  Bemliers  would  take  up  the  amend- 
i^  it  passed  by  the  directors  last  June 
:  Sertion  2,  Article  1,  Chapter  A,  of 
;  ri  and  regulations,  changing  the  un¬ 
it  dVculation  limit  to  25  per  cent.  1  he 
rfinimcnt,  which,  unless  opposed  by 
idser',  is  to  go  into  effect  Jan.  1, 
*t,  reads : 

'A  publication  with  paid  circulation  is 
'-fSy  defined  to  be  one  of  which  75 
'cent  or  more  of  its  distribution  quali- 
'  as  paid  subscribers  under  the  rules 
the  bureau.” 

The  present  rule  allows  50  per  cent 

•  di.-,ribution  without  disqualification 
■  a  membership  in  the  bureau. 

The  following  amendment,  also  adopted 
the  board  in  June,  will  be  submitted 
■embers  for  their  approval  in  Chi- 
- '  next  month  : 

"A  morning  and  evening  pajier  pub- 
H  by  the  .same  company  may  be  ad-. 
t  ’f.1  under  one  membership  and  pay 
t’-  on  combined  distribution,  provided 
at  in  name  and  in  every  other  way 
If  two  are  in  fact  one  continuous  paper, 
"'tiiiKuishable  except  for  such  changes 
I  nay  be  made  in  succeeding  editions 
■corporate  late  news ;  and  provided 
'2t  all  advertising,  either  national  or 
is  sold  as  a  unit  in  all  editions.” 
The  board  also  adopted  the  follow- 

*  rale  to  go  into  effect  simultaneously 
the  above  by-law  when  and  if  said 

I -law  is  approved  by  the  general  con- 

riT'iin ; 

'“When  all  advertising,  either  national 
r  1«1.  in  a  morning  paper  and  in  an 
pafier  is  sold  as  a  unit  the  pub- 
may  submit  a  combined  statement 
K  hoth  of  his  pajiers  if  he  so  elects, 
bn  though  under  the  by-laws  the  two 
MT'  are  required  to  hold  separate 
I  nikTships.” 

The  reason  for  the  new  by*-law  it  was 
■«i.  is  that  under  the  present  by-laws 
■orning  newsiiaper  and  an  evening 
■"I'lpir,  each  with  an  identity  of  its 


The  ViclQfT  n.  Hanson  5,000  watt 
broadcasting  station  is  being  moved  from 
.Auburn,  .Ala.,  to  Birmingham  and  wdt 
be  ready  for  operation  from  its  ww 
location  Nov.  T.  ,The  statiort  was  pVe- 
sented  some  years  ago  to  the  Alabama 
Polytechnic  Institute  by  the  publisher  of 
the  Birmingham  Nezvs  and  Age  Herald, 
whose  name  it  bears. '  and  is  now  to  be 
operated  jointly  by  the  college  and  city 
of  Birmingham. 

W.  C.  Gullahbrn.  national  advertising 
manager  of  ' the  News  and  Age  Herald, 
who  was  in  New  York  this  week,  calling 
on  advertising  agents  and  national  adver¬ 
tisers,  told  of  the  transfer  of  the  broad¬ 
casting  station,  which,  he  said,  would 
become  a  member  of  one  of  the  national 
broadcasting  chains.  The  station  will 
have  no  connection  with  the  newspaper,  he 
said,  but  offered  his  opinion  that  broad¬ 
cast  advertising  benefited  rather  than 
harmed  newspaper  linage. 

Mr.  Gullahorn  was  optimistic  over  the 
fall  outlook  in  Birmingliam.  Steel  mills 
are  expected  to  run  near  to  capacity 
(hiring  the  fourth  quarter,  he  said.  Build¬ 
ing  permits,  bank  clearings,  and  iwstal 
receipts  are  all  ahead  of  the  corresixmd- 
ing  period  last  year. 

"The  .A^  Herald  had  the  biggest 
August  of  its  history,”  he  declared. 


“Our  readers  demand  jhe  beauty 
talks  of  Lois  Leeds." — CllSClS' 
SAT  I  TIMEtySTAR. 

“As  yoju  .are  awnre,  we  keep 
check  on  the  letters  that  come  into 
this  department;  and  the  mount¬ 
ing  score  for  Lois  Leeds  is  irtdeal 
pleasant  •  contemplate,  for  since 
January  I,  l*i2H,  she  has  been  aver¬ 
aging  hl9  letters  per  week." — 
nUTROlT  NEtt  S. 

-  “Response  overwhelmingly  good. 
One  of  our  best  features." 
.ST.  LOUS  TIMES. 

“So  many  letters  come  in  that 
we  have  had  to  make  a  rubber . 
stamp  for  foncarding  them.” 
PORTLAMt  OREGOMAS. 

“The  last  two  weeks  the  Lo' 
Leeds  feature  has  been  leading  all 
other  features  in  responses.  It  h;.. 
not  been  lower  than  third  in 
monthsC-LOl  ISl  U.LE  TIMES. 

“Extre.melv  popular  with  our 
readers  and  takes  up  less  space 
f'•nn  any  similar  feature," — NEK 
ORLEA NS  ITE  M-TRIRI  'NE. 

“There  is  no  more  certain  lest 
of  the  strength  of  any  feature  thw 
the  number  of  letters  it  brings 
from  interested  readers.  Judging 
by  the  amount  of  mail  coming 
daily  to  the  Star,  Lois  Leeds  knows 
ejuwtly  what  is  both  interesting 
and  helpful  to  women."  INDIA¬ 
NAPOLIS  .STAR. 

“K  e  find  that  of  Lois  Leeds  a 
well-handled  and  useful  service 
that  is  attracting  new  readers  to 
our  morning  picture  ptiper.  That 
there  is  keen  interest  in  the  feature 
is  evidenced  by  the  numerous  ia- 
i/uiries  we  receive  for  advice  from 
Lois  Leeds  -a  tribute  to  a  service 
organized  nuiny  thoustinds  of  miles 
away."  -  LIVERPOOL  COURIER. 


The  Cairo 
Evening  Citizen 


The  Cairo  Bulletin 


DAILY  APPOINTS  “SPECIAL” 

The  Kendallinlle  (Ind.)  News-Sun 
has  appointed  Inland  Newspajicr  Repre¬ 
sentatives,  Inc.,  to  represent  it  nationally. 
C.  W.  Bridenthal  is  publisher. 


Merged  Sept.  17,  1928 

Net  paid  circulation  df  more 
than  6000  guaranteed  advertisers, 
with  coverage  of  eight  counties 
in  Illinois,  Kentucky  and  Mis¬ 
souri. 


SEESTED  UNDERGOES  OPERATION 

A.  F.  Seested,  president  and  general 
manager  of  the  Kansas  City  Star,  is  mak¬ 
ing  good  recovery  following  a  recent 
operation  at  the  Mayo  clinic,  Rochester, 
Minn.  He  will  be  able  to  return  to  Kan¬ 
sas  City  shortly. 


Inland  Newspaper  Rep. 
Inc. 

New  York  and  Chicago 


BOSTON 

POST 

Year  of  1927 


When  it  happens 
in  Florida  it  ap¬ 
pears  in  the  Flor¬ 
ida  Times-Unlon. 
Another  reason 
for  state-wide 
popularity. 


('rnss  Circulation  Avcraf^cs 


^hc  3^1oriCia  ^imes-iinion 

JACHSONVILLC.  n  .A 


KFltT-SinTH  COMPANY 
Special  Rapraiantatlse 
Orsyhar  BnlldinS.  NEW  YORK 
TrIbane  Towar,  Cbteaco 


Daily  post 

4-14,682 

SUNDAY  POST 

385.965 
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Br  MARL£N  PEW 


'T'H£  shadow  of  a  fearsome  spectre  has 
fallen  across  my  hitherto  practically 
unclouded  political  boriaon.  Rather  Ute 
in  a  life  which  has  brimmed  optimism 
I  have  suffered  a  chill  of  disillusionment. 
From  early  youth  I  have  been  school^ 
in  faith  that  honor,  patriotism  and  ulti¬ 
mate  intelligence  dwell  in  the  common 
people,  when  taken  by  averages.  It  was 
a  d^trine  learned  at  the  broad  knee  of 
Tom  L.  Johnson,  who  gave  the  best 
of  his  great  sjMrit,  his  years,  fortune  and 
health  that  life  might  be  bett^  and 
brighter  for  the  people  of  his  city.  It 
was  a  faith  built  on  the  philosophy  of 
free  thinkers  with  whom  I  have  had 


‘Golden  Rule”  Jones,  Brandeis,  Scripps, 
Mark  Twain,  Frank  Cobb,  Newton  D. 
Baker,  Wilson,  Debs,  Fremont  Older, 
Nathan  Straus,  Gen.  Peyton  C.  March, 
Wells,  John  Haynes  Holilles,  Dr.  Henry 
Van  Dyke,  a  certain  school-teacher  and 
a  certain  lady.  The  sum  and  substance 
of  this  political  philosophy  was:  Pro¬ 
mote  the  general  welfare  and  secure  the 
blessings  of  liberty;  the  people  are  just. 
But  the  shadow  of  a  fearsome  spectre 
has  now  fallen  across  my  path.  Are  the 
people  just?  Or  are  they  just  terrible? 

*  *  * 

^UT  on  Long  Island  a  pretty,  old- 
fashioned  village  nestles  in  the  cleft 
of  the  bluffs  that  hedge  the  purple  Sound. 
Clamming,  agriculture  and  realtoring  are 
the  chief  pursuits  of  the  people.  Taxes 
are  low — always  have  been  low — should 
remain  low.  The  town  has  new,  hard- 
surfaced  roads,  electric  lights,  a  bathing 
pavilion,  a  good  general  store,  an  ex¬ 
cellent  inn,  plenty  of  poison  ivy  and 
mosquitos,  two  churches,  a  grange  hall 
now  used  as  a  barn,  a  lake  with  swans, 
telephone,  railroad  station.  This  line  and 
a  public  school.  There  is  no  newspaper. 
My  sole  adventure  in  political  life  has 
had  to  do  with  the  school.  Five  years 
ago  a  select  few  of  the  residents  privately 
debated  the  question  and  decided  that  the 
schoolhousc  was  sadly  inadequate.  The 
last  of  the  Shinnecock  Indians  bit  the 
dust  on  the  site  of  our  village  around  the 
year  1728  and  it  must  have  been  shortly 
afterward  that  early  white  settlers  built 
the  school  edifice.  At  intervals  during 
the  past  century  inhabitants  of  the  town 
indulged  bursts  of  patriotic  enthusiasm 
and  gave  the  old  rattle-trap  a  coat  of 
slate-colored  paint  or  stuck  on  an  addi¬ 
tion  with  court-plaster  and  any  loose 
shingles  that  happened  to  be  at  hand. 
But,  despite  this  extravagance,  the  school  - 
house  remained  the  worst  schoolhouse 
within  the  borders  of  the  United  States, 
so  dark  that  on  clouded  days  the  pupils 
were  sent  home  because  they  could  not 
read  their  books,  so  unsanitary  that  a 
case  of  typhoid  developed,  dirty,  cold, 
damp,  ramshackle,  cramped  and  devoid 
of  any  attraction  for  the  perfectly  nice 
kids  that  attended  the  classes  in  ob^ience 
to  state  law. 

*  *  * 

proceeded  to  agitate  for  a  modern 
”  school  building,  traveling  about  the 
countryside  on  Saturdays  and  Sundays 
preaching  the  gospel  of  the  modem  free 
union  school,  so  popular  in  progressive 
states,  notably  in  the  South  and  West. 
Our  own  state,  we  found,  favored  the  idea 
and  in  case  we  could  induce  the  tax¬ 
payers  of  three  or  more  adjoining  districts 
to  abandon  their  chean  little  rural  schools, 
usually  one-room  affairs  where  kinder¬ 
garteners  and  8th  graders  are  wont  to 
l»tt1e  it  out  with  a  distracted  teacher,  we 
could  build  a  handsome  structure,  with  all 
modem  equipment,  and  the  state  generous¬ 
ly  would  defray  half  the  cost  and  alio 
pay  half  the  expense  of  transporting  the 


pupils  by  private  bus.  But  the  fdks  “out 
our  way”  couldn’t  possibly  see  advantages 
in  the  free  imion  school.  In  the  first 
l^ace  the  new  building  would  have  to  be 
located  in  one  of  the  several  adjoining 
communities  and  that  would  mean 
“injury”  to  real  estate  values  in  the  com¬ 
munities  which  “wouldn’t  have  a  school 
any  more.”  But  a  more  devastating  in¬ 
fluence  was  the  talk  of  a  local  woman 
who  contended  she  had  once  “heard”  that 
rough  characters  were  oiten  employed  as 
bus  drivers  and  she  would  never  allow 
any  child  of  hers  (she  being  a  spinster) 
to  ride  alone  in  a  school  bus.  Others 
held  it  would  be  "inhuman”  to  make  the 
children  stand  out  in  front  of  their  houses 
in  winter  for  the  bus  to  come  along, 
though  these  same  children  were  in  the 
habit  of  walking  miles  to  school  in  all 
sorts  of  weather.  The  patriotic  realtors 
and  calamity  howlers  sent  up  a  wild  cheer 
when  the  free  union  school  idea  was 
finally  voted  down. 

*  *  * 


office,  not  without  a  protest  from  his 
minority  of  friends,  however,  and  a  loyal 
LeiKhman  of  the  local  “boss”  was  voted 
into  the  office.  One  kind  lady,  locally  un¬ 
popular  because  of  her  “socialistic  views,” 
expressed  appreciation  of  the  work  done. 
(No  cheers.)  It  was  afterward  learned 
that  the  meeting  had  been  “packed”  by 
the  local  boss.  Many  strange  faces  were 
in  the  auditorium.  Only  a  few  of  our 
friends  were  present. 

There  are  taxpayers  in  our  village  to 
this  dgy  who  persist  in  the  belief  that  the 
old  school,  which  had  been  good  enough 
for  them  and  tlwir  fathers,  was  good 
enough  for  the  rising  generation.  Obvi¬ 
ously,  the  political  mistake  we  made  was 
the  refusal  to  give  that  local  carpenter, 
best  known  for  his  barn,  chicken-coop 
and  beach  shack  achievements,  the  easy, 
lucrative  and  superfluous  job  of  “inspect¬ 
ing”  the  work  of  the  professional  school 
builders  we  had  employed. 


TF  we  could  not  have  a  big,  fine,  state- 
patnmized  school  to  replace  a  lot  of 
ugly  and  inefficient  little  schools  in  this 
day  of  good  roads  and  motors,  some  of  us 
thought  we  might  at  least  have  a  decent 
grade  school  in  our  own  district.  One 
night  when  a  terrific  electric  stiH’m  was 
raging  a  legal  annual  school  meeting 
was  held,  (inly  a  few  taxpayers  were 
present  and  these  were  loyal  friends  of 
the  new  school.  The  necessary  funds 
and  all  building  powers  were  quickly  and 
unanimously  voted.  When  the  news 
spread  through  the  village  wails  of  un¬ 
willing  taxpayers  sounded  like  a  zoo  at 
feeding  time,  hut  the  deed  was  divie.  The 
old  property  was  soon  sold  at  a  fair 
figure,  a  bond  issue  was  floated  at  a 
handsome  premium,  five  acres  of  high, 
clean  ground  were  purchased,  an  architect 
and  builder  were  employed  and  in  less 
than  eight  months  the  new  building  was 
ready,  a  model  of  class-room  efficiency, 
with  such  flourishes  as  a  library,  g>'m, 
electric  ventilators,  shower-bath,  stage, 
cozy-corner  and  fireplace  and  a  field  for 
athletics  and  gardening.  The  trustees, 
three  in  number,  had  given  most  of  their 
spare  time  to  the  undertaking  for  years. 
The  pay  of  a  trustee  is  exactly  nothing 
per  annum,  which  includes  traveling  and 
incidental  expenses.  A  local  carpenter 
and  politician  who  had  vainly  sought  to 
get  the  job  of  “inspector”  of  the  work,  at 
a  fee  alwut  equal  to  that  of  the  architect, 
had  spread  a  rumor  through  the  town 
that  the  new  building  was  an  imperfect 
job. 


^HE  annual  school-meeting  and  the 
formal  opening  of  the  building  oc¬ 
curred  a  few  nights  ago.  The  contractor 
was  present  and  addressed  the  audience, 
proclaiming  pride  in  his  job.  It  was  one 
public  work  that  hadn’t  any  graft  in  it. 
If  anyone  present  had  a  flaw  to  pick 
would  he  stand  up  and  say  his  piece  in 
open  meeting?  The  builder  would  under¬ 
take  to  explain  anything  that  needed  ex¬ 
plaining.  No  one  arose,  though  the  fault¬ 
finders  (in  private)  were  present.  It 
was  explained  that  the  new  school  had 
lieen  approved  and  highly  commended  by 
state  officials,  a  description  of  it  having 
been  sent  out  as  a  model  for  other  com- 
muni-iies  contemplating  similar  enter¬ 
prises.  (No  cheers.)  Some  framed 
l>icturts  to  ornament  the  walls  were  pre¬ 
sented  to  the  school  by  friendL  (No 
cheers.)  The  trustees  then  asked  that 
any  feature  of  the  new  building  w'hich  did 
not  give  satisfaction  to  any  one  be  pointed 
rwit.  (Silence.)  A  vote  for  trustee  to 
fill  the  iwesent  writer’s  expiring  term  wks 
thni  in  order.  This  trustee,  who  had 
originated  the  new  school  plan  and  carried 
k  through,  was  promptly  voted  out  of 


evening  will  sing  the  just  praises  of 
trustees  who  built  the  new  scli  ol.  S' 
we  pass  on  they  might  even  toll  the 
and  hang  the  flag  at  half  mast.  ()« 
faith  has  not  been  wholly  obliterf 
But  if,  and  when,  we  re-enter  public 
we  shall  resolutely  play  the  game  ac 
ing  to  our  well-estaWished  txiker  rj 
Watch  the  other  fellow’s  draw  at  u 
and  every  hand  and  never  drop 
aces  unless  all  unfa  viable  signs  i 
present.  .\nd  if,  in  this  busy  and  l 
certain  world,  you  expect  to  recAr^ 
resolutions  of  praise  and  thank  sgivini" 
your  altruistic  efforts,  don’t  neglea 
write  ’em  yourself.” 


MYNDERS  RESIGNS  IN  MEMPi^ 


Evening  Appeal  Managing  Editor 
Join  Chattanooga  Newt 


tTAVING  thus  been  unceremoniously, 
and  I  contend  unjustly,  kicked  out  of 
public  life  'this  writer  is  put  to  the  tm- 
comfortable  business  of  reconsidering 
political  theories  in  the  light  of  practice. 
There  is  nothing  novel  in  the  fact  that 
the  great  American  common  people  can¬ 
not  be  depended  on  for  gratitude  for  pub¬ 
lic  service  rendered.  If  crippled  war 
veterans  may  be  so  far  forgotten  that  they 
are  reduced  to  selling  pencils  on  the 
highways,  and  locked  up  for  failure  to 
produce  a  peddler’s  license,  we  should 
scarcely  expect  that  anyone  would  value 
the  effort  behind  a  school  building.  But 
a  deeper  question  is  involved.  Are 
people  just  terrible?  We  know  that  the 
old  schoolhouse  would  finally  have  fallen 
around  the  ears  of  the  pupils,  had  it  not 
lieen  for  our  stealthy  tactics  in  wresting 
that  aimropriation  from  the  public  treas¬ 
ury.  Civic  pride?  It  was  not  much  in 
evidence.  Sacrifice  in  behalf  of  the  prin¬ 
ciple  of  free  education?  This  may,  prob¬ 
ably  docs,  exist  elsewhere,  but  that  ar^- 
inent  could  not  sway  the  type  of  mind 
we  fought  against.  Selfish  desire  to 
benefit  one’s  children  or  grandchildren? 
It  plays  a  part,  but  only  in  instances. 
Prejudice,  partisanship,  envy,  greed,  easy 
money,  neighborhood  gabble  so  thin  as 
to  defy  sensible  discussion  are  the  ruling, 
decisive  factors  in  small-town  politics. 
Tom  Johnson  would  say :  “The  kids  have 
the  new  school,  eh?  They  enjoy  it  and 
will  profit  from  it,  eh?  All  the  rest  is 
bunk.  Now  go  build  a  bridge  over  the, 
Sound,  if  the  people  will  benefit  from 
such  a  project.  Promote  the  general  wel¬ 
fare  and  secure  the  blessings  of  liberty. 
Recompen.se.  if  any,  comes  from  within.” 
Rut  when  interviewed  the  present  writer 
declared :  ' 

“Tom  L.  Johnson  died  serenely,  al¬ 
though  he  was  well-nigh  broken  in 
fortune  and  had  suffered  the  stin|;s  of 
the  high-hats  and  the  practical  politicians 
of  his  time.  However,  a  mag;nificent 
monument  was  subs^uently  erect^  in 
his  honor  in  the  Public  Square  of  Qcve- 
land.  It  will  endure  for  a  century,  at 
least.  The  time  will  come  when  the  boys 
who  keep  the  dust  down  in  the  coal  bin 
behind  the  general  store  stove  each 
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DAILY  AIDS  LEGION  BAND 


When  the  drum  and  bugle  corps  of  i 
Hamon  Gray  post,  American  l.egion.1 
I^  Porte,  Ind.,  won  the  state  rhampifT 
ship  at  the  Indiana  Legion  conventiosf 
Lafayette  recently,  the  La  Porte 
Argus  sponsored  and  stared  off  witi^ 
$50  contribution  a  $2,000  fund  to 
the  corps  to  the  national  conventioil 
the  American  Legion  in  San  .\nto^ 
Oct.  8-13.  Response  was  immediate  ' 
before  the  newspaper  could  call  a  hahl 
the  fund,  $3,018.05  had  been  siibscri!i| 
This  amount  not  only  will  provide  i 
pense  money  for  the  trip  but  will  payj 
all  the  local  post’s  indebtedness. 
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LABOR  AND  THE  DAILY  NEWSPAPER 

j^rticle  XXIII  of  a  Series — The  Boycott  and  the  Secondary 
Boycott 

By  MAJOR  J.  LOWENSTEIN 

S«creUu7  St.  Louis  Nown^por  Publishoit*  AMOciation 
(Copyright  1928  by  Ebitoi  i  PviLitHn) 


I  Mi 


{£  general  laws  of  the  International 
ivmjM  typographical  Union  include  the  fol- 

■•Aiticle  VIII,  Section  2 — Subordinate  unions, 
l^nf  contracts  or  wage  agreements,  shall 
■  rt  s  clause  therein  reserving  to  their  mem- 
Ike  right  to  refuse  to  execute  all  work 
id  from  or  destined  for  struck  offices, 
_  »ployers  or  publications.” 

Such  clause  is  duly  incorporated  in  all 
niracts  and  though  it  is  not  a  prolific 
fftt  of  controversy  between  employers 
itkir  unions,  it  nevertheless  is  one  of 
weapons  used  by  the  International 
rapitical  Union  to  handicap  non- 
K  establishments.  It  lays  down  a  law 
iMi-intercourse  between  union  shops 
^•co-union  or  open  shops  and  to  that 
teat  cripples  the  enterprises  in  which 
1  labor  is  not  employed. 

"unfair  employers”  are  those  who 
m  failed  or  refused  to  employ  union 
a  exclusively,  every  open  shop  or  non- 
in  shop  is  necessarily  unfair  and  em- 
j  working  for  such  shops  frequently 
it  difficult  to  join  a  union  or  to 
e  employment  in  a  union  office 
they  have  occasion  to  apply  for 
rship. 

The  strike  is,  of  course,  the  most 
ve  weapon  of  the  union  to  compel 
ce  of  its  terms  in  the  event  of 
T,_.e  over  wages,  hours  or  working 
ition.  The  right  to  strike  is  usually 
ed  about  by  restrictions  imposed  by 
e  International  Constitutions  and  By- 
is  of  the  several  unions  which  provide 
general  that  strike  sanction  must  be 
red  from  International  headquarters 
re  a  strike  may  be  inaugurated,  and 
such  sanction  has  been  secured,  a 
i-lburths  vote  of  the  membership  of 
«ion  is  usually  required  to  inaug- 
ile  a  Strike. 

After  a  strike  has  been  declared  the 
nl  procedure  of  the  striking  employes 
to  prevent  others  from  working  for 
i  oncern  against  which  the  strike  has 
called,  and  if  this  process  is  not 
ssful,  the  boycott  is  put  into  effect, 
ht  against  the  offending  employer  in 
f  oideavor  to  bring  him  to  accept  the 

t point  of  view,  and  if  this  does 
ice  results,  the  secondary  boy- 
requently  attempted, 
kes  the  form  of  trying  to  reach 
>yers  through  his  customers  and 
dth  the  idea  of  shutting  off  his 
or  closing  the  usual  channels 
vhich  he  distributes  his  product. 
?hest  courts  have  not  interfered 
boycott  so  long  as  it  is  not 
ie<i  by  terrorism,  intimidation, 
Wnrtion  of  property  and  the  like,  but 
t  Mondary  boycott,  which  is  aimed 
^  innocent  party  who  has  no  direct 
Kwn  in  the  dispute  between  the  em- 
t'yw  and  the  union,  has  been  frowne<l 
i»and  declared  to  be  illegal. 

^  out.standing  case  of  that  sort  oc- 
in  what  was  known  as  the  Dan- 
r.v  Hatters  case,  in  which  D.  E.  Loewe, 
lat  manufacturer  of  Danbury,  Conn.. 
Wed  jiuigment  against  the  Hatters 
“'SI  for  boycott  directed  by  the  union 
>'“51  a  number  of  his  customers.  After 
judgment,  l.oewe  levied  the 
'lienies  of  members  of  the  union  and 
*l>ed  their  houses  and  bank  accounts. 
"Ik  ruined  himself  in  the  struggle  an<i 
in  comparative  obscurity. 

Another  instance  of  the  secondary  boy- 
ws  the  effort  to  prevent  the  Dujdex 

(■"'ng  Press  Company  from  carrying 
•h  business  by  following  shipments  of 
jfrting  pres.ses  from  Battle  Creek, 
"wan,  to  various  destinations  an<l 
n  preventing  union  men  from  handling 
Ptesses  or  from  assembling  or  operat- 
'  them  ny  wav.  The  offending 
was  promptly  enjoined, 
similarly,  in  a  recent  conflict  between 
**ployes  of  R.  Hoe  Printing  Press 
mechanics  everywhere 


endeavored  to  prevent  the  assembling  of 
Hoc  presses  for  concerns  which  had  no 
interest  in  any  way  in  the  controversy 
between  the  press  builders  and  their  men. 
They  were  estopped  from  jdoing  so. 

Another  unique  case  of  the  secondary 
boycott  occurred  in  Chicago  and  grew 
out  of  an  attempt  made  by  the  Chicago 
Typographical  Union  to  prevent  its  mem¬ 
bers  working  on  Chicago  newsi>apers 
from  handling  advertising  cuts  made  for 
Marshall  Field  &  Co.  by  R.  R.  Donnelly 
&  Co.,  a  non-union  printer.  The  pub¬ 
lishers  objected  to  having  their  compos¬ 
ing  rooms  made  the  battlefield  for  a 
fight  between  the  Union  and  a  third 
party,  and  though  Donnelly  secured  a 
temporary  injunction  forbidding  the 
Union  from  interfering  in  the  handling 
of  these  cuts,  the  case  never  reached  a 
final  determination. 

The  trend  of  the  decision  is  in  the 
direction  of  preventing  such  injury  to 
the  business  of  innocent  parties,  partic¬ 
ularly  in  interstate  commerce,  and  as  the 
Supreme  Court  of  the  United  States  has 
ruled  that  labor  unions  are  suable  even 
if  incorporated,  it  is  not  likely  that  the 
secondary  boycott  will  ever  become 
highly  popular  as  a  coercive  measure, 
because  it  exposes  the  union  to  damage 
suits,  under  which  recovery  for  illegal 
injuries  may  be  secured.  Even  the  sup¬ 
posed  immunity  of  the  labor  unions  under 
the  Clayton  Act  is  not  sufficient  to  pro¬ 
tect  them  against  the  boycott  decision  in 
the  Duplex  and  Hoe  cases. 

President  William  Green  in  a  very 
clear-sighted  statement,  declared  that  the 
trade  union  movement  must  depend  upon 
the  constructive  methods  for  real  pro¬ 
gress  and  that  the  industrial  strike  is  a 
defensive  measure  which  can  do  nothing 
more  than  create  an  opportunity  for 
negotiations.  “The  trade  union,”  he  said, 
“has  a  far  bigger  function  to  perform 
than  can  be  accomplished  through  mili¬ 
tant  tactics.  .  .  . 

“Cooperation  is  a  very  practical  and 
natural  policy.  The  tradition  that  the 
interests  of  management  conflict  with  the 
interests  of  employes  has  been  the  cause 
of  much  waste  in  industry.  If  manage¬ 
ments  will  only  consider  their  losses 
from  fighting  their  employes  and  spend 
equal  thought  and  energy  in  earning  their 
good  will,  they  will  find  the  investment 
profitable.” 

Fascism  expresses  the  belief  that 
trades  unions  which  arc  merely  instru¬ 
ments  of  class-war  and  defenders  of 
private  interests  must  become  some¬ 
thing  nobler.  Their  task  must  include 
education,  insurance,  technical  instruc¬ 
tion  and  recreation.  There  must  come  a 
new  federation  of  labor  and  capital. 
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But  a  wiser  and  more  honorable  de¬ 
velopment  in  the  relations  between  em¬ 
ployers  and  their  organized  workmen  is 
seen  in  an  effort  on  the  part  of  employ¬ 
ers  to  bring  about  a  more  satisfactory 
relationship  with  their  employes  and  to 
give  to  that  relationship  the  same  degree 
of  study  and  understanding  that  is  ap¬ 
plied  to  other  problems  in  industry. 

One  modem  writer*  takes  the  position 
that  “the  industrial  executive  should 
strive  as  hard  to  secure  results  in  human 
relationships  as  he  does  in  production, 
sales,  finance  or  technical  research.” 

This  is  a  hopeful  augury  for  the 
future,  since  it  means  tlvit  greater  effort 
should  be  made  to  get  the  viewpoint  of 
the  employe  and  to  study  the  problems 
that  grow  out  of  the  relationship  be¬ 
tween  the  workman  and  the  man  who 
hires  him.  With  a  sympathetic  under¬ 
standing  of  these  problems,  disputes  can 
be  minimized  and  the  resorts  to  tests  of 
endurance  can  largely  be  avoided. 

*  Sam  A.  I.,ewisohn  in  “The  New  Leadership 
in  Industry.” 

Next  week  Mr.  Lowenstein  will  dis¬ 
cuss  “Effects  of  the  Intmgration  Restric¬ 
tion  .4cts." 


DAILY- ATTACKING  NOISE 

London  Daily  Mail  Campaigning  for  a 
Quieter  City 

(Special  to  Kditos  &  Publisheb) 
London,  Sept.  11. — Acting  on  the  belief 
expressed  by  scientists  and  doctors  that 
much  nervous  trouble  in  workers  in 
modern  business  is  due  to  the  unnecessary 
noise  of  the  great  cities,  the  London 
Daily  Mail  has  inaugurated  a  series  of 
tests  in  which  the  noises  in  certain  parts 
of  London  from  traffic  arc  recorded  by 
an  electrical  device  for  reproduction  on 
a  gramophone. 

It  is  hoped  that  by  this  means  much  un¬ 
necessary  noise  may  be  lessened,  with 
consequent  greater  efficiency  in  offices  ad¬ 
jacent  to  busy  sections. 


Dan  a.  Carroll 

Publishers' 

Representative 

NATIONAL 

ADVERTISING 

Personal  and  specialized  ser¬ 
vice, — with  highly  eff^ient 
organization  —  that  builds 
volume  business,  working  in 
cooperation  with  Local  Ad¬ 
vertising  Departments. 

Ask  My  Publishers. 

110  E.  42nd  Street 
New  York  City 


.  ROTO^„ 

GravurE 

Sections 

Newspapers 
L  Magazines 

STANDARD 

Gravure  Corporation 

I  Ol  I'-V  II  I  I  .  KlMl  t 


EDUCATIONAL  AIR  FEATURE 

The  Chicago  Daily  News  through  its 
radio  station  WMAQ  and  with  the  ap¬ 
proval  of  the  board  of  education,  has 
started  two  daily  periods  of  broadcasting, 
one  to  the  first  six  grades  of  school  and 
the  other  for  the  junior  high  school 
grades.  The  broadcasts  will  be  conducted 
to  coincide  with  the  school  curriculum. 
Harold  O.  Totten,  schools  reporter  for 
the  News,  has  charge  of  the  public  school 
broadcasts. 


TAKES  FLOWERS  TO  SICK 

Four  truckloads  of  flowers  were  taken 
to  the  sick  in  local  hospitals  by  the  Des 
.Moines  (la.)  Tribune-Capital  when  k 
held  its  third  annual  Flower  Day  recently. 
Residents  were  urged  to  bring  flowers  to 
the  paper,  which  *strihuted  them.  Betty 
Gay,  Tribune-Capital  'reporter,  was  in 
charge. 

Proofs  of  Productiveness 

REAL  ESTATE 
Advertisers 

use  more  display  ad¬ 
vertising  space  in  The 
Sun  than  in  any  other 
New  York  evening 
newspaper. 


^un. 


NEW  YORK 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Citias 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covorod  CompioSely  by 

THE  DAILY  ARGUS 

of 

Mount  Veraon 

THE  STANDARD  STAR 

of 

New  Rochelle 

Both  itembors  of  A.  B.  C. 

Weetchester  Newupapen,  lae. 
rnnUia  A.  KarrUai,  Tns. 
Konat  Tanoa— Waw  BaehaUa 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  CM,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertking 
men,  wants  to  help  yon  find  Mm. 
The  Bureau  puts  irou  in  touch 
with  experienced,  energetic  men 
—it  eaves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  plaaae 
writ#  John  G.  Barhart,  Dintetor, 
Personnal  Bureau  M  Sigma  Oal- 
ta  CM,  SM  Exebanga  Ave., 
CMcago,  ID. 

NO  CHARGE  TO 
EMPLOYERS 


/ 


58*'  Editor '"A  Puhttsher  and  The  Fourth  Estate  for 

Z'.a  ,  Ji 

WEEKLIES  SHOULD  USE  I’usmess  so  badly  we  wouW  almost  cry  STRANDED  PLAYERS 

•i  Dir  rrrv  MPTUnn«  The  Salem  (Mass.)  ^ 

‘.BIG  CUT  METHODS  .  s-wnethn^t  m  adrertis.ng  m  oar  commu-  advertisement  1; 

V..".  >**  “  .Kp^P^‘‘P?‘^>-  several  baseball 

Ge«rf*  O.  Wheclar,  PtiblwlMr  'Of  Two  town  application-and  it  works.” 

'Coast ‘Paper*,  Say*  Success  Has 
foBowed.  Adoption  of  ERicient 
<  .,1  Business  Metbods' 


questionable  half  game  behind  first  pbe; 
Sporting  men  should  not  let  Salem,  Mati 
receive  this  black  mark  in  the  eyr? « 
the  world.  (Si^ed)  Salem  i)all  pUyte 
Bob  Unglaub,  W  ally  Simpson,  Joe  Knar-’ 

which  had  disband^  following  clo«  of  STAFF  HONORS  CARRUTHERS 
the  season,  found  themselves  stranded  in 

Salem  with  the  team  owner  in  the  west.  James  Carruthers,  who  recently  n 
Evening  Citisen  Buys  Morning  Bulletin  The  players  told  their  story  with  the  signed  as  editorial  writer  on  the  Affn;*’ 
*leld  following  advertisement;  “Salem  ball  Commercial  Appeal,  was  presented  ' 

jilayers  stranded.  Unable  to  get  to  their  fellow  newspaper  workers  with  a  21  a-, 
ro  (Ill.)  homes  due  to  unpaid  salaries.  A  sorrow-  gold  watch.  Carruthers  had  been  c  • 
stablished  ful  state  of  affairs  after  the  team  has  nected  with  the  Cwnmercial  Apiieal  f 
with  the  worked  so  hard  all  seaso'n  finishing  a  20  years,  starting  as  a  reporter, 
publisheo 


CAIRO  DAILIES  MERGED 


“Getting  the  advertising  is  the  small 
half  of  the  job.  Holding-iVto  the  satis-  , 
faction  .pf  .th^buyer,  is  tlig.  big  .thiqg  to  . 
do.  TMfe  Only  way  td  dd  that  fi:  to  place  , 
ourtdlves  in>the  ;poshioin  of  the  buyer  and  ^ 
keep  tli«t>  viewpoint  in  mind  all  the  time.”  ^ 
This  IK  one  of  the  opinions  of  fieorge 
O. .Wbeekr.,  pnblialier  ai  ih^Hetk  (Cal.)  j 
Industrial  I’oji  and  the  iVesterjt  Sun  of  ^ 
Loa  Angeles,  both  weekly  newspa^s,  ^ 
showing  suQcesbive  advertising  gains.  ,•  ^ 

Mr.  Wheeler,  a  former  IVinmpeg  ^ 
(.Vtan.)-  '/  rf^wnr-amt  Fonrmrrrr-f  B.  ('.•) 
.V1*0  nftw  sp^r  tnM,  launrbed'-th;  , 

ti  ial"Pmt  fnnr  years  ago,  and  aftw  -stTiig'  | 
gUng  fur,  .  kdep  it 'out  of  ^ 

builCJLuaiaxtPC 

weekly  newspajK-rs  among  the  4.'i0  in  Los  j 
\ngeles  county  carrying  an  average  of 
1.2(KI  A*  vdfeig}  a^vgrtiAj  jper 

issue.  ■  The  Post  fecefttli)  mftWVT  Aim  a  ^ 
new  home,  .a^fnpjUji  iyJD  ihstalled  a  ^ 
I  lindex  press.  ^ 

Mr.  W’|ieeler  says  .success  in  the  weekly 
field  can  Uotnc'.tbrpui^  ab  adoption  of  the 
principle* -f)f  la<ge>  iMx  PUgeys-  iJe  de¬ 
clares  tli^,t>ibosc,jWh{^  •  say.  “1  know  the  ' 
country  news(wper  husnic.ss'’  aiid'w^io  do 
not  know ’ifte' city  neVi  <i)a|)er '  hnsincss, 
still  have  something  to  learti.'  v'*.*: 

The  F’ost  actually  tells  an  advertiser 
to  run  small.er  space.  i(.  in  the  opinion  of 
Mr.  ,V\^ieel6>  the  ady.oMiBer  | 

Her*4»*«^li*r-  If  a5iait^^ff^3Eblls''htbhuf 
in  jiayments  his  arlvertisnm  .is  discontinued 
and  no  stone.- iiillifwifrd  to  collect 
the  amount  due. 

“JWr  deejine  to -rmt  mft-nt.rftty  adver-  • 
ti  sing '♦fiat-.  crtirtflirts«^  ith  'Vtral  -werchants, 
and  tell  the  latter  of  accounts  turned 
df|»wr,’'- Mr.  Wheeler  stated, -^-The  paper  j 
birks  issues  that  arc  pood  for  the  rcad- 
cifj.  rcgardldsf:<6f  rtliebtisinefit -ofSce.  We 
ti]y  to  jkeep  out  of  politics  as  inucli.  as 
POpsiblt. /  )  *,  t,,.":'.  ■' 

ll'Superlatives  are  tab<H>.  One  man,  and 
<>»  subject  doe* uot.-get- t-uw-sitneh-atten- 
timi  in  the  Post.”  »  . 

iln  Mr,  'Wfteeb?f'UV»f!icc'‘is‘'}i'^>lacard, 
“■fhe  Post* -spends  l(f ■'per  tenbof  its  time 
trying  to  get. new  Intsirteisc"  thd  ffther  dO 
I)tt  cent  is  slK-pt  m  holding  the  business 
ittihas.”  i 

!“That  jnqansrservicQ'tg  icustoygqrs,”  he 
eiphasired.  ' '  '  . 

Never  once  pn  aaveebsement  r)een 
c4rried  in  the '  piper  that  did  not  bring 
iit;thc  reguta*  rat^  of. vAticti  therein  but 
the  publisher' continued. 

■‘‘N’o  advertisigg,;  trades -'are  counte- 
n4rccd.  E.mnloYes  and  (he  paper  pay 

3 Ml  for  the  thby^Tiby  *from  the 

{al  me^aotS  find  Uj^- business  m«»  pay 
cifh  for  fh^  advertising. 

j.“No  out6,idc  advertising  man  is  per- 
ngtted  to  put  on  any  ‘stunts’  and  few 
‘specials*  ever  appear  in  the  Post.” 

This  jiew^per  claims  at  least  half  a 
ddrfn  patrons  wBo  Vely  impfidHy  upon 
tl^  newspaper  ^jfefeonme.tbe  si*e  and 
amount  of  money  to  tie  spent  ifi  the  paper 
oi|  ad\^iliBg}. 

^n  innstmtSitt  cif ’tl*e  g<VKliw?ll  of  the 
Ppst  along  these  lines  is  foypd  in  a  re¬ 
cent  visit  Hj^tafMocarcbitDpracloPfo.Uic 
o(^-e  f>f  the  Post  with  the  atmoimceineTit 
lni-wrfffttW  to  rmt  a  lialf-page  advertise- 
ffve’  mirnitrs’ocemverSatloii 


Supplies — Equipmem 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil'proof'face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

You  can  gave  waste  paper,  in- 
erease  production  and  obtain 
heller  printing  when  your  ma- 
rhines  are  properly  blanketed. 

We  sperialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  indnd* 
iiig  all  width*  and  thicknesses. 


mns 


N.  Y.  PAPER  INCORPORATED 

William  Barnes,  former  publisher  of  the 
Ihany  (N.  Y.)  /irvuiiig  Journal,  since 
merged  with  the  Albany  Er-esmg  Nncs. 
has  been  granted  a  charter  of  incorpora¬ 
tion  by  the  secretary  of  state  to  publish 
the  M echanicinlle  (N.  Y.)  Times  and  do 
a  general  printing  business.  The  concern 
is  capitalired  at  $10,000  and  the  other 
incorporatfirs  besides  Mr.  Barnes  arc 
Frank  V.  Kennedy  and  .Ambrose  A. 
•Scully,  pre.sident -editor  and  treasurer- 
i business  manager  of  the  Cohoes  (N.  Y.) 

;  .'Imerican,  respectively.  .At  one  time  Mr. 

Barnes  was  Republican  leader  of  Albany 
,  county. 


tell  usyourneeds 
and  send  jbr  list 


New  Eogiand  Newspaper 
Supply  Company 

Worcester,  Mass..  U.  S.  A 
Cable  Address  NENSCO 
Worcester.  Mass. 


IT  CASTS.JT  FINISHES.. IT  COOU 

^_^^^jlnni|||||||||U|r\  Enabt**  on*  man  to  fiaiik 
I  “a  a  minuta”— J  tiaMt 
ftst!  Tim.  aavingt  Maai 
par  for  it.  For  full  pattio 
utars  addreta: 

Wl^^OSS  PRIN'nNG  PRESS  CO. 

Now  York  Chicago  San  FranclM 
Selling  AgcnM  _ 


NEWSPAPER  PRINTING 

PRESSES 


Modern 

Composing  Room 
Furniture 


DUPLEX  RUPEE  DUTY  HlOE  SPEED  U N ITS <- 40.ooo  par  kr. 

The  heaviaat  and  moat  prodnetiva  high  apood  nnit  proaa.  Xquippad  with  lataat 
quick  lock-np  plate  clampc,  automatic  alactiic  brekm,  ato.,  otc.  uf  opiate  and  drr 
mat  equipmant.  All  matoriala.  atoola,  broniaa,  etc.,  of  tbo  latoat  approved  mechan¬ 
ical  anginaering  praotfao. 

THE  DUPLEX  TUBULAE  alngla  plat#  rotary,  Tbo  full  36.000  running 
spMd  with  alngla  plataa.  All  atareotypo  coata  (material  aad  labor)  out  In  ball. 
Economy  for  tbo  growing  modomto  lUod  daily,  Vnit-doaigned;  built  In  3  pg.,  II  p*.. 
10  pg.,  to  pg.,  ate.  And  any  alia  can,  by  adding  naita,  ba  incraaaad  in  Ita  oapacity. 

THE  DUPLEX  PLATBBD  WEB  PEERS  for  amallor  dalltoa  and 

wooklioi.  Printa  from  the  roll  and  cuts,  folds  and  detloers  porfactod  nawapaprn, 
6,  t,  10,  It,  14  or  16  pagaa  complata  in  one  oporation.  Bpa^  t,(KI0  to  6.000  par 
hour.  Half  page  fold  or  quarter  page  at  option. 

Wrlle  us  pour  press  needs— Lei  us  kelp  pou  solve  pour  pressroom  problems— 

Our  sloM  Is  al  pour  service. 


in  lit  ffve’  nji mites’ 

w  (h  Mr.  Wheeler  the'  diVAdt’  w^t-'out—  • 
w  ill  fm  "Ad.  ''He  had  been  'foM'he  should  *; 
IK  j  rtiff  the  <?bpy  frir  ^^least"  Iwfmmbths.  1 
Mr.  T^Tieeler  ■'h^  discovered  through' a 
serves'  that'^Bd’  pbr  wit  of  thf'crtnrns  ' 
05!  the  community  e}tlitT'’'aw3^  on 

h4lid»Tt.>nr  gbrnniog  cit  rtrips-  daring  the 
tntethic.rlFhe  dortur  algo  -wai  to  takff  his  ‘ 
vRtation -tluTD'wddcs  after  fhe 'ad  veas ;; 
tqj.  appear.  Mb.  Whedcr;  •tecoBimended  ' 
th  ;  advertisement  be  run  m  September 
vi  |en  it  would  bring  better  returns.  The  i' 
di  :tor  in  |ijk«ii)ih}e,inf  Itdurte;  was  , 
cj  trying  a  faig  •  g  nf 

.  fThere  way'Hb  *  fSitir*  when*  I  was  • 
la  igbed  at,”.  Mr,  Wheeler  ^s.  --‘‘A^  it-. 
riaf3r  aT  ffrsf’ wlicn''^wc  nee^(cathe 


as  made  bf.tit  will  speed 
up  production  and  re¬ 
duce  coaU — a  real  aaving 
in  your  Pay  Roll.  Are 
yon  intereated?  If  *0. 
eoDsnIt  your  regolar 
dealer  in  printer*’  rap 
plie*  or  write  u*  direct. 


HAMILTON  MFC.  CO 

‘  TWO  RIVERS,  WIS. 


Duplex  Printing  Press  Company 

Battle  Creek.  MlaMsaa,  U.  S.  A. 


Equipment 


Employment 


EMPLOYMENT 


editor  &  publisher 

Classified  Advertising 


EMPLOYMENT 


MECHANICAL 


Help  Wanted 


Situations  Wanted 


Equipment  for  Sale 


CiroulsUoa— Midwest  morning  dally  In  city  ClssalAed  Adeartiilng  Kanagsr — Age  5  years' 
46.00(>  baa  opportunity  for  experienced,  capable,  experience,  2%  aa  manager,  now  employed  ae 
sober,  aggresslre  circulation  man.  Muat  be  see-  assistant  on  leading  Eastern  dally,  seeks  poal- 
'oned  man  under  35  who  baa  not  lost  bis  pep,  tlun  as  manager.  Know  Smith  System.  Qood 
likes  oIBce  details  as  well  as  field  management,  reconl.  Tine  references.  A-9T7,  Editor  A  Pub- 
Must  be  able  Inspire  bis  assistants  to  drive 
through  to  victory.  Chair  warmers,  figurebeads 
and  converaatlonallsts  not  needed.  This  is  a 
real  opi>ortnnity  for  a  live-wire  worker.  List 
experience,  send  photo,  give  qualifications  and 
starting  salary.  A-a7fi,  Editor  A  Pubi Isher. 


SITUATIONS  (Cash  with  Order) 

I  Time  —  -BO  per  line 

3  Thnes —  .40  per  Uae 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .7S  per  Uae 

4  Timee —  .60  per  line 
Count  six  words  to  the  line 

'ti  apace  charge  at  same  rata  par  line 
Maertion  as  earned  by  frequency  of  in- 
Im.  Minimum  apace,  three  lines.  The 
Isr  A  Publisher  reserves  the  right  to 
gtly,  edit  or  rejoet  any  copy. 


For  Bela  —  'niree  (lues  steam  tables  complete. 
Seven  Linotypes.  One  curved  matrix  Hoe  dryer. 
One  Monotype  casting  machine  with  display  type 
attachment.  One  Monotype  material  making 
machine  with  lead  and  mold  attachment.  Largs 
number  of  chasea,  galleys,  DC  motors,  make-up 
tables,  proof  presses,  and  other  newspaper  me- 
cbanital  equipment.  All  of  this  equipment  is 
in  first  class  condition  and  was  used  until  re¬ 
cently  by  the  lancaater  New  Era.  Many  bar¬ 
gains  for  early  buyers.  Write  or  call  Lasooeter 
Newspapers,  Inc.,  8  W.  King  street,  Lancaster, 


Clroulatioa  Manager— Four  years  active  circula¬ 
tion  management.  Past  record  will  atand  rigid 
Investigation.  Thorough  knowledge  of  A  B  0 
rules  and  regulatloos.  Hard  plugger,  and 
guarantee  returns.  Beferences  A-1.  A-068, 

Editor  A  Publisher. 


Circulation  Managsr  wanted — A  newspaper  of 
B.-IOO  circulation  In  a  growing  city  In  a  North¬ 
western  state  hat  a  good  opening  for  a  circula¬ 
tion  manager.  Publisher  la  looking  for  a  young 
mao  of  experience,  one  who  has  worked  on  an 
A.  R.  C.  paper.  State  age,  salary  expected, 
ex|>erlenre  and  give  referencee.  Addrem  A-960, 
Editor  A  Publisher. 


Circulation  Manager— Fifteen  years'  experience, 
large  and  small  cltiee,  Tboroogbly  competent, 
economical  and  honest.  Can  guarantee  to  Im¬ 
prove  your  circulation  department.  Beaaonable 
salary,  any  location.  References.  A-853,  Edi¬ 
tor  A  Publisher. 


Classified  Manager  wanted  by  morning  daily 
near  New  Tork;  second  or  third  paperman  pre¬ 
ferred;  muat  be  qualified  to  aell  on  the  street 
and  direct  department;  only  those  with  a  record 
of  results  In  classified  considered;  good  salary. 
Write  or  wire  Box  A-B85,  Editor  A  I*ubl Isher. 


Classified  Manager,  now  employed  by  a  leading 
dally,  desires  Immediate  change.  18  years'  ex¬ 
perience  In  Classified  and  Display  field.  Age 
38,  a  capable  manager,  with  a  record  for  pro¬ 
ducing  business.  Write  A-9e8,  Editor  A  Pub¬ 
lisher. 


IINESS  OPPORTUNITIES 


Uusia  Semi-Weekly,  In  Imperial  Talley, 
tkf  owner  $1,000  monthly.  Price  $24,000, 
talf  cash,  balance  terms.  M.  0.  Moore, 
I  as.  Beverly  Hills,  Calif. _ 


Copy  Man — Large  Southern  Dally  Newspaper  has 
opening  for  experienced  copy  man,  who  can 
write  attractive  copy.  In  answer  give  age, 
experience  and  three  references  from  newspaper 
executives  yon  have  worked  for.  Position  la 
permanent  with  opportunity  for  advancement. 
A-OTfi,  Editor  A  Publisher. 


For  Bala  I  12-page,  fiat  bed  Duplex  press,  ex¬ 
cellent  mechanical  condition,  with  It  free,  38 
chnace,  motor,  belt,  eiectrlcal  equipment.  Lib¬ 
eral  discount  for  cash.  Condition  can  be  veri¬ 
fied  through  Duplex  factory.  Star,  Tucson, 
Arlsona. 


Desk  Man,  experienced,  with  executive  ability, 
desires  iioaition,  preferably  In  the  East,  along 
Atlantic  Seaboard,  but  will  go  anywhere.  Does 
not  drink.  Can  get  out  newspaper  and  handle 
editorial  end  of  plant.  A-3U,  Editor  A  Pub- 
llaher. 


led  Eawapapar  and  Magaxine  Properties 
sold,  merged  or  financed.  Confidential 
Louis  Eddy,  Marshall  Field  Bldg., 
Met.  Theatre  Bldg.,  Loa  Angeles. 


Linotypes  -One  Model  fi  and  one  Model  14.  Both 
in  excellent  mechanical  condition  and  fully 
equipped.  Because  of  consolidation  of  papers, 
these  machines  are  surplus  equipment  and  will 
he  sold  at  reaHonabio  prices  and  terms.  Him 
Headlight  A  Sqn,  Pittsburg,  Kaoaaa.  _ 

/eb  Prassaa,  Famr,  Onktaas,  Wise  Btt*ak«ga, 

etc. — A  complete  line.  Overbanled  and  gaaraa- 
teed  machines  at  bargain  pHces.  Easy  tOnhs. 
Hoffman  Tyi>e  A  Eagravlng  On.,  114  E.  lAU 
Editorial — Beporter  or  desk.  Prefer  Ohio.  New  ®f-.  Ro*  Tork  Olty. 
on  dally  In  Metropolitan  area.  College  gradu¬ 
ate.  Salary  $86.  Available  October  1st.  A-06l>, 

Editor  A  Publisher. 


Byndicata  Balesmen,  who  are  permitted  sideline,  - 

wanted  to  sell  unusual  sports  service;  extraor-  Desk  Man,  7  years'  experience,  college  gradu- 
dluary  commissions.  A-341  Editor  A  Publisher,  ate,  now  employed,  references.  A-963,  BdltM 
_ _  _ A  Publisher. 


As  West  PTopertios — Exclusive  listings.  No 
itflsg  publicity.  Personal  service  la  every 
L  Everything  confidential.  Clyde  H.  Knoa, 
Isard  of  Trade,  Kansas  Olty,  Mo. _ 


Editorial— All  round  publication  woman.  Edit¬ 
ing,  make  up,  reporting,  writing,  rewrite. 
l*refer  trade  or  small-city  paper,  bouse  organ. 
Moderate  salary.  A-866,  Iklltor  A  Publisher. 


SitoAtions  Wanted 


nskilo  Onldo  Books,  establlsbod,  well - 

X,  up-to-date,  available  for  $10;000.  Pub-  Aooouatant,  Clreulatlon  Man  —  Experienced. 
I  having  distribution  facilities  could  handla.  Thorough  knowledge  of  budgets,  accounts  and 
leDIhble  Company,  11  West  42nd  Btreet,  how  to  get  financial  facta.  Also  thoroughly 
~  '  —  familiar  with  M.  B.  8.  home  delivery  methods 

and  A.  B.  C.  requirements.  A-373,  Editor  A 
Publisher. 


laMs^  Oroup  of  fifteen  weeklleo  published 
one  plant,  middle  west,  circulated  In  flf- 
lovns,  radius  of  thirty-five  miles;  splendid 
^ent;  well  established;  price  low;  easy 
s.  J.  B.  Shale,  Timea  Bldg.,  New  Tork. 


Used  Ooss  Mat  Roller  for  wet  mats  Only, 
sale  cheap.  The  Ooas  Printing  Press  Co., 
Sooth  Paulina  St..  Chicago^  IB. 


Advertising — Display — Man,  24,  single.  8  years' 
experience.  Classified.  Display.  Good  sales¬ 
man,  layouts,  copy,  wants  change.  A-978,  Edi¬ 
tor  A  Publisher. 


Editorial — Man,  34,  recent  graduate,  journalism, 
mid-western  university,  but  doesn’t  know  every¬ 
thing.  Lscatlon  and  Initial  salary  not  first  Im¬ 
portance.  A-968,  Editor  A  Publisher. 


Wood  Curved  Mat  Scerohar,  In*  A-1  condltlslk. 
for  sale.  Mounted  on  pipe  frame,  which  will  be 
included.  First  $75  will  buy  ft.  Rbe  Middle 
town  Press,  Middletown,  Conn. 


Nawapapara  For  Sala 


ent  on  display  staff  New  Tork  morning  paper.  ***®“*‘»*--‘  “«>«>»««'  exi^lence  and  training 
where  he  signed  a  number  of  new  contracts  re-  corering  sixteen  ywr  period  In  newspaper  and 
cently.  Have  handled  automotive  accounts  trade  paper  administration,  buslnwa  manage- 
whlle  oh  this  paper,  but  have  number  of  con-  ment.  promotion  and  advertising  devetopment. 
tacts  on  other  classifications.  Age  37.  married.  An  efflclent  Mecutlve  and  good  contact  man. 
own  home.  Advertising  Director  knows  of  this  Splendid  recotd  of  accomplishment.  Not  mkl^ 
advertisement.  Only  replies  from  New  Tork  ■  "J*re  Job.  but  greater  opportunity  with  g<^ 

and  vicinity  considered.  A-971.  Editor  A  Pub-  "Tv  ‘  oJ' 

In  Middle  West.  Qualify  as  Publisher,  Business 

- 1 -  Manager,  Advertising  or  Promotion  Manager. 

Advertising  Manager — Age  84.  Experienced  Age  M.  Christian.  Good  personality.  Bast 
local,  national  and  classified.  12  years  In  news-  references.  Energetic  and  a  real  producer.  Pro¬ 
paper  work.  Prefer  city  around  100,000.  Ex-  position  moat  be  attractive.  A-3H0,  Editor  A 
■■ellent  reasons  for  desiring  change.  Address  Publisher. 

Box  A-990.  Editor  A  Publisher. _  ■- 


Isle— Evening  dally  In  Pacific  Northwaat. 
q-aiaker.  Exceptionally  low  operating 
L  Price  $40,000,  $20,000  cash.  A-8M. 
m  i  Pahllaher.  _ 


WTEBNATIOMAL  PAPER  COMPAMT 

New  York,  August  29,  I92i. 

The  Board  of  Directors  have  declared  a  regu¬ 
lar  quarterly  dividend  of  one  and  three-quarters 
per  cent  (!%'%)  on  the  Cumulative  7%  Pre¬ 
ferred  Rtock  of  this  Company,  and  a  regular 
quarterly  dividend  of  cme  and  one-half  per  ('eat 
(1H%)  on  the  Cumulative  0%  Preferred  Stock 
of  this  Company  for  the  current  quarter,  pay¬ 
able  Octolier  15.  11*38.  to  holders  of  record  at 
the  close  of  business.  September  20,  1928. 

Checks  to  he  mailed.  Transfer  books  will  not 

OWEN  SHBraBRD. 

Vice-President  and  Treasurer. 


la  Semi-Weekly,  In  Imperial  Valley, 
owner  $1,000  monthly.  Price  $24,000, 
cash,  balance  terms.  M.  C.  Moore, 
Box  286,  Beverly  Hills,  Calif. 


Nawapapara  Wantad 


Mtt  to  purchase  a  small  dally  or  seml- 
atiy  paper;  prefer  west  of  Missouri  River  or 
akeestem  state.  A-017,  Editor  A  Publisher. 


Executive— Bales  or  Admlalstrstivs,  or  Adver¬ 
tising  Director  of  Public  Relationa  —  For  the 
past  twenty  years  1  have  been  dbnnected  with 
newspapers  and  newspaper  syndicates.  Recently 
I  resigned  as  Vice-President  and  General  Man¬ 
ager  of  the  Cosmoe  Newspaper  Syndicate  and 
am  now  open  to  make  a  new  and  lasting  con¬ 
nection. 

I  have  traveled  every  territory  In  the  United 
States,  Canada  and  Mexico  and  pride  myself  In 
knowing  almost  all  the  editors  and  publishers. 
I  would  like  to  associate  myself  with  a  group 
of  men  who  have  vision  and  foresight  and  who 
can  appreciate  at  least  a  little  of  the  same 
quality  in  myself. 

I  will  appreciate  a  personal  Interview.  Bklary 
and  terms  of  contract  can  be  discussed  at  that 
time.  Myles  F.  Leaker,  806  West  72nd  street. 
New  Tork. 


Advertising  Dlmotor — Business  manager— Splen¬ 
did  local  experience.  Also  several  years  In  New 
York  national  field.  A-986.  Editor  A  Publlsber. 


Ufaper  Executive  wishes  to  buy  fuU  or  aub- 
dtl  Interest  in  New  Jersey  dally.  In  devel- 
at  of  which  his  experience  and  connections 
be  available.  Give  essential  details.  Oon- 
A-B81.  Editor  A  Publisher. 


Advartising  BoHoltor — Young  man,  employed, 
twenty-seven,  married,  eight  years'  experience. 
Ixioking  for  bigger  opportunity.  Aggressive  pro- 
ducer.  Location  no  object.  A-948.  Editor  A 


respected. 


1*  lead  at  Once  dallies  and  weeklies  for 
Ms  who  have  money  and  want  te  buy.  Con- 
kMal  to  limit.  Will  yon  scIlT  Wllbalm  A 
Wa.  109  12th,  N.  W.,  Canton.  0. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Baatnaaa  Batabllahed  in  1$B6 

350  MEtSaoB  Av*.  *  Naw  York 

Pacifio  Ooaat  Repraaantatlve: 

M.  0.  Moore,  33$  North  Beverly  Drive, 
Beverly  RilU,  Oallf. 


Publlaher. 


Advortialng— I'm  looking  for  an  Editor-Owner 
who  knows  how  to  write  real  stuff  but  la  rather 
abort  on  selling  ability.  He  baa  a  good  litUe 
paper  which  can  be  made  much  better  with  In¬ 
creased  advertising  revenue.  Christian,  married, 
plenty  of  experience  and  willing  to  start  on 
moderate  basis.  If  can  arrange  to  purchase 
interest  or  control  later  ou,  will  be  Interested. 


CIRCULATION 


Managing  Editor,  now  employed  In  morning 
field,  desires  to  return  to  afternoon  dally  In 
city  of  60,000  to  100,000  In  New  Tork  aUte, 
New  Jersey  or  Pennsylvania.  Tonng.  good 
executive,  versed  In  newspaper  economics,  col¬ 
lege  educated,  family  man  and  permanent. 
Minimum  salary,  $75.  A-061.  Editor  A  Pub¬ 

lisher. 


Mechanioal  Buperintendent,  Production  Manager 
or  Material  House  representative.  Tears  of  ex¬ 
perience  with  American  papers  and  press  build¬ 
ers.  Beat  references.  Balary  reasonable.  At 
present  employed.  A-970,  Editor  A  Publlaher. 


WE  BUY  NEWSPAPERS  EOR  CLIENTS 

WE  sai  -  -  • 

WE  APPRAISE  -  "  - 

WE  CONSOLIDATE  “  -  - 


riar  Clroulation  Baildars — The  W.  B.  Kea- 
Cempany,  1(M  North  Bailey  avenue,  Lonls- 
I.  Kentucky.  Tbs  circulation  building  ar- 
Mtloo  that  baa  set  the  standard  for 
kdlve,  succeaefnl  circulation  campaigns  for 
*7  years. 


Fletnrs  Editor,  newa  photo  aarvios.  Three 
years'  newspaper  syndicate  experience.  Can 
take  charge  editorial  and  production.  A-964, 
Editor  A  Publisher. 


Reporter — Experienced  man  wanted  as  reporter 

- - - - - - -  and  to  assist  on  handling  of  telegraph  and  gen- 

Bualneas  Manager,  15  years'  experience  adver-  real  editorial  dntles.  Be  sore  to  aUte  eipwl- 
tUIng,  circulation,  mechanical.  acconntlng,  ,nce  In  your  first  letter.  Address  A-96$,  Editor 
systematising  and  costa.  Including  •  years  with  g  Pnbllaher. 

A.  B.  O.,  desires  change.  Now  earning  $7,600. 

A-974.  Editor  A  Pnbllaher. 


And'  we  always  try  te  eeninet  oOr  ellaata’ 
bnainM  wltkant  tb®U*>bF- 
Baok  of  na  Js  a  reoard  ad  1$  yoara  of 
sorvloe  to  aatlafied  anstomara. 

Write  aor  nkCntst  «r  bettor  yet, 

call  la  person  if  poaaible, 

HARWELL  ^  ROCKWELL 

Censor  BwlUing  Tlmoo  BtilMlae 

Bfr^ngbam,  iUa.  '  Netv  Yorli  Qty 


EMPLOYMENT 


Help  Wantetl 


'i  experloDce,  collega 
A  987,  Editor  A  Pnb- 


Rsportor,  22,  ooa  yet 
gradnato;  go  aoywhera. 
Ilaher. 


Olreulator— Beven  years'  experience  building  ex¬ 
tensive  Morning,  Evening  a^  Bonday  circulation 
on  two  of  America'i  oatstaudlng  Matropolltto 
papers.  Dealres  circulation  management,  pnper 
10.000  or  more.  Circulation  or  cooatry  dock  on 
MetropollUn  paper;  export  on  boy  proaaotlon; 
salary  secondary;  age  2B;  available  on  abort 
notice.  A-964,  Editor  A  Pabliaber. 


'^Ing  -Prominent  Dally  Newspaper  baa 
'■■■  for  experienced  advertlaing  salesman 
'^capable  of  aelllng  space  Id  apocinl  pogeo, 
^  or  editions.  In  answar  give  age,  ac- 
I  iswspaper  experience  aod  reforoncoo  from 
t  otwapaper  executives  who  koow  of  the 
7  yaa  have  done.  IJberal  remaneratlon  for 
rtltt  man.  A-976,  Bdltor  A  Pabliaber. 


•ports  Bdltor,  IS  yoaro'  exporleneo  and  eopoble 
of  handllog  any  eports  oectloo  la  the  eoontry, 
open  far  employnieot  October  IS.  My  staff  la 
a  Ionic  for  sick  eirculatloa.  Evenlw  papers 
only.  Addrsas;  342  Watt  Palm,  Monrorla,  Otl. 
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DOLLAR 

PULLERS 


One  Dollar  wilt 
be  paid  for  each 
itUa  pubti^ud. 
Send  dipping 
for  payment. 


'T’HE  Hillside  (N.  J.)  Times  is  running 
weekly  a  special  section  entitled 
“Who’s  Who  in  Hillside’s  Commercial 
Life.’’  Twenty  two-inch  advertisements 
are  inserted  for  a  short  period.  A  de¬ 
scription  of  each  advertising  merchant  and 
his  business  is  featured  in  the  center  of 
the  section  with  the  advertisements  on  the 
borders. — A.  S.  K.,  Plainfield,  N.  J. 


“On  the  radio  page  of  the  Boston 
Evening  Transcript  each  Tuesday  and 
Saturday  may  be  found  a  directory  list¬ 
ing  of  radio  service  dealers  that  are 
ready  to  advise,  adjutd  and  repair  your 
radio,  quickly  and  intelligently,  with 
reasonable  charges.”  This  was  the  text 
of  an  office  ad  used  by  this  paper  to 
call  attention  of  its  readers  to  an  adver¬ 
tising  feature  that  is  making  linage. — 
L.  D.  Chamberlain. 


Railroads,  bus  lines  and  airplane  trans¬ 
portation  companies  will  want  to  adver* 
tise  their  transportation  this  fall  to  the 
state,  county  and  sectional  fairs.  Get 
them  to  advertise  local  fairs  and  their 
own  particular  method  of  taking  people 
to  them. — C.  M.  L. 


The  Hammond  (Ind.)  Lake  County 
Times  has  achieved  a  unique  selling  rec¬ 
ord  in  fostering  competitive  “Dollar 
Days”  by  East  Chicago  and  Hammond 
merchants.  By  creating  this  competi¬ 
tion  between  the  cities  in  its  territory 
the  pa^r  has  profited  well. — Davis  O. 
Vandivier. 


Put  on  a  “Loud  Speaker  Week”  dur¬ 
ing  which  all  radio  dealers  would  be 
solicited  for  copy  telling  about  their  new 
loud  speakers  and  urging  all  set  owners 
to  replace  old  units  with  new  speakers. 
—F.  H,  W. 

All  hotels  in  one  city  act  as  agents 
for  the  classified  department  of  one  of 
the  evening  newspapers.  Traveling  men 
frequently  make  use  of  newspaper  ad¬ 
vertising  columns  and  under  this  plan, 
they  simply  give  their  copy  to  the  in¬ 
formation  desk  at  the  hotel,  and  the  bill 
is  charged  to  their  hotel  account,  the  copy 
being  obtained  re^arly  each  day  by  a 
messenger.  Considerable  copy  is  obtained 
from  this  source,  no  commission  being 
paid  the  hotel  which  is  glad  to  handle 
the  matter  as  a  service  to  guests. — B. 
A.  T. 


PLAN  NATIONAL  DRIVE 
TO  RENT  BUILDING 

Fifty  Newspapers  and  Trade  Papers  to 
Get  Copy  on  Chicago  Tower  880- 
Foot  Structure  Now  Under 
Construction 


What  is  announced  as  “probably  the 
largest  advertising  campaign  ever  used 
in  renting  a  building”  began  this  week 
when  Chester  Parish,  advertising  agent 
of  41  Park  Row,  New  York,  released 
copy  on  the  new  Chicago  Tower  to  news¬ 
papers  and  trade  papers  in  50  cities 
throughout  the  country.  The  building 
will  not  be  completed  until  fall,  1930,  and 
the  campaign  will  continue  until  the 
building  is  wholly  rented,  and  possibly 
afterward. 

The  Chicago  Tower  is  a  75-story 
building  to  be  erected  to  a  height  of  880 
feet  on  air  rights  over  the  Illinois  Cen¬ 
tral  Railroad  tracks  in  Chicago.  Atout 
20  floors  will  be  devoted  to  salesrooms 
for  men’s  apparel  and  kindred  trades, 
there  will  be  a  hotel  of  440  rooms,  a  25- 
story  mechanical  garage,  two  clubs,  and 
a  tower  devoted  to  ol^  space. 

Leasing  is  in  the  hands  of  the  C  F. 
Noyes  National  Realty  Corporation. 
Copy  will  be  large  space,  both  direct 
sales  and  institutional  types. 


ISSUES  YEAR  BOOK 

The  1927-1928  number  of  the  Blue 
Pencil,  year  bo<^  of  the  Los  Angeles 
Advertising  Qub,  has  been  issued,  cov¬ 
ering  the  eighteenth  year  of  the  club’s 
history.  The  volume  contains  24  pages 
and  pictures  of  the  club’s  officers. 


CINCE  the  majority  of  people  desire 
safe  and  sane  driving  of  automobiles, 
run  a  column,  headed  “Cars  I  Saw”  and 
ask  the  folks  to  send  in  items  narrating 
careless  driving.  Give  time  and  place, 
but  omit  number  of  car  so  as  to  keep 
out  any  “comeback”  or  cause  unwarranted 
trouble.  Most  of  the  statements  will  be 
accurate  and  the  parties  who  did  the 
careless  driving  may  amend  before  some 
real  accident  happens.  The  column  will 
give  tips  to  the  traffic  squad. — J.  B. 
Dillon. 


How  old  does  a  man  have  to  be  before 
he  is  too  old  to  marry?  A  Mmphis 
judge,  before  whom  scores  of  divorce 
suits  are  tried  every  year,  placed  the  age 
at  45.  Most  judges,  from  observation, 
have  gained  ideas  on  this  subject. — 
C.  E.  F. 


Interview  your  oldest  teacher  on 
“spanking,”  now  that  school  has  opened. 
A  good  feature  also  may  be  obtained  from 
leading  men  in  the  community  on  “My 
first  day  at  school.” — C.  E.  F. 


Appearing  daily  on  the  first  page  of  the 
second  section  of  the  S'on  Francisco 
Examiner  is  a  story  of  the  person  recom- 


Newspaper  Engineering 

An  organisation  tpedalixing 
in  newspaper  buildinga,  all 
phases  of  newspaper  en¬ 
gineering,  operatiao  and 
production  probtems, 
anal^ical  surreys  and 
valuations. 

S.  P.  WESTON,  INC. 

Itemepoper  Bnddluet, 
ProOienm,  Opermtlem, 

Surutyt.  VekeHemt. 

420  Lesriagton  Avenue,  New  York 


mended  for  that  day’s  “courtesy  medal.” 
Readers  are  invited  to  send  in  any  cour¬ 
teous  act  they  may  witness  to  the 
“Courtesy  Editor,”  and  the  result  has 
been  the  appearance  of  an  inspiring  series 
of  short  stories. 

A  letter  carrier  who  daily  carries  little 
gifts  to  a  crippled  boy  who  is  always 
eager  for  “mail,”  a  policeman  who  got 
gas  for  a  woman  motorist  stranded  on  a 
highway  after  dark,  a  street  car  conduc¬ 
tor  who  was  unusually  helpful  were 
among  those  who  have  appeared  as 
“heroes”  in  the  boxed  articles. — C.  C. 
Watson.  ’ 


“Getting  Ac(]uainted  with  New  Far- 
goans”  is  a  caption  under  which  the  Fargo 
(N.  D.)  Fonrm  introduces  new  residents 
of  prominence  to  its  readers.  The  paper 
has  found  it  a  valuable  column  in  bringing 
people  of  the  city  together  in  a  real  com- 
munity  spirit. — W.  G.  Arnold. 


Wc  mH  newtiMipert 

SERIALS 

that  sen  newspapers 

‘‘DAPHNE"  by  Hasal  UviagstoB 
"DEL-UGE"  by  S.  Fowler  Wriybt 
"AUAS  THE  SPOOK"  by  WlaUrod 
VoB  Duxor 

‘OiALF-WIVES"  by  Wiaifrod  Voa 
Dusor 

‘XTRIME  m  THE  CRYPT”  by 
Corolyo  WolU 

“BROADWAY  LOVE"  by  Tbemao 
Edyolow 

“LOVE’S  ECSTACY”  by  May  Chriotio 
“MUSSOLINI— Mod  of  DestlDy" 
by  Vittorio  Do  Foori 
‘H'HE  NEWPORT  GIRL"  by  GUbort 

Royors 

And  Other  aMured  circulation 
builders,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

MBW  TOaa  CITY 


ATTACKING  SLOT  MACHINES 

The  Pittsburgh  Post-Gazette  is  attack¬ 
ing  the  “slot  machine  graft”  alleged  to 
be  prevalent  in  the  city  and  environs. 
Calling  upon  the  district  attorney  for 
action,  the  paper  stated  it  knew  the  loca¬ 
tions  of  735  machines  and  was  willing  to 
furnish  the  names  of  law  violators. 


“SHOW  GIRL” 

is  ready  to  gire  your  circulation 
a  boost. 

"Show  Girl"  is  setting  up  new 
best  seller  records  all  over  the 
country.  Ask  your  bookstore. 

"Show  Girl’’  is  now  serialised 
and  illustrated  for  effective  news, 
paper  use. 

"Show  Girl"  releases  on  or  about 
October  first.  Order 

United  Featnre  Syndicate,  Inc. 

M.  F.  Bourjaily,  Mansc.r 
406  World  Bldg.,  New  York  City 


One  newspaper  the  Pittsburgh 
PRESS  — —  blukets  the  grant 
Pittsburgh  market  the  fifth  larg- 
oat  market  in  the  United  States. 
The  PRESS  has  ovarwbelmiag 
leadership.  At  one  coat,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  dMronghly 
sells  both  dealers  and  censumers. 

THE 

PITTSBURGH 

PRESS 

A  Serippo-H  award  Naumpapar 

National  Advertiaing 
Department 

250  Park  Avenue,  New  York  City 

Bsv  Tsrk  Oblsays  Dstrsit  Allsata 
•saPrsasism  Lss  Aaeslss  IsaMU 
Psrtlssa  PbOaialyMa 


RADIO  WRITERS  ELECT 

Eric  H.  Palmer  of  the  BreobJ 


Times  was  elected  president  of  the 
tional  Radio  Gridiron  Qub  at  a  J 
in  the  Hotel  Paramount,  New 
Sept.  17,  attended  by  100  rci.itsfmij 
of  daily  and  trade  journalism,  4 
broadcasters,  and  merchandisers. 
Casern  of  the  New  York  Telc'^ra 
elected  vice-president. 


POWERS  HEADS  TELEGRAPHEJij 

Frank  B.  Powers  was  elected  inf 
national  president  of  the  C  >mnw:, 
Tel^ajrfiers’  Association  at  the  ck»i 
session  of  the  convention  in  Chicaae  Q 
week.  W.  L.  Allen  of  Winnipeg  J 
chosen  as  secretary-treasurer  and  mi 
bers  of  the  new  executive  Iward  4 
C.  McMahon  of  Saskatoon,  Saskates 
wan;  W.  J.  McMahon  of  Milwaul; 
Wis. ;  J.  B.  Alcorn  of  Detroit,  Mks'j 
J.  G.  A.  Dececles  of  Montreal ;  and 
T.  Maddux  of  Knoxville,  Tena 


Free  Press  circula¬ 
tion  in  the  Detroit 
market  assures  the 
advertiser  p  r  o  fi  t  s 
from  agate  line  sales¬ 
manship,  not  mere 
volume  alone. 


B  strait 


’’Starts  The  Day 
in  Detroit” 


A 


A  DVERTISERS  w  h  o 
•/I  understand  the  lowi 
situation  know  from  experi¬ 
ence  that  the  consumers' 
market  there  cannot  bt 
properly  sold  without  tbs 
use  of  newspapers  in  theet 
twenty-one  key  cities. 


IOWA  DAILY  PRESS  ASSK 

DAVENPORT.  IOWA 


Aim  Trtbmt 
Boon*  Ntwi-BMAUwo 
Bwlloctao  OMtU 
Birllocuo  Bavk-^ 
Otter  Bam*  OmMU 
OnUrrtUa  lOTwIaa  * 

OtlBB 

OmDdl  BlUh  Nm- 
pantl 

nafenpOTt  Dmouat  b 
Uadv 

Dafnpatt  Tima 
Dubnqna  Talacrapb- 
H«aM 

Part  Dodm  - f 

*  ChrooJdt 
Part  Madbto  Damerat 


bva  CKyPimOUm 
SaMM  Oau  CHr 

UMbaUton  TIm- 
SapabUaao 
Hma  Qty  Omr 
Oman  *  Tluc 
MamUnt  Jmnai  t 
Hivi  Tilbunt 
MwalD  tnitm 

nUilaaaa  BaraU 
OUMva  Caul* 
Blaoi  CHf  Jamal 
SiODX  aty  Trlbwt 
WartUnctao  JemB 
Watarlao  Oairitr 
WaUriM  Trtlma 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 


Can  supply  3rou  with  coBh 
petent  circulation  men  of 
capacity  and  ability  capabk 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  ds* 
partment. 


Address  the  Secretary 
Treasurer  please,  Mr.  Cl^ 
ence  Eyster,  care  StR 
Building,  Peoria,  Ill. 


